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Employees  at  the  Honoln-  Gannett  agreed  to  pay  Liberty  when  Hawaii’s  attorney  general 
lu  Star-Bulletin  had  an  $26.5  million  payment  to  close  and  a  citizens’  group  backed  by  the 
extra  reason  to  celebrate  the  paper.  union  for  both  dailies  filed  law- 

this  New  Year’s  Eve:  Since  then,  Oct.  30  has  passed,  suits  challenging  the  deal  on 

They  had  survived  what  one  staffer  and  the  Star-Bulletin  continues  to  antitrust  grounds, 
called  a  “near-death  experience.”  roll  off  the  presses.  Another  key  In  what’s  believed  to  be  the  first 
Three  months  ago,  they  were  deadline  passed  Dec.  23.  when  the  time  a  court  stopped  a  JOA  from 
threatened  with  losing  their  Jobs  publishers’  deal  to  terminate  the  dissolving,  U.S.  District  Court 
when  Rupert  Phillips,  general  part-  JOA  expired.  Judge  Alan  Kay  in  October  issued 

ner  of  Star-Bulletin  owner  Liberty  The  Star-Bulletin,  a  67.000-  a  preliminary  injunction  keeping 

Newspapers  Ltd.,  made  the  shock-  daily-circulation  p.m.  paper,  sent  the  paper  open  pending  a  Sep- 
ing  announcement  that  he  would  out  Christmas  cards  featuring  tember  2(XX)  trial  on  the  antitmst 
end  the  1 17-year-old  paper's  joint  a  photograph  of  the  entire  staff  lawsuits. 

operating  agreement  (JOA)  with  shown  above  the  words,  “We're  The  U.S.  Justice  Department 
Gannett  Co.  Inc.  12  years  early  still  here.”  dropped  another  bombshell,  ask- 

and  close  it  Oct.  30.  “It's  sunny,  it's  Christmas,  ing  a  federal  appeals  court  to  con- 

The  deal  would  have  left  we've  got  jobs,  so  we're  pretty  tinue  delaying  the  planned  shut- 
Gannett's  morning  Honolulu  Ad-  happy,”  Star-Bulletin  columnist  down  until  the  antitrust  questions 
I’ermer,  daily  circulation  104.000,  Charles  Memminger  said.  are  answered, 

the  city's  only  daily.  In  exchange.  The  publishers'  plans  went  awry  The  owners  of  both  papers. 


Tallahassee  Democrat 
hires  new  managing  editor 

After  the  forced  resigna-  who  took  over  in  November.  tor.  and  a 

tion  of  Tallahassee  Stewart  joins  the  Dc/nomir  fol-  first-class 
(Ra.)  Democrat  Exec-  lowing  the  brouhaha  over  the  con-  person,  and 
utive  Editor  Lorraine  troversial  resignation  of  Branham,  we're  de- 
Branham  in  late  October,  the  the  only  African-American  female  lighted  to 
NAACP  urged  the  paper  to  add  “at  editor  at  that  time  to  head  a  daily  have  him  on 
least  three”  senior  African-Ameri-  with  circulation  of  around  50,()(X).  staff,”  said 
can  managers  (E&P,  Nov.  13,  p.  4).  But  Publisher  Mike  Pate  denied  the  publisher. 

On  Dec.  22.  the  Knight  Bidder-  that  the  move  had  anything  to  do  Stewart  echoed  Pate’s  enthusi- 
owned  daily  added  one.  naming  with  the  suggestion  by  the  National  asm:  “I’m  thrilled  to  be  joining  the 
Mizell  Stewart  III  managing  editor.  Association  for  the  Advancement  of  staff  of  the  Tallahassee  Democrat 
Stewart.  34,  an  assistant  manag-  Colored  People,  insisting  that  the  and  excited  about  the  challenge  of 
ing  editor  for  local  news  at  the  hiring  is  in  keeping  with  efforts  to  working  in  Florida’s  state  capital.” 
Akron  (Ohio)  Beacon  Journal,  also  diversify  the  paper’s  staff  and  “to  Stewart  held  several  management 
a  Knight  Ridder  paper,  will  be  the  build  the  best  team  possible.”  positions  at  the  Beacon  Journal,  in- 

No.  2  editor  at  the  Democrat  behind  “[Stewartj  is  obviously  a  first-  eluding  the  metro  and  public-affairs 
Executive  Editor  John  Winn  Miller,  class  newsman,  and  a  first-class  edi-  editor  slots.  —  Jason  Williams 


Mizell  Stewart  III 
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Happy  New  Year!  Now,  a  word  about  those  traditional  resolutions:  Our  No.  1  resolve  is  to  avoid 
speaking  of  this  New  Year’s  Day  as  the  dawn  of  either  the  21st  century  or  the  third  millennium. 
It  wasn’t.  We  know  it,  and  you  know  it.  Are  resolutions  made  only  to  be  broken?  Stay  tuned ... 


ew  wave 

IPING  OUT  IN  1999  BY  LUCIA  MOSES 


arguing  that  the  injunction  vio¬ 
lates  their  right  to  not  publish  a 
newspaper,  appealed  the  injunc¬ 
tion  but  lost. 

There  are  no  talks  under  way  to 
extend  the  publishers’  expired 
deal,  a  lawyer  for  Liberty  told  the 
Star-Bulletin.  A  Gannett  spokes¬ 
woman  had  no  comment. 

But  if  staffers  feel  victorious, 
their  happiness  is  tempered. 

The  Star-Bulletin’s  future  is  still 
clouded  by  uncertainty.  It’s  un¬ 
known  what  will  happen  as  a  result 
of  the  September  trial,  and  some 
staffers  worry  that  the  dailies’  own¬ 
ers  will  find  another  way  to  deep- 


six  the  Star-Bulletin. 

For  many  employ¬ 
ees.  who  have  homes 
and  roots  in  Hawaii, 
picking  up  and  leav¬ 
ing  the  island  to  look 
for  another  job  on 
the  mainland  is  no 
simple  endeavor. 

"It’s  like  a  near¬ 
death  experience.” 
Memminger  said. 
"Once  you’ve 
crossed  that  road  | 
...  you  almost  i 
want  to  find  ^ 

another  job.”  ■ 


XEROX  OfFrctswOTHK 
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Barnicle’s  Christmas  fable 


Is  Mike  Barnicle  getting  a  bad 
rap?  The  former  Boston 
Globe  columnist,  who  lost 
his  job  in  1 998  amid  allega¬ 
tions  of  plagiarism  and  fabricated 
sources,  recently  came  under  the 
gun  for  a  Christmas  column  he 
wrote  in  the  New  York  Daily  News 
that  set  Joseph  and  Mary  in  mod¬ 
ern-day  New  York.  The  Dec.  1 9 
column  described  the  couple’s  dif¬ 
ficulties  as  they  ventured  through 
the  Big  Apple  seeking  shelter, 
food,  and  a  place  to  bring  their 
baby  into  the  world. 

The  piece  bore  a  striking  resem¬ 
blance  to  one  Barnicle  had  written 
in  1 99 1  at  the  Globe,  which  placed 
the  holy  family  in  Boston,  and  to  a 
1 967  column  by  Mike  Royko  that 
followed  the  travails  of  Joe  and 
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I’m  sick  of 
being  used 
as  a  pinata. 


—  Mike  Barnicle 
New  York  Daily  News 


Mary  finding  their  way  through  a 
cold,  windy  Chicago. 

Barnicle  said  the  resemblance  is 
no  crime,  claiming  that  after  40,000 
columns  over  25  years  he  is  allowed 
to  borrow  some  ideas,  especially 
one  as  well-known  as  this. 


"I  didn’t  rip  off  anybody.  1  didn’t 
plagiarize  anybody.”  said  Barnicle. 
a  Sunday  columnist  for  the  Daily 
News  since  early  1999.  "It  is  a  sea¬ 
sonal  type  of  column  that  has  been 
written  for  years.” 

Although  the  columns  share  a 
similar  theme  —  placing  the  holy 
family  in  a  present-day  big  city  — 
there  are  no  specific  passages  or 
phrases  taken  by  Barnicle  from 
either  the  Royko  piece  or  his  own 
earlier  version.  But  the  fact  that 
Barnicle  would  recycle  an  idea 
from  Royko.  and  use  it  twice  in  his 
own  columns,  drew  criticism  from 
several  media  observers. 

From  the  rival  New  York  Post  to 
National  Public  Radio’s  “On  The 
Media.”  several  media  observers 
have  weighed  in  with  slaps  at 


briefs 

Sign  of  the  times 

Newspapers  that  want 
to  count  papers  sold  as 
I  part  of  admission  to  a  spe- 
I  cial  event  have  to  spell  out 
f  the  extra  cost  in  large 
signs  posted  wherever 
customers  buy  tickets,  the 
Audit  Bureau  of 
Circulations  says. 

In  the  latest  clarification 
of  its  “event  sales  ’  policy, 
the  Schaumburg,  lll.-based 
auditing  bureau  says  signs 
must  measure  at  least  1 1 
by  1 7  inches.  In  type  at 
least  an  inch  high,  the 
signs  must  show  the  price 
of  admission,  the  price  of 
the  newspaper,  and  the 
total  “Optional  Combined 
Price,”  including  the  news¬ 
paper  cost,  ABC  said.  The 
bureau  also  warned  that 
special  events  must  be 
approved  in  advance,  and 
some  events  may  require 
an  on-site  auditor  at  an 
extra  cost  to  newspapers. 

Full  details  are  on  ABC’s 
Web  site,  http;//www 
.accessabc.com. 

Great  minds 
think  aiike 

Who  says  the  public 
and  the  press  don't  see 
eye  to  eye  on  everything? 

Take,  for  example,  the 
recently  released  Associ¬ 
ated  Press  polls  on  the  top 
10  news  stories  of  1999. 

The  polls,  which  sepa¬ 
rately  surveyed  206  AP 
news  editors  and  669 
members  of  the  general 
public  on  what  they  felt 
were  the  yeafs  biggest 
news  events,  came  up  with 
identical  results  in  nine  out 
of  the  10  stories  chosen. 

Continued  on  Page  14 
JANUARY  3.  2000  EDITOR  &  PUBLISHER  3 


I- 


E&PDfiWS 


Bamicle,  calling  him  everything  from  a  plagia¬ 
rist  to  being  "naughty,  not  nice.” 

"Once  again.  Barnicle  is  afflicted  with 
what  one  could  only  call  ‘newsheimer's 
disease,'”  said  James  Warren.  Washington 
bureau  chief  for  the  Chicago  Tribune  and 
a  longtime  Royko  friend.  "Barnicle  has 
proven  himself  a  serial  thief  and  fiction 
writer.”  , 

Warren  said  the  Royko  column,  which 
first  appeared  in  the  Chicago  Daily  lA^eu’s, 
had  been  reprinted  annually  for  many  years 
at  Christmas  time  in  the  Tribune,  where 
Royko  worked  at  the  time  of  his  death  in 
1997.  Tribune  Executive  Editor  Howard 
Tyner  said  he  had  not  reviewed  the  columns, 
but  opined  that  he  was  “not  going  to  condone 
plagiarism.”  Boston  Globe  Editor  Matthew 
Storin  was  not  available  and  a  spokeswoman 
in  his  office  said  the  paper  had  no  comment 
on  the  situation. 

Journalism  academics  shared  mixed  views 
over  w  hether  Bamicle’s  column  crossed  any 
ethical  lines.  Lee  Wilkins,  a  University  of 


‘Death  tax’ 

The  Chicago  Defender,  the  storied 
tabloid  that  is  one  of  only  two  sur¬ 
viving  daily  black  newspapers  in 
the  nation,  will  be  sold  in  a  closed 
auction  by  the  end  of  January. 

Facing  a  mid-February  deadline  to  pay 
estate  taxes  of  S3  million  following  the  1997 
death  of  Chairman  and  Publisher  John  Seng- 
stacke,  the  board  of  directors  of  Sengstacke 
Enterprises  Inc.  decided  to  sell  the  Defender 
and  its  three  weeklies,  the  Michigan  Chronicle 
in  Detroit,  the  New  Pittsburgh  Courier  and  the 
Tri  State  Defender  in  Memphis,  Tenn. 

Myiti  Sengstacke  said  the  auction  decision 
followed  the  collapse  of  a  recapitalization  plan 
she  had  favored  as  a  way  to  retain  a  family  role 
in  the  paper,  founded  94  years  ago  by  her  great- 
granduncle,  Robert  Sengstacke  Abbott.  The 
$  10-million  debt-financed  recapitalization  plan 
would  have  left  the  family  with  49%  of  the 
company  and  given  majority  control  to  Don 
Barden,  a  Detroit  businessman  who  got  his  start 
as  the  owner  of  the  weekly  Lorain  County 
(Ohio)  Times  and  now  counts  the  Majestic  Star 
casino  in  Gary,  Ind.,  among  his  enterprises. 


Missouri  Journalism 
professor,  said  Bar- 
j  nicle  had  not  plagia- 
I  rized  in  this  case,  but 
I  might  not  have  helped 
I  his  reputation  by  bor- 
I  rowing  an  idea. 

!  "The  Supreme  Court 
!  has  said  that  you  cannot 
j  copyright  an  idea,  which 
!  probably  means  you  can't 
plagiarize  one  either,” 

Wilkins  said.  “I  couldn't 
I  come  up  with  one  good  idea 
\  for  a  Christmas  column  [if  I 
1  had  to].  But  if  you  want 
j  to  be  less  charitable,  it  is  laziness.” 
i  Keith  Woods,  an  ethics  instructor  at  the 
i  Poynter  Institute,  agreed.  “It's  a  gross  lack 
I  of  imagination  that  would  have  him  produce 
a  column  that  is  similar  to  one  he  had  already 
written,”  Woods  said.  “But  1  don't  see  any- 
,  thing  so  unique  about  Royko's  column 
i  that  someone  else  in  another  big  city  might 


not  come  up  with  the 
same  thing.” 

Daily  News  Editor 
Edward  Kosner  defend¬ 
ed  Bamicle,  saying  he 
had  known  about  both 
of  the  previous  col¬ 
umns  and  saw  no 
problem  with  pub¬ 
lishing  a  new  ver¬ 
sion.  “How  many 
people  have  done 
Jesus  and  Mary 
updated?”  he  said. 
“It's  one  of  the  great  chestnuts  of  Jour- 
t  nalism.  O.  Henry  probably  wrote  one; 
Dickens  probably  wrote  one.” 

Kosner  said  the  criticism  is  part  of  an  overall 
'  effort  to  attack  Bamicle  because  of  past  mis- 
i  takes.  “1  think  there  is  a  vendetta  against  Mike 
Bamicle  and  1  don't  know  why.” 

I  Bamicle  agreed.  “I'm  sick  of  being  used  as  a 
i  pinata.”  he  said.  "This  is  mean-spirited.” 

—  Joe  Strupp 


claims  storied  tabloid 


Barden's  company  is  one  of  three  black- 
j  owned  firms  that  have  been  invited  to  bid  in 
I  the  auction,  which  will  be  conducted  by  Duff  i 
'  &  Phelps  LLC.  The  other  companies  are  1 
PublicMediaWorks  Inc.,  a  group  of  Chicago- 
;  based  investors,  and  Equal  Access  Media 
j  Inc.,  which  is  based  in  Houston.  | 

A  year  ago,  PublicMediaWorks  offered  $  1 2.5  | 
t  million  in  cash  for  the  company,  but  its  presi- 
'  dent,  investment  banker  Kurt  R.  Cherry,  now 
!  says  it  isn't  clear  what  bid  his  group  may  make. 

“It's  done  nothing  but  deterior.  mce  that  | 
■  time,”  Cherry  said  in  a  telephone  interview.  “1  1 
couldn't  make  a  guesstimate  on  what  we 
I  would  pay  for  it.” 

1  Begun  as  a  weekly  on  Abbott's  kitchen 
1  table  in  1905,  the  Defenders  reporting  and  [ 
editorializing  on  the  differing  social  climates 
I  of  the  segregationist  South  and  the  industrial- 
I  ized  North  are  credited  with  triggering  the  so- 
called  Great  Migration  of  African  Americans 
!  out  of  Dixie  in  the  years  following  World  War 
I  1.  In  its  special  centennial  issue  Oct.  30,  E&P 
i  named  Abbott  in  its  list  of  the  25  most  influ- 
!  ential  newspaper  people  of  the  century. 


At  its  peak,  the  Defender  had  a  national  cir¬ 
culation  of  230,000.  Now,  in  a  city  with  nearly 
1 . 1  million  black  people,  it  has  a  weekday  cir¬ 
culation  of  1 3,786  and  a  weekend  circulation  of 
16,268,  according  to  the  most  recent  FAS-FAX 
report  from  the  Audit  Bureau  of  Circulations. 

The  family-owned  company  does  not  report 
financial  results,  but  the  Defender  is  believed  to 
be  losing  money  while  the  Michigan  Chronicle 
is  profitable.  Only  the  Defender,  which  became 
a  daily  in  1956.  and  the  Brooklyn-based  New 
York  Daily  Challenge  remain  as  black-oriented 
daily  papers.  Taking  the  Defender  weekly  is  a 
frequently  discussed  option  among  industry 
observers.  PublicMediaWork's  Cherry  calls  the 
decision  “a  close  call”  and  one  his  group  would 
not  make  for  at  least  six  months,  in  the  event  it 
bids  and  is  successful  at  the  auction. 

“The  Defender  has  a  history  and  a  place  in 
Chicagoland  that  is  unique,”  Cherry  said.  “But 
it  kind  of  died  on  the  vine.  There's  no  doubt  it's 
a  turnaround  situation.”  Phone  calls  to  Barden's 
Detroit  headquarters  rang  unanswered  Dec.  27. 
i  Principals  of  Equal  Access  Media  could  not  be 
reached.  —  Mark  Fitzgerald 
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“Not  only  is  it  one  of  the  best  papers  in  America,  but  as  you 
may  have  noticed,  it  also  has  a  lovely  flavor.  ” 


E&PDeVVS 


Dallas  Observer  tall  tale  spurs 

IRREPRESSIBLE  TEXAS  WEEKLY’S  SATIRE  SOARS  ABOVE  THE  HEADS  OF  SOME  READERS  IN 


There’s  a  whole  lot  of  suing  goin’  on 
in  Denton  County,  Texas.  Two  coun¬ 
ty  officials  are  suing  the  Dallas 
Ohserx’er  over  a  satirical  story  the 
alternative  weekly  ran  Nov.  1 1  in  which  ficti¬ 
tious  quotes  were  attributed  to  them.  And  now 
a  lawyer  for  that  satire’s  real-life  inspiration  is 
suing  the  people  who  are  suing  the  paper. 

The  filing  frenzy  began  Nov.  30,  when 
Michael  J.  Whitten,  the  attorney 
husband  of  Denton  County 
Juvenile  Court  Judge  Darlene  A. 

Whitten,  filed  a  defamation-of- 
character  lawsuit  on  behalf  of  his 
wife  and  Bruce  Isaacks.  the  coun¬ 
ty’s  district  attorney.  The  suit 
alleges  that  the  Ohserx’er  harmed 
their  reputations  with  its  story,  a 
sendup  of  a  recent  news  story 
about  Christopher  Beamon. 

Beamon,  13,  is  a  resident  of 
rural  Ponder,  a  400-population 
community  40  miles  northwest  of 
Dallas.  The  seventh-grader  was 
given  an  in-class  English  assign¬ 
ment  to  write  a  Halloween  horror 
story  about  being  home  alone  in  the  dark  and 
hearing  noises.  His  essay  included  sniffing 
Freon,  and  shooting  his  English  teacher  and 
two  other  students,  whom  he  named.  Beamon 
received  extra  credit  for  volunteering  to  read 
his  work  aloud  in  class  Oct.  27. 

But  then  his  teacher  and  the  parents  of  the 
two  students  felt  threatened,  and  the  assistant 
principal  called  juvenile  authorities.  A  sheriff's 
deputy  was  “dispatched  to  Ponder  High  School 
on  a  Terroristic  Threat  investigation’’  based  on 
the  “threatening  letter  [sic]  written  by 
Christopher,”  according  to  the  affidavit 
approved  Oct.  29  by  Judge  Whitten,  which, 
along  with  his  school  disciplinary  record, 
served  as  the  basis  for  Beamon’s  incarceration. 

The  judge  ordered  him  to  be  held  for  10 
days  in  the  Denton  County  Juvenile  Detention 
Center.  The  Beamons  retained  a  lawyer,  who 
demanded  that  their  son  be  freed.  But  by  the 
time  Isaacks  decided  there  was  no  reason  to 
prosecute,  the  boy  had  spent  five  days  there. 

“It  seems  like  a  year  ago,  a  big  of  yearlong 
year,”  Beamon  (who  wants  to  be  a  writer  when 
he  grows  up)  told  The  Associated  Press.  “I  was 


supposed  to  write  a  horror  story.  I  didn’t  think 
1  did  anything  wrong.” 

His  mother.  Jan  Beamon,  admitted  to  The 
Dallas  Morning  News  that  the  content  of  her 
son’s  essay  concerned  her.  But  she  thought 
the  matter  should  have  been  dealt  with  by 
school  authorities,  not  criminal  ones.  “1  think 
he  should  have  been  referred  to  a  counselor,” 
she  said.  “I  think  the  assignment  should  have 


been  referred  to  a  counselor.  The  whole  thing 
was  crazy.” 

Judge  Whitten  said  afterward  that  parents 
need  to  warn  their  children  that  threats  made  at 
school  won’t  be  considered  jokes.  “Especially 
after  Columbine,  we  have  to  take  them  seri¬ 
ously,”  she  told  the  Morning  News. 

“The  fact  that  we’re  dealing  with  real  peo¬ 
ple.  named  specifically  in  the  classroom,  that  is 
a  real  problem,”  Ponder  Independent  School 
District  Superintendent  Byron  Welch  told  AP. 

But  for  the  Ohser\’er,  the  real  problem  was 
the  judge  and  her  supporting  cast.  So  the  irre¬ 
pressible  alternative  turned  to  satire  to  ridicule 
her  honor. 

“We’ve  been  sued  a  lot;  we’ve  never  lost.” 
Observer  Editor  Julie  Lyons  told  E&P.  “We 
take  great  pride  and  care  in  what  we  do,  and  I 
must  say  I  was  truly  surprised  that  some  read¬ 
ers  were  fooled  by  [our]  story. 

“However,  there  was  no  intent  to  deceive 
anyone.  It  never  even  crossed  my  mind.  I 
thought  it  would  be  self-evident  that  it  was  a 
comment  on  a  real-life  situation.  And  it  was 
written  in  such  an  outrageous  manner  —  with 


silly  quotations  and  an  organization  called 
‘GOOF’  [God-Fearing  Opponents  of  Freedom] 
—  1  just  thought  that  we  had  deliberately  put 
many  clues  in  the  story.” 

Lyons  said  that  her  120,000-circulation 
paper  had  received  about  three  dozen  phone 
calls  and  e-mail  messages  from  readers  about 
the  piece,  about  60%  of  whom  believed  it  to  be 
true.  She  ascribed  any  ridicule  to  which  Judge 
Whitten  may  have  been  exposed  to  her 
own  actions  in  the  Beamon  case. 
Lyons  added  that  her  paper  intends  to 
fight  the  suit  vigorously: 

“It’s  a  matter  of  principle  to  us.  and 
as  you  can  see,  we’re  also  speaking 
openly  about  it.  which  not  every  news¬ 
paper  does.  We’re  not  ashamed  of  what 
we  did.  And  I  believe  satire  should  be 
protected  by  the  First  Amendment.” 

The  story,  entitled  “Stop  the 
Madness,”  was  penned  by  reporter 
Rose  Farley  for  the  paper’s  Nov.  1 1 
issue,  and  bore  a  “News”  label  over  the 
headline. 

Farley’s  piece,  which  summarized 
the  Beamon  case,  purported  to  be  an 
account  of  a  6-year-old  girl  named  Cindy 
Bradley,  who  is  arrested,  brought  before  Judge 
Whitten  in  ankle  shackles  and  handcuffs,  and 
ordered  held  at  a  juvenile  detention  center  for 
10  days  for  writing  a  book  report  on  Maurice 
Sendak’s  children’s  classic,  “Where  the  Wild 
Things  Are.” 

Part  of  a  quotation  attributed  to  the  judge  in 
the  story’s  third  paragraph  reads.  “Any  implica¬ 
tion  of  violence  in  a  school  situation,  even  if  it 
was  just  contained  in  a  first-grader’s  book  report, 
is  reason  enough  for  panic  and  overreaction.” 

Isaacks,  depicted  in  the  satire  as  undecided 
about  whether  to  prosecute  the  girl,  is  quoted  as 
saying,  “We’ve  considered  having  her  certified 
to  stand  trial  as  an  adult,  but  even  in  Texas  there 
are  some  limits.” 

A  bailiff  volunteers:  “It’s  not  easy  finding 
cuffs  that  small.  Fortunately,  we  ordered  a  special 
set  last  week  after  that  other  kid  was  busted.” 

But  first-grader  Cindy  Bradley  is  given  the 
last  word  in  a  phone  interview  conducted  from 
the  detention  center:  “Cindy  scoffed  at  the  sug¬ 
gestion  that  ‘Where  the  Wild  Things  Are’  can 
corrupt  young  minds. 


Chris  Beamon,  right,  with  stepfather  Mark  Morton  and  mother  Jan 
Beamon,  is  writing  a  story  about  the  story  that  landed  him  in  jail. 
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OONING  JUVENILE  COURT  JUDGE  BY  ELLEN  LIBURT 


‘“Like,  I’m  sure'  she  said.  ‘It’s  bad  enough 
people  think  like  Salinger  and  Twain  are  dan¬ 
gerous,  but  Sendak?  Give  me  a  break,  for 
Christ’s  sake.  Excuse  my  French.’” 

“I  think  the  issue  in  the  case  will  be  whether 
a  reasonable  reader  could  have  reached  the 
conclusion  that  the  story  was  a  news  story  as 
opposed  to  satire,”  Michael  Whitten  told  E&P. 

“And  we  have  many,  many  people  who  did 
reach  that  conclusion  and  were  irate  over  the 
story.”  He  said  that  Isaacks  and  Judge 
Whitten  had  received  several  dozen  angry 
phone  calls  and  e-mail  messages,  including 
one  from  a  constituent 
wanting  to  know  how  to 
have  the  judge  removed 
from  office. 

“We  think  we  can 

prove  actual  malice  in  ^  i, 

the  constitutional  sense  ^  .  M 

because  the  Ohserx’er  ifl 

admits  that  the  story  is  I 

false  and  that  the  quotes 
Judge 

Whitten  and  Mr.  Isaacks 
are  false,”  Whitten  said. 

“And  under  The  New 

York  Times  vs.  Sullivan 
r ,  .  .  ,  ,  Writer  Rose  Farley,  ii 

[decision],  the  knowing 

publication  of  a  false  defamatory  statement  is 

actionable  even  by  a  public  official.” 

Deni  Elliott,  director  of  the  University  of 
Montana’s  Practical  Ethics  Center,  has  given  a 
lot  of  thought  to  deception. 

“I  don’t  think  this  is  a  problem  of  deception.” 
Elliott  said  after  reading  Farley’s  piece. 
“Deception  includes  the  intention  to  lead  people 
to  a  false  conclusion.  And  the  reason  that  satire 
works  is  that  people  eventually  get  it  —  they 
catch  on  to  the  fact  that  it’s  not  real  and  they  see 
the  hyperbole  in  terms  of  making  the  point. 

“The  problem  with  satire,  of  course,  is  that 
some  people  get  it  and  some  people  don’t,  as  is 
obvious  with  this  story,”  she  said.  “And  part  of 
the  reason  that  we  get  satire  has  to  do  with  con¬ 
text.  So  I  don’t  think  satire  has  to  have  a  100% 
‘got  it’  rate,  but  1  think  that  setting  up  the  story 
so  that  it  looks  like  a  regular  news  story  is 
pushing  it  too  far. ...  I  think  that  the  news  label 
adds  to  the  credibility  issue.  ... 

“It  does  seem  to  be  a  matter  of  prudence.” 


uKUO. CT 

***•  •  P 


“And  a  Lilliputian  shall  lead  them  ...” 

would  throw  a  6-year-old  girl  in  the  slammer 
for  writing  a  book  report.  Not  yet,  anyway. ... 

“If  some  people  find  it  believable  that  a 
Juvenile  court  Judge  would  Jail  a  6-year-old 
girl  for  writing  about  a  children’s  picture 
book,  it’s  because  that  same  Judge  Jailed  a  13- 
year-old  boy.” 

Judge  Whitten  and  Isaacks  decided  to  sue. 
Michael  Whitten  noted,  however,  that  if  the 
story  had  been  labeled  as  satire,  they  would¬ 
n’t  have.  And  that  not  only  was  the  story  not 
labeled  as  satire,  it  was  labeled  as  news. 

“I  would  never  read  an  article  with  a  satire 
label  on  it,”  said  Lyons.  “For  satire  to  work 
as  a  literary  device,  it  has  to  suspend  belief 
for  a  while. 

“We  put  it  under  the  news  heading  because 
labeling  a  story  upfront  with  ‘satire’  is  like  giv¬ 
ing  the  punch  line  of  a  Joke  before  you  tell  it.” 

Michael  Whitten  contended  that  the  Judge 
and  the  district  attorney  did  not  know  at  the 
time  she  detained  Beamon  that  the  “terroristic 
threat”  had  arisen  from  a  school  assignment. 

“They  never  saw  the  paper,”  he  said.  “The 
affidavit  for  probable  cause,  which  explains 
what  the  problem  is.  which  is  what  the  Judge 
had  to  act  on.  made  no  reference  to  a 
Halloween  story  or  school  assignment.” 

After  their  son  was  ordered  to  the  detention 
center,  the  Beamons  hired  Dallas  attorney 
William  B.  Short  Jr.  Short  maintained  that  Jan 
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Bean  ion  asked  the  judge  to  look  at  the  essay 
during  the  hearing  but  that  Whitten  declined, 
saying  it  wasn't  admissible  in  court. 

Short  also  contended  that  the  assistant  dis¬ 
trict  attorney  at  the  hearing  represented  the  boy 
to  the  judge  as  a  "persistent  disciplinary  prob¬ 
lem”  based  on  his  school  disciplinary  record. 

District  Attorney  Isaacks  told  The  Dallas 
Morning  News  that  he  believed  Beamon  "was 
doing  what  the  teacher  told  him  to  do,  which 
was  to  write  a  scary  story,”  but  that  the  child 
“does  appear  to  be  a  persistent  discipline  prob¬ 
lem  for  this  school,  and  the  administrators  there 
were  legitimately  concerned.” 

Inspection  of  Beamon’s  rap  sheet  reveals  a 
number  of  “referrals.”  including  horseplay  in  the 
hallway,  talking  in  class,  and  being  disrespectful 
to  a  teacher  —  but  nothing  to  suggest  violence. 

Attorney  Whitten  noted  that  detention  hear¬ 
ings  such  as  the  one  held  for  Beamon  are  not 
lengthy  affairs.  He  estimated  that  his  wife,  the 
only  juvenile  judge  in  a  county  with  a  popula¬ 
tion  of  400.000,  "might  do  10  in  an  hour  or  an 
hour  and  a  half.” 

Short  doesn’t  care. 

“I  just  think  these  people  botched  it.  They 
blew  it.”  he  said.  "They  had  no  concern  for  this 
little  boy’s  welfare.  He  was  arrested  without 
being  afforded  the  opportunity  even  to  speak 
with  his  parents.  He  was  taken  away  to  jail  — 
the  euphemism  that’s  been  used  all  along  is 
‘juvenile  detention,’  but  any  place  with  guards 
with  guns,  big  steel  doors  with  heavy  locks, 
razor  wire,  where  you  have  to  wear  pajamas 
and  slip-on  [shoes]  —  is  jail. 

“His  parents  were  allowed  30  minutes  of 
access  a  week.  No  bond,  no  bail,  couldn’t  get 
him  out.  no  lawyer,  been  ordered  detained, 
been  interrogated  by  deputy  sheriffs  for  a 
whole  afternoon  —  never  during  this  whole 
ordeal  did  he  have  access  to  a  lawyer. 

"Why  should  a  1 3-year-old  have  less  consti¬ 
tutional  nghts  than  a  fat  old  guy  who’s  50? 
That’s  me.  Those  people  wouldn’t  have  dared 
to  do  to  me  what  was  done  to  Chris  Beamon, 
simply  because  I’m  50  years  old  and  fat.  He 
just  happens  to  be  1 3  year's  old  and  out  of  luck 
because  he  is.” 

So  Short  is  —  you  guessed  it  —  suing.  He 
told  the  Observer  in  its  Dec.  9- 1 5  issue  (posted 
on  the  paper’s  Web  site  at  http://www.dallas 
observer.com)  that  he  plans  to  file  a  civil-rights 
ca.se  against  the  judge,  the  district  attorney,  the 
principals,  and  anyone  else  involved. 

“I’m  gonna  sue  everybody,  including  the 
cows  that  come  home,”  Short  said.  “This  will 
be  one  of  those  federal  court  claims  where  the 
first  two  pages  are  nothing  but  names.”  ■ 
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A  NEW  YEAR  AND  A  NEW  LOOK  IN 


“We  were  try'ing 
to  redesign  to  give 
readers  what  they 
wanted.”  said  Keira 
Nothaft,  a  design 
team  leader  for  the 
Republic.  “It  has 
shorter  stories, 
fewer  jumps,  and 
better  packaging.” 
Editors  also 
I  printed  up  a  16- 
l  page  guide  to  the 
1  revamped  Repub- 
lie  that  shows 
readers  all  of  the 
changes  being 
made,  offers  a 
history  of  past 
redesigns,  and 
provides  a  way 
to  navigate  the  new  layout.  The  485,C)00-daily- 
circulation  paper  is  owned  by  Central 


While  news- 

papers  na-  • 

1 1  o  n  w  I  d  e 
had  to  bear 

the  brunt  of  planning  for  the  ^  \ 

unknown  as  1999  turned  •  '•jj'  1 

into  2000  —  a  task  that  had  ; 
most  tripling  and  quadru-  .  1! 

pling  New  Year’s  Eve  staffs.  '■  1 

putting  contingency  plans  in  1  i 

place,  and  bracing  themselves  ^  »  | 

for  the  worst  —  The  Arizona  ;  1 

Republic  invited  another  head-  ■  . 

ache  for  itself:  launching  a  ■  r 
redesign.  ‘ 

As  E&P  went  to  press,  the 
Phoenix-based  paper  was  still 
preparing  to  roll  out  its  new  ; 
look  Jan.  1,  which  will  feature  ; 

slight  alterations  to  Page 
One.  a  major  redesigned  format 
for  section  front  pages,  a  retool¬ 
ing  of  weekly  sections,  and  a  slightly  larger 
typeface. 
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Southern  hospitality  goes 
just  so  far  in  FOI  survey 


to  make  similar  requests  in  316  visits. 

Sheriffs’  offices  and  police  departments  in 
South  Carolina  and  Georgia  refu.sed  to  let  sur¬ 
veyors  see  crime  logs  44%  of  the  time,  the  sur¬ 
vey  found.  In  South  Carolina,  the  Union 
County  sheriff  not  only  refused  to  provide 
records  to  Susan  Orr,  a  reporter  for  the  Herald- 
Journal  in  Spartanburg,  he  had  a  deputy  look 
up  her  license  plate,  cliecked  with  Spartanburg 
police,  and  discovered  she  was  a  reporter,  the 
AP  reported. 

Georgian  school  boards  had  the  same  rate 
of  refusal,  while  South  Carolina  schools  were 
“suspiciously”  compliant.  Bender  said.  “1 
think  they  may  have  figured  something  was 
going  on  because  the  cooperation  was  so  out 
of  character,”  he  said.  City  and  county  gov¬ 
ernments  were  generally  forthcoming,  pro¬ 
viding  city  council  records  at  an  84%  rate  in 
South  Carolina  and  a  93%  rate  in  Georgia. 

—  Mark  Fitzgerald 


The  stereotypical  Southern  sheriff 
who  doesn’t  cotton  to  anyone 
snooping  on  police  "bid-ness”  is 
alive  and  well  in  parts  of  South 
Carolina  and  Georgia,  audits  of  those  states’ 
freedom-of-information  (FOI)  laws  found. 

“With  the  police  or  sheriffs,  it’s  almost  a 
genetic  response.  They  have  to  be  trained  that 
the  first  answer  [to  FOI  requests]  cannot  be 
‘No,’”  said  Jan  Bender,  general  counsel  for 
the  South  Carolina  Press  Association  (SCPA). 

In  an  audit  with  The  Associated  Press  and 
newspapers  around  the  state,  the  SCPA  sent 
undercover  reporters  and  journalism  students 
to  law-enforcement  agencies,  as  well  as  other 
city  and  county  offices,  making  363  requests 
for  jail  logs,  crime  reports,  superintendents’ 
contracts,  meeting  minutes,  and  city  and 
county  expense  reports.  In  Georgia,  AP  and 
1 1  papers,  working  with  the  Georgia  First 
Amendment  Foundation,  sent  75  reporters 
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If  at  any  time,  for  any  reason,  you 
decide  that  Editor  &  Publisher 
does  not  measure  up  to  your 
expectations  —  you  can  cancel 
your  subscription  and  receive  a 
full  refund  on  all  unmailed  issues, 
no  questions  asked. 


Holiday  story  hoax 
snares  Star  Tribune 

EDITOR  FOCUSES  ON  FACT-CHECKING  BY  JOE  STRUPP 


When  readers  opened  a  recent 
issue  of  the  Minneapolis  Star 
Tribune,  they  saw  the  heart- 
tugging  story'  of  Lois  Wagner. 
The  tale  described  a  Ph.D..  former  pharmacist, 
and  Juilliard  Music  School  scholarship  winner 
who  had  became  a  homeless  Salvation  Army 
bell-ringer  after  a  fight  with  leukemia  drained 
her  finances. 

The  Dec.  1 1  article  by  staff  writer  Robert 
Franklin  had  all  the  elements  of  a  good  holiday 
news  feature  —  hope,  despair,  and  a  touch  of 
Christmas  tradition. 

There  was  only  one  problem:  some  of  the 
most  important  aspects  of  the  story  were  not 
true.  Wagner  had  never  won  a  scholarship  to 
Juilliard.  and  she  had  never  been  a  pharmacist. 

When  Star  Tribune  Editor  Tim  McGuire  dis¬ 
covered  the  false  information,  he  published  a 
personal  apology  to  readers  Dec.  16  on  the 
front  page  of  the  local  section. 

"The  Star  Tribune  takes  full  responsibility 
for  not  confirming  those  facts  and  apologizes  to 
its  readers."  the  statement  read  in  part. 

After  the  Star  Tribune  story  appeared,  the 
newspaper  received  phone  calls  from  several 
people  who  knew  the  woman  and  said  she  had 
made  up  those  aspects  of  her  life.  After  some 
checking,  the  newspaper  determined  that  they 
were  false.  “The  lesson  here  is,  if  you  can 


check  something,  you  probably  should.”  said 
Pam  Fine.  Star  Tribune  managing  editor. 

Fine  said  the  newspaper  chose  to  print  the 
apology  instead  of  a  simple  correction  because 
the  incorrect  elements  were  central  to  the  over¬ 
all  story.  "This  wasn't  [a]  case  of  correcting  a 
fact  or  two.”  she  said.  “It  wasn’t  a  valid  story.” 

The  incident  raises  the  question  of  how  far 
reporters  should  go  to  check  facts  in  a  story 
obtained  through  a  face-to-face  interview,  espe¬ 
cially  when  the  subject  is  someone  they  don’t 
know,  such  as  a  homeless  person  or  a  "man-on- 
the-street"  interviewee. 

"1  think  it’s  a  good  example  of  the  kind  of 
checking  we  have  to  do  to  restore  credibility,” 
said  Ed  Lambeth,  a  Journalism  professor  at  the 
University  of  Missouri.  “It’s  important  that  we 
build  those  fact-checking  habits  in  reporters.” 

Tom  Goldstein,  dean  of  the  Columbia 
University  Graduate  School  of  Journalism, 
agreed.  “One  of  the  basic  standards  of  reporting 
is  to  check  your  facts.”  he  said. 

The  story  of  Wagner.  50.  came  to  the  news¬ 
paper  from  Salvation  Army  Community  Re¬ 
lations  Director  Annette  Bauer,  who  said 
Wagner  had  been  featured  at  a  civic  dinner 
sponsored  by  the  nonprofit  organization 
as  one  of  the  group’s  success  stories.  Bauer  said 
she  phoned  the  paper  with  the  idea  of  profiling 
Wagner  for  the  holidays. 


E&pnewa 


“I  was  moved  by  her  determination  to 
get  back  into  society,”  Bauer  said  of  Wagner, 
who  has  stayed  at  the  Salvation  Army’s  shelter 
for  women.  “We  had  no  reason  to  believe  she 
was  fantasizing  some  things  in  her  life.” 

Bauer  said  Wagner  had  been  a  model  resi¬ 
dent  of  the  shelter  for  the  past  year  and  never 
gave  any  indication  that  she  would  lie.Wagner 
could  not  be  reached  for  comment  Bauer  said 
she  continued  to  reside  at  the  shelter. 

Fine  said  no  action  had  been  taken  against 
Franklin  or  any  other  staff  members.  But. 
she  said,  the  incident  would  hopefully  spark 
reporters  to  double-check  facts  in  their 
stories.  ■ 


Otis  Chandler:  They  still  don’t  get  it 


Legendary  former  Los  Angeles 
Times  Publisher  Otis  Chandler 
has  a  few  more  thunderbolts  to 
hurl  at  the  paper’s  leadership 
over  the  ill-fated  decision  to  share  profits 
from  a  Sunday  magazine  with  the  Staples 
Center  sports  arena,  the  magazine’s  subject. 

"The  team  just  doesn’t  get  it.”  he  said  in 
reaction  to  the  Times'  Dec.  20  14-page 
investigative  report  detailing  the  fiasco  and 
the  failure  of  higher-ups  to  recognize  the 
deal’s  credibility-damaging  potential.  "This 


is  a  complete  failure  on  their  part  to  under¬ 
stand  the  basic  difference  between  a  news¬ 
paper  and  any  other  retail  product.  This  is 
something  all  of  us  learn  in  boot  camp.” 

Chandler  became  part  of  the  story  when  he 
emerged  from  his  self-imposed  silence  about 
the  paper  and  wrote  a  five-page  rebuke  of  its 
leaders  that  was  read  aloud  in  its  newsroom. 
He’s  not  calling  for  anyone  at  the  paper  to 
quit,  as  some  critics  have  done.  “I  don’t  want 
to  go  there,”  he  said.  “It’s  up  to  the  directors.” 

Nor  is  he  expecting  an  apology  from 


Times  Publisher  Kathryn  M.  Downing  for  her 
dismissive  comments  of  him  in  response  to 
his  earlier  criticism.  “They  just  don’t  get  it 
—  why  anybody  cares  what  1  say.” 

Now  that  the  Tunes  has  been  publicly 
shamed.  Chandler  said  he  sees  signs  that  the 
paper  his  family  ran  most  of  the  past  century 
is  getting  back  on  the  track  to  respectability. 
“Hopefully,  there’s  been  a  big  lesson 
learned.”  And  he  plans  to  return  to  exile.  “1 
don’t  see  speaking  out  again  unless  there’s  a 
major  upheaval,”  he  said.  —  Lucia  Moses 
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Like  a  classic 
novel,  a  true 
masterpiece 
never  goes 
out  of 
style. 
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Hundreds  of  newspapers  worldwide 
already  recognize  the  appeal  of 
Charles  Schulz's  legendary  comic 
strip,  Peanuts.  All  your  readers  will  enjoy 
's  j  re-living  these  unforgettable 

moments  or  sharing  them  with  younger 
readers  for  the  first  time.  Don't  miss 
out  on  offering  your  readers  the  magic  of 
the  best-loved  comic  strip  in  history. 
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United  Feature  Syndicate 
Newspaper  Enterprise  Association 
www.comics.com 


more  information,  please  call  Lisa  Klem  Wilson  at  212-293-8500  or  800-221-4816. 
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Breaking  the  ice 

SEATTLE  P-l  TEAM  REPORTS  ON  ANTARCTIC  MISSION, 

IN  PRINT  AND  ONLINE,  AIDED  BY  NET  BY  KEN  LIEBESKIND 


It's  not  every  newspaper  reporter  and 
photographer  who  cover  a  story  in 
Antarctica,  but  that's  just  what  Judd 
Slivka  and  Meryl  Schenker  are  doing. 
The  reporter/photographer  team  from  the 
Seattle  Post-Intelligencer  is  on  a  ship  that  has 
reached  Antarctica  on  an  icebreaking  mission. 
They  are  providing  words  and  pictures  for 
P-l  coverage  that  is  appearing  in  print 
and  online. 

Coverage  started 
Dec.  13,  three  days  after 
Slivka  and  Schenker  left 
Seattle  and  flew  to 
Tasmania  to  meet  the 
ship  that  left  Seattle  in 
October.  The  pair  board¬ 
ed  the  U.S.  Coast  Guard's 
Polar  Star,  a  399-foot 
ship  that  is  the  world's 
most  powerful  non¬ 
nuclear  icebreaker.  It  was 
en  route  to  clear  ice  to  cre¬ 
ate  shipping  channels  into 
McMurdo  Sound,  the  pri¬ 
mary  U.S.  station  in 
Antarctica. 

The  idea  for  the  coverage 
was  Slivka's.  a  general- 
assignment  reporter  who  has 
been  at  the  P-l  for  only  nine 
months,  according  to  David  McCumber.  the 
senior  editor  who  is  overseeing  the  project. 

“When  he  first  mentioned  it.  1  was  think¬ 
ing,  ‘How  can  I  let  him  know  we  can't  do  it 
without  destroying  his  enterprise?"'  Mc¬ 
Cumber  said.  “But  the  more  we  thought 
about  it,  the  more  enthusiastic  we  became 
about  getting  it  done.” 

The  enthusiasm  stems  from  the  fact  that  the 
mission  is  really  a  local  story,  since  the  138- 
member  crew  is  from  Seattle,  which  is  its 
home  port  and  where  the  ship  was  built. 
Seattle  is  the  home  base  for  all  icebreakers,  an 
industry  and  lifestyle  the  P-l  seldom  covers. 
“We're  connecting  with  readers  we  might  not 
normally  serve.”  McCumber  said. 

But  it's  not  just  a  local  story,  since  most  of 
it  takes  place  in  Antarctica.  “It's  a  very  mod¬ 
em  story  that  shows  how  local  news  is  also 
global,”  McCumber  said. 


Coverage  has  included  mostly  front-page 
stories  that  consist  of  Slivka's  reporting  and 
journal  entries  with  Schenker's  photos,  taken 
with  a  digital  camera  that  enables  her  to  trans¬ 
mit  them  via  e-mail. 

“It's  had  a  Page  One  presence  most  days, 
but  there  have  been  days  where  it's  been 
bumped  off  by  news  events.  Then  we'll  have  a 
front-page  box  and  tag 
line,”  McCumber  said. 

Meanwhile,  visitors  to 
the  P-I's  Web  site  (http:// 
www.seattle-pi.com)  are 
getting  expanded  cover¬ 
age.  A  huge  headline  on 
the  home  page.  “To  the 
End  of  the  Earth.”  di¬ 
rects  viewers  to  inside 
pages  with  Slivka's 
daily  updates.  Schen¬ 
ker's  photos,  and  an 
interactive  guide  to 
the  Polar  Star  that  has 
details  on  the  ship. 

The  ability  to  tell 
the  story  on  the  Web 
“sold  the  newsroom 
j  on  it."  said  Lee 
Rosen,  manager  of 
new  media.  “It 
means  we  can  do  it  in  real 
time.  They  send  in  reports  that  go  up  immedi¬ 
ately.  Plus  we  can  get  more  on  the  Web  site.  In 
the  paper,  space  is  at  a  premium,  but  there's 
plenty  of  room  online." 

“Some  stories  can  benefit  from  being  told 
in  two  different  ways,”  McCumber  said.  “In 
the  newspaper,  we  run  two  or  three  photos 
with  a  limited  news  hole.  If  readers  want 
more  info,  they  can  go  to  the  Web." 

“There's  been  amazing  response  from  read¬ 
ers  who  are  very  enthusiastic."  he  added. 

The  mission  has  been  a  high  point  of  the 
young  journalists'  careers.  “The  highlight 
has  been  seeing  things  I've  never  seen  before 
in  a  setting  like  this."  Slivka  said.  “The  high¬ 
light  has  been  setting  foot  on  the  continent  of 
Antarctica.”  Schenker  said. 

The  pair  will  report  from  Antarctica  until 
Jan.  8.  Then  they  will  take  a  supply  plane  to 
New  Zealand  before  returning  to  Seattle.  ■ 
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JANUARY 

13-15  NAA  Co-op  Orientation  and  Training 
Workshop,  Newspaper  Association  of 
America,  Sumner  Suites  Hotel  Riverwalk, 
San  Antonio 


14-15  Investigative  Reporters  and  Editors 
Regional  Conference,  Investigative  Reporters 
and  Editors,  National  Press  Club,  Washington 

14-16  National  Computer-Assisted 
Reporting  Conference,  National  Institute  for 
Computer-Assisted  Reporting,  National 
Press  Club,  Washington 

23- 28  “SuperConference  2000,”  NAA 
Newspaper  Operations  Conference, 
Newspaper  Association  of  America, 
Fontainebleau  Hilton,  Miami  Beach,  Fla. 

FEBRUARY 

3-5  ICC  2000,  Intercultural  Communications 
Conference,  University  of  Miami  School  of 
Communications,  University  of  Miami,  Coral 
Gables,  Fla. 

9-12  E&P’s  11th  Annual  Interactive 
Newspapers  Conference  and  Trade  Show, 
Editor  &  Publisher,  Hyatt  Regency  New 
Orleans/Ernest  N.  Morial  Convention 
Center,  New  Orleans 

24- 25  The  2000  Newspaper  Advertising 
Conference  and  Expo:  Building  Customer 
Relationships,  World  Association  of 
Newspapers,  Centro  Affari,  Florence,  Italy 

24-25  /U\F  “25  Most  Promising  Minority 
Students,”  American  Advertising 
Federation,  Waldorf-Astoria,  New  York 

MARCH 

1-3  AAAA  Media  Conference,  American 
Association  of  Advertising  Agencies, 

Disney's  Contemporary  Resort,  Orlando,  Fla. 

8-11  SNA  Spring  Publishers  Conference, 
Suburban  Newspapers  of  America,  Westin 
Resort,  Maui,  Hawaii 


12-15  lAPA  Mid-Year  Meeting,  Inter 
American  Press  Association,  Fiesta 
Americana  Coral  Beach,  Cancun,  Mexico 


16- 18  IFPA  Spring  Conference, 
Independent  Free  Papers  of  America, 

KonKai  Continental  Plaza  Resort,  San  Diego 

17- 20  National  College  Media  Spring 
Convention,  College  Media 
Advisers/Columbia  Scholastic  Press 
Association,  Marriott  Marquis,  New  York 

APRIL 

4-7  NIE  (Newspapers  In  Education)  2000 
Conference,  Newspaper  Association  of 
America  Foundation,  TBA,  New  York 


Note:  To  list  events,  please  fax  to  Calendar  Editor 
at  (212)  691-7287. 

Additional  information  about  these  and 
future  events  can  be  found  at 
http://vvvvw.mediainfo.com/ephome/ 
events/eventshtm/catendar99.htm 
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Chronicle  apologizes 
for  mistaken  gender 

m;u tu.,  c _  t' . ; .  .  4  I  -t-u^  _  _ _ 


When  the  San  Francisco 
Chronicle  misidentified  9- 
year-old  Vincent  Musso  as  a 
girl  in  a  recent  story  about  a 
burglary  at  his  schtx)!.  he  got 
more  than  the  standard,  short  ^ 
correction  stuck  at  the  bottom  •" 
of  an  inside  page,  ~ 

After  Musso  penned  a  let-  « 
ter  to  the  editor  requesting  a  ^ 
correction,  the  paper  respond-  “ 
ed  by  dispatching  columnist 
Steve  Rubenstein  to  apologize 


, .  xjitctakes  Are  Made  »  response  stemmed 

Then  Made  ^ 

about  the  burglary  at 
I  \  Rooftop  Alternative  Ele- 

i  mentary  School,  in  which 

\  another  reporter  had  quot- 
1  1  I  gj  Musso's  mother  as 

1  \  ^ 

--■‘a.asj  \  ter  at  the  school.  Fol- 

2S^-sSs5s  — ►  \  lowing  the  initial  report, 

the  Chronicle  received  a 
letter  from  Musso  that  said, 
in  part.  “I  have  been  made  fun  of  because  of  the 


\  5-^  .,-«bec»»»'  \ 


SSw5S2^  'i  'C^s.-.’S. 


I  ^^®***^*2S^“*  **" 


to  Musso  in  front  of  his  class  at  school,  having  mistake  in  your  article.  Please  do  something  ...” 
Rubenstein  write  a  column  about  how  the  children  Roberts  said  the  original  mistake  occurred 
were  coping  with  the  burglary,  and  running  a  later  because  the  reporter  incorrectly  heard  Musso’s 
column  by  Managing  Editor  Jerry  Roberts  that  also  mother  during  a  phone  interview.  Along  with  the 
corrected  the  goof  and  explained  the  need  for  better  apology  and  correction,  Roberts'  column  discussed 
attention  to  detail  in  news  stories.  the  disappointment  in  finding  a  mistake  in  the 

"Just  to  run  a  straight  correction  would  have  re-  newspaper  and  the  importance  of  setting  the  record 
emphasized  an  original  mistake."  Roberts  told  straight. 


E&P.  "There  has  been  a  heightened  sensitivity  to 
all  of  these  issues  of  credibility  and  accuracy." 


"The  Chronicle  really  does  regret  the  errors,” 
Roberts  wrote.  —  Joe  Strupp 


A  broken  nose 
for  news 

A  man  was  arrested  for  alleged¬ 
ly  breaking  the  nose  of  Peoria.  III.. 
Journal  Star  President  and  Pub¬ 
lisher  John  McConnell  in  a  restau¬ 
rant  Dec.  1 1 .  McConnell  said  the 
man  told  him.  "You  and  your 
paper  have  hurt  a  lot  of  people." 

"We  consider  this  an  assault  on 
this  newspaper,  on  all  the  journal¬ 
ists  who  work  here  and  indeed  on 
the  First  Amendment  guarantee  of 
free  press,"  McConnell  told  An¬ 
thony  Smith,  a  Journal  Star  re¬ 
porter.  "We'll  not  be  intimidated.” 

John  Hill.  54,  of  Metamora, 
was  Jailed  on  a  charge  of  aggra- 
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vated  battery  after  he  allegedly 
backed  McConnell  into  a  comer, 
grabbed  his  nostrils,  pulled  his 
head  up  and  asked:  "Are  you  John 
McConnell  of  the  Journal  StarT' 
After  McConnell  replied  that  he 
was.  the  attacker  head-butted  him 
in  the  face,  breaking  his  nose, 
according  to  a  police  report.  Hill’s 
arrest  record  includes  weapons 
and  battery  charges. 

Police  gave  no  motive  for  the 
attack.  But  Alan  R.  Shipman.  54. 
who  was  arrested  for  helping  Hill 
flee,  had  been  the  subject  of  sev¬ 
eral  articles,  including  stories  in 
1989  about  a  reopened  investiga¬ 
tion  of  a  friend’s  wife’s  1965  sui¬ 


iNCEW,  si! 
Herald,  no 


QUOTE  OF  THE  WEEK 


WE’RE  BETTING 
THE  FUTURE  OF 
OUR  COMPANY 
[ON  ADOBE 
INDESiGN]. 


Don  Oldham,  CEO, 
Digital  Technology 
International 
(P.  35) 


cide.  Shipman  was  in  an  adjacent 
room  of  the  mobile  home  where 
the  woman  died,  the  newspaper 
reported.  —  Jim  Rosenberg 


Sisyphus  had  his  boulder  and 
the  mountain.  The  Miami  Herald 
has  its  desire  to  report  openly  in 
Cuba  and  Fidel  Castro. 

Once  again.  El  Comandante  is 
making  it  plain  that  any  request 
the  Herald  makes  for  a  visa  to 
visit  the  island  is  as  futile  as  the 
mythical  king’s  eternal  task  of 
rolling  a  boulder  uphill,  only  to 
have  it  roll  back. 


Officials  at  the  Cuban  Interests 
Section  in  Washington  have  told 
the  National  Conference  of  Edi¬ 
torial  Writers  (NCEW)  that  no 
one  from  the  Herald  will  be 
allowed  on  the  group’s  Jan.  23-30 
trip  to  Cuba. 

Herald  Political  Editor  Tom 
Fiedler,  in  a  Herald  article,  urged 
the  NCEW  to  go  ahead  with  the 
trip  to  the  island. 

"It  is  better  that  other  editorial 
writers  have  the  opportunity  to 
see  firsthand  the  results  of  40 
years  of  Fidel  Castro’s  repression 
than  to  assert  a  Journalistic  princi¬ 
ple,  however  important  it  is."  he 
said.  —  .Mark  Fitzgerald 
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Both  surveys  gave  the  Clinton 
impeachment  trial  the  top  spot, 
followed,  in  order,  by  the 
Columbine  High  School  shoot¬ 
ing  in  Colorado;  Kosovo  war¬ 
fare;  Y2K  and  millennium  cov¬ 
erage;  the  death  of  JFK  Jr.;  U.S. 
economy;  mass  shootings,  from 
Atlanta  to  Hawaii;  earthquakes 
in  Tbrkey  and  Taiwan;  and  huni- 
canes.  The  only  item  on  the  list 
that  differed  in  the  two  polls  was 
No.  7.  F.ditors  ranked  the  Egypt- 
Air  900  crash  there,  while  the 
public  gave  the  spot  to  the 
Microsoft  antitrust  trial. 

Dow  Jones  sells 
its  financial  mags 

Wall  Street  Journal  parent 
Dow  Jones  &  Co.  Inc.  has 
agreed  to  sell  its  financial  maga¬ 
zines  unit  to  Wicks  Business 
Information  LLC,  as  part  of  its 
plan  to  divest  non-core  assets 
The  unit  publishes  Investment 
Ach'isor  and  Asset  Management 
and  Property  magazines  as  well 
as  Realty  Stock  Rex’iew,  a 
newsletter. 

Terms  of  the  sale,  expected  to 
close  in  January,  were  not  dis¬ 
closed. 

Congratulations! 

You  have  twins 

The  Yuma  (Ariz.)  Daily  Sun 
and  USA  Today  are  finding  that 
two  heads  are  indeed  better 
than  one  with  a  new  coopera¬ 
tive  effort  between  the  Sun's 
parent  company,  Thomson 
Newspapers,  and  Gannett  Co. 
Inc.’s  USA  Today. 

The  Sun  is  offering  a  compre¬ 
hensive  news  package  to  sub¬ 
scribers  that  includes  a  copy  of 
USA  Today,  and  readers  are 
snatching  up  the  twin  subscrip¬ 
tions  at  an  exceptional  rate. 
More  than  250  subscriptions 
were  sold  in  the  first  two  weeks, 
and  the  numbers  continue  to 
rise,  said  newspaper  executives. 

“The  response  has  been  sim¬ 


ply  overwhelming,”  said  Lewis 
Floyd,  circulation  director  at  the 
Sun,  a  15,664-circulation  daily. 
Gannett  has  had  similar  success 
teaming  up  its  2.3-million-circu- 
lation  flagship  with  two  other 
Thomson  papers  —  The  Dothan 
(Ala.)  Eagle  and  the  Conn¬ 
ecticut  Post  in  Bridgeport. 

Newsprint  usage 
continues  ascent 

U.S.  daily  newspapers  used 
899.000  metric  tons  of  newsprint 
in  October,  a  3.3%  increa.se  over 
the  year-earlier  period,  accord¬ 
ing  to  the  Newspaper 
Association  of  America  (NAA). 

Publishers’  final  inventory  for 
October  was  979,000  metric 
tons,  a  33-day  supply,  down 
0.4%  from  a  year  ago. 

NAA  preliminary  figures  for 
November  show  a  2%  increase 
in  consumption,  to  814,000  met¬ 
ric  tons,  and  a  3.9%  increase  in 
end  of-month  inventory,  to 
964,000  metric  tons. 

PUC  wants  to  puli 
plug  on  LA.  Times 

A  Los  Angeles  Times  plan  to 
sell  subscriptions  through  an 
electric  company  could  be  short- 
circuited  if  some  California  reg¬ 
ulators  get  tlieir  way.  The  energy 
division  of  the  California  Public 
Utilities  Commission  (PUC) 
wants  Southern  California 
Edison  to  stop  selling  LA.  Times 
subscriptions,  saying  the  utility 
didn’t  get  PUC  approval  before 
starting  the  phone  solicitation 
program  a  year  ago. 

The  energy  division  pro¬ 
posed  in  an  October  letter  that 
Edison  stop  the  program  until 
it  complies  with  1 997  commis¬ 
sion  rules  that  require  utilities 
to  get  approval  before  offering 
new  services.  The  commission 
is  expected  to  consider  the  divi¬ 
sion’s  recommendation  at  its 
Jan.  6  meeting.  Edison  con¬ 
tends  that  negotiations  for  the 


subscription  program  predated 
the  1997  rule  change  and 
should  be  grandfathered-in. 

In  a  related  matter,  the  South¬ 
ern  California  Gas  Co.  also  has  a 
request  pending  before  the  PUC 
to  sell  newspaper  subscriptions 
for  the  LA.  Times. 

Va.  cops:  Call  us, 
before  the  press 

Police  in  Fairfax,  Va.,  want 
crime  victims  to  start  contact¬ 
ing  them  before  they  speak  to 
the  press.  The  Associated  Press 
reported. 

The  unprecedented  step  in 
press  control  was  prompted  by 
an  October  incident  in  which  a 
local  TV  reporter  revealed  the 
identity  of  a  child  who  had 
been  approached  by  a  suspect¬ 
ed  child  molester,  according  to 
Fairfax  County  police 
spokesman  Warren  Car¬ 
michael.  He  told  AP  that  the 
police  would  begin  handing 
out  business  cards  to  victims  in 
high-profile  cases  next  month 
advising  them  that  they  do  not 
have  to  speak  to  the  media. 

The  move  prompted  criticism 
from  press-rights  groups,  such 
as  the  Society  of  Professional 
Journalists,  which  called  the 
move  an  overreaction.  But  vic¬ 
tim-rights  advocates,  such  as 
John  Stein  of  the  National 
Organization  for  Victim 
Assistance,  said  the  information 
will  help  victims  leam  how  to 
handle  the  press. 

Panama  gag 
rules  lifted 

With  delighted  Inter 
American  Press  Association 
officials  looking  on,  Pan¬ 
amanian  President  Mireya 
Moscoso  formally  repealed  the 
so-called  gag  laws  a  succession 
of  military  dictators  had  used 
to  censor,  punish,  and  even 
eliminate  news  organizations. 

“These  gag  laws  were 


approved  during  the  dictatorship 
to  control  the  news  media  ... 
and  they  became  a  Damocles 
sword  hanging  over  the  media 
in  Panama.  There  should  be  no 
law  or  action  that  restricts  press 
freedom,”  Moscoso  said  at  a 
Panama  City  ceremony  that 
coincided  with  tlie  10th  anniver¬ 
sary  of  the  U.S.  invasion  of 
Panama  that  ended  three 
decades  of  military  rule. 

Advance  ‘steels’ 
new  printing  plant 

Advance  Publications  Inc., 
which  publishes  Die  (Portland) 
Oregonian,  is  set  to  buy  tlK  fw- 
mer  U.S.  Steel  work  site  in 
Portland  and  use  it  to  build  a  new 
printing  plant  The  new  plant  will 
replace  the  paper’s  nearly  27- 
year-old  press,  distribution  plant 
and  newspaper  stwage  building. 

Times  becomes  e-tailer 

The  New  York  Times  on  the 
Web  recently  launched  its  own 
online  store  selling  New  York 
Times  products.  Online  shop¬ 
pers  can  find  classic  pho¬ 
tographs,  reprints  of  historic 
Times  newspapers,  and  books 
published  by  the  newspaper. 

Ogden  buys  Maui  Nem 

Ogden  Newspapers  Inc., 
based  in  Wheeling,  W.Va., 
agreed  to  buy  The  Maui  News, 
Hawaii’s  last  independently 
owned  daily.  The  17,00()-daily- 
circulation  paper  has  been  in  the 
Cameron  family  nearly  100 
years.  Ogden  is  owned  by  the 
Nutting  family  and  publishes  36 
dailies  mainly  in  the  midwestem 
and  eastern  United  States. 

Terms  of  the  agreement  were 
not  disclosed.  Dirks,  Van  Essen 
&  Murray  represented  the 
Cameron  family  in  the  deal. 

—  Reported  and  written  by 
Mark  Fitzgerald,  Lucia  Moses, 
Joe  Strupp,  Cari  Sullivan, 
and  Jason  Williams 
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Fouithestate 

By  Lucia  Moses 


Heard  on  the  Street: 
Newspapers  still 
a  good  place  to  be 


Even  as  advertising  growth 
slowed,  newspapers  held  their 
own  in  1998,  offering  testimony 
to  the  strength  of  the  industry. 
Revenues  of  publicly  held  news¬ 
paper  companies  grew  1.9%  to  $26 
billion  in  1998,  outpacing  the  book 
and  magazine  groups. 

The  findings  came  from  the  annual 
"Communications  Industry  Report” 
from  Veronis,  Suhler  &  Associates 
(VSA),  relea.sed  last  week.  The  New 
York  media  investment  bank’s  report 
tracks  the  financial  performance  of 
473  public  companies  in  12  commu¬ 
nications  industry  segments  from 
1994  to  1998. 

During  that  period,  newspaper  rev¬ 
enues  grew  at  a  7.8%  compounded 
annual  rate,  the  report  shows.  The 
industry  expanded  more  slowly  than 
in  1997  in  part  because  of  moderate 
classified  ad  growth,  but  still  posted 
gains  over  1995  and  1996. 

“It’s  exceptional  that  for  a  mature 
industry,  it  pumps  out  this  kind  of  growth,” 
said  David  Wilkofsky,  managing  partner  of 
Wilkofsky  Gruen  Associates,  which  prepared 
and  wrote  the  VSA  report. 

Nearly  half  those  $26  billion  in  revenues 
came  from  four  companies:  Gannett  Co.  Inc., 
Knight  Ridder,  the  New  York  Times  Co.,  and 
the  Times  Mirror  Co. 

From  1994  to  1998,  classified  ad  growth 
faltered,  in  part  due  to  a  slowdown  in  the  job 
market  and  competition  from  the  Internet,  the 
report  says. 

Publicly  traded  newspaper  companies 
expanded  faster  than  the  overall  newspaper 
industry,  reflecting  acquisitions  by  the  public 
companies  that  mirrored  a  busy  buying  cli¬ 
mate  in  the  communications  industry  in  gen¬ 
eral,  VSA  found. 

Newspapers’  operating  income  margins 


remained  the  envy  of  other  industries  in 
1998.  At  19.7%,  they  were  down  slightly 
from  20.1%  the  year  before,  in  part  due  to 
higher  acquisition-related  costs,  but  above 
1994,  1995,  and  1996  levels. 


Top  performers  included  Warren  Buffett’s 
Berkshire  Hathaway  Inc.,  parent  of  The 
Buffalo  (N.Y.)  News  (33.8%);  Journal 
Register  Co.  (27.8%);  Lee  Enterprises  Inc. 
(26.8%);  Gannett  (26.7%);  and  Media 
General  Inc.  (26.1%). 

"The  industry  is  still  very  much  a  good 
place  for  investors,  because  they  still  supply 
a  good  rate  of  return,”  Wilkofsky  said. 

In  the  five-year  period  charted  by  Veronis, 
Suhler,  when  the  Internet’s  explosive  dot-com 
advertising  lifted  all  ships,  the  communica¬ 
tions  industry'  overall  grew  revenues  13.5%. 

Publicly  traded  Internet  companies  were  the 
fastest-growing  sector  in  the  five-year  period, 
with  revenues  up  a  whopping  65.8%  to  $4.7 
billion.  Other  big  gainers:  radio  broadcasting, 
up  34.4%;  and  subscription  videos,  up  20.2%. 


TV  broadcasting  had  the  highest  operat¬ 
ing  income  margins  of  the  12  industry  seg¬ 
ments  and  subsegments  analyzed,  at 
26.6%.  The  other  top  five  were  business 
information  (20.9%);  radio  broadcasting 
(20.7%);  out-of-home  media  (20.6%);  and 
technology  information  (20.1%).  Factors 
driving  the  high  margins  were  strong  ad 
spending  in  broadcasting  and  cable,  con¬ 
solidation  in  out-of-home  media,  and  lower 
costs  for  business  information  due  to  the 
Internet  ■ 

The  incredible 
shrinking  papers 

The  Boston  Globe  and  the  Houston 
Chronicle  will  begin  conversion  to  a 
narrower  page  format  this  month. 
Joining  a  growing  number  of  broad¬ 
sheets  that  are  moving  to  a  50-inch 
web  width. 

Driving  the  trend  are  cost  savings 
and  what  newspapers  say  is  their 
readers’  preference  for  an  easier-to- 
handle  paper. 

In  addition  to  lopping  an  inch  off 
the  width  of  each  page,  the  Globe 
also  will  undertake  its  first  major 
redesign  in  10  years.  The  conver¬ 
sion  is  expected  to  be  completed  in 
the  summer  and  save  the  paper  $2.5 
million  in  2000  and  $4  million  the 
following  year,  said  Russell  Lewis, 
president  and  CEO  of  the  Globe's 
parent  New  York  Times  Co. 

The  Houston  Chronicle  said  it  will  convert 
in  steps,  moving  from  a  54-inch  web  width  to 
51V4  inches  the  week  of  Jan.  10  and  com¬ 
pleting  the  switch  to  the  50-inch  web  width 
in  2003.  The  paper  said  it  wasn’t  motivated 
by  cost  savings,  but  by  a  desire  to  keep  up 
with  the  industry  trend. 

Virginia  weekly  sold 

The  Crewe- Burkeville  (Va.)  Journal  was 
sold  by  Jim  Eanes  and  family  to  Rick  Gunter, 
a  former  Gannett  Co.  Inc.  journalist  who 
took  early  retirement  as  executive  editor 
from  The  Daily  News  Leader  in  Staunton, 
Va..  to  run  his  own  paper.  The  weekly  has  a 
paid  circulation  of  7,600. 

No  financial  terms  were  released  on  the 
sale.  Dallas-based  Rickenbacher  Media  repre¬ 
sented  the  seller  as  broker  for  the  transaction. 


Revenues  of  publicly  held  newspaper  companies 

. ($  millions) . 
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Both  surveys  gave  the  Clinton 
impeachment  trial  the  top  spot, 
followed,  in  order,  by  the 
Columbine  High  School  shoot¬ 
ing  in  Colorado:  Kosovo  war¬ 
fare;  Y2K  and  millennium  cov¬ 
erage:  the  death  of  JFK  Jr.;  U  S. 
economy;  mass  shootings,  from 
Atlanta  to  Hawaii;  earthquakes 
in  Turkey  and  Taiwan;  and  hurri¬ 
canes.  The  only  item  on  the  list 
that  differed  in  the  two  polls  was 
No.  7.  Editors  ranked  the  Egypt- 
Air  900  crash  there,  while  the 
public  gave  the  spot  to  the 
Microsoft  antitrust  trial. 

Dow  Jones  sells 
its  financial  mags 

Wall  Street  Journal  parent 
Dow  Jones  &  Co.  Inc  has 
agreed  to  sell  its  financial  maga¬ 
zines  unit  to  Wicks  Business 
Information  LLC,  as  part  of  its 
plan  to  divest  non-core  assets. 
The  unit  publishes  Investment 
Advisor  and  Asset  Management 
and  Property  magazines  as  well 
as  Realty  Stock  Review,  a 
newsletter. 

Terms  of  the  sale,  expected  to 
close  in  January,  were  not  dis¬ 
closed. 

Congratulations! 

You  have  twins 

The  Yuma  ( Ariz.)  Daily  Sun 
and  USA  Today  are  finding  that 
two  heads  are  indeed  better 
than  one  with  a  new  coopera¬ 
tive  effort  between  the  Sun's 
parent  company,  Thomson 
Newspapers,  and  Gannett  Co. 
Inc.'s  USA  Today. 

The  Sun  is  offering  a  compre¬ 
hensive  news  package  to  sub¬ 
scribers  that  includes  a  copy  of 
USA  Today,  and  readers  are 
snatching  up  the  twin  subscrip¬ 
tions  at  an  exceptional  rate. 

More  than  250  subscriptions 
were  sold  in  the  first  two  weeks, 
and  the  numbers  continue  to 
rise,  said  newspaper  executives. 

"The  response  has  been  sim¬ 


ply  overwhelming."  said  Lew  is 
Floyd,  circulation  director  at  the 
Sun,  a  15.664-circulation  daily. 
Gannett  has  had  similar  success 
teaming  up  its  2.3-million-circu- 
lation  flagship  with  two  other 
Thomson  papers  —  The  Dothan 
(Ala.)  Eagle  and  the  Conn¬ 
ecticut  Post  in  Bridgeport. 

Newsprint  usage 
continues  ascent 

U.S.  daily  newspapers  used 
899.0(X)  metric  tons  of  newsprint 
in  October,  a  3.3%  increase  over 
the  year-earlier  peritxi.  accord¬ 
ing  to  the  New  spaper 
Association  of  America  (NAA). 

Publishers'  final  inventory  for 
October  was  979.(XX)  metric 
tons,  a  33-day  supply,  dow  n 
0.4%  from  a  year  ago. 

NAA  preliminarj'  figures  for 
November  show  a  2%  increase 
in  consumption,  to  814.(KX)  met¬ 
ric  tons,  and  a  3.9%  increase  in 
end-of-month  inventory,  to 
964.(XX)  metric  tons. 

PUC  wants  to  pull 
plug  on  LA.  Times 

A  Los  Angeles  Tunes  plan  to 
sell  subscriptions  through  an 
electric  company  could  be  short- 
circuited  if  some  California  reg¬ 
ulators  get  their  way.  The  energy 
division  of  the  California  Public 
Utilities  Commission  (PUC) 
wants  Southern  California 
Edison  to  stop  selling  LA.  Tunes 
subscriptions,  saying  the  utility 
didn't  get  PUC  approval  before 
starting  the  phone  solicitation 
program  a  year  ago. 

The  energy  division  pro¬ 
posed  in  an  October  letter  that 
Edison  stop  the  program  until 
it  complies  with  1997  commis¬ 
sion  rules  that  require  utilities 
to  get  approval  before  offering 
new  services.  The  commission 
is  expected  to  consider  the  divi¬ 
sion's  recommendation  at  its 
Jan.  6  meeting.  Edison  con¬ 
tends  that  negotiations  for  the 


subscription  program  predated 
the  1997  rule  change  and 
should  be  grandfathered-in. 

In  a  related  matter,  the  South¬ 
ern  California  Gas  Co.  also  ha?  a 
request  pending  before  the  PUC 
to  sell  newspaper  subscriptions 
for  the  L..A.  Tunes. 

Va.  cops:  Call  us, 
before  the  press 

Police  in  Fairfax.  Va.,  want 
crime  victims  to  start  contact¬ 
ing  them  before  they  speak  to 
the  press.  The  Associated  Press 
reported. 

The  unprecedented  step  in 
press  control  was  prompted  by 
an  October  incident  in  which  a 
local  TV  reporter  revealed  the 
identity  of  a  child  who  had 
been  approached  by  a  suspect¬ 
ed  child  molester,  according  to 
Fairfax  County  police 
spokesman  Warren  Car¬ 
michael.  He  told  AP  that  the 
police  would  begin  handing 
out  business  cards  to  victims  in 
high-profile  cases  next  month 
advising  them  that  they  do  not 
have  to  speak  to  the  media. 

The  move  prompted  criticism 
from  press-rights  groups,  such 
as  the  Soctety  of  Professional 
Journalists,  which  called  the 
move  an  overreaction.  But  vic¬ 
tim-rights  advocates,  such  as 
Joh,n  Stein  of  the  National 
Organization  for  Victim 
Assistance,  said  the  infonnation 
will  help  victims  leant  how  to 
handle  the  press. 

Panama  gag 
rules  lifted 

With  delighted  Inter 
American  Press  Association 
officials  looking  on,  Pan¬ 
amanian  President  Mireya 
Moscoso  formally  repealed  the 
so-called  gag  laws  a  succession 
of  military  dictators  had  used 
to  censor,  punish,  and  even 
eliminate  news  organizations. 

"These  gag  laws  were 


approved  during  the  dictatorship 
to  control  the  news  media  . . . 
and  they  became  a  Damocles 
sword  hanging  over  the  media 
in  Panama.  There  should  be  no 
law  or  action  that  restricts  press 
freedom."  Moscoso  said  at  a 
Panama  City  ceremony  that 
coincided  with  the  10th  anniver¬ 
sary  of  the  U.S.  invasion  of 
Panama  that  ended  three 
decades  of  military  rule. 

Advance  ‘steels’ 
new  printing  plant 

Advance  Publications  Inc., 
which  publishes  The  (Portland) 
Oregonian,  is  set  to  buy  the  for¬ 
mer  U.S.  Steel  work  site  in 
Portland  and  use  it  to  build  a  new 
printing  pUtnt.  The  new  plant  will 
replace  the  paper’s  nearly  27- 
year-old  press,  distribution  plant, 
and  newspaper  storage  building. 

Times  becomes  e-tailer 

The  New  York  Times  on  the 
Web  recently  launched  its  own 
online  store  selling  New  York 
Times  products.  Online  shop¬ 
pers  can  find  classic  pho¬ 
tographs.  reprints  of  historic 
Times  newspapers,  and  books 
published  by  the  newspaper. 

Ogden  buys  Maui  News 

Ogden  Newspapers  Inc., 
based  in  Wheeling,  W.Va., 
agreed  to  buy  The  Maui  News, 
Hawaii's  last  independently 
owned  daily.  The  17.0()0-daily- 
circulation  paper  has  been  in  the 
Cameron  family  nearly  KX) 
years.  Ogden  is  owned  by  the 
Nutting  family  and  publishes  36 
dailies  mainly  in  the  midwestem 
and  eastern  United  States. 

Terms  of  the  agreement  were 
not  disclosed.  Dirks.  Van  Essen 
&  Murray  represented  the 
Cameron  family  in  the  deal. 

—  Reported  and  written  by 
Mark  Fitzgerald,  Lucia  Moses, 
Joe  Strupp,  Carl  Sullivan, 
and  Jason  Williams 


1  4  EDITOR  &  PUBLISHER  ANUARY  3.  2000 


www.mediainfo.com 


Fourthestati 


Heard  on  the  Street: 
Newspapers  still 
a  good  place  to  be 


Even  as  advertising  growth 
slowed,  newspapers  held  their 
own  in  1998.  ottering  testimony 
to  the  strength  ot  the  industry. 
Revenues  ot  publicly  held  news¬ 
paper  companies  grew  7.9%  to  S26 
billion  in  1998.  outpacing  the  book 
and  magazine  groups.  $30,1 

The  findings  came  trom  the  annual 
"Communications  Industry  Report"  ^ 

trom  Veronis.  Suhler  &  Associates  ’ 
(V.SA).  released  last  week.  The  New 
York  media  investment  bank's  report  $20,1 
tracks  the  financial  pertormance  ot 
473  public  companies  in  12  commu¬ 
nications  industry  segments  trom 
1994  to  1998. 

During  that  period,  newspaper  rev-  $-|o,l 
enues  grew  at  a  7.8%  compounded 
annual  rate,  the  report  shows.  The 
industry  expanded  more  slowly  than 
in  1997  in  part  because  ot  moderate 
classified  ad  growth,  but  still  posted 
gains  over  1995  and  1996. 

"It's  exceptional  that  tor  a  mature 
industry,  it  pumps  out  this  kind  ot  growth." 
said  David  Wilkotsky.  managing  partner  ot 
VVilkotsky  Gruen  Associates,  which  prepared 
and  wrote  the  VSA  report. 

Nearly  halt  those  S26  billion  in  revenues 
came  trom  tour  companies:  Gannett  Co.  Inc.. 
Knight  Ridder.  the  New  York  Times  Co.,  and 
the  Times  Mirror  Co. 

From  1994  to  1998.  classified  ad  growth 
taltered.  in  part  due  to  a  slowdown  in  the  job 
market  and  competition  trom  the  Internet,  the 
report  says. 

Publicly  traded  newspaper  companies 
expanded  taster  than  the  overall  newspaper 
industry,  retlecting  acquisitions  by  the  public 
companies  that  mirrored  a  busy  buying  cli¬ 
mate  in  the  communications  industry  in  gen¬ 
eral.  VSA  found. 

Newspapers'  operating  income  margins 
www.mediainfo.com 


remained  the  envy  ot  other  industries  in 
1998.  At  I9.77f.  they  were  down  slightly 
trom  20.1%  the  year  before,  in  part  due  tti 
higher  acquisition-related  costs,  but  above 
1994.  1995.  and  1996  levels. 


Revenues  of  publicly  held  newspaper  companies 

. (S  millions) 


Source  Veronis  Suhler  &  Associates  Newspaper  Association  ot  America  WtikofSHy  Gruen  Assoc.ates 


Top  performers  included  Warren  Buffett's 
Berkshire  Hathaway  Inc.,  parent  of  The 
Buffalo  (N.Y.)  News  (33.8%);  Journal 
Register  Co.  (27.8%);  Lee  Enterprises  Inc. 
(26.8%);  Gannett  (26.7%);  and  .Media 
General  Inc.  (26.1%). 

"The  industry  is  still  very  much  a  good 
place  for  investors,  because  they  still  supply 
a  good  rate  of  return."  Wilkotsky  said. 

In  the  five-year  period  charted  by  Veronis. 
.Suhler.  when  the  Internet's  explosive  dot-com 
advertising  lifted  all  ships,  the  communica¬ 
tions  industry  overall  grew  revenues  13.5%. 

Publicly  traded  Internet  companies  were  the 
fastest-growing  sector  in  the  five-year  peritxl. 
with  revenues  up  a  whopping  65.8%  to  S4.7 
billion.  Other  big  gainers:  radio  broadcasting, 
up  34.47f ;  and  subscription  videos,  up  20.2%. 


By  Lucia  Moses 

TV  broadcasting  had  the  highest  operat¬ 
ing  income  margins  ot  the  12  industry  seg¬ 
ments  and  subsegments  analyzed,  at 
26.6%.  The  other  top  five  were  business 
information  (20.9%);  radio  broadcasting 
(20.7%);  out-of-home  media  (20.6%);  and 
technology  information  (20.  IVr).  Factors 
driving  the  high  margins  were  strong  ad 
spending  in  broadcasting  and  cable,  con¬ 
solidation  in  out-of-home  media,  and  lower 
costs  tor  business  information  due  to  the 
Internet.  ■ 

The  incredible 
shrinking  papers 

The  Boston  Globe  and  the  Houston 
IIBS  Chronicle  will  begin  conversion  to  a 
narrower  page  format  this  month, 
joining  a  growing  number  ot  broad¬ 
sheets  that  are  moving  to  a  5()-inch 
web  width. 

Driving  the  trend  are  cost  savings 
and  what  newspapers  say  is  their 
readers'  preference  for  an  easier-to- 
handle  paper. 

In  addition  to  lopping  an  inch  off 
the  w  idth  ot  each  page,  the  Globe 
also  will  undertake  its  first  major 
redesign  in  10  years.  The  conver¬ 
sion  is  expected  to  be  completed  in 
the  summer  and  save  the  paper  S2.5 
million  in  2000  and  S4  million  the 
following  year,  said  Russell  Lewis, 
president  and  CEO  of  the  Globe's 
soc.aies  parent  New  York  Times  Co. 

The  Houston  Chronicle  said  it  will  convert 
in  steps,  moving  from  a  54-inch  web  width  to 
5 1 'A  inches  the  week  ot  Jan.  10  and  com¬ 
pleting  the  switch  to  the  5()-inch  web  width 
in  2(M)3.  The  paper  said  it  wasn't  motivated 
by  cost  savings,  but  by  a  desire  to  keep  up 
with  the  industry  trend. 

Virginia  weekly  sold 

The  Crewe-Burkeville  (Va.)  Journal  was 
sold  by  Jim  Eanes  and  family  to  Rick  Gunter, 
a  former  Gannett  Co.  Inc.  journalist  who 
took  early  retirement  as  executive  editor 
trom  The  Daily  News  Leader  in  Staunton. 
Va..  to  run  his  own  paper.  The  weekly  has  a 
paid  circulation  of  7.6(M). 

No  financial  terms  were  released  on  the 
sale.  Dallas-based  Rickenbacher  .Media  repre¬ 
sented  the  seller  as  broker  for  the  transaction. 
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Rumors  of  Daily  News’  demise 
have  been  greatly  exaggerated 

It  was  a  surprise  to  us  here  at  the  Daily  News 
to  learn  that  there  were  “questions”  about  our 
paper’s  fate  [E&P  Interactive.  Dec.  27]. 

(They  tell  me  there  have  been  rumors 
about  our  paper’s  demise  for  more  than  50 
years,  but  the  rumors  have  actually  died  down 
over  the  past  few  years). 

Julie  Knipe  Brown 
staff  writer 
The  Philadelphia  Daily  News 

You’:e  our  kind  of  ad  director 

As  an  advertising  director,  I  must  confess 
to  a  bit  of  confusion  and  anger  over  your  cov¬ 
erage  of  “The  Wall”  [E&P,  Dec.  4,  p.  20; 
Dec.  1 1,  p.  20).  While  you  surveyed  editors 
and  publishers  of  various  newspapers,  you 
failed  to  include  any  input  from  advertising 
directors.  Was  that  because  we  are  viewed  as 
some  monolithic  force,  united  to  abolish 


impartial  coverage?  Is  it  because  we  are  seen 
as  anti-intellectual  prostitutes,  sworn  to 
destroy  all  principles  that  are  sacred? 

At  the  (slight)  risk  of  shattering  stereo¬ 
types,  I  would  point  out  that  all  advertising 
directors  do  not  agree  with  the  decision  made 
by  the  Los  Angeles  Times  regarding  the 
Staples  Center  publication.  Some  of  us  not 
only  support  some  type  of  “Wall.”  we  help 
maintain  it. 

Remember  that  we  can  work  at  publica¬ 
tions  that  are  dominated  by  advertising  (shop¬ 
pers).  We  can  also  take  our  considerable  sales 
and  marketing  skills  into  other  industries  and. 
oftentimes,  enjoy  higher  incomes.  We  choose 
to  work  for  daily  newspapers. 

If  you  believe  that  we  are  only  in  this  busi¬ 
ness  for  the  money  (truly  a  laughable  con¬ 
cept),  then  consider  this:  a  well-produced, 
impartial  newspaper  is  more  marketable  than 
an  advertorial  product.  We  make  more  money 
with  the  Wall  in  place. 

I  would  submit  that  one  part  of  the  Wall 
should  be  torn  down.  I  would  suggest 


destroying  the  part  that  says  that  the  relation¬ 
ship  between  news  and  advertising  is  adver¬ 
sarial  by  nature.  We  are  not.  Independence 
should  not  imply  animosity. 

Still,  Journalism  graduates  enter  newspa¬ 
pers  with  an  instructed  bias  toward  the  adver¬ 
tising  side.  Publications  (such  as  E&P)  con¬ 
tinue  to  maintain  that  great  divide. 
Consequently,  we  remain  mired  in  our  child¬ 
ish  attitudes  and  perpetuate  the  attitudes  and 
actions  that  have  prevented  our  growth  as  an 
industry. 

With  your  position  as  the  foremost  trade 
publication,  you  could  attack  those  stereo¬ 
types.  I’m  extremely  disappointed  that  you 
chose  to  reinforce  them. 

Bryant  Pierpont 
advertising  director 
The  Salina  (Kan.)  Journal 
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'50 

YEARS  AGO  ... 

NEWSPAPERDOM® 

from  Editor  &  Publisher,  Dec.  3J,  1949 

Newspaper  circulations  in  the  United 
States,  evening  and  Sunday,  continued  to 
show  slight  increases  in  1949,  maintain¬ 
ing  their  all-time-high  levels,  while 
morning  papers  indicated  a  slight  loss  as 
compared  with  1948. 

The  Washington  Post  has  announced 
plans  for  a  new  seven-story  plant  that 
will  double  capacity  and  bring  under  one 
roof  operations  now  spread  among  four 
buildings. 


Franklin  Delano  Roosevelt  made  the 
greatest  impact  on  the  first  half  of  this 
century,  in  the  opinion  of  newspapers 
and  radio  editors  who  voted  in  a  United 
Press  poll.  Adolf  Hitler  was  a  c  lose  sec¬ 
ond,  followed  by  Thomas  Edison  and 
Winston  Churchill. 


For  the  independent 
newspaper  owner, 
the  value  of  good 
advice  is  the  creation 
of  value. 


Buy?  Sell?  Finance?  AdMedia  can  help  the 
independent  newspaper  retain  and  create 
value  by  making  the  right  strategic  moves. 
Contact  Charlie  Wrubel  or  Rob  Garrett 
for  information. 

Strategic  Advisors  and  Investment  Bankers 
to  Newspaper  Companies 


AdMedia  Partners,  Inc. 


Ideas,  Experience  and  Trust 
444  Madison  Avenue.  New  York.  NY  10022  »  212.759.1870  •  info(a)admediapartners.com. 
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Newspapers:  Y3K-ready 

For  years,  media  visionary  Marshall  McLuhan  was  fond  of  saying  that  society 
looks  at  the  present  through  a  rear-view  mirror.  “We  march  backwards  into  the 
future."  he  wrote  in  his  most  famous  work.  "The  Medium  Is  the  Massage.”  Media 
by  their  very  structure  are  incapable  of  showing  us  what’s  ahead,  he  argued. 
Towards  the  end  of  his  life,  though.  McLuhan  changed  his  mind.  Rear-view  mir¬ 
rors.  he  decided,  actually  reflected  the  future.  “You  see  that  big  tractor-trailer  com¬ 
ing  up  behind  you  —  that's  the  future.”  he  said  in  one  interview. 

McLuhan’s  metaphor  seems  especially  apt  right  now.  On  this  first  week  of  the  last 
year  of  the  second  millennium  in  the  Common  Era.  newspapers’  rear-view  mirrors  are 
crowded  with  big  tractor-trailers  barreling  into  sight.  The  most  obvious  ones  represent 
marketing  and  technological  issues:  the  rapid  diversification  of  audience;  the  threat¬ 
ened  destruction  of  bedrock  advertisers:  and  an  Internet  that  mixes  potential  and  peril 
as  no  medium  ever  has  before.  Looming  in  the  distance  like  Big  Joe  and  the  Phantom 
309  of  Red  Sovine’s  trucker  ghost  story'  is  the  absolute  certainty  that  any  number  of 
technologies  yet  unimagined  will  emerge  to  target  newspapers’  content,  audience,  and 
advertisers.  There’s  no  point  in  trying  to  outguess  that  part  of  the  future. 

Instead,  newspapers  in  these  first  days  of  2000  should  search  that  rear-view  mir¬ 
ror  for  the  reasons  the  newspaper  has  been  the  most  important  medium  of  this  mil¬ 
lennium.  It  wasn’t  just  technology.  The  millennium  was  nearly  half-gone  before  a 
humble  tinker  in  Mainz.  Germany.  Johannes  Gutenberg,  invented  printing  by  mov¬ 
able  type  in  1454.  And  it  would  be  another  21 1  years  before  the  Oxford  Gazette  in 
England  published  the  first  newspaper  worthy  of  the  name. 

But  the  newspaper  was  growing  long  before  that.  It  was  growing  when  Roman 
citizen-statesmen  memorialized  their  actions  in  the  daily  newssheet  Acta  Diurna 
in  the  decade  before  the  first  millennium.  More  important  than  the  Oxford  Gazette 
to  the  growth  of  newspapers  was  a  pamphlet  published  by  a  poet  in  1644.  John 
Milton’s  “Areopagitica”  speaks  to  us  even  today  with  its  powerful  argument  that  a 
free  and  unfettered  press  is  the  best  guarantee  that  nations  will  not  fall  into  igno¬ 
rance  and  tyranny. 

And  when,  in  the  19th  century,  newspaper  became  the  unchallenged  dominant 
news  and  advertising  medium  in  the  Western  world,  it  was  not  simply  because  of  the 
technological  advantages  of  the  rotary  press  and  the  Linotype  typesetter.  In  the 
United  States  especially,  the  first  newspaper  barons,  whatever  their  virtues  or  failings 
in  practice,  understood  that  newspaper  was  a  mass  medium  that  empowered  ordinary 
people  in  what  was  then,  as  now.  a  nation  in  the  midst  of  wrenching  demographic, 
social,  and  economic  changes  whose  consequences  were  not  yet  known.  Newspapers 
ever  since  have  flourished  when  they  used  their  great  resources  to  be  fair  and  truth¬ 
ful  with  the  citizenry  —  and  have  floundered  when  they’ve  ill-served  their  readers 
for  reasons  of  fear,  favor,  or  finances. 

That  is  perhaps  the  only  sure  bet  in  the  years,  decades,  and  centuries  to  come:  If  news¬ 
papers  hew  to  their  mission  of  informing,  entertaining,  and  even,  when  necessary,  out¬ 
raging,  their  success  is  certain  —  no  matter  what  emeiges  in  the  next  millennium’s  rear¬ 
view  mirror. 
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THE  STATE  OF  THE 

NEWSPAPER  INDUSTRY 


By 


r 


in 


Greg 


Exclusive  E(SP  survey 
finds  industry  sunny 
for  now,  but  worried 
about  Net  growth 


ANNUAL  EXAM  FINDS  GOOD  HEALTH 

•  Generally  speaking,  how  would  you  rate  the  health  of  the  newspaper  industry 
today,  using  a  scale  of  10  to  1  where  “10”  means  very  healthy  and  “1”  means  not 
healthy  at  all,  and  using  any  point  in  between? 


2000  (7.30)* 
1999(7.21) 

*mean  rating 


Very  healthy 
(10  or  9  rating) 


Somewhat  healthy 
(8  or  7  rating) 


^  Mediocre 
16%  J  (6  or  5  rating) 

Not  very  healthy 
5%J  (4  or  3  rating) 


Poor 

(2or1  rating) 


68%  J 


So  here’s  the  long  and  the  short 
of  it:  Looking  to  the  future,  at 
the  dawn  of  a  new  century,  top 
newspaper  executives  remain 
confident  in  the  short  term  but 
extremely  nervous  about  long-term  trends. 
Yet.  if  they  play  their  cards  right  —  and  raise 
their  sites  —  they  might  yet  turn  their  great¬ 
est  fear  into  their  salvation. 

A  new.  exclusive  survey  of  565  newspaper 
executives  for  E&P  reveals  that  79%  believe 
their  industry  is  very  or  somewhat  healthy 
today.  Asked  what  they  think  it  will  be  like  in 
10  years,  however,  only  49%  feel  it  will  be 
healthy.  Just  two  years  ago.  11%  projected 
good  health  10  years  hence. 

What  has  happened  to  muddle  the  long¬ 
term  outlook?  In  a  word  (or  two);  the  Internet. 
More  than  50%  of  the  respondents  (editors 
and  publishers,  as  well  as  advertising,  circu¬ 
lation.  and  marketing  directors)  identify  it  as 
their  prime  concern,  fearing  they  may  get 
trapped  by  the  Net.  In  contrast,  only  10%  or 
less  dread  a  possible  decline  in  readership  or 
advertising. 

Yet.  at  the  same  time,  these  executives 
named  the  Web  as  the  industry's  most  promis¬ 
ing  source  of  new  revenues,  outracing  their 
hopes  for  increased  advertising  and  develop¬ 
ment  of  niche  products.  So  the  Net  may  now 
"taketh”  from  newspapers  but  one  day 
“giveth”  to  them  in  return. 

The  new  survey  is  the  sixth  “State  of  the 
Industry”  study  conducted  by  American 
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LONG-TERM  OUTLOOK  NOT  SO  ROSY 


Opinion  Research  (AOR).  a  Princeton,  N.J.- 
based  consulting  firm  that  has  more  than  250 
newspaper  clients  across  the  country. 
Anthony  M.  Casale.  chairman  of  AOR.  who 
conducted  the  survey  for  E&P,  calls  these 
short-term/long-term  findings  surprising, 
"but  a  lot  of  it  has  to  do  with  uncertainty 
about  the  Net."  he  explains,  "and  if  and  how 
they  will  be  able  to  handle  it  in  future. 

"These  are  reasonable  fears.  Newspaper 
people  know  enough  now  to  know  they  don't 
know  quite  how  to  handle  it."  (See  Casale’s 
story,  p.  22.) 

No  clear  and  present  danger 

As  most  editors  and  publishers  see  it. 
tomorrow  can  wait.  They  expect  the  first  year 
of  the  2000s  to  be  a  memorable  one  in  more 
ways  than  one: 

•  Exactly  half  predict  stronger  profits,  and 
less  than  10%  anticipate  a  decline.  And  the 
people  who  should  know  most  about  this,  the 
publishers,  are  even  more  optimistic,  with 
nearly  two-thirds  of  them  looking  forward  to 
a  higher  profit  margin,  even  after  several 
good  years. 

•  These  glowing  numbers  are  virtually 
duplicated  in  the  advertising  realm,  with  50% 
expecting  ad  growth  this  year  and  only  8% 
fearing  shrinkage.  The  executives  are  espe¬ 
cially  bullish  about  classified  and  local  ads 
(two-thirds  expect  an  increase  in  these  areas). 
Tho.se  who  predict  growth  expect,  on  average, 
a  6.2%  gain  in  linage  for  2000. 


•  Next,  think  ahead  to  10 
years  from  now.  Using  the 
same  10-to-1  scale,  rate  how 
you  expect  the  health  of  fhe 
industry  to  be  then. 


2000 
1999 
I  1998 
1997 
I  1996 
■  1995 


PAPERS  GO  ON  LOCAL  DIET 

•  What,  if  anything,  has  your  newspaper  done  in  the  past  12  months  to  improve  its  con- 


tent  for  readers? 

TOTAL 

LOCAL  COVERAGE 

35% 

Increased  local  coverage 

26% 

Local  columns 

2% 

Local  coverage  (general) 

9% 

SPECIAL  SECTIONS 

27% 

Focused  feature  section 

10% 

Health  &  fitness  section 

3% 

Computer/  technology  section 

1% 

New  weekend  section 

1% 

Special  sections  (other) 

17% 

REDESIGNED  NEWSPAPER 

15% 

IMPROVED  BUSINESS  COVERAGE 

11% 

IMPROVED  PAGE  ONE 

8% 

Redesigned  Page  One 

4% 

Added  skyboxes 

2% 

Improved  above  fold 

* 

Page  One  (other) 

2% 

IMPROVED  SPORTS  SECTION 

7% 

COLOR  ADDED 

6% 

PHOTOS  ADDED 

5% 

ENTERTAINMENT  COVERAGE 

4% 

READER  RESEARCH 

4% 

ZONING 

4% 

OTHER 

30% 
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in  the 


By  Greg  Mitcheh 


Exclusive  E(SP  survey 
finds  industry  sunny 
for  now,  but  worried 
about  Net  growth 


ANNUAL  EXAM  FINDS  GOOD  HEALTH 

•  Generally  speaking,  how  would  you  rate  the  health  of  the  newspaper  industry 
today,  using  a  scale  of  10  to  1  where  “10”  means  very  healthy  and  “1”  means  not 
healthy  at  all,  and  using  any  point  in  between? 


2000  (7.30)* 
1999(7.21) 


Very  healthy 
(10  or  9  rating) 


Somewhat  heatthy 
(8  or  7  rating) 


65%  J 
68%  J 


*  mean  rating 


Mediocre 

16%  J  (6  or  5  rating) 


Not  very  healthy 
|4  or  3  rating) 


1j^  Poor 
.|oi  (2  or  1  rating) 


So  here’s  the  long  and  the  short 
of  it:  I.ooking  to  the  future,  at 
the  dawn  of  a  new  eentury.  trtp 
newspaper  exeeutixes  remain 
eonlldent  in  the  short  term  but 
extremely  nervous  about  long-term  trends. 
Yet.  if  they  play  their  eards  right  —  and  raise 
their  sites  —  they  might  yet  turn  their  great¬ 
est  fear  into  their  saixation. 

■A  new.  exelusixe  survey  of  ."vbS  new  spaper 
exeeutives  for  irS:l’  reveals  that  79'f  believe 
their  industry  is  very  or  somewhat  healthy 
today.  Asked  what  they  think  it  will  be  like  in 
10  years,  however,  only  49''/  fee!  it  will  be 
healthy,  .lust  two  years  agt).  77'^/  projeeted 
good  health  10  years  hence. 

What  has  happened  to  muddle  the  long¬ 
term  outlook'.’  In  a  word  (or  two):  the  Internet. 
More  than  50'/f  of  the  respondents  (editors 
and  publishers,  as  well  as  advertising,  circu¬ 
lation.  and  marketing  directors)  identify  it  as 
their  prime  concern,  fearing  they  may  get 
trapped  by  the  Net.  In  contrast,  only  10'?/  or 
less  dread  a  possible  decline  in  readership  or 
advertising. 

Yet.  at  the  same  time,  these  executives 
named  the  Web  as  the  industry ‘s  most  promis¬ 
ing  source  of  new  revenues,  outraeing  their 
hopes  foi  increased  advertising  and  develop¬ 
ment  of  niche  products.  .So  the  Net  may  now 
"taketh"  from  newspapers  but  one  day 
"giveth"  to  them  in  return. 

The  new  survey  is  the  sixth  "State  of  the 
Industry"  study  conducted  by  American 
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LONG-TERM  OUTLOOK  NOT  SO  ROSY 


Opinion  Research  (AOR).  a  Princeton.  N.J.- 
based  consulting  firm  that  has  more  than  250 
newspaper  clients  across  the  country. 
■Anthony  M.  Casale.  chairman  of  AOR.  w  ho 
conducted  the  sur\ey  for  E&P.  calls  these 
short-term/long-term  findings  surprising, 
"but  a  lot  of  it  has  to  do  with  uncertainty 
about  the  Net."  he  explains,  "and  if  and  how 
they  will  be  able  to  handle  it  in  future. 

"These  are  reasonable  fears.  Newspaper 
people  know  enough  now  U)  know  they  don't 
know  quite  how  to  handle  it."  (See  Casale's 
story,  p.  22.) 

No  clear  and  present  danger 

As  most  editors  and  publishers  see  it. 
tomorrow  can  wait.  They  expect  the  first  year 
of  the  2()()()s  to  be  a  memorable  one  in  more 
ways  than  one: 

•  K.xactlx  half  predict  '■tronger  protits,  and 
less  than  lOff  anticipate  a  decline.  .And  the 
people  who  should  know  most  about  this,  the 
publishers,  are  even  more  optimistic,  with 
nearlx  two-thirds  of  them  looking  forward  to 
a  higher  profit  margin.  e\en  after  se\eral 
good  years. 

•  These  glowing  numbers  are  virtually 
duplicated  in  the  advertising  realm,  with  50% 
expecting  ad  growth  this  year  and  only  8% 
fearing  shrinkage.  The  executives  are  espe¬ 
cially  bullish  about  classified  and  local  ads 
(two-thirds  expect  an  increase  in  these  areas). 
Those  w  ho  predict  grow  th  expect,  on  average, 
a  6.2%  gain  in  linage  for  2000. 

www.mediainfo.com 


•  Next,  think  ahead  to  10 
years  from  now.  Using  the 
same  10-to-1  scale,  rate  how 
you  expect  the  health  of  the 
industry  to  be  then. 


Very  heal% 
(10  or  9  rating) 


Mediocre 
(6  or  5  rating) 


ijay  **  Not  very  healthy 

27%  (4  or  3  rating) 


Poor 

(2  or  1  rating) 


r 


-if. 


PAPERS  GO  ON  LOCAL  OIET 

i/hat,  if  anything,  has  your  newspaper  done  in  the  past  12  months  to 
for  readers? 

improve  its  con- 

TOTAL 

LOCAL  COVERAGE 

35% 

Increased  local  coverage 

26% 

Local  columns 

27o 

Local  coverage  (general) 

9% 

SPECIAL  SECTIONS 

27% 

Focused  feafure  section 

10% 

Health  &  fitness  section 

3% 

Computer/  technology  section 

1% 

New  weekend  section 

1% 

Special  sections  (other) 

17% 

REDESIGNED  NEWSPAPER 

15% 

IMPROVED  BUSINESS  COVERAGE 

11% 

IMPROVED  PAGE  DNE 

8% 

Redesigned  Page  One 

4% 

Added  skyboxes 

2% 

Improved  above  fold 

* 

Page  One  (other) 

2% 

IMPROVED  SPORTS  SECTION 

7% 

COLOR  AOOED 

6% 

PHOTOS  ADDED 

5% 

ENTERTAINMENT  COVERAGE 

4% 

READER  RESEARCH 

47o 

ZONING 

4% 

OTHER 

30% 
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•  Completing  the  rosy  short-term  picture 
is  a  surprising  —  some  might  say,  inexplica¬ 
ble  —  finding:  six  in  10  respondents  predict 
a  gain  in  circulation  for  their  newspaper, 
despite  a  general  downturn  in  the  industry. 
Just  \3%  expect  a  decline.  A  clear  majority  of 
circulation  directors,  who  presumably  know 
what  they're  talking  about,  make  this  boast  — 
though  one  wonders  if  it  is  mainly  wishful 
thinking.  “The  results  surprised  me,”  Casale 
says,  “because  undeniably  a  lot  of  places  are 
Just  not  growth  markets.” 

Going  local 

As  for  fears  for  the  future,  they  are  not  all 
tied  to  the  ever-expanding,  enveloping  Web. 
From  personal  contacts  with  top  news  execu¬ 
tives,  Casale  believes  that  many  simply  believe 
that  the  current  economic  boom  can  last  only  so 
long  and  that  inevitably  there  will  be  a  dip,  if 
not  a  crash.  "They  feel  they  will  ride  the  good 
times  as  long  as  they  can,”  he  reports,  "but,  in 
the  meantime,  worry  about  the  future.” 

Those  who  still  remain  optimistic  about 
long-term  prospects  say  “newspapers  will 
evolve,”  the  industry  is  "recognizing  prob¬ 
lems,”  and  newspapers  will  remain  the  best 
local  source  for  advertising  and  news. 


This  assessment  may  also  be  based  on  con¬ 
fidence  that  news  and  marketing  departments 
of  their  papers  will  continue  to  improve  com¬ 
munications.  The  AOR  poll  confirms  findings 
in  E&P's  recent  TIPP  survey  on  attitudes 
about  the  so-called  “Wall”  between  editorial 
and  advertising.  Almost  two-thirds  of  respon¬ 
dents  in  the  latest  poll  say  their  newsrooms 
are  working  more  closely  with  marketing 


papers,”  Casale  explains,  "more  competition, 
the  need  for  higher  revenues.”  He  says  he 
met  an  editor  in  the  Pacific  Northwest  recent¬ 
ly  who  was  even  writing  slogans  for  his  mar¬ 
keting  department. 

In  the  AOR  survey,  a  very  high  number, 
89%,  rate  the  overall  quality  of  their  newspa¬ 
per  excellent  or  good.  A  more  eyebrow-rais¬ 
ing  finding  concerns  the  quality  of  reporting. 


"There's  simply  more 
pressure  ...  more 
competition,  the  need  for 
higher  revenues." 


than  they  did  five  years  ago.  Surprisingly,  this 
number  was  highest  at  the  largest  papers 
(86%),  not  smaller  ones  where  one  might 
expect  daily,  casual  interaction. 

“There’s  simply  more  pressure  at  bigger 


NET  PROPHETS  PREDICT  MAJOR  IMPACT 


•  Long  term,  do  you  think 
online  services  will  harm 
the  future  of  traditional 
newspapers,  help  them, 
or  will  there  be  no  impact? 


50/„  |No  impact 
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—  Anthony  M.  Casale 

newspaper  consultant 

Almost  60%  say  it  is  decidedly  better  at  their 
papers  than  it  was  Just  five  years  ago,  and 
only  10%  feel  it  is  worse.  These  numbers  are 
even  higher  for  publishers  (72%)  and  editors 
(70%)  than  for  ad.  circulation,  and  marketing 
directors.  And  it  was  highest  of  all  at  newspa¬ 
pers  in  the  200,000-plus  category,  where  79% 
claim  improved  reporting. 

What  could  have  possibly  led  to  this  surge 
in  quality?  The  top  reasons  given  by  the 
respondents  are:  improved  local  coverage, 
better  overall  staff,  and  improved  leadership. 
“I  think  the  new  focus  on  local  news  is  behind 
this,”  Casale  comments.  "The  executives  may 
not  be  claiming  higher  quality  reporting  but 
simply  more  and  better  coverage.” 

Indeed,  the  survey  identified  “increased 
local  news”  as  the  leading  trend  in  the  news¬ 
room  today.  Over  80%  of  the  respondents 
called  it  a  "very  important”  change,  more 
than  double  the  next  highest  categories  of 
“more  analysis.”  business  news,  and  higher 
story  counts. 

"Editors  are  starting  to  realize  they  can't 
compete  with  broadcast  news  and  the  Internet 
on  national  coverage.”  Casale  explains,  "so 
they  focus  on  what  they  can  do  best.  They've 
been  talking  about  doing  more  local  news  for 
yeais.  but  now  they’re  actually  doing  itP  And  in 
so  doing,  increasing  their  chances  of  surviving, 
even  thriving,  in  the  coming  century.  ■ 
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MOST  PAPERS  NOT  SACKING  OFF 


Newspapers 
elect  to 
endorse 

As  usual  at  this  time  of  year. 

thousands  of  candidates  are  hit¬ 
ting  the  hustings,  beginning  a 
run  for  office.  According  to 
some  observers,  newspapers 
are  running,  too  —  running  scared.  Anecdotal 
evidence  suggests  that  in  recent  election  years, 
more  and  more  newspapers  declined  to 
endorse  candidates.  Some  editors  claim  they 
no  longer  feel  it  is  a  newspaper’s  duty  to  do  so. 
others  complain  about  the  dearth  of  exciting, 
even  acceptable,  candidates.  Perhaps  some 
executives  are  embarrassed  that  their  nod 
might  have  helped  elect  a  number  of  candi¬ 
dates  who  did  not  exactly  dignify  their  offices. 

It's  by  no  means  clear  that  2(X)()  will  be  a 
banner  year  for  worthy  politicians,  but  the 
time-honored  tradition  of  editorial  endorse¬ 
ments  appears  to  be  alive  and  well.  In  our 
exclusive  AOR  poll.  559f  of  the  respondents 
said  their  papers  were  very  likely  to  endorse 
candidates,  with  another  15%  saying  this  was 
somewhat  likely.  Only  one  in  four  predict 
they’d  probably  pass  this  year. 

The  urge  to  endorse  soars  as  the  paper’s 
circulation  rises,  with  only  about  50%  of  the 
small  newspapers  (20.000  and  under)  saying 
they’d  likely  back  candidates,  but  more  than 
80%  of  the  rest  —  with  96%  of  those  bigger 
than  200.000  —  endorsing  the  idea  of 
endorsements.  Asked  to  explain  why  only 
about  half  of  the  smaller  papers  will  embrace 
a  candidate.  Anthony  M.  Casale,  AOR’s 
director,  said,  “Some  publishers  have  said  to 
me.  ’Why  tick  someone  off?"’ 

Oddly,  even  among  those  who  plan  to 
endorse,  many  are  skeptical  that  it  changes 
many,  or  any.  minds.  Some  55%  of  these 
executives  believe  that  their  endorsements 
make  voters  “more  likely"  to  vote  for  a  can¬ 
didate.  but  42%  say  it  makes  no  difference.  A 
brutally  frank  3%  take  pity  on  any  candidate 
endorsed  by  their  paper.  They  claim  this 
makes  voters  less  likely  to  vote  for  the  candi¬ 
date  —  in  other  words,  it’s  the  kiss  of  death. 

—  Greg  Mitchell 


•  Thinking  about  the  year  2000  general  election,  is  your  newspaper  very  likely  to  endorse 
specific  candidates,  somewhat  likely,  not  very  likely,  or  not  likely  at  all? 


Very  likely 
Somewhat  likely 
m  Not  very  likely 
Not  likely  at  all 
Don't  know 


LARGE  PAPERS  MORE  LIKELY  TO  ENDORSE 

•  Thinking  about  the  year  2000  general  election,  is  your  newspaper  very  likely  to  endorse 
specific  candidates,  somewhat  likely,  not  very  likely,  or  not  likely  at  all? 


Very  likely 
Somewhat  likely 
m  Not  very  likely 
Not  likely  at  all 
m  Don't  know 


50,000-99,999 


CIRCULATION 

Under  20,000 


20,000-49,999 


VOTE  OF  CONFIOENCE? 


•  Do  you  think  newspaper  endorsements  make  voters  more  likely  to  vote  for  a  candidate 
that  is  endorsed,  less  likely,  or  do  they  make  no  difference? 
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•  Completing  the  rosy  short-term  picture 
is  a  surprising  —  some  might  say.  inexplica¬ 
ble  —  finding:  six  in  10  respondents  predict 
a  gn//i  in  circulation  tor  their  newspaper, 
despite  a  general  downturn  in  the  industry. 
Just  I  y/c  expect  a  decline.  A  clear  majority  of 
circulation  directors.  v\ho  presumably  know 
w  hat  they're  talking  about,  make  this  boast  — 
though  one  vvxinders  if  it  is  mainly  wishful 
thinking.  "The  results  suiprised  me."  Casale 
says,  "because  undeniably  a  lot  of  places  are 
just  not  grow  th  markets." 

Going  local 

As  for  fears  for  the  future.  the\  are  not  all 
tied  to  the  ever-expanding,  enveloping  Web. 
From  personal  contacts  with  top  news  e.xecu- 
tives.  Casale  believes  that  many  simply  believe 
that  the  current  economic  boom  can  last  only  so 
long  and  that  inevitably  there  will  be  a  dip.  it 
not  a  crash.  "They  feel  they  will  ride  the  good 
times  as  long  as  they  can."  he  reports,  "but.  in 
the  meantime,  wony  about  the  future." 

Those  who  still  remain  optimistic  about 
long-term  prospects  say  "newspapers  will 
evolve."  the  industry  is  "recognizing  prob¬ 
lems."  and  newspapers  will  remain  the  best 
local  source  for  advertisine  and  news. 


This  assessment  may  also  be  based  on  con¬ 
fidence  that  news  and  marketing  departments 
of  their  papers  w  ill  continue  to  improve  com¬ 
munications.  The  AOR  poll  contirms  findings 
in  E&P's  recent  TIPP  survey  on  attitudes 
about  the  so-called  "Wall"  between  editorial 
and  advertising.  Almost  two-thirds  of  respon¬ 
dents  in  the  latest  poll  say  their  newsrooms 
are  working  more  closely  with  marketing 


than  they  did  five  years  ago.  Surprisingly,  this 
number  was  highest  at  the  largest  papers 
(869f).  not  smaller  ones  where  one  might 
expect  daily,  casual  interaction. 

"There's  simply  nurre  pressure  at  bigger 


papers."  Casale  explains,  "more  competition, 
the  need  for  higher  revenues."  He  says  he 
met  an  editor  in  the  Pacific  Northwest  recent¬ 
ly  w  ho  was  even  writing  slogans  for  his  mar¬ 
keting  department. 

In  the  AOR  survey,  a  very  high  number. 
899f.  rate  the  overall  quality  of  their  newspa¬ 
per  excellent  or  good.  A  more  eyebrow-rais¬ 
ing  finding  concerns  the  quality  of  reporting. 


—  Anthony  M.  Casale 

newspaper  consultant 

Almost  bW/(  say  it  is  decidedly  better  at  their 
papers  than  it  was  Just  five  years  ago.  and 
only  lO'/f  feel  it  is  worse.  These  numbers  are 
even  higher  for  publishers  (72Vf )  and  editors 
(70'/f )  than  for  ad.  circulation,  and  marketing 
directors.  And  it  was  highest  of  all  at  newspa¬ 
pers  in  the  2()().()()()-plus  category,  where  799f 
claim  improved  reporting. 

What  could  have  possibly  led  to  this  surge 
in  quality?  The  top  reasons  given  by  the 
respondents  are:  improved  local  coverage, 
better  overall  staff,  and  improved  leadership. 
"I  think  the  new  focus  on  local  new  s  is  behind 
this."  Casale  comments.  "The  executives  may 
not  be  claiming  hitcher  quality  reporting  but 
simply  more  and  heller  coverage." 

Indeed,  the  survey  identified  "increased 
local  news"  as  the  leading  trend  in  the  news¬ 
room  today.  Over  80'^  of  the  respondents 
called  it  a  "very  important"  change,  more 
than  double  the  next  highest  categories  of 
"more  analysis."  business  news,  and  higher 
story  counts. 

"Editors  are  starting  to  realize  they  can't 
compete  with  broadcast  news  and  the  Internet 
on  national  coverage."  Casale  explains,  "so 
they  focus  on  what  they  can  do  best.  They've 
been  talking  about  doing  more  local  news  for 
years,  but  now  they  're  actually  cloini;  ill'  And  in 
so  doing,  increasing  their  chances  of  surv  iving. 
even  thriv  ing.  in  the  coming  century.  ■ 


NET  PROPHETS  PREDICT  MAJOR  IMPACT 


•  Long  term,  do  you  think 
online  services  will  harm 
the  future  of  traditional 
newspapers,  help  them, 
or  will  there  be  no  impact? 


2000 

1999 

1998 

1997 


50/^  I  No  impact 
8% 


"There'S  simply  more 
pressure  ...  more 
competition,  the  need  for 
higher  revenues  " 
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MOST  PAPERS  NOT  BACKING  OFF 


Newspapers 
elect  to 
endorse 

As  usual  at  this  time  ot  year. 

thousands  of  candidates  are  hit¬ 
ting  the  hustings,  beginning  a 
run  lor  tTl'fiee.  .According  to 
some  obser\ers.  newspapers 
are  running,  too  —  running  scared.  .Anecdotal 
e\idence  suggests  that  in  recent  election  years, 
more  and  more  newspapers  declined  to 
endorse  candidates.  .Some  editors  claim  they 
no  longer  feel  it  is  a  newspaper's  duty  to  dt)  so. 
others  complain  about  the  dearth  of  exciting. 
e\en  acceptable,  candidtites.  Perhaps  some 
executives  are  embarrassed  that  their  nod 
might  ha\e  helped  elect  a  number  of  candi¬ 
dates  w  ho  did  not  exactly  dignify  their  offices. 

It's  by  no  means  clear  that  2000  will  be  a 
banner  \ear  ftTr  worthy  politicians,  but  the 
time-honored  tiiidition  of  editorial  endorse¬ 
ments  appears  to  be  ah\e  and  well.  In  our 
exclusive  AOR  poll.  of  the  respondents 
said  their  papers  were  very  likelv  to  endorse 
candidates,  with  another  I5'i  saving  this  was 
somewhat  likely.  Only  one  in  four  predict 
they'd  probably  pass  this  vear. 

file  urge  to  endorse  soars  as  the  paper's 
circulation  rises,  with  only  about  5()'y  of  the 
small  newspapers  (2().()()()  and  under)  saying 
they'd  likelv  btick  candidtites.  but  more  than 
8()'f  of  the  rest  —  with  %'f  of  those  bigger 
thtm  200. 000  —  endorsing  the  idea  of 
endorsements.  .Asked  to  explain  why  only 
about  half  of  the  smaller  papers  will  embrace 
a  candidate.  .Anthony  M.  Casale.  AOR's 
director,  said.  ".Some  publishers  have  said  to 
me.  Why  tick  someone  off?"' 

Oddly,  even  among  those  who  plan  to 
endorse,  many  are  skeptical  that  it  changes 
many,  or  tiny,  minds.  Some  of  these 
executives  believe  that  their  emlorsements 
make  viners  "more  likely"  to  vote  for  a  can¬ 
didate.  but  42'/f  say  it  nitikes  no  difference.  .A 
brutally  fnink  Vi  take  pity  on  any  candidate 
endorsed  by  their  paper.  They  claim  this 
makes  vnters  le.s.s  likely  to  vote  for  the  candi¬ 
date  —  in  other  words,  it's  the  kiss  of  death. 

—  (Jreg  Mitchell 


•  Thinking  about  the  year  2000  general  election,  is  your  newspaper  very  likely  to  endorse 
specific  candidates,  somewhat  likely,  not  very  likely,  or  not  likely  at  all? 


Very  likely 
Somewhat  likely 
Not  very  likely 
Not  likely  at  all 
Don't  know 


LARGE  PAPERS  MORE  LIKELY  TO  ENDORSE 

•  Thinking  about  the  year  2000  general  election,  is  your  newspaper  very  likely  to  endorse 
specific  candidates,  somewhat  likely,  not  very  likely,  or  not  likely  at  all? 


Very  likely 
Somewhat  likely 
|[||  Not  very  likely 
Not  likely  at  all 
Don't  know 


50,000-99,998 


CIRCULATION 

Under  20,000 


100,000-199,999 


20,000-49,999 


VOTE  OF  CONFIDENCE? 


•  Do  you  think  newspaper  endorsements  make  voters  more  likely  to  vote  for  a  candidate 
that  is  endorsed,  less  likely,  or  do  they  make  no  difference? 
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THE  STATE  OF  THE 

NEWSPAPER  INDUSTRY 


Papers  need  to  recast  for  Net 


By  Anthony  M.  Casale 

Safety  Net  or  spider’s  Web? 

Even  as  more  newspapers  are 
investing  more  resources  in 
online  services,  there  is  a  grow¬ 
ing  concern  among  industry 
executives  that  the  Internet  may  ultimately  do 
them  more  harm  than  good. 

The  result:  a  new,  more  aggressive  push  to 
develop  a  second  —  in  some  cases,  a  third  — 
generation  newspaper  Web  site  to  marry  and 
brand  Internet  sites  to  the  printed  product  for 
both  news  and  advertising. 


What’s  the  urgency?  As  we  have  seen, 
fewer  than  half  the  executives  (49%)  expect 
the  industry  to  be  as  healthy  in  the  next  10 
years  as  it  is  today,  according  to  the  E&P 
survey  conducted  by  American  Opinion 
Research  (AOR).  About  six  in  10  of  the  news¬ 
paper  executives  who  say  our  industry  will  be 
worse  off  blame  it  squarely  on  competition 
from  the  Internet,  both  for  news  and  advertis¬ 
ing.  Publishers,  circulation  managers,  mar¬ 
keting  directors,  advertising  directors  and 
editors  —  they  all  agree  about  this. 

Even  more  telling,  we  asked  these  execu¬ 
tives  if  the  Internet  will  harm  or  hurt  newspa- 


VVWW.DOLLARSMAY.COM 


•  What  are  your  most  promising  sources  of  revenue? 
Internet 


41%  J 


52%  J 


Niche  products  20°^° 


Commercial  printing 


Increased  advertising 


J%J^  Special  sections 

T/^ 

Database  mailceting 
Retail  growth 

r 

4%  ‘ 

j  Targeted  distribution 

3%  I 

5%  J  Increased  circulation 


Content  (selling  content) 


2000 

1999 

1998 


pers  over  the  long  term.  Attitudes  have  shifted 
dramatically  since  1 998  when  just  over  a  third 
of  them  said  the  Internet  will  harm  newspa¬ 
pers.  Among  newspaper  executives  today: 

•  More  than  half  (54%)  say  the  Internet 
will  eventually  hurt  the  printed  newspaper,  a 
40%  increase  in  just  three  years. 

•  4l%  say  the  use  of  online  services  will 
help  traditional  newspapers  long  term,  a  1 6% 
decrease  since  1 988. 

The  online  revenue  picture  is  also  decidedly 
mixed,  with  77%  saying  they  are  generating 
revenues  through  online  classifieds,  and  67% 
through  other  types  of  advertising.  But  almost 
one  in  five  ( 17%)  said  they  are  not  making  any 
revenues  from  their  online  services  and  only 
24%  said  they  are  making  a  profit. 

While  three  out  of  four  newspapers  say 
they  are  generating  revenues  through  classi¬ 
fieds.  almost  as  many  say  they  are  losing  clas¬ 
sified  advertising  to  online  competitors.  This 
is  particularly  true  of  larger  newspapers. 

Still,  there's  no  talk  about  giving  up  on  the 
traditional  newspaper  and  moving  nearly 
everything  to  the  Web.  In  fact.  Just  the  opposite. 

Newspaper  executives  we  work  with 
across  the  nation  are  telling  us  they  are  plan¬ 
ning  more  aggressive,  more  creative  strate¬ 
gies  to  link  the  printed  newspaper  with  its 
online  cousin:  to  make  them  more  comple¬ 
mentary  for  readers,  users,  and  advertisers. 

This  is  confirmed  in  the  AOR  study.  More 
than  six  in  lO  newspapers  with  Internet  ser¬ 
vices  —  and  almost  nine  in  lO  have  Web  sites 
today  —  said  they  plan  to  increase  their 
cyber-investments  this  year.  A  grand  total  of 
I  %  plan  cuts. 

Conversations  with  newspaper  executives 
across  the  nation  reflect  a  significantly  differ¬ 
ent  approach  to  Internet  development  as  they 
try  to  recreate  themselves  in  a  world  where: 

•  Online  use  is  highest,  and  increasing, 
among  audiences  newspapers  are  struggling 
most  to  reach,  including  younger  readers  and 
newcomers  to  their  communities. 

•  Advertisers  in  some  markets  are  adding 
the  Internet  to  their  ad  strategies  at  a  rate 
much  faster  than  they  are  increasing  newspa¬ 
per  spending.  In  some  communities,  the 
Internet  is  already  a  strong  No.  2  in  the  per- 
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A.S  the  leading  merchant  bank  in  the  media,  communications,  and  information  industries, 
Veronis  Suhler  offers  the  experience  and  professionalism  to  sell,  value,  or  refinance  your  newspaper 
in  a  manner  that  achieves  your  highest  financial  goals  —  without  sacrificing  your  reputation 
or  integrity.  Whether  you’re  a  local  newspaper,  an  urban  daily,  or  a  group  owner, 
we  will  work  with  you  to  maximize  your  company’s  value. 


Community  Newspaper  Holdings,  Inc. 
has  acquired 
45  U.S.  Newspapers 

from 

Hollinger  International  Inc. 

for  approximately 

$472,000,000 

We  initiated  the  transaction 
and  acted  as  financial  advisor  to 
Community  Newspaper  Holdings,  Inc. 

February  1999 


Tucker  Communications,  Inc. 

Publisher  of  The  Patent  Trader^  a  weekly  newspaper 
serving  Northern  Westchester  County',  New  York, 

and  associated  publications 

has  sold  100%  of  its  stock  to 

Gannett  Satellite 
Information  Network,  Inc. 

a  subsidiary  of 

Gannett  Co.,  Inc. 

We  acted  as  financial  advisor  to,  and  assisted 
in  the  negotiations  as  the  representative  of 
Tucker  Communications,  Inc. 

September  1999 


To  learn  more  about  our  firm  or  to  discuss  possible  initiatives  in  complete  confidence,  contact  the  following: 


Robert  J.  Broadwater 

Managing  Director 
broadwater@veronissuhler.com 


Kevin  M.  La  valla 
Managing  Director 
lavallak@veronissuhler.com 


Veronis  Suhler 


MEDIA  MERCHANT  BANK 


350  Park  Avenue  New  York,  NY  10022 
(2 1 2)  935-4990  (2 1 2)  935-0877  fax 

www.veronissuhler.com 


MONEY  ON  THE  LINE 


•  Is  your  newspaper 
making  a  profit  from 
its  online  site? 


Yes 
H  No 

Don't  know 


CLASSIFIED  INFORMATION 


•  From  which  of  the 
following  services 
are  you  generating 
revenues  from  your 
online  site? 


I  Revenues 
Qj  Profits 


ICIassified  Advertising 

_ 77%  • 

Advertising  (non-classified) 


^  Building  Web  sites  for  others 
Internet  service  provider 
E-commerce 


Subscriptions  to  online  services 

Partnerships/affiliations  with  other 
companies;  bookstores;  auctions 

^  Not  generating  any  revenue 


STAFFING  REMAINS  OUT  OF  SITE 


•  Is  the  staff  serving 
your  Web  site  part  of 
the  newsroom  staff,  or 
is  it  organized  in  some 
other  way? 


In  the  newsroom 


Independent  staff 


Advertising  department 
^  Outside  vendor 
^  Composing  room 

^  Shared  editorial/  advertising 

Some  other  way  24% 


3%  ^ 


centage  of  advertisers  who  use  it  (though  not 
yet  in  dollars  spent). 

•  The  traditional  role  of  newspapers  is 
changing.  Research  shows  a  dramatic 
decrease  in  the  percentage  of  adults  in  many 
communities  who  read  the  first  or  main  news 
section  of  their  local  newspaper.  One  reason: 
they’re  already  familiar  with  some  of  the  sto¬ 
ries,  particularly  world  and  national  news, 
thanks  to  the  proliferation  of  cable  news  net¬ 
works  and  the  Internet.  Some  newspapers 
have  been  slow  to  recognize,  or  accept,  that 
while  they  still  need  to  be  timely,  for  some 
types  of  news  they'll  never  again  be  No.  1. 

All  of  this  is  leading  to  an  evolution  in  how 
newspaper  executives  link  their  print  and 
online  operations  —  and  it’s  likely  that  nei¬ 
ther  will  be  the  same  again.  Instead  of  simply 
measuring  Internet  use,  research  is  focusing 
on  more  strategic  issues  such  as: 

•  How  to  bundle  the  information  services 
provided  by  the  online  and  print  newspapers 
to  make  them  complementary,  not  repetitive. 
In  fact,  the  least-used  newspaper  Web  sites  are 
those  that  simply  put  the  newspaper  on  line. 

•  Linking  the  newspaper  and  the  Web  site 
to  drive  readers  from  print  to  online  and  from 
online  to  print. 

•  Creating  new  ways  to  bring  advertisers 
and  consumers  together.  Some  of  this  already 
involves  more  use  of  online  auctions,  helping 
newspaper  advertisers  to  build  and  maintain 
Web  sites,  and  co-ventures  with  retailers. 

In  short,  newspaper  companies  are  moving 
to  become  information  providers,  marketing 
to  people  who  may  not  be  avid  print  con¬ 
sumers.  In  some  cases,  however,  we  are  our 
own  worst  enemies.  More  than  four  in  10 
newspaper  executives  (42%)  say  they  are 
doing  nothing  with  their  Web  sites  to  help 
generate  sales  of  the  newspaper.  Only  6%  say 
they  are  using  online  content  to  help  promote 
the  print  newspaper. 

The  story  isn’t  much  better  when  we  asked 
industry  executives  how  they  are  using  the 
newspaper  to  help  build  use  of  their  Web  site. 
The  most  common  strategy  is  the  use  of  house 
ads  in  the  newspaper  —  most  likely  to  reach 
the  audiences  we  already  serve  and  less  likely 
to  reach  the  audiences  we  need  to  attract. 

All  this  shows  that  while  we’re  rethinking 
the  role  of  the  newspaper  and  the  Internet,  we 
still  have  a  long  way  to  go.  ■ 


Casale  is  chairman  and  CEO  of  Integrated 
Marketing  Serx’ices,  parent  of  AOR. 
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A  national  news  weekijjr 
for  local  newspapers  ^ 

Depth.  Context.  Understanding.  And  MonitorWeek  builds  traffic 


/v- 


I 


I 


Christian 

U^SCIENCE 

[MonitorJ 


That's  what  discriminating 
readers  want  from  the  news. 

But  as  newspapers  grow  ever 
more  local,  many  of  their  best 
readers  are  turning  elsewhere 
for  penetrating  coverage  of 
national  and  global  issues. 

Now  there's  an  answer; 
MonitorWeek. 


tor  the  local  paper  s  Web  site 
with  a  content-rich  online 
edition  -  including  access  to 
the  deepest  newspaper  archive 
on  the  Web. 

MonitorWeek  -  for  demanding 
newspaper  readers  everywher^lt 


A  GREAT  WEEKEND  READ 


Featuring  the  scope,  depth  and 
clarity  of  the  world-renowned 
Christian  Science  Monitor,  this 
colorful  12-page  tab  is  timed  for 
weekend  editions  but  holds  up 
all  week. 


For  more  information  call 
Dan  Lawrence. 
Business  Manager 
617-450-2662 
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THE  STATE  OF  THE 

NEWSPAPER  INDUSTRY 

DOT-COM  DAZE 


Dot-com  2000 


WEB  ADVERTISING  WAS  BIG 
IN  1999.  BELIEVE  IT  OR  NOT, 

IT  MAY  BE  EVEN  BIGGER 
IN  2000.  BUT  THEN  WHAT? 

BY  KEN  LIEBESKIND 

ot-com  advertising,  a  novel 
moneymaker  for  American 
newspapers  last  year,  may  be 
an  even  bigger  success  in 
2000,  although  its  long-term 
status  is  unclear. 

Newspapers  will  reap  $350  million  from 
dot-com  advertisers  in  2000,  a  $75-million 
gain  from  1999,  according  to  Charlene  Li,  a 
senior  analyst  at  Forrester  Research,  Cam¬ 
bridge,  Mass.  “More  dot-com  companies  are 
coming  in,  so  spending  will  go  up,”  she  says. 

“Spending  levels  will  decline  from  the 
fourth  quarter  to  the  first  quarter,  but  overall 
dot-com  spending  will  increase  [this]  year,” 
says  Michelle  Slack,  an  analyst  at  Jupiter 
Communications,  an  online  market  research 
firm.  “Spending  will  eclipse  what  we’re  see- 


TOP  10  NEWSPAPERS  FOR  DOT-COM 
ADVERTISING  REVENUE 
JANUARY-SEPTEMBER  1999* 


The  Wall  Street  Journal 

91,744.2“ 

USA  Today 

39,802.5 

The  New  York  limes 

17,113.2 

Chicago  Tribune 

6,770.7 

LosmsmwM''' 

6.6(0“ 

The  Washington  Post 

4,811.0 

Smfimc^ChmnicIa  4JN.I 

The  Boston  Globe  3,927.1 

The  Dallas  Morning  News  2,047.3 

'In  thousands  of  dollars  Source;  Competitive  Media  Repotting 


ing  now,  and  newspapers  will  be  big  because 
they’re  faster  and  cheaper  than  other  media.” 

USA  Today  may  be  the  only  paper  certain 
of  category  growth  because  it  has  dot-com 
contracts  signed  for  this  year.  “We  have  a  fair 
amount  of  business  contracted  for  20(X),  so 
we  expect  it  will  continue  to  be  strong,"  says 
Carolyn  Vesper  Bevins,  senior  vice  president 
of  advertising. 

The  category  has  grown  to  become  the  fifth 
largest  for  the  paper, 
behind  travel,  automo¬ 
tive,  financial,  and  retail, 
she  says. 

No  other  newspaper 
representatives  E&P 
spoke  with  ranked  dot¬ 
com  advertising  or  said 
they  contracted  business 
for  this  year,  but  they 
still  have  high  hopes  for 
the  category.  “It  will  not 
be  as  frothy,  but  we  still 
.see  consumer  and  business-to-business  dot¬ 
com  activity  at  healthy  levels.”  says  Steve 
Howe,  vice  president  of  advertising  at  The 
Wall  Street  Journal.  The  Journal  led  all 
papers  in  dot-com  revenue  last  year,  netting 
somewhere  near  $100  million,  according  to 
Competitive  Media  Reporting. 

Howe  says  business  will  grow  because  of 
new  entrants  and  increased  branding  activity 
by  current  advertisers.  The  most  growth  will 
come  from  companies  with  “multiple  revenue 
streams,”  such  as  America  Online,  which  gen¬ 
erates  fees  from  subscribers  and  companies 
with  content  tie-ins.  “Those  companies  will 
be  more  focused  on  branding  in  newspapers 
because  they’re  planning  the  long-term  pic¬ 
ture,”  Howe  says. 

John  Rowe,  account  executive  for  dot-com 
advertising  at  the  Chicago  Sun-Times,  sees 
increased  dot-com  activity  because  “the 
market  is  growing,  the  sites  are  growing, 
and  the  market  [is  becoming]  cluttered,  so 


each  individual  site  has  to  brand  with  tradi¬ 
tional  media.” 

Rowe  says  he  plans  to  develop  three  to 
four  e-commerce  sections  this  year  as  plat¬ 
forms  for  dot-com  advertisers.  “Most  adver¬ 
tisers  want  quarter-page  ads  in  the  main  news 
section,  but  e-commerce  clients  want  to  be 
near  articles  and  vignettes  about  the  Net.”  he 
says.  The  Sun-Times  ran  two  e-commerce 
sections  during  the  fourth  quarter  last  year. 


but  Rowe  wants  more. 

Another  reason  for  dot-com  success, 
according  to  Rowe,  is  that  the  advertisers 
“broaden  the  market,”  because  they  aren’t 
local.  Rowe  sold  an  ad  to  a  Japanese  Web  site 
he  declined  to  name  and  is  pursuing  business 
with  Macy’s,  the  New  York-based  retailer 
that  may  advertise  its  Web  site  in  Chicago. 

Sherrill  Evans,  technology  sales  manager 
at  The  Atlanta  Journal-Constitution,  attrib¬ 
utes  category  growth  to  the  heightened  com¬ 
petition  among  Internet  retailers.  “If  they 
compete,  they  open  the  category  up,”  she 
says,  explaining  that  the  e-retailers  boost 
spending  to  compete  against  each  other  and 
to  reach  the  increased  Web  traffic  the  com¬ 
petition  brings. 

To  date,  the  largest  papers  have  gotten 
most  of  the  dot-com  business,  but  that  will 
change  as  the  dot-coms  begin  to  broaden  their 
reach.  “The  growth  opportunity  will  come 
[this]  year  for  other  papers  if  their  markets  are 


"We  still  see ... 
dot-com  activity 
at  heaithy  ieveis. 


—  Steve  Howe 

The  Wall  Street  Journal 
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another  banner  year? 

wired,”  says  Linda  Kleeman,  national  ad  around  for  long.  “Some  also-rans  and  new-  Robinson  predicts  major  dot-coms  will 
manager  at  the  Houston  Chronicle.  “It  comers  will  wash  out;  the  chum  is  huge,”  she  begin  to  use  much  of  the  S40  million  to  $70 
depends  on  the  market,”  she  says,  noting  that  says.  “Some  will  turn  into  viable  businesses,  million  each  spends  on  advertising  annually 
Houston  is  a  good  one  because  it’s  the  eighth  but  some  won't  make  it.”  '  to  develop  their  businesses  in  other  ways, 

most  wired.  Con^solidation  also  will  alter  the  picture,  by  enhancing  the  content  of  their  sites  and 

Like  The  New  York  Times,  the  Chicago  “The  big  guys  will  acquire  the  smaller  ones,  personalizing  their  relationships  with  con- 
Sun-Times,  and  other  big  papers,  the  so  they  won’t  compete,  and  it  will  level  out,”  sumers.  For  instance,  they  will  invest  in 
Chronicle  has  hired  account  executives  to  says  Donna  Tuggle,  national  advertising  “z-shops,”  which  are  aff.liations  with  other 
pursue  dot-com  business.  “We  have  two  on  manager  at  the  Seattle  Post-Intelligencer,  dot-coms  that  drive  customers  to  their  sites, 
staff  dedicated  to  the  business  full  time,”  “Advertising  revenue  will  be  impacted  he  says. 

Kleeman  says.  because  there  won’t  be  as  many  start-ups.”  But  many  dot-coms  will  continue  to  flock 

The  Milwaukee  Journal  Sentinel  also  hired  Finally,  dot-coms  may  cut  their  spending  to  newspapers,  at  least  in  the  near  future.  "Fm 
one,  according  to  Robert  Schwartz,  national  as  they  turn  away  from  mainstream  advertis-  planning  on  using  it  [this]  year;  it  will  be  a 
ad  manager.  ing.  “Over  the  next  12  to  18  months,  adver-  staple  of  our  media  mix,”  says  Victoria  Stein. 

Whether  dot-com  advertising  will  continue  tising  will  become  less  important  as  dot-  director  of  marketing  at  Loanwise.com. 
to  grow  beyond  2000  is  uncertain.  Vesper  corns  usher  in  new  forms  of  branding,”  says  which  provides  online  loans  to  small  busi- 
Bevins  notes  that  some  dot-coms,  such  as  Andrew  Robinson,  president  of  Diamond  nesses.  She  plans  to  buy  quarter-page  ads  in 
eBay  and  Value  America,  have  become  main-  Technology  Partners,  a  Chicago  firm  that  USA  Today.  The  Wall  Street  Journal,  and  The 
stream  advertisers,  but  many  won’t  stay  helps  companies  launch  Internet  businesses.  New  York  Times,  she  says.  ■ 

Midsize  papers  to  get  into  dot-com  game 

It  is  often  said  that  only  the  biggest 
papers  get  the  dot-com  business,  but 
other  papers  are  getting  into  the  game 
with  two  dot-com  freestanding  inserts 
(FSIs)  that  are  being  distributed  in  midsize 
markets. 

The  Net’s  Best  and  Netserts.com  began 
national  distribution  in  1999  and  have  much 
bigger  plans  for  2000. 

The  Net’s  Best,  recently  acquired  by 
Valassis  Communications,  a  leading  FSI  and 
sampling  firm,  Livonia.  Mich.,  will  go  out  14 
times  this  year  with  a  distribution  of  210  mil¬ 
lion  pieces. 

Netserts.com,  Matthews.  N.C.,  an  affiliate 
of  Graphics  Communications,  Laguna  Beach, 

Calif,  plans  13  drops  in  2000  with  a  distribu¬ 
tion  of  130  million. 

The  Net’s  Best  “will  go  out  to  the  top  25 
most-wired  markets.”  including  a  number  of 
midsize  markets  that  haven’t  gotten  much  dot¬ 
com  advertising  in  the  past,  says  Lynn  Liddell, 
vice  president  of  investor  relations  at  Valassis. 


ALL  PAPERS 

TOTAL  DOT-COM  ADVERTISING 
REVENUE  FOR  ALL  U.S.  PAPERS 
JANUARY-SEPTEMBER  1999 

$218,052,100 

Source:  Competitive  Media  Reporting 

The  Milwaukee  Journal  Sentinel,  which 
generated  less  than  $85,000  in  dot-com  rev¬ 
enue  in  the  first  nine  months  of  1999,  accord¬ 
ing  to  Competitive  Media  Reporting,  has  dis¬ 
tributed  The  Net’s  Best,  as  have  The 
Indianapolis  Star,  The  Columbus  (Ohio) 
Dispatch,  and  other  midsize  papers. 

Netserts.com  is  being  distributed  by  the 
Connecticut  Post  in  Bridgeport.  The  York 
(Pa.)  Dispatch.  The  Tribune  in  Mesa,  Ariz., 
and  other  papers. 

Robert  Schwartz,  national  ad  manager  for 


the  Journal  Sentinel,  sees  FSIs  as  an  ideal 
vehicle  for  getting  dot-com  advertising  into 
midsize  papers.  "It  facilitates  them  buying 
multiple  markets.”  he  says.  “Now  they  can 
buy  in  markets  beyond  the  top  10.  and  we 
won’t  have  to  wait  our  turn.  We  can  get  the 
business  now.” 

Among  the  advertisers  in  The  Net's  Best 
are  OfficeMax.com.  Fingerhut.com  and 
Webstakes.com.  ToysRUs.com.  Priceline 
.com  and  Petsmart  are  in  Net.serts.com. 

Liddell  says  more  advertisers  and  papers 
will  be  signed  up  this  year. 

The  papers  are  paid  on  a  cost  per  thousand 
(CPM)  basis,  with  rates  negotiated  between 
the  companies  and  papers.  Liddell  says 
Valassis  prefers  to  distribute  The  Net’s  Best  in 
newspapers  but  uses  direct  mail  when  the 
papers’  rates  are  too  high.  That  is  occurring 
now  in  Philadelphia  and  other  cities,  she  says. 
Netserts.com  has  not  been  distributed  by 
direct  mail  yet.  but  may  be  in  the  future,  ac¬ 
cording  to  a  spokesman.  —  Ken  Liebeskind 
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An  ending  to  Y2 

WITH  PURCHASING  TO  PREVENT  YEAR  2000  COMPUTER  GLITCHES  NOW  HISTORY,  NEWSPAPEI 


Newspapers  spent  millions  dur¬ 
ing  the  past  few  years  upgrading 
their  computer  systems  to  pre¬ 
vent  Y2K  problems.  With  that 
expense  behind  them,  newspa¬ 
per  companies  will  spend  less  in  20(X). 

“Everyone  had  to  spend  extra  on  Y2K.  so 
we'll  spend  less  [this]  year,"  said  Ross  Jones, 
chief  financial  officer  at  Knight  Ridder. 
Capital  expenditures  totaled  $130  million  in 
1998  and  $1 10  million  in  1999,  but  will  drop 
to  less  than  $100  million  this  year,  he  said. 

"We've  installed  several  editorial  front-end 
systems  over  the  past  three  years  in  anticipation 
of  the  year  2000  and  have  gotten  most  major 
front-end  expenses  out  of  the  way,"  said  George 
Irish,  president  of  Hearst  Newspapers. 

"We  upgraded  our  business  systems  quite  a 
bit  gearing  up  for  Y2K,  so  we  have  modest 
plans  for  the  coming  year,”  said  William  A. 
Zurilla,  chief  financial  officer  at  Ottaway 
Newspapers,  a  Dow  Jones  &  Co.  Inc.  subsidi¬ 
ary.  "Our  capital  budget  will  be  the  lowest  it’s 
been  in  10  to  12  years,  10%  below  [last]  year.” 

While  many  chains  will  spend  less,  others 
will  spend  at  the  same  levels,  shifting  their 
expenditures  to  other  products. 

Here  is  a  chain-by-chain  summary  of  capi¬ 
tal  expenditures  planned  for  2000,  based  on 
interviews  with  financial  executives: 

Thomson  Newspapers 

“We  are  in  the  mid¬ 
dle  of  building  a  large 
press  and  mail-room 
site  in  Appleton  [Wis., 

The  Post-Crescent] 
that  will  handle  three 
daily  papers  [The  Post- 
Crescent,  the  Oshkosh 
Northwestern,  and  the 
Herald  Times  Re¬ 
porter,  Manitowoc].  It’s  in  excess  of  100,000 
square  feet  with  64  printing  couples  of  MAN 


Roland  uniset  presses.  A  year  ago,  we  had 
eight  dailies  in  Wisconsin  and  eight  printing 
locations.  Now  we  have  five  printing  loca¬ 
tions.  and  we’ll  be  down  to  three  by  the  end  of 
2000.  Our  plan  allows  for  more  efficiencies 
with  larger  plants  with  better  equipment  in 
fewer  plants.  We’re  also  looking  at  direct  to 
plate  pagination  systems.  We’ve  done  it  in 
Ohio  [Telegraph-Forum,  Bucyrus].  Most  of 
our  papers  will  go  that  way,  and  some  will  go 
[this]  year,  but  we’re  not  sure  which  ones  yet.” 

Tom  Hay 
senior  vice  president/ 
chief  financial  officer 

Pulitzer  Publishing  Co. 

“As  far  as  technology  for  systems,  spend¬ 
ing  will  be  nowhere  near  what  we’ve  spent 
the  last  few  years.  But  we’re  investigating 
expansion  of  our  major  production  facility  at 
our  northwest  plant  in  St.  Louis  [for  the  Post- 
Dispatch],  There  will  be  a  substantial  invest¬ 
ment  if  we  move  forward.  We’re  looking  at 
adding  color  capacity,  paging  capacity,  and 
configuration  of  our  mail  room  to  be  more 
efficient  in  our  production  and  provide  a  bet¬ 
ter  environment  for  employees.” 

Terrance  Egger 
vice  president 

Paxton  Media  Group  Inc. 

“We’ve  got  three 
major  projects  for 
[this]  year.  The  first  is 
a  new  building  for  our 
paper  in  Griffin,  Ga. 

[Daily  News],  It’s  a 
$2-million  to  $2.5- 
million  project.  We 
bought  the  land  and 
plan  to  start  construc¬ 
tion  in  the  middle  of  the  year.  Another  major 
project  is  press  upgrades.  We  just  bought  The 
Shelbyville  [Ind.]  News  [last]  summer  and 


will  upgrade  their  press  to  expand  capacity 
and  add  more  color.  We’ll  upgrade  another 
press,  but  we’re  not  sure  which  one  yet.  The 
other  project  is  computer  upgrades,  mostly 
geared  to  accounting  and  circulation  system 
software.” 

David  M.  Paxton 

chief  financial  officer 

Ottaway  Newspapers  Inc. 

“With  Y2K  expenses  out  of  the  way,  we’ll 
spend  a  little  more  on  training,  enhance¬ 
ments,  and  cleanup  from  the  Y2K  crisis.  No 
building  or  press  projects.” 

William  A.  Zurilla 

chief  financial  officer 

Morris  Communications  Corp. 

“We  made  heavy  Y2K  investments  which 
we’ll  continue  [this]  year  with  a  DTI  classi¬ 
fied  front-end  system.  We’ll  roll  them  out  in 
our  metro  and  community  papers.  We'll 
start  with  Jacksonville  [The  Florida  Times- 
Union],  Savannah  [Ga.  Morning  A^vvi], 
Athens  [Ga.,  Daily  News],  Lubbock  [Texas, 
Avalanche-Journal],  and  Topeka  [Kan., 
Capital-Journal).  St.  Augustine  [Fla., 
Record]  and  the  other  papers  will  get  them 
in  late  2000  or  2001.  It’s  a  significant 
investment.” 

James  C.  Currow 

vice  president-metro  newspapers 


Knight  Ridder 

“We  have  signifi¬ 
cant  press  projects  get¬ 
ting  finished  in  Miami 
[Herald]  and  Fort 
Worth  [Texas,  Star- 
Telegram]  and  no  new 
ones  for  [this]  year. 
Most  of  our  capital 
expenditures  will  be 
PCs  and  replacement 
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equipment  like  trucks  and  news  racks.  No 
major  individual  items.” 

Ross  Jones 

chief  financial  officer 

Hearst  Newspapers 

“We  have  commit¬ 
ted  significantly  for 
press  expansion  in 
Houston  [Chronicle] 
and  plan  a  change  in 
circulation  and  adver¬ 
tising  computer  sys¬ 
tems  in  almost  all  of 
our  papers.  We'll  pur¬ 
chase  Admark  and 
Discus  systems.” 


Gannett  Co.  Inc. 

“Some  major  projects  are  ongoing.  We 
will  complete  a  production  facility  with 
new  presses  in  Des  Moines  [Iowa. 
Register],  We  replaced  50-year-old  presses 
with  two  MAN  Roland  press  lines.  We're 
also  completing  web  conversions  from  54 
inches  to  50  inches  for  60%  of  our  newspa¬ 
pers.  There  will  be  modifications  to  the 
presses  to  run  a  narrower  web  width,  which 
could  involve  changes  in  the  folder  and  ink 
train.  Stackers  and  inserters  may  need  to  be 
adjusted.” 

Dale  Henn 

director  of  capital  appropriations 
and  planning 

E.W.  Scripps  Co. 

"Our  main  emphasis  will  be  on  a  new  pro¬ 
duction  plant  for  Knoxville  [Tenn..  News- 
Sentinel],  We’re  in  an  old  building  in  the  mid¬ 
dle  of  downtown  and  can’t  expand.  We  want 
to  stay  in  the  general  downtown  area  and  are 
negotiating  on  real  estate.  [This]  year  we’ll 


start  to  place  orders  for  equipment,  including 
new  presses.” 

Randy  Cochran 

director  of  newspaper  operations 

Donrey  Media  Group 

“We’re  in  the  middle 
of  a  big  press  expan¬ 
sion.  but  there  are  no 
presses  scheduled  for 
[this]  year.  We’re  going 
to  be  looking  at  com¬ 
puter-related  upgrades, 
putting  in  a  wide  area 
network  that  links  all 
papers  together.  We’ll 
develop  a  circulation  system  for  a  cluster  of 
papers.  We  also  plan  a  building  project  in 
Columbia.  Tenn.  [The  Daily  Herakl[  —  an 
addition,  a  remodeling,  or  a  new  building. 
We’re  not  sure  yet.  We’re  also  looking  to 
improve  our  mail-room  equipment.” 

Sherman  Frederick 
president 


A  major  change  in  buying  this  year 
won’t  concern  the  products  that 
are  purchased  but  the  way  they 
are  purchased. 

In  December,  Hearst  Newspapers 
launched  Company  Store,  an  electronic- 
purchasing  system  that  will  enable  the 
chain  to  order  office  products  electronical¬ 
ly,  without  paper  requisition  forms. 

“Electronic  approval  is  excellent,”  says 
Tom  Miller,  purchasing  manager  at  the 
Houston  Chronicle,  the  first  paper  to  use 
the  system.  Miller  says  the  entire  purchas¬ 
ing  process  —  from  placing  orders  to  pay¬ 
ing  for  them  —  is  done  online.  Employees 


Cox  Newspapers  Inc. 

"Our  budget  for  2000  isn’t  down.  We’ve 
had  significant  projects  in  Ohio  [Dayton 
Daily  Aen.^]  and  Greenville  [N.C.,  The  Daily 
Reflector]  where  we’ve  built  new  production 
facilities.  We’re  not  cutting  back.  We're  con¬ 
tinuing  to  grow  our  business  and  invest  where 
we  need  to.” 

Buddy  Solomon 

senior  vice  president/ 
chief  financial  officer 

Community  Newpaper  Holdings  Inc. 

“We’re  putting  in  a  financial  business  sys¬ 
tem  that  will  link  all  papers  to  corporate 
headquarters.  They  will  use  the  system  for 
accounts  receivable  and  payable,  human 
resources,  and  general  ledger.  Sales  reps  will 
be  able  to  call  up  their  accounts.  Circulation 
reps  can  look  up  subscriber  accounts.  Even 
carriers  will  have  access  to  the  database. 
This  will  allow  everyone  to  see  what  they 
need  to  see.  We  also  plan  press  upgrades  in 
cluster  sites.  We’ve  already  done  it  in 
Palestine,  Texas  [Herald  Press],  where  we 
have  five  dailies  and  weeklies  printed  in  one 
plant.  We  added  a  line  of  presses  and  moved 
into  one  building.  We’ve  also  done  it  in 
Niagara  Falls  [N.Y.,  Niagara  Gazette]  where 
we  print  four  dailies  and  weeklies.  We’ll 
concentrate  on  further  press  and  building 
renovations.” 


place  the  orders,  which  are  transmitted  to 
the  Hearst  Service  Center  in  Charlotte, 
N.C.,  and  then  to  a  vendor. 

Thus  far,  only  one  vendor  is  available. 
Corporate  Express,  which  sells  office  prod¬ 
ucts.  But  Miller  says  the  company  plans  to 
add  other  vendor  catalogs  later. 

Dennis  Radtke,  purchasing  director  at 
the  Minneapolis  Star  Tribune,  notes  that 
electronic  purchasing  helps  papers  control 
costs.  “We  have  a  better  knowledge  of  what 
we  purchase.  The  information  has  tradition¬ 
ally  been  hard  to  get,  but  now  you  can  pull 
up  the  data  more  quickly  to  leverage  buying 
power.”  —  Ken  Liebeskind 


Mike  Reed 

chief  executive  officer 


E-purchases  planned  by  papers 
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Ad  forecast:  sunny  skies 

ADVERTISING  PROGNOSTICATORS  SEE  SPENDING  BOOM  CONTINUING  BY  JOE  NICHOLSON 


Nothin '  hut  blue  skies  do  /  see^ 
—  Irving  Berlin 
Discussing  year  2(X)()  adver¬ 
tising  prospects,  some  forecast¬ 
ers  detect  a  distant  cloud  or 
two.  but  others  observe  nothing  but  blue  skies 
stretching  to  the  horizon. 

National  ad  revenue  ought  to  see  double¬ 
digit  growth,  once  again  leading  retail  and 
classified  advertising  percentage  gains,  ad 
experts  agree.  More  remarkably,  some  fore¬ 
cast  national  advertising  blue  skies  extending 
across  virtually  all  of  the  nation’s  markets. 

’it  looks  like  a  great  year  for  newspaper 
advertising."  remarks  Thomas  J.  Culligan. 
executive  vice  president  for  marketing  of 
mediapassage.com,  an  ad  placement  firm, 
referring  to  national  ad  prospects. 

Ltxiking  back  on  three  decades  in  the  news¬ 
paper  business.  Culligan  says  he  cannot 
remember  a  previous  time  when  national 
advertising  seemed  to  be  rising  in  all  regions. 

"The  thing  that  helps  [national  ad]  growth  is 
that  1  don't  see  any  markets  taking  away  from 
the  growth."  says  Culligan.  who  expects  con¬ 
tinued  advances  from  red-hot  categories  such 
as  dot-com,  telecommunications,  and  financial. 

Until  now.  dot-com  advertising  has  been 
concentrated  overwhelmingly  in  the  biggest 
dailies,  partly  because  many  of  the  new  Web 
firms  wanted  to  reach  the  financial  communi¬ 
ty  as  well  as  areas  with  a  lot  of  techies. 

But  Culligan  predicts  more  of  that  adver¬ 
tising  will  move  to  midsize  markets  as  the 
dot-coms  seek  traffic  "to  stay  alive."  Many 
inexperienced  dot-coms  have  been  relying 
entirely  on  the  marketing  strategy  of  their  ad 
agencies,  which  naturally  favor  the  ease  of 
putting  ads  into  a  few  big  dailies,  he  remarks. 

Jay  T.  Zitz.  president  and  CEO  of  News¬ 
papers  First,  says  he  does  not  expect  national 
advertising  to  be  “quite  as  good"  as  last  year, 
however. 

Financial  firm  mergers  and  acquisitions 
have  created  a  continuing  big  need  for 
"brand-building"  ads.  says  Zitz.  who  handles 
40  major-maiket  dailies.  He  points  out  that 
newspapers  provide  financial  advertisers  with 
the  capacity  to  carry  the  “very  complicated 


message  they  have  to  communicate." 

With  many  dot-com  advertisers  expected 
to  fold  or  merge,  newspapers  should  focus  on 
the  most  likely  survivors,  adds  Zitz. 

James  Conaghan,  vice  president  for  market 
analysis  of  the  Newspaper  Association  of 
America  (NAA).  says  various  publishers  and 
ad  executives  with  whom  he  has  spoken  are 
“delighted"  by  recent  double-digit  growth  in 
national  advertising. 

“They  would  expect  [advertising]  to  be  a 
little  slower  than  this  year,  especially  on  the 
national  side,  but  it’s  still  going  to  be  a  pretty 
decent  year."  says  Conaghan,  noting  that  the 


scarcity  of  skilled  workers  looking  for  jobs  in 
big  cities  has  prompted  some  national  adver¬ 
tisers  to  try  to  lure  prospects  by  placing 
recruitment  ads  in  midsize  cities. 

Classified  revenue  growth  “may  be  4%  or 
maybe  5%."  says  Conaghan.  Retail  ad  rev¬ 
enue  can  be  expected  to  increase  in  the  mid¬ 
single  digits,  with  “continued  strength”  in 
preprints  by  advertisers  who  want  to  target 
audiences  in  certain  zones,  he  says. 

Dave  Cornwall,  senior  vice  president  and 
general  manager  of  The  Press-Enterprise  in 
Riverside.  Calif,  reports  that  the  skies  over 
Southern  California  look  almost  cloudless. 

“We're  pretty  bullish,"  says  Cornwall,  who 
adds,  “We’re  looking  for  continued  gains 
in  both  volume  and  revenue  in  virtually  all 
categories." 

Ad  sales  last  year  were  “excellent.”  and  20(K) 
“will  be  even  better,”  says  Cornwall,  who  notes 
that  sales  have  been  helped  by  a  circulation 
increase  and  a  booming  local  economy. 

The  Press-Enterprise,  with  a  Sunday  circu¬ 


lation  of  184.(XK),  has  bolstered  its  recruitment 
advertising  by  tripling  the  reach  of  Sunday 
classified  ads.  “We  are  in  more  than  5(X).(XX) 
copies  of  the  printed  product  each  week.”  says 
Cornwall,  referring  to  republication  of  the 
Sunday  ads  in  local  weeklies,  which  have 
signed  agreements  with  the  daily,  and  in  a 
total-market-coverage  publication  mailed  to 
250,000  local  nonsubscriber  households. 

The  bold  strategy  produced  recruitment  ad 
volume  gains  the  last  two  years,  says 
Cornwall,  who  anticipates  “modest  gain  in 
volume”  this  year. 

Retail  and  classified  advertising  will  have 
“m(xlest  volume  gains  and  rea¬ 
sonably  gocxl  revenue  gains” 
this  year,  predicts  Cornwall. 
He  also  sees  “reasonably  good 
gains”  in  full-run  inserts  and 
“rather  substantial  gains”  in 
part-run  inserts. 

Newspaper  industry  fore¬ 
caster  Miles  E.  Groves  pre¬ 
dicts  national  advertising  will 
advance  10.8%;  retail  will 
grow  4.7%;  and  classified  will 
increase  4%.  However.  Groves  joins  the 
NAA’s  Conaghan  in  warning  that  changes  in 
underlying  economic  factors  could  alter  this 
promising  outlook. 

Those  predictions  are  more  cautious  than 
some  others,  says  Groves,  senior  vice  presi¬ 
dent  and  chief  economist  for  the  Barry  Group, 
a  media  marketing  finn  based  in  Bethesda, 
Md.  Newspapers  have  been  drawing  up  bud¬ 
gets,  which  are  based  on  estimates  of  ad  rev¬ 
enue  fluctuations,  with  increases  of  5%  to  6%. 
he  says;  he  knows  one  newspaper  company 
that  has  given  itself  an  8%  budget  increase. 

In  contrast  to  problems  that  may  have  threat¬ 
ened  survival  of  some  papers  in  harder  times. 
Groves  says.  “The  challenge  newspapers  are 
having  throughout  the  country  is  getting 
staffing  for  circulation.  ...  Someone  is  sick,  or 
they  quit.  Then  the  district  manager  or  someone 
in  circulation  is  out  there  covering  that  route.” 

Asked  about  blue-sky  giddiness,  Groves 
says;  “I  wouldn’t  say  euphoria.  There  is  con¬ 
fidence.”  ■ 


"We're  pretty 
bullish ...  in 
virtually  all 


rf 


categories.' 

—  Dave  Cornwall 

general  manager 
The  Press  Enterprise 
Riverside,  Calif. 
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THE  STATE  OF  THE 

NEWSPAPER  INDUSTRY 

NEWSPRINT 


Paper  pricing’s  wiid  ride 

HOLD  THE  MAALOX!  ‘MANAGEABLE’  NEWSPRINT  PRICE  RISE  PREDICTED  BY  LUCIA  MOSES 


Newsprint  prices  historicully 
ride  a  roller  coaster,  tempting 
buyers  and  sellers  alike  to 
reach  for  the  antacid  bottle 

In  the  early  I99()s,  an  economic  slump 
and  overcapacity  of  newsprint  dragged 
prices  down.  But  in  1994.  a  year  publishers 
would  just  as  soon  forget,  a  series  of  indus¬ 
try  price  hikes  began.  At  their  peak,  prices 
were  up  679f.  then  leveled  off. 

Prices  surged  again  in  late  1997  and  1998. 
due  mainly  to  restricted  supply  resulting  from 
strikes  at  Abitibi-Consolidated  and  Fletcher 
Challenge  mills. 

Last  year,  producers  clutched  their  stom¬ 
achs  as  prices  plummeted  as  much  as  2Q7c, 
hitting  a  five-year  low. 

The  ride  may  be  getting  smoother.  Some 
newspaper  and  newsprint  analysts  predict  that 
while  prices  will  rise  in  the  next  few  years, 
those  increases  will  be  more  modest  than 
those  of  the  past. 

Consolidation  among  newsprint  producers 
should  bring  about  more  restrained  price 
hikes.  PaineWebber  predicted  in  a  Dec.  1 
publishing  research  report.  PaineWebber 
looks  for  89f  to  \07c  growth  in  prices  in  2000 
for  an  average  price  of  $5.53  per  metric  ton. 

Analyst  Kevin  Gruneich  of  Bear.  Steams  & 
Co.  forecasts  a  9%  to  10%  increase  this  year 
and  more  mixlest  growth  in  future  increases, 
due  to  reduced  usage  and  trade  trends. 

"The  move  to  the  50-inch  web  width  and 
[the]  fact  that  it's  become  a  global  market 
bodes  well."  Gruneich  says. 

For  this  year,  analysts  say  the  increase  will 
be  a  typically  slow  one  in  the  early  part  of  the 
year,  when  newsprint  usage  is  generally  low, 
then  pick  up  in  the  second  half. 

Demand,  one  factor  in  pricing,  is  healthy. 
The  worldwide  economy  is  improving,  and 
Asia  is  recovering  from  its  economic  crisis. 
While  circulation  is  essentially  flat,  newspa¬ 
per  ad  spending  in  the  United  States  —  the 
world’s  largest  user,  accounting  for  32%  of 
overall  newsprint  demand  —  is  predicted  to 
remain  strong  this  year.  Political  and  summer 


Olympics  coverage  this  year  also  should 
boost  newsprint  usage. 

At  the  same  time,  consolidation  in  the 
newsprint  industry  is  leading  to  reduced 
capacity.  Today,  the  top  three  manufacturers 
produce  52%  of  all  North  American  news¬ 
print.  up  from  29%  just  five  years  ago. 
according  to  PaineWebber. 

For  those  reasons.  PaineWebber  forecasts 
continued  price  increases  over  the  next 
few  years. 


NEWSPRINT  PRICES 

Newsprint  prices  (in  dollars) 
30  lb.  East  Coast  Delivery 


Source;  Resource  Information  Systems  Inc.,  Pulp  &  Paper 


“Those  with  bigger  buying  power  usually 
gain  slightly  better  terms.”  says  Leland 
A.  Westerfield.  publishing  analyst  for 
PaineWebber. 

Last  year,  lower  newsprint  prices  helped 
publishers  beat  earnings  estimates.  But  if  ad 
revenue  growth  remains  robust  in  2000  as 
expected,  a  price  increase  won't  pose  a  major 
threat  to  newspaper  companies'  earnings. 


At  two  investors'  media  conferences  in 
New  York  in  December,  newspaper  publish¬ 
ing  CEOs  predicted  double-digit  earnings 
growth  this  year  on  the  strength  of  national  ad 
revenues,  improved  classified  revenues,  and 
growing  Internet  operations. 

Knight  Bidder,  the  U.S.  newspaper  group 
with  the  second-largest  daily  circulation  and 
buyer  of  an  estimated  8%  of  all  newsprint,  is 
budgeting  for  5%  higher  newsprint  prices  in 
2000.  CEO  P.  Anthony  Bidder  says.  The 
company  was  paying  $490  to  $500  per  ton  in 
mid-December.  Bidder  still  predicts  operat¬ 
ing  profit  growth  in  the  “low  double  digits" 
this  year. 

Belo  CEO  Bobert  Decherd  predicts  a 
“manageable"  newsprint  increase  this  year, 
in  the  mid-single  digits.  The  company,  parent 
of  The  Dallas  Morning  News,  still  looks 
for  double-digit  earnings  per  share  growth 
in  2000. 

Newspapers  also  continue  looking  for 
ways  to  protect  against  price  swings. 
Companies  have  been  negotiating  contracts  to 
lock  in  prices  long  term,  while  converting 
their  newspapers  to  narrower  page  widths, 
which  can  lead  to  cost  savings  of  about  7%. 
According  to  the  Newspaper  Association  of 
America.  22%  of  major  metros  have  convert¬ 
ed  or  are  in  the  process  of  doing  so. 

The  New  York  Times  Co.'s  Boston  Globe 
plans  to  move  to  a  5()-inch  web  width  this 
month,  with  estimated  savings  to  reach  $2.5 
million  this  year  and  $4  million  next  year. 

Knight  Bidder  expects  to  save  about  $2 
million  a  year  from  its  newly  shrunk  Miami 
Herald,  and  will  convert  other  papers  “where 
it  makes  sense.”  Bidder  says. 

While  the  vast  majority  of  U.S.  daily  news¬ 
papers  remain  at  the  54-inch  web  width,  one 
analyst  says  paper  prices  could  spark  a  con¬ 
version  fever. 

“If  pricing  was  to  rise  consistently  beyond 
2000.  that  would  likely  spark  a  course  of 
action  to  reduce  web  width  sooner  rather  than 
later,"  Westerfield  says. 

That's  just  one  of  the  many  unknowns  that 
could  swing  newsprint  prices.  ■ 
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THE  STATE  OF  THE 

NEWSPAPER  INDUSTRY 

SYNDICATES 


Less  ‘Peanuts,’  more  Web 

AND  SYNDICATED  INFORMATION  PRODUCTS  WILL  CONTINUE  TO  GROW  BY  DAVE  ASTOR 


The  year  2000  was  going  to  be  a 

time  of  50th  anniversaries  for 
two  superstar  comics:  “Peanuts” 
and  "Beetle  Bailey.” 

Mort  Walker’s  King  Features 
Syndicate  strip  is  still  marching  toward  its 
September  milestone,  but  fate  has  pulled  the 
football  away  from  Charles  Schulz. 

Instead  of  looking  forward  to  the  50th 
“Peanuts”  birthday  in  October,  Schulz  is  try¬ 
ing  to  recuperate  from  colon  cancer 
and  strokes.  United  Media  will  dis¬ 
tribute  “Peanuts”  reruns  starting  Jan. 

4  for  daily  comics  and  Feb.  20  for 
Sunday  ones.  How  many  of  Schulz’s 
2,600-plus  clients  are  buying  them? 

See  next  week’s  E&P  for  an  update. 

Meanwhile,  some  newer  strips 
will  continue  to  push  the  envelope 
on  comic  pages  that  are  less  tame 
than  they  used  to  be,  but  still  tamer 
than  content  in  other  media  and  other  sections 
of  newspapers. 

Today’s  most  publicized  envelope-pusher 
is  "The  Boondocks”  by  Aaron  McGruder, 
who  had  1999’s  biggest  launch  but  also  irked 
some  editors  and  readers  with  frank  commen¬ 
tary  on  racial  issues.  The  Universal  Press 
Syndicate  comic,  which  started  in  April,  now 
has  220  clients  despite  10  cancellations. 

Universal  President  John  McMeel  says 
syndicates  should  continue  to  offer  at  least 
some  “challenging”  features  in  2(KK)  to  help 
clients  build  circulation.  “It’s  a  syndicate’s 
responsibility  to  cultivate  features  that  help 
newspapers  attract  readers  they  don’t  have,” 
he  adds,  noting  that  these  desired  readers 
include  the  young  and  people  of  color. 

McGruder  is  one  of  a  small  but  growing 
group  of  about  10  syndicated  African- 
American  cartoonists.  Eyeing  the  year  2(XX), 
Lisa  Klem  Wilson,  United  vice  president/ 
sales  and  marketing,  would  like  to  see  more 
Hispanic  creators  in  nationwide  distribution. 

“We  will  continue  to  look  for  and  develop 
a  strip  in  that  arena,”  she  says.  “We  realize 
that  the  face  of  America  is  changing,  and  it 
has  to  be  reflected  in  newspaper  pages.” 


The  face  of  the  media  is  changing,  too,  as 
the  Internet  continues  to  impact  syndication. 

Companies  such  as  iSyndicate  and 
ScreamingMedia,  which  gather  content  for 
distribution  to  Web  sites,  expanded  greatly  in 
1999  and  predict  more  growth  in  2000. 

The  more  traditional  syndicates  also  report 
that  Web  sales,  while  still  a  relatively  small 
part  of  their  business,  rose  rapidly  last  year 
and  will  continue  to  do  so  this  year. 


Lisa  Klem  Wilson,  John  McMeel,  and  David  Williams 


Content  sold  to  Web  clients  includes  every¬ 
thing  from  individual  features  to  packages  — 
not  to  mention  syndicate-created  sites  brand¬ 
ed  to  look  like  part  of  client  sites. 

Cyber  clients  are  not  just  newspaper  sites. 
There  are  millions  of  other  sites,  and  many 
are  increasingly  looking  to  syndicates  for 
content  that  helps  attract  and  retain  visitors. 

Tribune  Media  Services  President/CEO 
David  Williams  reports  a  major  increase  in 
sales  of  TMS  content  to  non-newspaper  sites 
during  the  past  six  months.  This  year,  he  sees 
many  of  these  sites  entering  a  new  phase 
where  they’ll  become  more  selective  in  what 
they  buy  from  TMS  and  other  syndicates. 

"The  better  content  will  rise  to  the  top,” 
Williams  says,  adding  that  Web  sites  can  eas¬ 
ily  track  what’s  read  and  used  the  most. 

And  while  online  newspapers  usually  pay 
even  less  for  content  than  the  modest  fees 
many  print  papers  pay,  non-newspaper  Web 
sites  often  pay  more  than  print  clients  do. 
“We  are  asking  for  and  getting  the  kind  of 
rates  talent  should  be  getting,”  says  McMeel. 

“It  was  a  buyer’s  market  for  a  long  time,” 
adds  Wilson.  "The  Web  is  opening  it  up.” 

The  Web  is  also  one  reason  why  people  are 


predicting  continued  cooperation  between 
rival  syndicates.  Last  year.  United’s  site 
began  running  comics  from  Universal, 
Creators  Syndicate,  and  the  Washington  Post 
Writers  Group.  Meanwhile,  Universal’s 
Uclick  service  started  delivering  United 
comics  to  newspaper  sites.  And  Universal’s 
Andrews  McMeel  continues  to  publish  many 
books  by  creators  from  other  syndicates. 

“If  the  stuff  gets  out  there,  we  all  win.” 
observes  Wilson. 

Syndicates  also  continue  to 
make  money  via  licensing  and 
other  spinoffs.  “You  cannot  grow 
just  on  what  you  get  from  newspa¬ 
per  sales,”  says  McMeel. 

Comics  tend  to  have  the  most 
spinoff  potential,  which  is  one  rea- 
.son  why  the  Los  Angeles  Times 
Syndicate.  Copley  News  Service, 
and  others  are  signing  more  strips. 

Features  don’t  just  mean  comics  and  the 
like.  There  are  also  more  syndicated  pages 
such  as  the  N.ASCAR  ones  from  Universal. 
Knight  Ridder/Tribune.  Thomson  Target 
Media,  and  the  New  York  Times  Syndicate 
(NYTS).  There’s  also  a  NASCAR  page  and 
wire  coming  next  month  from  Media  General 
Syndication  Services. 

McMeel  notes  that  the  success  of  bigger 
features  shows  that  space-strapped  papers 
will  devote  a  lot  of  room  to  certain  topics. 

There’s  also  continued  growth  in  informa¬ 
tion  products  such  as  print  and  online  weath¬ 
er  forecasts  (Accu Weather,  W'eatherData,  and 
TMS).  TV  listings  (TMS  and  TVData).  and 
movie  showtime  listings  (TMS). 

“As  the  number  of  entertainment  choices 
grows,  consumers  are  looking  for  more  help 
sorting  through  them,”  says  Williams.  And 
companies  such  as  TMS  offer  data  that  would 
be  very  hard  for  a  newspaper  to  gather  alone. 

Finally,  syndicates  and  news  services  will 
continue  to  offer  plenty  of  material  on  the 
2(XX)  presidential  race,  including  columns  by 
ex-vice  presidential  candidates  Jack  Kemp 
for  Copley  and  Geraldine  Ferraro  (with  Laura 
Ingraham)  for  NYTS.  ■ 
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More  choices,  challenges 

NEW  SYSTEMS,  PLATESETTERS,  AND  PRESSES  FOR  A  NEW  CENTURY  BY  JIM  ROSENBERG 


hat  well  may  be  the 

biggest  names  in  prepress 
softv^are  and  pressroom 
hardware  made  the  big¬ 
gest  waves  in  1999.  Goss 
Graphic  Systems'  financial  and  organization¬ 
al  restructuring,  and  Quark's  new  products 
and  reassignment  of  its  publishing  system 
development  and  marketing,  however,  may 
prove  more  consequential  for  the  companies 
than  their  customers,  as  both  now  have  more 
serious  competition. 

After  a  difficult  year.  Goss  changed  chief 
executives,  packaged  a  reorganization  in 
summer,  and  promptly  emerged  from  bank¬ 
ruptcy  in  fall  under  a  lighter  debt  load.  It 
closed  its  Reading.  Pa.,  plant  and  moved  all 
Universal  production  to  Nantes.  France. 

In  an  unexpected  postscript  to  a  long,  bitter 
battle  to  slap  anti-dumping  duties  on  its  prin¬ 
cipal  foreign  competitors.  Goss  won  pre¬ 
liminary  government  approval  to  exempt 
from  such  duties  w  hat  appears  to  be  the  very 
press  that  sparked  the  original  complaint. 
While  industry  observers  believe  each  bene¬ 
fits  from  the  singular  exemption,  neither  Goss 
nor  Mitsubishi,  supplier  of  the  big  keyless 
offset  presses  sold  to  The  Wushiuf’ton  Post. 
w'ould  comment. 

Ahead.  Goss  faces  challenges  in  winning 
profitable  contracts,  restoring  confidence  in 
its  keyless  offset  inker,  and  continuing  devel¬ 
opment  of  its  digital  offset  press  after  the  loss 
of  its  work-flow  software  partner. 

Creator  of  the  hugely  successful  XPress 
software  for  page/ad  design  and  publication 
pagination.  Quark  turned  over  responsibility 
for  its  widely  installed  Quark  Publishing 
System  to  a  separately  managed  subsidiary 
last  winter.  Three  months  later,  the  unit  was 
effectively  dissolved  and  Quark's  new  chief 
operating  officer  was  on  his  way  out. 

With  desktop  heavyweight  Adobe  Systems 
in  the  final  stretch  of  developing  its  own  rivals 
to  XPress  and  QPS.  Quark  failed  in  a  hostile 
takeover  of  its  competitor.  Adobe's  new 
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InDesign  appealed  to  prospective  users  and 
integrators  alike.  Many  of  the  latter  quickly 
adopted  the  versatile  challenger  to  supplement, 
or  replace.  XPress  as  their  publishing  systems' 
pagination  engine.  At  the  first  to  so  do.  Digital 
Technology  International. 

CFX)  Don  Oldham  re- 
marked,  "we're  betting  ff  ^ 

the  future  of  our  compa-  I 

ny"  on  InDesign.  which  % 

he  praised  for  aiding  com-  \ 
puter-automated  pagination 
and  PDF  work  flow  s,  and  for 
offering  superior  typographic 
and  graphical  capabilities  and  on- 
screen  PostScript. 

Adobe  later  released 
its  InCopy  text  editor. 
giving  integrators 
the  component  need-  ^ 

ed  to  build  systems  to 
compete  with  QPS  and  systems 
relying  on  XPress.  At  this  point.  Quark 
licensed  an  independent  company  to  as¬ 
sume  all  QPS  development  and  marketing. 

While  it  benefits  from  ongoing  develop¬ 
ment  and  acquisition  and  has  an  enormous 
head  start  of  huge  customer  bases  for  XPress 
and  QPS.  to  battle  the  estimable  creator  of 
PostScript.  PDF.  and  Photoshop.  Quark  also 
must  stick  to  the  job  for  which  it  hired  former 
chief  operating  officer  Chuck  Bland:  wooing 
back  its  alienated  customers  —  both  those 
designing  with  XPress  and  others  struggling 
with  non-QPS  systems  in  which  text  editors 
don't  share  XPress  composition. 

Makers  of  publishing  systems  and  presses 
are  in  similar  positions  in  North  America: 
many  vendors  chasing  a  slowly  shrinking 
market  that  has  reached  a  certain  technical 
maturity  (a  large  percentage  of  newspapers 
now  paginate,  and  virtually  all  are  off  letter- 
press).  Hereafter  for  vendors,  prepress  and 
press  upgrades  and  expansions  may  be  as 
important  as  new  installations. 

From  four  countries,  seven  makers  of  dou¬ 


ble-wide  presses  now  sell  to  already  offset 
(and  a  few  flexo)  papers.  Besides  those  estab¬ 
lished  in  the  United  States.  Canada,  and  Mexi¬ 
co.  publishing  systems  vendors  with  North 
American  customers  now  hail  from  Italy. 

Denmark.  Germany.  Britain. 

Sweden,  and  Australia. 

\'2K  concerns  were  good 
to  most  system  suppliers  last 

_ Hereafter,  they'll  like- 

ly  look  to  automate  existing 
pagination  capabilities  and 
multimedia  pub- 
^  fishing.  The  decade  that 

brought  waves  of  European 
systems  to  these  shores 
I  ends  with  the  loss  of  the 
..  ,  first  Linotype-Hell  (now 

Heidelberg)  LinoPress 
customer  to  Baseview 
and  the  arrival  of  yet 
another  foreign  firm.  Italy's  Tera 
—  until  now  represented  only  by  long¬ 
time  supplier  Software  Consulting  Services. 

While  CCI  Europe  and  Unisys  continued  to 
attract  America's  biggest  customers  with  pro¬ 
ven  systems  that  draw  on  off-the-shelf  and 
proprietary  software,  as  needed,  surviving 
high-end  domestic  developers  Atex  and  Sys¬ 
tem  Integrators  Inc.  reinvented  themselves. 

Atex  built  its  cross-media  Omnex  system 
from  scratch,  under  a  CEO  who  stabilized  the 
company  after  it  was  merged  with  others  and 
spun  off  by  its  last  owner,  and  now  empha¬ 
sizes  an  online  future  under  a  new  CEO.  Sll 
pursued  two  tracks:  promoting  a  powerful 
client-server  incarnation  of  its  traditional  sys¬ 
tem  and  building  an  entirely  new  system  on  a 
Lotus  Notes-Quark/Adobe  platform.  Based 
on  work  at  a  U.K.  newspaper,  its  first  cus¬ 
tomer  is  a  German  TV  broadcaster. 

Extensible  Markup  Language  (XML), 
derived  from  the  Standardized  General  Markup 
Language,  found  its  way  into  systems  last  year, 
as  publishers  and  suppliers  sought  a  standard 
for  tagging  text  for  use  in  various  print  and 
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online  (even  broadcast)  versions.  Standardized 
markup  was  driven  by  a  desire  to  share  classi¬ 
fied  advertising  and  editorial  matter  across 
properties  in  a  uniformly  usable  format.  Indus¬ 
try  task  forces  helped  to  create  the  Adex  and 
News  Markup  languages  for  these  purposes. 

When  asked  who  intended  to  adopt  com- 
puter-to-plate  in  the  near  future,  only  about 
six  managers  raised  their  hands  at  the 
International  Newspaper  Group's  October 
conference.  Scattered  dailies  have  begun 
using  digital  platesetting  in  recent  years,  and 
last  year  saw  some  big  orders,  notably  from 
The  New  York  Times  and  USA  Today. 

Even  though  equipment  costs  have  moder¬ 
ated  with  the  introduction  of  new  imagers, 
CTP  plate  costs  remain  high,  and  imaging 
technology  is  still  an  obstacle  for  some. 
Thermal  plates  have  yet  to  prove  practical  for 
newspapers,  and  new  blue  and  ultraviolet 
diode  lasers  may  be  worth  waiting  for. 

In  related  areas,  color  management  is  slow 


to  grow,  and  some  color  proofing  software 
now  enables  more  effective  use  of  less-expen¬ 
sive  printers,  and  some  proofers  will  print  on 
a  paper's  leftover  newsprint. 

As  the  calendar  rolls  over  to  2(XX).  an  indus¬ 
try  trying  to  glimpse  a  future  with  digital  press¬ 
es  —  or  no  presses  at  all.  just  transmissions  of 
made-up  pages  to  subscribers'  self-inking, 
reimageable  electronic  paper  —  has  yet  to  say 
goodbye  to  its  last  letterpress  machine. 

With  the  Chicago  Sun-Times  beginning  to 
print  on  its  new  offset  press,  only  a  handful  of 
letterpress  sites  remain.  The  Milwaukee 
Journal  Sentinel  announced  Just  last  month  it 
will  buy  an  offset  press,  following  similar 
purchases  by  the  New  York  Post,  and  Omaha 
(Neb.)  World-Herald. 

Also  in  Nebraska,  letterpress  at  the  Lincoln 
Journal  Star  is  giving  way  to  the  biggest  new 
tlexo  site  since  the  Boston  Herald  announced 
plans  to  convert.  Also.  The  Wichita  (Kan.) 
Eagle  is  about  to  begin  a  three-year  letter¬ 


press-to-flexo  conversion,  featuring  all-new 
tlexo  units.  But  tlexo  represents  a  tiny  minor¬ 
ity,  printing  39  papers  at  37  sites.  A  proven 
process,  it  nevertheless  remains  hostage  to 
concerns  about  its  small  number  of  consum¬ 
ables  suppliers. 

Heidelberg  and  MAN  Roland  were  deep 
into  developing  straight-only  presses  —  dou¬ 
ble-wide.  one-around  machines.  Offering 
flexibility  in  sectioning  and  savings  on  plates, 
each  differently  achieves  a  very  high  speed. 
By  fall,  Heidelberg  had  its  first  customer  for 
its  American-made  press,  and  a  third  German 
press  maker,  Koenig  &  Bauer  (KBA).  an¬ 
nounced  work  on  its  own  straight-only  press. 

But  if  the  industry  thinks  oily  inking  will 
disappear  with  letterpress  as  the  20th  century 
recedes  —  and  flexo  users  believe  their 
water-based  inking  is  the  future  —  KBA  has 
other  ideas.  Already  successful  in  offset  and 
flexo.  KBA  wants  newspapers  to  begin  think¬ 
ing  not  Just  shaftless  and  keyless,  but  now 
also  waterless.  In  October,  it 
introduced  the  concept;  in 
May,  it  will  show  a  proto¬ 
type;  and  in  2002.  it  expects 
to  sell  a  waterless  offset  press 
built  in  short,  stackable  four- 
color  units. 

In  the  meantime,  direct-to- 
press  efforts  advance,  as  Goss 
continues  its  pursuit  of  sin¬ 
gle-fluid  lithography  and 
development  of  its  Adopt  dig¬ 
ital  reimageable  press,  and 
MAN  Roland  readies  a  non-newspaper  ver¬ 
sion  of  its  Dicoweb  technology  for  its  Drupa 
debut  in  May. 

Though  plate-mounting  robots  have  yet 
to  appear  in  North  America,  automation  is 
gaining  ground  at  the  newest  plants:  In  Iowa, 
The  Des  Moines  Register  uses  MAN's  Auro- 
sys  for  newsprint  roll  transport  and  reel 
loading;  Ohio's  Dayton  Daily  News  uses 
Cannon  Equipment's  cart  loading  and  accu¬ 
mulation  system  for  newspaper  bundle  trans¬ 
port  and  loading. 

In  the  decade  ahead,  newspapers  can  look 
to  emerging  technologies  as  friend  and  foe. 
Last  fall,  Howard  Finberg.  Central  News¬ 
papers  Inc.  technology  and  information  stra¬ 
tegies  director,  gave  ING  members  a  peek  at 
some  products  and  possibilities  already 
before  us. 

From  the  challenge  of  keeping  reporters 
and  photographers  on  the  street  —  with  ever- 
smaller  digital  devices  such  as  Hitachi's  new 


still  camera  with  audio  recorder,  Hewlett- 
Packard’s  CapSure  hand-held  digital  scanner 
with  wire/infrared  link  to  a  PC,  Siemens' 
PocketReader  hand-held  OCR  scanner  —  to 
digital  delivery  and  display  of  the  final  prod¬ 
uct.  Finberg  asked;  "Ultimately,  can  we  shape 
the  culture  ...  we  are  involved  in,”  regardless 
of  what  new  technologies  appear? 

Newspapers’  “evolution,”  he  continued,  is 
at  “a  significant  poinf'  where  "disruptive 
technologies”  may  change  workplace  cul¬ 
tures  and  business  models.  Such  technologies 
include  the  Internet,  improved  electronic  dis¬ 
plays.  information  appliances,  and  audio 
devices  that  have  yet  to  fully  emerge. 

Finberg  sees  high-quality  display  as  a 
threat  to  printed  newspapers  because  it  can 
make  text  legible  and  visually  comfortable. 
From  a  consumer's  perspective,  he  said, 
there’s  little  difference  between  a  PC  screen 
and  a  TV  screen.  In  view  of  the  development 
of  flat,  lightweight,  high-definition  TV  dis¬ 
play,  warned  Finberg.  "the  impact  on  our 
business  is  going  to  be  tremendous.” 

In  many  ways  potentially  superior  to  online, 
broadcast,  or  disposable  print  media,  the 
remotely  reimageable  surface  already  is  used 
to  create  instantly  updateable  in-store  ads. 

E-books  and  Palm  Pilots  are  among  small 
portable  devices  that  already  provide  instant 
information.  As  such  information  appliances 
proliferate,  Internet  households  likely  will 
surpass  PC  households  very  early  in  the  next 
century,  Finberg  predicted  (adding  that  news¬ 
papers  won't  be  the  only  industry  disrupted 
by  such  a  shift). 

And  audio?  Newspapers  would  be  wise  to 
keep  an  eye  on  Rio.  according  to  Finberg.  The 
tiny  Diamond  Multimedia  Systems  device 
that  puts  digital  music  —  which  can  originate 
on  the  Internet  —  in  your  pocket  may  Just  as 
easily  put  spoken  news  there,  too. 

And  where  audio  meets  video,  the  info-text 
readout  will  evolve  into  a  video  display  on  the 
next  generation  of  Nokia's  buttonless  cell 
phone,  Finberg  reported.  Furthermore.  IBM’s 
e-newspaper,  now  in  the  works,  could  be 
designed  with  audio  capability. 

Two  things  stand  out  among  these  near- 
term  developments.  As  never  before,  they  will 
blur  or  merge  prepress,  printing,  and  distribu¬ 
tion  functions.  And  all  of  them  may  be  added 
as  competitive  outlets  for  both  newspapers 
and  their  competitors. 

"We  need  to  invest  in  our  businesses.” 
Finberg  urged.  "We  need  to  try  things,  fail, 
and  try  again.”  ■ 


"We're  betting 
the  future  ef 
eur  company 
[on  InDesign]." 

—  Don  Oldham 

CEO,  Digital  Technology  International 
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V9  NEWSPAPER  TRANSACTIONS 


BROKERS  AND  CONSULTANTS 

AdMedia  Partners  Inc. 

444  Madison  Ave.,  19th  Floor 
New  York,  NY  10022 
Phone:  (212)  759-1870 
Fax:  (212)  888-4960 
E-mail:  info@admediapartners.coni 
Web  site: 

http://www.admediapartners.com 

Associated  Texas 
Newspapers  Inc. 

W.E.  Berger,  President 
1801  Exposition  Blvd. 

Austin,  TX  78703 
Phone :  (512)  476-3950 
Fax:  (512)  476-6356 

C.  Berky  &  Associates  Inc. 

123N.W.  13th  St.,  Suite  214-7 
Boca  Raton,  FL  33432 
Phone:  (561)  368-4352 
Fax:  (561)  391-2178 
E-mail:  pageboca@aol.com 

Blackburn  &  Co  Inc. 

James  W.  Blackburn  Jr.,  Chairman 
201  N.  Union  St.,  Suite  340 
Alexandria,  VA  22314 
Phone:  (703)  519-3703 
Fax:  (703)  519-9756 
E-mail:  blackburncoinc@msn.com 

Bolitho-Cribb  &  Associates 

John  T.  Cribb,  President 
104  E.  Main  St.,  Suite  402 
Bozeman,  MT  59715 
Phone:  (406)  586-6621 
Fax:(406)  586-6774 
Web  site:  http://www.cribb.com 

Bolitho  Media  Services 

Thomas  Bolitho,  Owner 
P.O.  Box  1985 
Ada,  OK  77280 
Phone:(580)421-9600 
Fax:  (580)  332-7752 
E-mail:  bolitho@bolitho.com 
Web  site;  http://www.bolitho.com 

Richard  Bnggs  &  Associates 

P.O.  Box  579 
Landrum,  SC  29356 
Phone:  (864)  457-3846 
Fax:  (864)  457-3847 
E-mail:  ehb@teleplex.net 


DAILY  NEWSPAPER  SALES 

ALABAMA 

The  News-Courier.  Athens 

Seller:  Hollinger  International  Inc. 

Buyer:  Community  Newspaper 
Holdings  Inc. 

Broker:  Veronis,  Suhler  &  Associates 

The  Cullman  Times 

Seller:  Hollinger  International  Inc. 

Buyer:  Community  Newspaper 
Holdings  Inc. 

Broker:  Veronis,  Suhler  &  Associates 

ARKANSAS 

Northwest  Arkansas  Times. 

Fayetteville  —  morning  14,500 

Seller:  Hollinger  International  Inc. 

Buyer:  Community  Publishers  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray 
advised  buyer 

Harrison  Daily  Times 

Seller:  Hollinger  International  Inc. 

Buyer:  Community  Newspaper 
Holdings  Inc. 

Broker:  Veronis,  Suhler  &  Associates 

CALIFORNIA 

Iniand  Valley  Daily  Bulletin,  Ontario  — 
morning  68,600 

Donrey  Media  Group  merged  paper  into 
new  partnership  with  MediaNews 
Group  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray 
initiated  transaction 

Oroville  Mercury-Register —  morning 
7,300 

Donrey  Media  Group  merged  paper  into 
new  partnership  with  MediaNews 
Group  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray 
initiated  transaction 

Daily  News.  Red  Bluff  —  evening  7,200 

Donrey  Media  Group  merged  paper  into 
new  partnership  with  MediaNews 
Group  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray 
initiated  transaction 

Redlands  Dally  Facts  —  evening  7,300 

Donrey  Media  Group  merged  paper  into 
new  partnership  with  MediaNews 
Group  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray 
initiated  transaction 


Ukiah  Dally  Journal  —  evening  7,700 
Donrey  Media  Group  merged  paper  into 
new  partnership  with  MediaNews 
Group  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray 
initiated  transaction 

CONNECTICUT 

Naugatuck  Daily  News 
Seller:  Horizon  Connecticut 
Publications  Inc. 

Buyer:  American-Republic  Inc. 

Broker:  AdMedia  Partners  Inc. 

HAWAII 

Maul  News  — evening  17,000,  Sunday 
23,475 

Seller:  Cameron  family 
Buyer:  Ogden  Newspapers  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray 
advised  buyer 

INDIANA 

Ledger  &  Tribune.  New  Albany 
Seller:  Hollinger  International  Inc. 

Buyer:  Community  Newspaper 
Holdings  Inc. 

Broker:  Veronis,  Suhler  &  Associates 

IOWA 

The  Tribune.  Ames  —  evening  10,200 
Seller:  Partnership  Press  Inc. 

Buyer:  Omaha  World-Herald  Co. 

Broker:  Dirks,  Van  Essen  &  Murray 
represented  seller 

Daily  lowegian,  Centerville  —  3,000 
Seller:  DLS  Inc.,  an  affiliate  of  Smith 
Newspapers  Inc. 

Buyer:  Community  Newspaper  Holdings 
Inc. 

Broker:  Lon  Williams,  MediaAmerica 
Brokers,  Atlanta,  represented  seller 

KENTUCKY 

The  Harlan  Daily  Enterprise 
Seller:  Hollinger  International  Inc, 

Buyer:  Community  Newspaper 
Holdings  Inc. 

Broker:  Veronis,  Suhler  &  Associates 

KANSAS 

Southwest  Daily  Times,  Liberal  — 

5,100 

Seller:  Southern  Newspapers  Inc. 

Buyer:  Lancaster  Management  Inc. 
Broker:  Lon  Williams 

The  Pratt  Tribune  —  evening  2,800 


Seller:  Community  Newspaper 
Holdings  Inc. 

Buyer:  Liberty  Group  Publishing 
Broker:  Dirks,  Van  Essen  &  Murray 
represented  seller 

LOUISIANA 

Bastrop  Daily  Enterprise  —  evening 

6,200 

Seller:  Bastrop  Newspapers  Inc.,  an 
affiliate  of  Smith  Newspapers  Inc. 
Buyer:  Community  Newspaper 
Holdings  Inc. 

Broker:  Lon  Williams 

Bastrop  Daily  Enterprise  —  evening 

6,200 

Seller:  Community  Newspaper 
Holdings  Inc. 

Buyer:  Liberty  Group  Publishing 
Broker:  Dirks,  Van  Essen  &  Murray 
represented  seller 

Moberly  Monitor  Index  —  evening 
6,600 

Seller:  Community  Newspaper  Holdings 
Inc. 

Buyer:  Liberty  Group  Publishing 
Broker:  Dirks.  Van  Essen  &  Murray 
represented  seller 

MISSISSIPPI 

Laurel  Leader-Call 

Seller:  Hollinger  International  Inc. 

Buyer:  Community  Newspaper 
Holdings  Inc 

Broker:  Veronis,  Suhler  &  Associates 

NEBRASKA 

Beatrice  Daily  Sun 

Seller:  Hollinger  International  Inc. 

Buyer:  Community  Newspaper 
Holdings  Inc. 

Broker:  Veronis,  Suhler  &  Associates 

NEVADA 

Elko  Daily  Free  Press  —  evening  7,000 
Seller:  Steninger  family 
Buyer:  Liberty  Group  Publishing 
Broker:  Dirks,  Van  Essen  &  Murray 
represented  seller 

NEW  YORK 

The  Palladium-Times,  Oswego  — 
evening  8,600 

Seller:  Community  Newspaper 
Holdings  Inc. 

Buyer:  Liberty  Group  Publishing 
Broker:  Dirks,  Van  Essen  &  Murray 
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Brydon  Media  Services 

Donald  J.  Brydon,  Owner 
P.O.  Box  8197 
New  York,  NY  10150 
Phone/Fax:  (718)  997-7561 

C.B.S.  Associates 

Carl  B.  Shaver 
423  Sutton  Circle 
Danville,  CA  94506 
Phone;  (925)  736-6350 
Fax:  (925)  736-3034 

Dirks,  Van  Essen  &  Murray 

Lee  E.  Dirks,  Chairman 
Owen  D.  Van  Essen,  President 
Phillip  W.  Murray,  Senior  Vice 
President 

119  E.  Marcy  St.,  Suite  100 
Santa  Fe,  NM  87501 
Phone:  (505)  820-2700 
Fax:  (505)  820-2900 
E-mail:  info@dirksvanessen.com 


represented  seller;  Veronis,  Suhler  & 
Associates  represented  buyer 

NORTH  CAROLINA 

The  Daily  Southerner,  Tarboro 

Seller:  Bollinger  International  Inc. 

Buyer:  Community  Newspaper 
Holdings  Inc. 

Broker:  Veronis,  Suhler  &  Associates 

OHIO 

The  Review  Times.  Fostoria  —  evening 
7,100 

Seller:  Clarence  Pennington 

Buyer:  Findlay  Publishing  Co. 

Broker:  Dirks,  Van  Essen  &  Murray 
represented  seller 

OKLAHOMA 

The  Ada  Evening  News,  The  Ada  Sunday 
News.  The  Duncan  Banner,  Enid  News 
&  Eagie,  and  Woodward  News 

Seller:  Bollinger  International  Inc. 

Buyer:  Community  Newspaper 
Holdings  Inc. 


Broker:  Veronis,  Suhler  &  Associates 


The  Kane  Republican  —  evening  2,300 

Seller:  Liberty  Group  Publishing 

Buyer:  Community  Newspaper 
Holdings  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray 
represented  buyer 

The  Spirit,  Punxsutawney  —  morning 
5,400 

Seller:  Liberty  Group  Publishing 

Buyer:  Community  Newspaper 
Holdings  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray 
represented  buyer 


The  RIdgway  Record —  evening  3,100 

Seller:  Liberty  Group  Publishing 

Buyer:  Community  Newspaper 
Holdings  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray 
represented  buyer 

The  Daily  Press.  St.  Mary’s  —  eveiiing 
4,900 

Seller:  Liberty  Group  Publishing 

Buyer:  Community  Newspaper 
Holdings  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray 
represented  buyer 

The  Titusville  Herald —  morning  4,600 

Seller:  Liberty  Group  Publishing 

Buyer:  Community  Newspaper 
Holdings  Inc. 

Broker:  Dirks.  Van  Essen  &  Murray 
represented  buyer 


RHODE  ISLAND 

The  Westerly  Sun 
Seller:  Utter  family 


PENNSYLVANIA 

Corry  Evening  Journal —  evening 
4,100 

Seller:  Liberty  Group  Publishing 
Buyer:  Community  Newspaper 
Holdings  Inc. 

Broker:  Dirks,  Van  Essen  &  Murray 
represented  buyer 


Fax.  505.820  2900 
,m1o@ditksvanessen. 

Nyf.dittevanessen.cw 
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As  we  enter  the  new  millennium,  a  final  look  baek  at  the  The  26  dailies  that  Dirks,  Van  Tssen  sold  in  1999  wrapped 
1 99()s,  a  remarkable  decade:  up  a  decade  that  was  remarkable  for  our  2()-year-old  firm  as 

well.  In  the  1990s  we  completed  well  over  100  separate 
There  were  an  unprecedented  number  of  newspaper  transactions  involving  nearly  300  daily  newspapers  and 


ownership  changes  -  nearly  400  separate  transactions 
involving  more  than  800  dailies. 


more  than  500  weeklies.  The  total  value  of  newspapers  sold 
by  our  fimi  during  the  decade  exceeded  S4  bi  1  lion. 

When  newspaper  owners  engage  Dirks,  Van  Essen  to  assist 
them  in  selling  their  newspaper  companies,  they  gain  the 
benefit  of  our: 


1990  The  media  merger  mania  of  the  mid  to  late  1980s 
ends  abruptly. 

Early  in  the  year  Dirks,  Van  Essen  represents  the 
sellers  in  two  transactions  that  in  retrospect  marked 
the  apex  of  the  era.  We  represented  the  Daniels 
family  in  the  sale  of  three  South  Carolina  dailies,  and 
the  Person  family  in  the  sale  of  the  Williamsport  (PA) 
Gazette.  In  both  transactions  we  secured  prices 
representing  in  excess  of  5  times  revenue. 

1991  The  newspaper  industry  slides  into  its  worst 
recession  since  the  end  of  World  War  II.  Most 
acquisition-minded  companies  shift  their  focus 
inward  to  improve  existing  operations. 

Still,  Dirks,  Van  Essen  represents  the  sellers  of  one-  j 
third  of  the  dailies  changing  hands.  Half  of  the  23  | 

dailies  sold  are  operations  experiencing  some  § 

financial  stress.  Multiples  paid  for  newspapers  drop  m 
1 5  percent  to  50  percent  or  more.  M 

1992  The  newspaper  industry  encounters  its  second 
straight  year  of  declining  revenues,  and  concern 
grows  about  the  emerging  electronic  delivery  of  ■# 
information.  The  acquisition  market  reaches  a  low  m 

point,  with  just  18  transactions  and  only  21  dailies  m 
changing  hands.  m 


Dirks,  Van  Essen  handles  the  sale  of  the  Ellensburg 
(WA)  Record,  receiving  eight  separate  aggressive 
bids.  The  sale  demonstrates  the  underlying  value  of 
solid  newspaper  operations  which,  when  offered  in  a 
professional  manner,  command  reasonable  prices 
regardless  of  the  economic  times. 


1993  Interest  rates  begin  to  drop,  newsprint  costs  j 
decline,  and  advertising  begins  to  grow.  A  few  ^ 
of  the  acquisition-minded  newspaper  companies 
once  again  start  to  actively  search  for  properties. 
The  Boston  Globe  commands  a  record  price  for  a 
daily  newspaper,  $1.1  billion. 

Dirks,  Van  Essen  again  represents  the  sellers  in  one- 
third  of  all  transactions  completed  in  the  year, 
including  the  Hatch  family  of  Ogden,  Utah,  in  selling 
the  state's  second  largest  daily. 


J1994  With  prices  improving,  both  Stauffer  Communications 
1;!  and  Park  Communications  are  sold. 

We  represent  Gannett  in  the  sale  of  the  Stockton 
;  (CA)  Record,  the  largest  transaction  involving  a 

1  single  daily  newspaper  in  1994. 

1995  Multimedia  sells  to  Gannett  and  prices  continue  to  rise.  | 

1 

Dirks,  Van  Essen  sells  28  daily  newspapers  in  1 2  I 
separate  transactions.  Among  them,  the  Raleigh  | 
(NC)  News  &  Observer,  at  $373  million  the  largest  ^ 
sale  of  a  single  daily  newspaper  in  1995.  |  ‘ 


1996  Prices  reach  their  highest  level  since  the  late  1980s,  ^ 

and  1 1 8  dailies  change  hands.  ^ 

We  handle  the  sale  of  32  dailies  and  represent 
Thomson  Newspapers  in  a  swap  of  9  dailies  with  y 
Cox,  the  largest  swap  ever  between  newspaper  V 
companies.  jS 


0  Infomied  awareness  ofthe  current  market  value  of  their 
company 

0  Knowledge  of  all  logical  prospective  purchasers 

0  More  than  four  decades  of  direct  working  experience  at 
newspapers 

0  Ability  to  prepare  thorough,  credible  written 
presentations,  and 

0  Reputation  as  an  effective  third-party  advocate, 
producing  the  highest  possible  price  from  the  finest 
possible  purchaser. 


^  Dirks,  Van  Essen  &  Associates  49% 

Since  the  mid-1990s,  Dirks,  Van  Essen  has 
represented  the  sellers  in  nearly  one-half  of  all 
daily  newspaper  transactions.  By  contrast,  all 
other  firms  combined  have  represented  the  sellers 
in  less  than  one-fifth  of  all  such  transactions. 


c  c  1 ; 


c  o 


1997  The  newspaper  industry  has  its  busiest  merger  and 
acquisition  year  on  record,  featuring  65  separate 
transactions  involving  a  total  of  162  dailies.  Total 
transactional  volume  of  dailies  reaches  $6.2  billion  -j 
nearly  double  the  previous  high  -  fueled  in  part  by  j 
Knight  Ridder's  acquisition  of  the  Disney  newspapers 
for  $1.7  billion.  I 

Dirks,  Van  Essen  handles  the  sale  of  53  dailies,  a 
including  Media  General's  sale  of  1 5  dailies  to  the  M 
newly  created  Community  Newspaper  Holdings,  Inc.  M 
In  the  next  two  years,  CNHI  goes  on  to  become  the  m 
nation's  largest  newspaper  group  in  number  of  ■ 
dailies,  with  more  than  90.  m 

998  The  1 40  dailies  that  change  hands  mark  the  second  m 
highest  level  of  changes  in  newspaper  ownership,  m 
McClatchy  pays  a  record  $1 .2  billion  for  the  m 

Minneapolis  StarTribune.  Maine-based  Guy  Gannett  m 
gets  out  ofthe  business  by  selling  to  the  Seattle  Times* 


h  c  c  c 

L  'w 


1999  The  sate  of  Chronicle  Publishing's  three  dailies  in 
San  Francisco,  Worcester  (MA),  and  Bloomington 
(IL)  represents  nearly  one-half  of  the  total 
transactional  volume. 

On  behalf  of  MediaNews  Group,  Dirks,  Van  Essen 
initiates  discussions  that  lead  to  the  largest  example 
of  a  new  ownership  structure  -  a  partnership 
consisting  of  most  of  MediaNews's  California 
newspapers,  all  of  Donrey  Media's  California  papers, 
and  subsequently  the  San  Bernardino  daily  owned  by 
Gannett. 


Our  sale  of  the  Goodson  Newspapers  in  separate 
transactions  to  Journal  Register  and  Gannett  for 
more  than  $400  million  is  the  largest  group 
transaction  of  the  year.  We  also  sell  the  Jack  Kent 
Cooke  Estate's  Daily  News  of  Los  Angeles,  the  Low 
family's  Quincy  Patriot  Ledger,  and  the  McDonald  j 
family's  Chattanooga  Free  Press,  the  largest  | 
individual  dailies  of  the  33  we  sell  in  1998.  I 


1 1 9  E.  Marcy  Street,  Suite  1 00 
Santa  Fe,  New  Mexico  87501 
Tel:  505.820.2700 


Fax:  505.820.2900 
E-mail:  info@dirksvanessen.com 
www.dirksvanessen.com 
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Web  site: 

http://www.clirksvanessen.com 

Milton  Q.  Ford  &  Associates  Inc. 

4006  Baronne  Way 
Memphis,  TN  38117 
Phone:  (901)753-3570 

Fournier  Media  Services  Inc. 

P.O.  Box  750 
Prosser,  WA  99350 
Phone:  (509)  786-4470 
Fax:  (509)  786-1779 

L.  Barry  French 

3  Ashlawn  Road 
Assonet,  MA  02702 
Phone:  (508)  644-5772 
E-mail:  barryfrench@juno.com 

Gauger  Media  Service  Inc. 

David  E.  Gauger 
P.O.  Box  627 
Raymond,  WA  98577 
Phone:  (360)  942-3560 
Fax:  (360)  942-9896 
E-mail: 

degauger@gaugermedia.com 

Web  site: 

http://www.gaugermedia.com 

W.B.  Grimes  &  Co. 

Larry  Grimes,  President 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Phone:  (301)  253-5016 
Fax:  (301)  253-5016 
Web  site: 

http://www.mediamergers  com 
Other  offices: 

Overland  Park,  Kan. 

Phone:  (913)  897-4790 
Las  Cruces,  N.M. 

Phone:  (505)  524-0122 
Saluda,  N.C. 

Phone:  (828)  749-6397 
Eagle  Lake,  Texas 
Phone:  (407)  234-2511 

Hare  Associates  Inc. 

Richard  L.  Hare,  President 
62  Black  Walnut  Drive 
Rochester,  NY  14615 
Phone:  (716)  621-6873 
Fax:  (716)  621-4197 


Buyer:  Record-Journal  Publishing  Co. 
and  the  White  family,  Meriden,  Conn. 
Broker:  AdMedia  Partners  Inc.  assisted 

SOUTH  DAKOTA 

Brookings  Register—  5,775 
Seller:  Omaha  World-Herald  Co.  Group 
Buyer:  News  Media  Corp.,  Rochelle,  III. 
Broker:  Michael  D.  Lindsay  represented 
buyer 

Huron  Plainsman  —  daily  8,070  and 
Sunday  9,040 

Seller:  Omaha  World-Herald  Co.  Group 
Buyer:  News  Media  Corp.,  Rochelle,  III. 
Broker:  Michael  D.  Lindsay  represented 
buyer 

TEXAS 

Big  Spring  Herald,  Corsicana  Daily  Sun, 
Del  Rio  News-Herald,  Greenville 
Herald-Banner,  The  Huntsville  Item, 
The  Orange  Leader,  Port  Arthur  News, 
and  San  Marcos  Daily  Record 
Seller:  Hollinger  International  Inc. 

Buyer:  Community  Newspaper 
Holdings  Inc. 

Broker:  Veronis,  Suhler  &  Associates 

WEST  VIRGINIA 

The  Logan  Banner— 10,000 
Seller:  TLS  Inc.,  an  affiliate  of  Smith 
Newspapers  Inc. 

Buyer:  Community  Newspaper 
Holdings  Inc. 

Broker:  Lon  Williams 

Times  West  Virginian,  Fairmont 
Seller:  Hollinger  Internationai  Inc. 

Buyer:  Community  Newspaper 
Holdings  Inc. 

Broker:  Veronis,  Suhler  &  Associates 

WEEKLY  NEWSPAPER  SALES 
ALABAMA 

Sand  Mountain  Reporter,  Albertville  — 
triweekly  11,000 

Seller:  Sand  Mountain  Publishing  Co. 
Buyer:  Southern  Newspapers  Inc. 
Broker:  Lon  Williams 

The  Shopper,  Albertville  —  weekly 
17,000 

Seller:  Sand  Mountain  Publishing  Co. 
Buyer:  Southern  Newspapers  Inc. 
Broker:  Lon  Williams 

North  Jefferson  News,  Gardendale,  The 


Leeds  News,  and  St.  Clair  News- 
Aegis,  Pell  City  —  weeklies;  Best 
Bargain  Shopper,  Athens,  Times 
Extra,  Cullman,  and  The  NJN  Shopper, 
Gardendale  —  shoppers 
Seller:  Hollinger  International  Inc. 

Buyer:  Community  Newspaper 
Holdings  Inc. 

Broker:  Veronis,  Suhler  &  Associates 

ARKANSAS 

The  Newton  County  Times  —  Jasper, 
weekly 

Seller:  Hollinger  International  Inc. 

Buyer:  Community  Newspaper 
Holdings  Inc. 

Broker:  Veronis,  Suhler  &  Associates 

COLORADO 

Estes  Park  Trail  Gazette  —  semiweekly 

6,000 

Seller:  J.  Alan  Cramer  and  Terry  Licence 
Buyer:  MediaNews  Group  Inc. 

Broker:  Michael  D.  Lindsay  represented 
seller 

Cortez  Montezuma  Valley  Journal — 
semiweekly  6,700;  Cortez  Sentinel, 
6,700,  and  Mancos  Times-Tribune, 

750  —  weeklies 
Seller:  Russ  Brown 
Buyer:  Richard  Ballantine  and  the 
Durango  (Colo.)  Herald 
Broker:  Michael  D.  Lindsay  represented 
seller 

FLORIDA 

Tampa  Bay  Review —  legal  newspaper 
Seller:  Warfield  Media 
Buyer:  Bailey  Publishing 
Broker:  Bolitho-Cribb  &  Associates, 

Tom  Karavakis,  represented  seller 

GEORGIA 

The  Forest-Blade,  Swainsboro  — 
weekly  6,000 

Seller:  Forest-Blade  Publishing  Co.  Inc. 
Buyer:  Emanuel  County  Newspapers 
Inc.,  an  affiliate  of  Smith 
Newspapers  Inc. 

Broker:  Lon  Williams 

The  Blade  Extra,  Swainsboro  — 
shopper  13,300 

Seller:  Forest-Blade  Publishing  Co.  Inc. 
Buyer:  Emanuel  County  Newspapers 
Inc.,  an  affiliate  of  Smith 
Newspapers  Inc. 

Broker:  Lon  Williams 


ILLINOIS 

The  Amboy  News  —  weekly  2,100 
Seller:  John  and  Mary  Koski 
Buyer:  Rochelle  Newspapers  Inc., 
Rochelle,  III. 

Broker:  John  E.  van  der  Linden 

The  Ashton  Gazette  —  weekly  900 
Seller:  John  and  Mary  Koski 
Buyer:  Rochelle  Newspapers  Inc., 
Rochelle,  III. 

Broker:  John  E.  van  der  Linden 

INDIANA 

The  Goshen  News  —  weekly  17,000; 
Extra,  Goshen  —  shopper  14,000 
Seller:  Goshen  News  Printing  Co., 
Goshen 

Buyer:  Gray  Communications 
Systems  Inc. 

Broker:  Norman  R.  McMullin, 
Scottsdale,  Ariz.,  represented  seller 

The  Jackson  County  Banner, 
Brownstown  —  paid  semiweekly 
Seller:  Joe  and  Judy  Persinger 
Buyer:  Community  Media  Group 
Broker:  Bolitho-Cribb  &  Associates, 
John  Cribb,  represented  seller 

Tribune  Shopper  News,  New  Albany  — 
shopper 

Seller:  Hollinger  International  Inc. 
Buyer:  Community  Newspaper 
Holdings  Inc. 

Broker:  Veronis,  Suhler  &  Associates 

IOWA 

Ad-Express,  Centerville  —  weekly 
13,500 

Seller:  DLS  Inc.,  an  affiliate  of  Smith 
Newspapers  Inc. 

Buyer:  Community  Newspaper 
Holdings  Inc. 

Broker:  Lon  Williams 

Eidora  Herald-Ledger,  2,400,  and 
Hardin  County  Index,  2,400  — 
weeklies 

Seller:  Al  and  Carolyn  Schafer 
Buyer:  Liberty  Group  Publications, 
Northwood,  III. 

Broker:  Dennis  F.  Herrick,  Herrick  & 
Associates,  affiliated  with  Skogman 
Commercial  Services  Group  of  Cedar 
Rapids,  Iowa 

Midwest  Streams,  Trails  &  Tales  — 
quarterly  magazine  1,588 
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Seller:  Maurice  Teleen 

Broker:  John  E.  van  der  Linden 

Seller:  Berk  Smith  and  Neal  Miller 

Faye  Harvey 

Buyer:  Iowa  Information  Inc., 

Buyer:  Community  Media  Group,  West 

P.O.  Box  588 

Sheldon,  Iowa 

The  Delphos  Republican,  Glasco  — 

Frankfort,  III. 

Lebanon,  MO  65536 

Broker:  John  E.  van  der  Linden 

weekly  400 

Broker:  Bolitho-Cribb  &  Associates, 

Phone/Fax:  (417)  532-4809 

The  Graettinger  Times  —  weekly  773 

Seller:  David  Parker 

Buyer:  Dale  Worley,  Osbourne,  Kan. 

John  Cribb,  represented  seller 

Hempstead  &  Co.  Inc. 

Seller:  Peter  Olson 

Broker:  John  E.  van  der  Linden 

Oscoda  Press —  paid  weekly  5,420 

John  E.  Hempstead, 

Buyer:  Brooks  and  Joan  Taylor, 

Seller:  Berk  Smith  and  Neal  Miller 

Managing  Director 

Washington,  Iowa 

KENTUCKY 

Buyer:  Community  Media  Group,  West 

807  Haddon  Ave. 

Broker:  John  E.  van  der  Linden 

Hazard  Herald — weekly;  TrI-County 

Frankfort,  III. 

Haddonfield,  NJ  08033 

Shopping  Guide,  Corbin,  Hazard 

Broker:  Bolitho-Cribb  &  Associates, 

Phone:  (856)  795-6026 

Ruthven  Zipcode  —  weekly  287 

Shopper  Stopper,  Cumberland 

John  Cribb,  represented  seller 

Fax:  (856)  795-4911 

Seller:  Peter  Olson 

Trading  Post,  Middlesboro,  Middles- 

Buyer:  Brooks  and  Joan  Taylor, 

boro  Mail  Pak,  and  Madison  County 

The  Bay  Voice,  Blue  Water  Voice, 

Herrick  &  Associates 

Washington,  Iowa 

Advertiser,  Richmond  —  shoppers 

Downriver  Voice,  Macomb  Township 

Dennis  F.  Herrick 

Broker:  John  E.  van  der  Linden 

Seller:  Hollinger  International  Inc. 

Voice,  and  North  Macomb  Township 

314  Fourth  St.  S.W. 

Buyer:  Community  Newspaper 

Voice,  New  Baltimore  —  free  weeklies 

Mount  Vernon,  lA  52314 

St.  Ansgar  Enterprise  Journal—  weekly 

Holdings  Inc. 

Seller:  Mr.  and  Mrs.  Joe  Stabile  and  Mr. 

Phone:  (319)  895-8774 

990 

Broker:  Veronis,  Suhler  &  Associates 

and  Mrs.  Tom  Stanton 

Fax:  (319)  895-0562 

Seller:  David  Padwin 

Buyer:  21st  Century  Newspapers 

Buyer:  Chuck  Peterson,  Santa  Fe,  N.M, 

LOUISIANA 

Broker:  Bolitho-Cribb  &  Associates, 

Mel  Hodell,  Media  Broker  Inc. 

5196  Benito  St.,  Suite  11 

Broker:  John  E,  van  der  Linden 

Bastrop  Enterprise  X-tra  —  weekly 

7,000 

John  Cribb,  represented  seller 

Montclair,  CA  91 763 

Stratford  Courier—  weekly  541 

Seller:  Bastrop  Newspapers  Inc.,  an 

Badoud  Communications  Inc.,  Grand 

Phone:  (909)  626-6440 

Seller:  David  Parker 

affiliate  of  Smith  Newspapers  Inc. 

Rapids  —  Group  of  12  free  weeklies 

Fax:  (909)  624-8852 

Buyer:  Kenneth  Scott  and  Paula  Ervin, 

Buyer:  Community  Newspaper 

191,000 

Jewell,  Iowa 

Holdings  Inc. 

Seller:  Mr.  and  Mrs.  John  Badoud  Jr. 

Jordan,  Edmiston  Group  Inc. 

Wilma  Jordan,  Founder  &  CEO 

Broker:  John  E.  van  der  Linden 

Broker:  Lon  Williams 

Buyer:  Advance  Publications  Inc. 

(Newhouse  Newspapers) 

150  E.  52nd  St.,  18th  Floor 

KANSAS 

The  Donaldsonville  Chief —  semiweekly 

Broker:  Bolitho-Cribb  &  Associates, 

New  York,  NY  10022 

Times-Extra,  Liberal  —  weekly  10,500 

3,000 

John  Cribb,  represented  seller 

Phone:  (212)  754-0710 

Seller:  Southern  Newspapers  Inc. 

Seller:  TLS  Inc.,  an  affiliate  of  Smith 

Fax:  (212)  754-0337 

Buyer:  Lancaster  Management  Inc. 

Newspapers  Inc. 

MINNESOTA 

Web  site:  http://www.jegi.com 

Broker:  Lon  Williams 

Buyer:  Community  Newspaper  Holdings 
Inc. 

Northwest  Minnesota  Shopper — 
weekly  40,000 

Kamen  &  Co.  Group  Services 

The  Shopper's  Weekly,  Libera!  — 

Broker:  Lon  Williams 

Seller:  Doris  Nelson  and  family 

3009  Grand  Blvd. 

weekly  20,000 

Buyer:  Liberty  Group  Publishing 

Baldwin,  NY  11510 

Seller:  Southern  Newspapers  Inc. 

Donaldsonville  Bayou  Extra  —  weekly 

Broker:  Rickenbacher  Media 

Phone:  516-379-2797;  727-786- 

Buyer:  Lancaster  Management  Inc. 

3,000 

5930  (Tampa,  FL) 

Broker:  Lon  Williams 

Seller:  TLS  Inc.,  an  affiliate  of  Smith 

MISSISSIPPI 

Fax:  516-379-3812 

Newspapers  Inc. 

The  Star-Herald,  Kosciusko,  The 

E-mail:kevinkamenandco@aol.com 

The  Ellsworth  Reporter,  Marquette 

Buyer:  Community  Newspaper 

Newton  Record,  and  The  Wayne 

Tribune,  and  Wilson  World  — 

Holdings  Inc. 

County  News,  Waynesboro  —  week- 

Knowles  Media 

weeklies 

Broker:  Lon  Williams 

lies;  Bargain  Bag,  Kosciusko,  and  The 

Brokerage  Services 

Seller:  Gaston  family 

Shopping  News,  Newton  —  shoppers 

Affiliated  with  Mel  Hodell 

Buyer:  Morris  Newspaper  Corp. 

Gonzales  Citizen  —  semiweekly  6,500 

Seller:  Hollinger  International  Inc. 

5196  Benito  St.  #11 

Broker:  Bolitho  Media  Service 

Seller:  Mark  Anderson  and  family 

Buyer:  Community  Newspaper 

Montclair,  CA  91763 

Buyer:  Liberty  Group  Publishing 

Holdings  Inc. 

Phone:  (909)  626-6440 

Fax:  (909)  624-8852 

The  Kansas  Chief,  Troy  —  paid  weekly 
1,815 

Broker:  Rickenbacher  Media 

Broker:  Veronis,  Suhler  &  Associates 

Web  site:  http://www.media- 

Seller:  Mr.  and  Mrs.  Steven  Tetlow 

Ascension  Nickel  Ads  —  meMy  14,000 

MISSOURI 

broker.com 

Buyer:  Ethel  Mae  Foley 

Seller:  Mark  Anderson  and  family 

The  Lake  Area  News  Focus,  Tube  Tab, 

Broker:  Bolitho-Cribb  &  Associates,  Jim 

Buyer:  Liberty  Group  Publishing 

Lake  of  the  Ozarks  Boats,  Lake  of  the 

Management  Planning  Inc. 

James  0.  Roberts,  Chairman 

Hicks,  represented  seller 

Broker:  Rickenbacher  Media 

Ozarks  Real  Estate,  and  Missouri 

Ozarks  Creative  Services,  Lake  of 

101  Poor  Farm  Road 

The  Glasco  Sun  —  weekly  1 ,000 

MICHIGAN 

the  Ozarks  —  weekly  and  monthly  ! 

Princeton,  NJ  08542 

Seller:  David  Parker 

The  News  Herald,  Tawas  —  paid  weekly 

publications 
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Buyer:  Dale  Worley,  Osbourne,  Kan. 

7,540 

Seller:  Missouri  Ozarks  Publishing  Co. 

www.mediainfo.com 

-' 

Phone:  (609)  924-4200 

Buyer;  Liberty  Group  Missouri 

Holdings  Inc. 

John  Cribb,  represented  seller 

Herald  Publishing  Co.,  Utica,  Ohio 

Broker:  Howard  Alspach  of  Media 

Fax:  (609)  924-4573 

Web  site:  http://www.mpival.com 

Broker:  Bolitho-Cribb  &  Associates, 

John  Cribb,  represented  seller 

The  Philipsburg  Mail —  weekly  905 
Seller:  James  and  Lee  Tracy 

Buyer:  Brian  Eder,  Ham  Lake,  Minn. 

Consultants  Inc.  represented  seller 

OKLAHOMA 

James  Martin,  LLC 

James  Martin,  President 

Webster  County  Citizen,  Seymour  — 
weekly  1 ,925 

Broker:  John  E.  van  der  Linden 

Choctaw/Nicoma  Park  Free  Press,  Del 

City  Sun,  The  Harrah  Herald,  McLoud 

P.O.  Box  340438 

Seller:  Gary  and  Helen  Sosniecki 

Townsend  Star —  paid  weekly 

News,  The  Midwest  City  Sun,  The 

Columbus,  OH  43234 

Buyer:  Dalton  Wright,  Lebanon,  Mo. 

Seller:  Kate  Murphy  and  Jeff  Stoffer 

Sunday  Sun,  Oklahoma  County  News, 

Phone:  (614)  889-9747 

Broker:  John  E.  van  der  Linden 

Buyer:  Montana  Home  Town  News- 

and  The  Wellston  News,  Midwest  City 

- 

Fax:  (630)  566-  6917 

papers  LLC 

—  weeklies 

- 

Web  site:  http://www.jmpc.net 

Marysville  Daily  Forum  —  weekly  3,983 
Seller:  Fackelman  Newspaper  Group 

Broker:  Bolitho-Cribb  &  Associates, 

John  Cribb  and  Jim  Hicks,  advised 

Seller:  Oklahoma  County  News¬ 
papers  Inc. 

Bill  Matthew  Co. 

P.O.  Box  3129 

Buyer:  Liberty  Group  Publishing 

Broker:  Rickenbacher  Media 

seller 

Buyer:  Community  Newspaper 

Holdings  Inc. 

Clearwater  Beach,  FL  34630 

The  Whitefish  Pilot —  weekly  4,800 

Broker:  Bolitho  Media  Service 

Phone:  (727)  733-8053 

Fax:  734-5142 

Big  Nickel,  Joplin  —  shopper 

Seller:  Hollinger  International  Inc. 

Seller:  Brian  and  Carol  Kennedy 

Buyer:  Lee  Enterprises  Inc. 

represented  buyer 

Buyer:  Community  Newspaper 

Broker:  Bolitho-Cribb  &  Associates, 

The  Nowata  Star 

Mayo  Communications  Inc. 

Lincoln  A.  Mayo,  President 

P.O.  Box  82784 

Holdings  Inc. 

Broker:  Veronis  Suhler  &  Associates 

John  Cribb,  represented  seller 

NEBRASKA 

Seller:  Community  Newspaper 

Holdings  Inc. 

Buyer:  Weatherford  News  Inc. 

Tampa,  FL  33682 

MONTANA 

Penny  Press  5,  Plug  Nickel,  and 

Broker:  Bolitho  Media  Service 

Phone:  (813)  971-2061 

Fax:  (813)977-1947 

High  Country  Independent  Press, 

Belgrade  —  weekly 

Sunland  Weekend  Extra,  Beatrice _ 

shoppers 

represented  buyer 

i- 

Seller:  Devon  Hubbard  Sorlie  (who 

Seller:  Hollinger  International  Inc. 

Waurika  News-Democrat  and  Wood- 

1 

Norman  R.  McMullin 

retained  minority  interest) 

Buyer:  Community  Newspaper 

ward  News  Wes.  Edition  —  weeklies; 

8613  E.  Appaloosa  Trail 

Buyer:  Montana  Home  Town 

Holdings  Inc. 

Buyers  Guide  and  Buyers  Guide 

Scottsdale,  A2  85258 

Newspapers  LLC 

Broker:  Veronis,  Suhler  &  Associates 

Postscript.  Ada,  Bargain  Guide, 

Phone/Fax:  (480)  922-3986 

Broker:  Phelps,  Cutler  &  Associates 

Duncan,  and  Neighbors.  Enid  — 

Media  America  Brokers 

advised  buyer 

NEW  YORK 

The  Villager,  New  York  —  paid  weekly; 

shoppers 

Seller:  Hollinger  International  Inc. 

Lon  W.  Williams 

Park  County  Weekly,  Livingston  —  free 

Downtown  Express,  New  York  — 

Buyer:  Community  Newspaper 

Lenox  Towers,  Suite  1000 

weekly  7,400 

shopper 

Holdings  Inc. 

Seller:  Sharon  Walker 

Seller:  Elizabeth  and  Thomas  Butson 

Broker:  Veronis.  Suhler  &  Associates 

■* 

Atlanta,  GA  30326 

Buyer:  Montana  Home  Town 

Buyer:  John  Sutter 

Phone:  (404)  364-6554 

Newspapers  LLC 

Broker:  Phelps,  Cutler  &  Associates 

PENNSYLVANIA 

J 

Fax:  (404)  364-6533 

Broker:  Phelps,  Cutler  &  Associates 
advised  buyer 

advised  seller 

Northeast  Pennsylvania  Business 

Journal —  monthly  19,100 

-  y 

Media  Consultants  Inc. 

The  Patent  Trader  and  associated  publi- 

Seller:  Press  Enterprise  Inc. 

-,1 

Michael  0.  Lindsey,  President 

The  Townsend  Star—  weekly 

cations.  Cross  River  —  weekly 

Bloomsburg,  Pa. 

_  '-j 

229  Stetson  Drive 

Seller:  Kate  Murphy  and  Jeff  Stoffer 

Seller:  Tucker  Communications  Inc. 

Buyer:  The  Scranton  Times  L.P. 

;  .;'l- 

Cheyenne,  WY  82009 

Buyer:  Montana  Home  Town 

Buyer:  Gannett  Co.  Inc. 

Broker:  C.  Berky  &  Associates 

Phone:  (307)  772-0003 

Newspapers  LLC 

Broker:  Veronis,  Suhler  &  Associates 

Fax:  (307)  772-0004 

Broker:  Phelps,  Cutler  &  Associates 

Bulletin  Board  Direct,  Indiana,  Pa.  — 

E-mail;  MediaMike1@aol.com 

advised  buyer 

NORTH  CAROLINA 

shopper  32,677 

Other  Offices: 

Bethel  Herald  and  Edgecombe  Review, 

Seller:  Randy  and  Donna  Thomas 

6656-5  Redmont  Circle 

Mesa,  A2  85215 

Phone:  (602)  807-7791 

Pn  RnY 

Hungry  Horse  News,  Columbia  Falls  — 
weekly  7,000 

Tarboro  —  weeklies 

Seller:  Hollinger  International  Inc. 

Buyer:  American  Publishing  Co. 

Broker:  Bolitho-Cribb  &  Associates, 

Seller:  Brian  and  Carol  Kennedy 

Buyer:  Lee  Enterprises  Inc. 

Buyer:  Community  Newspaper 

Holdings  Inc. 

John  Cribb,  represented  seller 

Estes  Park,  CO  90517 

Phone:  (970)  215-5897 

14001  Miramar  Ave. 

Broker:  Bolitho-Cribb  &  Associates, 

Broker:  Veronis,  Suhler  &  Associates 

Saving  Your  Dollars  and  StarWatch, 

John  Cribb,  represented  seller 

OHIO 

Johnstown  —  shoppers 

Seller:  Hollinger  International  Inc. 

. 

Madeira  Beach,  FL  33708 

Western  News,  Libby  —  paid  semi¬ 
weekly 

Pataskala  Post—  free  community 
weekly  8,100 

Buyer:  Community  Newspaper  Holdings 

Inc. 

- 

Phone:  (813)  971-2061 

Seller:  Mark  and  June  McMahon 

Seller:  Charles  and  Mary  Prince, 

Broker:  Veronis,  Suhler  &  Associates 

3093  Valley  View  Road,  N.E. 

Buyer:  Hagadone  Investment  Co.  Inc. 

Granville,  Ohio 

Lancaster,  OH  43130 

www.mediainfo.com 

Broker:  Bolitho-Cribb  &  Associates, 

Buyer:  Nelson  A.  Smith,  owner,  Utica 

Northeast  Times,  Trevose  —  weekly; 
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Phone:  (740)  681-9259 

Miller-isabel  Media  Services 

John  Miller 
2111  Fairmount  Blvd. 

Knoxville,  TN  37917 
Phone:  (423)  524-8028 

Northwest  Publishers  Inc. 

John  E.  van  der  Linden 
Thomas  J.  van  der  Linden 
P.O.  Box  275 
Spirit  Lake,  lA  53180 
Phone:  (712)  336-2805  (John) 

Fax:  (712)  336-0611  (John) 

Phone:  (507)  895-2900  (Thomas) 
Fax:  (507)  895-2942  (Thomas) 

Phelps,  Cutler  &  Associates 

Michael  E.  Phelps, 

Managing  Principal 
Drayton  St.  at  Bay,  Suite  310 
Savannah,  GA  31401 
Phone:  (912)  232-0313 
Fax:  (912)  231-0048 

Phillips  Properties  Inc. 

PO.  Box  219 
Baker,  FL  32531 
Phone:  (850)  537-4040 
Fax:  (850)  537-4050 

Gerald  D.  Reilly  Associates 

351  Pemberwick  Road,  Suite  825 
Greenwich,  CT  06831 
Phone:  (203)  532-8002 

Rickenbacker  Media  Co. 

Ted  Rickenbacker,  President 
6731  Desco  Drive 
Dallas,  TX  75225 
Phone:  (214)  265-9300 
Fax:  (214)  369-6496 
Web  site: 

http://rickenbachermedia.com 

Specialty  Enterprises  Inc. 

Dorman  E.  Cordell 
13240  Peyton  Drive 
Dallas,  TX  75240 
Phone:  (972)  960-0096 

Veronis,  Suhler  &  Associates  Inc. 

Kevin  La  Valla,  Managing  Director 
350  Park  Ave. 

New  York,  NY  10022 
Phone:  (212)  935-4990 


Bucks  County  Midweek  Shopper  and 
Montgomery  County  Midweek 
Shopper,  circa  Philadelphia  —  shop¬ 
pers  280,000 

Seller:  ProMedia  Management  Inc. 
Buyer:  Philadelphia  Nevrspapers  Inc. 
Broker:  Bolitho-Cribb  &  Associates, 
John  Cribb,  represented  seller 

Bingo  Info  and  other  bingo  publica¬ 
tions,  Pittsburgh  —  monthlies 
Seller:  Altra  Bingo  Communications 
Buyer:  Mark  Sells 
Broker:  Howard  Alspach  of  Media 
Consultants  Inc.  represented  seller 

SOUTH  DAKOTA 

Golden  Times,  Mobridge  —  free 
monthly  47,000 

Seller:  Larry  and  Roberta  Atkinson 
Buyer:  Walter  and  Margie  Mundstock, 
Redfield,  S.D. 

Broker:  John  E.  van  der  Linden 

Senior  Spotlight,  Sioux  Falls  —  free 
monthly  20,000 
Seller:  William  Clark 
Buyer:  Walter  and  Margie  Mundstock, 
Redfield,  S.D. 

Broker:  John  E.  van  der  Linden 

TENNESSEE 

Crossville  Chronicle  and  Claiborne 
Progress,  Tazewell  —  weeklies: 

Glade  Sun,  Crossville,  and 
Claiborne  Extra  (monthly),  Tazewell 
—  shoppers 

Seller:  Hollinger  International  Inc. 
Buyer:  Community  Newspaper 
Holdings  Inc. 

Broker:  Veronis,  Suhler  &  Associates 

TEXAS 

Cox  Publishing  —  A  group  of  weekly 
shoppers  with  a  total  circulation 
of  82,000 
Seller:  Wayne  Cox 

Buyer:  Marks-Ferber  Communications, 
Phoenix,  Ariz. 

Broker:  Michael  D.  Lindsay  represented 
seller 

Dailas-Fort  Worth  Heritage  —  monthly 
45,000 

Seller:  John  and  Grace  Dwyer 
Buyer:  Today  Newspapers 
Broker:  Rickenbacher  Media 

Dallas  Ad  Pages  —  mailed  monthly 


(controlled)  648,000 
Seller:  Bill  Squiric  and  family 
Buyer:  Marks-Ferber  Communications 
Broker:  Rickenbacher  Media 

Austin  Ad  Pages  —  mailed  monthly 
(controlled)  373,000 
Seller:  Bill  Squiric  and  family 
Buyer:  Marks-Ferber  Communications 
Broker:  Rickenbacher  Media 

Fort  Worth  Treasure  Hunter —  weekly 
35,000 

Seller:  Chip  Wyche  and  family 
Buyer:  Marks-Ferber  Communications 
Broker:  Rickenbacker  Media 

Arlington  Treasure  Hunter—  weekly 
25,000 

Seller:  Chip  Wyche  and  family 
Buyer:  Marks-Ferber  Communications 
Broker:  Rickenbacker  Media 

Evening  Star —  weekly  2,000 
Seller:  Richard  Sloan 
Buyer:  Paul  Anderson 
Broker:  Associated  Texas  Newspapers 
Inc.,  Bill  Berger 

Everman  Times,  398,  Forest  Hill  News, 
15,000,  The  Kennedale  News,  394, 
South  County  Advertiser.  15.000  — 
weeklies 

Seller:  B&B  Publishing  Co.,  Mrs.  Gene 
Blessing,  publisher 

Buyer:  Hal  Atkins  and  John  Thompson 
Broker:  Associated  Texas  Newspapers 
Inc.,  Bill  Berger 

Commerce  Journal,  Hubbard  City  News. 
Mexia,  and  Opportunity  Valley  News, 
Orange  —  weeklies:  Crossroads 
County  Advertiser.  Big  Spring, 

Navarro  County  Sun  Extra,  Corsicana, 
Border  City  Shopper,  Del  Rio,  Outpost 
Advertiser,  Greenville,  Texas  Trader, 
Huntsville,  Mexia  TMC.  Hill  Country 
Shoppers  Guide,  San  Marcos  — 
shoppers 

Seller:  Hollinger  International  Inc, 

Buyer:  Community  Newspaper 
Holdings  Inc. 

Broker:  Veronis,  Suhler  &  Associates 

Refugio  Advantage  Press  —  weekly 
2,650 

Seller:  Martha  Lamson 
Buyer:  David  Holden 
Broker:  Rickenbacher  Media 


VERMONT 

Athol/Orange  Town  Crier,  Bellows  Falls 
Town  Crier,  Brattleboro  Town  Crier, 
Greenfield  Town  Crier,  The  Autofinder, 
and  other  niche  publications  —  free 
weeklies  61,000 

Seller:  Mr.  and  Mrs.  Roger  Miller 

Buyer:  New  England  Newspapers  Inc.,  a 
subsidiary  of  MediaNews  Group  Inc. 

Broker:  Bolitho-Cribb  &  Associates, 
John  Cribb,  represented  buyer 

VIRGINIA 

The  Crewe/Burkeville  Journal —  weekly 
7,600 

Seller:  Jim  Eanes 

Buyer:  Mr.  And  Mrs.  Rick  Gunter 

Broker:  Rickenbacher  Media 

WEST  VIRGINIA 

The  Logan  Shopper—  weekly  7,100 

Seller:  TLS  Inc.,  an  affiliate  of  Smith 
Newspapers  Inc. 

Buyer:  Community  Newspaper 
Holdings  Inc. 

Broker:  Lon  Williams 

Coal  Valley  News,  Madison  —  weekly 
5,200 

Seller:  DLS  Inc.,  an  affiliate  of  Smith 
Newspapers  Inc. 

Buyer:  Community  Newspaper 
Holdings  Inc. 

Broker:  Lon  Williams 

The  Madison  Advantage  —  weekly 
12,000 

Seller:  DLS  Inc.,  an  affiliate  of  Smith 
Newspapers  Inc. 

Buyer:  Community  Newspaper 
Holdings  Inc. 

Broker:  Lon  Williams 

The  Ravenswood  Star  News  —  weekly 
3,700 

Seller:  TLS  Inc.,  an  affiliate  of  Smith 
Newspapers  Inc. 

Buyer:  Community  Newspaper 
Holdings  Inc. 

Broker:  Lon  Williams 

Ripley  Jackson  Herald  —  weekly  6,500 

Seller:  TLS  Inc.,  an  affiliate  of  Smith 
Newspapers  Inc. 

Buyer:  Community  Newspaper 
Holdings  Inc. 

Broker:  Lon  Williams 

Ripley  Star  Herald  —  weekly  1 2,500 
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We  Get  Results! 

Rickenbacher  Media  has  been  a  leader  in  the  sale  of  community  newspapers 
for  the  past  1 5  years. 

Prior  to  establishing  Rickenbacher  Media,  Ted  Rickenbacher,  a  fourth  gener-  ^ 
ation  newspaper  publisher,  was  successful  in  the  ownership  of  newspapers  for  I. 

28  years.  He  grew  up  in  Heame,  Texas.  His  father  published  the  Hetime  f  J.  * 

Democrat  for  20  years  before  selling  it  in  I  %0.  4  ,  ^ 

\  ■  •  -4 

Ann  Rickenbacher  is  vice  president  ot  Rickenbacher  Media.  She  joined  the  \  ^  ^  J 
firm  in  August  1998.  She  is  the  daughter  of  Ted  Rickenbacher  and  grew  up  V 

around  the  family  newspaper  business.  Prior  to  Joining  Rickenbacher  Media  she 
was  in  marketing  with  Ellen  Tracy  sportswear  and  designed  computer  Web  sites. 

She  is  a  marketing  graduate  of  Texas  Christian  University.  Earlier  she  graduated 
ANN  RICKENBACHER  from  The  Greenhill  Schtx)!  in  Dallas.  TED  RICKENBACHER 

Ted  Rickenbacher  served  on  the  board  of  trustees  of  the  American  Management  Association  for  three  years.  He  was  a  member  of  the 
board  of  directors  of  Suburban  Newspapers  of  America  for  six  years.  He  has  been  active  in  community  affairs,  including  serv  ice  as  a 
Rotary  president  and  member  of  a  church  governing  board.  He  was  involved  as  the  principal  in  the  ownership  and  sale  of  six  Texas  news¬ 
paper  companies.  They  consisted  of  27  newspapers. 

He  is  a  successful  negotiator.  He  has  worked  with  newspaper  owners  on  a  confidential  basis  throughout  the  United  States.  He  under¬ 
stands  the  needs  and  desires  of  publishers. 


By  Rickenbacher  Media  in  1999 


’  Maryville  (MO)  Daily  Forum 
4. 1(X)  paid  circulation 
’  Crewe/Burkeville  (VA)  Journal 
7,6(K)  paid  circulation\ 

'  Refugio  (TX)  Advantage  Press 
2,650  paid  circulation 

'  Austin  (TX)  Ad  Pages 
373.000  controlled  circulation 


'  Dallas  (TX)  Ad  Pages 
648,000  mail  controlled 
’  Arlington  (TX)  Treasure  Hunter 
25.()fK)  mail  controlled 
'  Dallas-Fort  Worth  (TX)  Heritage 
45,000  controlled  circulation 


’  Gonzales  (LA)  Citizen 
6.500  paid  circulation 
’  Ascension  (LA)  Nickel  Ads 
14.000  controlled 

’  Northwest  Minnesota  (MN)  Shopper 
40.000  mail  controlled 

'  Fort  Worth  (TX)  Treasure  Hunter 
35,000  mail  controlled 


Sold  By  Rickenbacher  Media  1990  through  1998 


'  Dumas  (AR)  Clarion 
’  Teuotopolos  (ID  Press 
’  Ascension  (LA)  Citizen 
’  Bowie  County  (TX)  Citizens 
Tribune 

'  The  Potpourri  (TX) 

’  Ascension  (LA)  Nickel  Ads 
’  Springfield  (IL)  Shopper 
'  DeKalb  (TX)  News 
’  Tomball  (TX)  Potpourri 
’  Newton  (IL)  Press-Mentor 
’  Dietrich  (IL)  Special  Gazette 
'  Printing  Unlimited  (LA) 

’  Colorado  County  Citizen 
’  Haskell  Free  Press 
'  Port  Isabel  Press 
’  Ennis  Daily  News 
’  Mason  County  News 
’  Canton  Herald 


'  San  Benito  News 
’  Monticello  (AR)  Advance 
'  Advance  (AR)  Shopper's  Guide 
’  Hot  Springs  (AR)  Village  Voice 
’  Ranchland  (CO)  News 
'  Clay  County  Leader 
’  Snowmass  (CO)  Sun 
'  Mid  County  Advertiser 
’  Park  Cities  People 
’  Northside  People 
’  North  Ellis  County  Review 
’  Duncanville  Suburban 
’  DeSoto  News  Advertiser 
'  Lancaster  .News 
'  Cedar  Hill  Chronicle 
’  Midlothian  Reporter 
’  Red  Oak  Rambler 
’  Ferris  Wheel 
’  Cameron  Herald 


'  Medina  Valley  Times 
'  Bryan  Press 
'  College  Station  Press 
'  Dallas-Fort  Worth  Apartment 
Digest 

'  Outdoor  Sportsman 
’  New  .Mexico  Sr.  Citizen  Digest 
'  Legal  Assistant  Ttxlay 
'  Houston  Conventioneer. 

'  Dallas  Conventioneer,  and 
’  San  Antonio  Conventioneer 
'  The  Wylie  News 
'  Weimar  Mercury 
’  Houston  Health  &  Fitness 
'  Dallas  Health  &  Fitness 
'  Lake  Shore  Times.  Rowlett 
'  Farmersville  Times 
'  Post  Dispatch 
'  Las  Colinas  People 


•  Mountain  Publications, 
publishers  of  fine  arts 
directories  in  27  states 

•  Curtis  Media  and  Share 
Graphics.  Inc.  publisher  of 
community  history  books 

•  Sol  de  Texas 

•  Princeton  Herald 

•  East  Baltimore  Guide 

•  Canton  Guide 

•  Van  Buren  (AR)  Demix;rat 

•  DeWitt  (AR)  Era-Enterprise 

•  Windsor  (CO)  Beacon 

•  Castroville  News  Bulletin 

•  South  Padre  Parade 

•  Van  Zandt  News 

•  Willis  Point  Chronicle 

•  Kerrville  Mountain  Sun 

•  Limon  (CO)  Leader 

•  Highlands  Crosby  Star  Courier 


Rickenbacher  Media 

6731  Desco  Drive,  Dallas,  Texas  75225  (214)  265-9300 

Call  for  a  confidential  discussion  and/or  list  of  references. 

www.rickenbachermedia.com  rmedia@msn.com 
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Fax:  (212)  935-0877 
E-mail: 

lavallak@veronissuhler.com 

Web  site: 

http://www.veronissuhler.com 

J.N.  Wells  &  Co.  Inc. 

21  W.  075  Monticello  Road 
Lombard,  IL  60148 
Phone:  (630)  960-3595 

Whitesmith  Publication  Services 

P.O.  Box  4487 

Vancouver.  WA  98662-0487 
Phone:  (360)  892-7196 

Harris  Williams  &  Co. 

707  E.  Main  St.,  19th  Floor 
Richmond,  VA  23219 
Phone:  (804)  648-0072 
Fax:  (804)  648-0073 

—  Jamie  Santo 


Seller:  TLS  Inc.,  an  affiliate  of  Smith 
Newspapers  Inc. 

Buyer:  Community  Newspaper 
Holdings  Inc. 

Broker:  Lon  Williams 

WISCONSIN 

Lake  Geneva  Regional  News  —  weekly 
6,300;  The  Resorter,  Lake  Geneva, 
free  weekly  17,000 

Seller:  Donald  Bearder  family 

Buyer:  United  Communications  Corp. 

Broker:  Bolitho-Cribb  &  Associates, 
John  Cribb,  represented  seller 

Foto  News,  Merrill  —  free  weekly  niche 
publication 

Seller:  James  O’Day 

Buyer:  Add  Inc. 

Broker:  Bolitho-Cribb  &  Associates, 

Tom  Karavakis,  represented  seller 

Community  Papers  Verification  Service, 
Middleton,  a  circulation  audit 
company 


Seller:  Jim  and  Laurie  Pearson 
Buyer:  Circulation  Verification  Council, 
Tim  and  Sue  Bingham,  St.  Louis, 
owners 

Broker:  Howard  Alspach  of  Media 
Consultants  Inc.  represented  seller 

Washburn  County  Register,  Shell  Lake 

—  weekly  1 ,800 
Seller:  Marc  Parenteau 

Buyer:  Eric  and  Theresa  Jensen,  Shell 
Lake,  Wis. 

Broker:  Tom  van  der  Linden 

WYOMING 

The  Country  Journal  (weekly)  and 
fioonfy  (shopper),  Sheridan 

—  16,000 

Owners  Love  Communications 
Inc.,  Robb  Hicks,  and  Gary 
Stevenson  merged  their  two 
papers  into  the  newly  named 
Country  Bounty 

Broker:  Bolitho-Cribb  &  Associates, 
John  Cribb,  assisted  the  parties 


The  West  Yellowstone  News  —  weekly 
Seller:  Mr.  and  Mrs.  Gary  Stevenson 
Buyer:  Big  Sky  Publishing  LLC 
Broker:  Bolitho-Cribb  &  Associates, 

John  Cribb  and  Jim  Hicks,  represent¬ 
ed  seller 

Basin  Republican  Rustler  and  Greybull 
Standard  &  Tribune —  paid  weeklies 
Seller:  Mr.  and  Mrs.  William  Sniffin 
Buyer:  Peck  family,  owners  of  the  daily 
Riverton  Ranger 

Broker:  Bolitho-Cribb  &  Associates,  Jim 
Hicks,  represented  seller 

Towing  and  Recovery  Phootnotes  — 
free  monthly  niche  publication  with 
national  distribution 
Seller:  Jon  and  Joyce  Lehman 
Buyer:  Trader  Publications 
Broker:  Bolitho-Cribb  &  Associates, 
John  Cribb,  represented  seller 

—  Michele  MacMahon, 

research  assistance 


Let’s  Do  It  Better 


As  a  newsroom  leader,  do  you  want 
to  improve  your  coverage  of  America's 
struggle  with  race  and  ethnicity? 

We're  ready  to  help. 


In  June,  the  Graduate  School  of  Journalism  at 
Columbia  University  will  hold  a  Workshop  on 
Journalism,  Race  and  Ethnicity  for  newspaper 
editors  and  television  news  managers  from 
across  the  United  Stated.  Outstanding  news¬ 
paper  and  television  journalists  will  discuss 
their  exemplary  work  on  racial  issues.  The 
expense-paid  weekend  workshop  will  be  held 
on  June  9-11,  2000.  For  busy  managers,  it  is 
an  ideal  chance  to  find  practical  routes  to  a 
higher  level  of  journalism. 


The  deadline  to  apply  is  Feb.  10,  2000.  For 
an  application  or  more  information,  contact: 

Professor  Sig  Gissler 

Director,  Workshops  on  Journalism,  Race 
and  Ethnicity 

Graduate  School  of  Journalism 
Columbia  University 
2950  Broadway,  Mail  Code  3817 
New  York,  NY  10027 


(212)  854-3869 
(212)  854-7837  fax 
sgl38@columbia.edu 
www.jrn.columbia.edu/workshops 
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Contact  us: 

Have  an  issue?  Disagree  with  a  story? 
Send  your  letters  to  the  editor  to 

letters@niediainfo.com 

Got  a  new  job?  Recently  promoted? 
Let  us  know  so  we  can  let 
the  industry  know. 

Send  career-advancement, 
award,  and  obit  info  to 
newspeople  @  mediainfo.com 

Have  an  idea  that  would  make 
a  great  story?  Send  your  tip  to 

kimberlys  @  mediainfo.com 

Want  to  share  an  industry  moment 
with  your  colleagues?  Send  your 
600-word  article  to 

shoptalk  @  mediainfo.com 

All  submissions  can  be  sent 
via  snail-mail  to 

Editor  &  Publisher 
11  W.  19th  St.,  10th  Floor 
New  York,  NY  10011 
(212)  675-4380 


www.mediainfo.com 


Want  more  revenue  from  your  website? 


Everstream  brings  you... 

•  Your  Own  Internet 
Radio  Stations 

•  Your  Share  of  Broadcast 
Ad  Dollars 

•  The  Next  Wave  of 
On-Line  Opportunity 


...just  listen. 


Streaming  audio  promotes  longer  website  visits  and  creates  a  more  compelling  site. 
And  on  most  sites,  that's  where  the  attraction  ends.  With  Everstream  you  can  easily 
have  streaming  audio  on  your  site,  and  quickly  use  it  to  generate  incremental  ad 
revenue.  For  an  earful  of  how  this  dynamic  on-line  revenue  opportunity  can  work  for 
you,  visit  us  at  www.everstream.com  or  call  1, 888.842. t717. 

k  - 


Everstream 


'  -Licensed  by  ASCAP  BMI.  and  SESAC  Member  oi  DiMa- 


newspeople . 

by  Jamie  Santo  newspeopletSmecliainfo.com 


Alabama 

Carl  Bates  to  retail  and 
classified  advertising  sales 
manager  for  The  Birming¬ 
ham  News  and  Birmingham 
Post-Herald  from  classified 
ad  manager.  As  retail  ad 
manager.  Bates  succeeds 
Roger  Nelson,  who  will 
retire  Jan.  14. 

Caiifcjrnia 

Tom  Jackson  to  presi¬ 
dent  and  publisher  of  the 
Santa  Maria  Times  from 
executive  vice  president  of 
Pulitzer  Inc.'s  Community 
Newspapers  division.  Jack- 
son  succeeds  Dan  Cotter, 
who  is  leaving  to  become 
chief  operating  officer  of  Urban  and  Associ¬ 
ates,  a  research  firm  in  the  Boston  area. 

Frank  Scandale  to  assistant  managing 
editor  for  news  at  The  Denver  Post  from 
metro  editor. 

Jim  Bates  to  assistant  managing  editor/ 
nights  from  executive  news  editor. 

Dan  Meyers  to  metro  editor  from  business 
editor. 

Don  Knox  to  business  editor  from  business 
columnist. 

Michelle  Fulcher  to  national  editor  from 
deputy  metro  editor. 

Linda  Castrone  to  features  editor  from 
assistant  features  editor.  Castrone  succeeds 
Howard  Saitz.  who  remains  with  the  paper. 

Chris  Lopez  to  city  editor  from  state 
editor. 

Evan  Dreyer  to  state  editor  from  assistant 
city  editor. 

Bili  St.  John  to  food  editor  from  food  crit¬ 
ic  at  the  Denver  Rocky  Mountain  News. 

Distii^t  d  C  '  jmbia 

Tom  Kelsch  to  publisher  of  the  European 
and  Pacific  Stars  and  Stripes  from  editor  of 
the  papers.  Kelsch  will  oversee  the  newly 
consolidated,  editorially  independent  news¬ 
papers  from  the  central  newsroom  in 
Washington. 

Fiolida 

Mizell  Stewart  III  to  managing  editor  at  the 
Tallahassee  Democrat  from  assistant  manag¬ 
ing  editor  for  local  news  at  the  Akron  (Ohio) 


Beacon  Journal.  Stewart  succeeds  Bob  Shaw, 
who  will  become  the  Democrat's  state  capital 
bureau  chief  (see  p.  2). 

Willard  Soper  to  vice  president  of  market¬ 
ing  and  business  development  for  the  Miami 
Herald  Publishing  Co.  from  strategic  plan¬ 
ning  consultant  to  the  daily  Herald. 

Janine  Warner  to  director  of  new  media 
from  managing  editor  of  the  Herald's  online 
operations. 

Jacqueline  Nix  to  director  of  finance  from 
regional  director  of  finance  for  Salick  Health 
Care  Inc.  in  Miami  Beach. 

Cesar  Pizarro  to  business  manager  of  El 
Nuevo  Herald  from  classified  advertising 
director  for  The  Miami  Herald. 

idailo 

Janet  Hasson  to  circulation  director  at 
The  Idaho  Statesman  in  Boise  from  circula¬ 
tion  sales  director  at  The  Cincinnati 
Enquirer.  Hasson  succeeds  Robert  L. 
Pedersen. 

Kelly  Redfearn  to  advertising  director  at 
the  Coeur  d’Alene  Press  from  classified 
advertising  manager  at  The  Register-Guard  in 
Eugene.  Ore.  Redfearn  succeeds  Paul  Burke, 
now  publisher  of  The  Daily  Inter  Lake  in 
Kalispell,  Mont. 

liiil/oib 

Douglas  K.  Ray  to  president  and  chief 
operating  officer  of  Arlington  Heights-based 
Paddock  Publications,  parent  of  the  Daily 
Herald,  from  senior  vice  president  and  gener¬ 
al  manager.  Ray  succeeds  Daniel  E.  Bau¬ 
mann.  who  remains  publisher. 

Ruth  Park  to  publisher  of  The  Daily  Clay 
County  Advocate-Press  in  Flora  from  ad¬ 
vertising  sales  manager  for  the  Merchant 
Shopper  in  Searcy.  Ark.  Park  succeeds 

Duane  Krays. 

li'icJiana 

Keith  Robinson  to  chief  of  bureau  for 
The  Associated  Press  in  Indianapolis  from 
chief  of  bureau  in  Hartford.  Conn.  Robinson 
succeeds  James  Reindl.  now  AP's  chief  of 
bureau  in  Chicago. 

Maiylsnd 

Melissa  Murdza  to  news  editor  of  The 
Prince  George’s  Journal  in  Lanham  from 
copy  editor  at  the  daily. 


Bates 

Birmingham  News/ 
Post-Herald 


Jackson 

Santa  Mana  Times 


IJe.’.  yjri  • 

Mike  Levine  to  execu¬ 
tive  editor  at  The  Times 
Herald  Record  in  Middle- 
town  from  columnist. 

Levine  succeeds  Bill  Stein- 
auer,  who  is  leaving  to  take 
a  position  at  The  Record  in 
Hackensack,  N.J. 

Phi  ii'sy'v^'j 

Michael  Doyle  to  circu¬ 
lation  director  of  the  Daily 
Local  News  in  West  Chester 
from  single-copy  sales 
manager  of  The  Washington 
Times.  Doyle  succeeds 
Michael  Murray,  now  circu¬ 
lation  director  of  the 
Delaware  County  Daily  Times  in  Primos.  Pa. 

Pry.ith  CTrMiir  i;^ 

Jeffrey  Brian  Stiles  to  operations  director 
of  the  Spartanburg  Herald-Journal  from 
photo  editor  of  the  daily.  Stiles  succeeds 
James  C.  Fuller,  who  is  retiring. 

Texj,. 

John  C.  Henry  to  assistant  chief  of  the 
Washington  bureau  for  the  Houston  Chronicle 
from  political  reporter.  Henry  succeeds  Judy 
Wiessler.  who  retired  in  September. 

David  Mundy  to  executive  editor  of  The 
Orange  Leader  from  news  editor  at  The  Katy 
Times,  a  twice-weekly  publication.  Mundy 
succeeds  Glenda  Dyer,  who  retired. 

■' 

Jennifer  Carroll  to  director,  news  develop¬ 
ment,  of  Arlington-based  Gannett  Co.  Inc.'s 
newspaper  division  from  managing  editor  of 
The  Detroit  News. 


Levine 

The  Times 
Herald  Record 


Doyle 

Daily  Local  News 


Il'tO'l'iTt:  '[  'ii 


The  newsperson  in  the 
adjacent  picture  was  incor¬ 
rectly  identified  last  week. 
It  is  in  fact  John  G.  Craig 
Jr.,  editor  of  the  Pittsburgh 
Post-Gazette. 


Judith  Ingram  to  news  editor  of  The 
Associated  Press  bureau  in  Moscow  from 
newswoman  at  the  bureau.  Ingram  succeeds 

Greg  Myre. 


Craig 

Pittsburgh 

Post-Gazette 
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Fax;  (212)  536-8800 
Phone:1-888-825-9149 


ANNOUNCEMENTS 


ASTROLOGY _ 

Weekly  or  Monthly  Forecasts 
Free  link  to  our  www  brings  readers 
http://www.time-data.com 
Time  Data  Syndicate  (800)  322-5101 


AUTOMOTIVE 


WE  LL  DO  the  writing,  you  sell  the  ads! 
Enhance  your  auto  section  and  ad  sales 
with  articles  from  AUTOMOTIVE  NEWS 
and  AUTOWEEK,  the  leaders  in  weekly 
automotive  industry  reporting. 

Autorr  otive  News  Syndicate 
Joe  Hanley  (212)  254-0890 
Fax  (212)  254-7646 

BUSINESS  CARTOONS 


“BUSINESS  AS  USUAL'  is  a  weekly 
cartoon  series,  published  nationally 
For  a  free  sample  selection  contact 
Jim  Sizemore  at  (410)  823-5571  or 
E-mail  moresize@aol.com 
View  the  portfolio  at 
www.business-as-usual.com 

CARTOONS 


The  Ultimate  Cartoon  Catalog 


H.is  2(K)  tlilTcrcnt  gat;  panel 
t  anoonsl  .Mivatlt  in  I’hilatlelphia 
Daily  News  ami  Kl  I  Icraldo 
(Chicago's  largest  1  lispanic 
daily)  plus  many  weeklies 
Will  semi  package  io  see  at 
no  obligation  or  l-a.\  samples. 
Dan  Rosandich  906-482-623-* 


ENTERTAINMENT 

“Hollywood  Behind  the  Scenes" 
Hook  readers  with  insider's  view  of 
what  stars  are  really  doing/with  photos 
E-mailed  or  US  mail  (800)  959-9977 

FEATURES  AVAILABLE 


DR.  DAVE  S  MEDICAL  COLUMN 
Humorous,  informative  medical  column 
written  by  a  physician!  Other  features  by 
top-notch  columnists  available. 

Contact  Bucci  Media  at 
media@unisen/e.com  (604)  899-0352 


NEWSPAPER  APPRAISERS 


1 999-2000  MARKET  VALUATIONS 
KAMEN  &  CO.  GROUP  SERVICES 
E-mail:  kevinkamenandco@aol.com 
NY  (516)  379-2797,  Tampa.  FL 
(727)  786-5930,  Fax  (516)  379-3812 


WHAT'S  YOUR  PAPER  WORTH? 
Find  Out  Today!  It's  Free! 
www.mediamergers.com 


NEWSPAPER  BROKERS 


780  Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  749-6397 
Stephen  Klinger,  S.West/West 
(505)  524-0122 

John  Szefc,  Midwest  (914)  291-7367 
Michael  Bradley,  Northeast 
(508)  563-2835 


BILL  MATTHEW  COMPANY 
conducts  professional,  confidential  nego¬ 
tiations  for  sale  and  purchase  of  highest 
quality  daily  and  weekly  newspapers  in 
the  country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(727)  733-8053  or  write  Box  3129, 
Clearwater  Beach,  FL  34630 

No  obligation  of  course. 

C.  BERKY  &  ASSOCIATES,  INC. 

Consultants  •  Appraisals  •  Brokers 
(561)368-4352 
123  NW13th  St..  Suite  21 4-7 
Boca  Raton,  FL  33432 


GAUGER  MEDIA  SERVICE.  INC. 
Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

PO.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-9896 


GREGG  K.  KNOWLES 
Knowles  Media  Brokerage  Services 
Affiliated  with  Mel  Hodell 
Nationwide  Sales.  Acquisitions,  Mergers 
5196  Benito  St.  #1 1,  Montclair.  CA  91763 
(909)  626-6440,  Fax  (909)  624-8852 
www.media-broker.com 


NEWSPAPER  BROKERS 

MICHAEL  D.  LINDSEY 
Experienced  —  Confidential 
229  Stetson  Dr,  Cheyenne,  WY  82009 
(307)  772-0003,  Fax  (307)  772-0004 

NEWSPAPERS  FOR  SALE 

Excellent  opportunities  for  a  qualified 
Entrepreneur:  Major  FLORIDA  shopper 
with  companion  recreational  weekly, 
health  problems  force  retirement;  and 
a  HAWAII  community  monthly,  area 
recently  expanded. 

Mayo  Communications 
(813)  971-2061 

FOR  A  LIST  OF 
Publications  For  Sale  Go  To ... 
wvvw.mediamergers.com 

FOR  CURRENT  LISTINGS 
GOTO 

www.cribb.com 

TEXAS  county  seat  weeklies,  others. 
Free  list.  Bill  Berger,  ATN,  1801  Exposi¬ 
tion,  Austin,  TX  78703-2833. 

(512)  476-3950 

WELL-ESTABLISHED 
Southern  New  England  twice-monthly 
community  newspaper.  Annual  rev¬ 
enues  in  $250,000  range  and  very  prof¬ 
itable.  Strong  demographics  and 
opportunities  for  growth. 


Call  owner  representative 
John  Peterson  at: 
(203)  457-1374 


CLASSIFIEDS 


SUBSCRIBE 
TO  E&P 

TODAY 

NEWSPAPER  APPRAISERS 


NEWSPAPERS  WANTED 

LIBERTY  GROUP  PUBLISHING 
is  aggressively  seeking  newspapers 
and  other  print  publication  acquisi¬ 
tions.  LGP  is  owner/operator  of 
approximately  300  publications,  includ¬ 
ing  60  daily  newspapers.  All  correspon¬ 
dence  and  discussions  are  confiden¬ 
tial.  Contact: 

KEN  SEROTA 
President  &  CEO 
3000  Dundee  Rd.,  Suite  202 
Northbrook,  IL  60062 
Phone:  (847)  272-2244 


CAMERA  &  DARKROOM 


NO  NONSENSE  50“  WEB 
SQUeeze  Lenses 
Herb  Carlbom  CK  Optical 
(310)372-0372 


MAILROOM 


ALL  MAILROOM  EOUIPMENT 
MULLER  MARTINI 
Stitchern'rimmers  &  Inserters 
Joe  Scott  &  Associates.  Inc. 
(256)  997-9355  Fax  (256)  997-9656 


LARGE  GROUP  OF  1992  QUIPP 
CONVEYOR  COMPONENTS 
(stream,  floor,  stackers) 
Muller  227  Inserters/Pockets 
Kansa  480  Inserters 
MID-AMERICA  GRAPHICS,  INC. 
(800)  356-4886.  Fax  (816)  887-2762 


NEWSTEC,  INC. 

Specializing  in  SLS/Muller  Martini 
and  Heidelberg  Inserting  Systems 

•  Spare  Parts  •  Training  •  Installation 

•  Mailroom  Systems  •  Inserter  Controls 

•  Buy/Sell  Used  Mailroom  Equipment 
Terry  Connors.  Director  of  Sales 

Phone:  (508)  850-7945 
Fax:  (508)  850-7951 
WWW.  ne  wstec  .com 


NEWSPAPER  APPRAISERS 


MOVIE  REVIEWS 


MINI  REVIEWS.  Essential  information 
for  moviegoers.  Camera  ready.  Star 
photos.  Appealing,  graphic  rating 
system.  Cineman  Syndicate,  RO.  Box 
4433,  Middletown,  NY  10941. 

(914)  692-4572,  Fax  (914)  692-831 1 


PUZZLES 


ABSOLUTELY  the  finest  in  crosswords 
PUZZLE  FEATURES  SYNDICATE 
Call  (800)  292-4308  /  (909)  766-761 7 


JMPC,  Est.  1983,  sells  community,  sub¬ 
urban,  niche,  daily,  and  weekly  news¬ 
papers,  in  90-120  days.  Phone  (614) 
889-9747.  http://www.jmpc.net 


Leader  in  Sale 
of  Community 
Newspapers 

(.'beck  oiir  References 

(214)265-9300 


Ted  Rickenbacher 


Rickenbachcr  Media 

(r.-d  Doco  Dr,  DalLi.s.  I-X  SZIS 
w  w  \\  .rickcnhat  licrmcdiii.com 


NEWSPAPER  APPRAISERS 


APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 


MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554,  Fax  (404)  364-6533 
Lon  W.  Williams 


..if 

Season's  Greetings 
from  all  of  us  at 
Bolitho-Cribb  & 
Associates! 


Bolitho-Cribb 
&  Associates 

Publication  Brokerage 
&  Appraisals 


V\’e  closed  21 
transactions 
representing  49 
publications  in  1999 


Please  call  us  to  discuss  your  options  in  a  sale 

W'Je\  .-J  ■ 

^  i  N 

Tom  Karavakis 
941-403-4133 
268  Edgemere  Way  E., 
Naples.  FL  34105 
tokis  e  mindspringxoit 

fisting  of  publications  for  sale,  go  to  www.cribb.cqpi 


John  Cribb 
406-586-6621 
104  E.  Main,  Suite  402, 
>  Bozeman,  MT  59715 
|cribb@  imt.net 


Jim  Hicks 
307-684-7431 
336  US  16  East, 
Buffalo,  WY,  82834 
jf  hicks  @trib.com 


www.mediainfo.com 
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INDUSTRY  SERVICES 


_ MAILROOM _ 

MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 

(407)  273-5218  Fax  (407)  273-901 1 

STEPPER  (NEWSPAPER  ROLLER) 
Great  condition,  hardly  used 
Only  $6,800 
Call  Art  Hunter 
Paradise  Post 
(530)  877-4413 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817,  Fax  (770)  590-7267 


_ PRESSES _ 

COMMERCIAL  PRESSES/AUXILIARIES 
Brush  Dampener  Conversions 
(81 5)  648-461 1 ,  Fax  (81 5)  648-2856 

EXCELLENT  OPPORTUNITY 
5-unit  Goss  Community  SC/SSC 
comprised  of  1  -three  color  unit  (UOP) . 

1  stacked  unit,  3  mono  units. 

Very  clean.  Can  be  seen  running. 
Inter-Continental  Graphics  Inc. 
(941)  561-6401  inter@sprintmail.com 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528,  Fax  (770)  552-2669 


MOST  EXTENSIVE  SELECTION  OF 
USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com 

USED  PRESSES 

Let  us  help  you  through  the  process. 
Sales  •  Rebuilding  •  Cylinders 
Installation  •  Service 

MOUNTAIN  STATES.  INC. 

(800)  257-3045 


WANTED  TO  BUY 


BUYING  news  photos,  sports,  politics, 
personalities,  events.  Any  quantity, 
anywhere.  Call  Jim  1  (800)  872-9990. 

USED  CHESHIRE 
Call  Art  Hunter 
Paradise  Post 
(530)  877-4413 


WANTED  DEAD  OR  ALIVE 
Muller  Martini/Harris 
Inserters  &  Stitchers/Trimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates.  Inc. 
(256)  997-9355  Fax  (256)  997-9656 


WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817,  Fax  (770)  590-7267 


CIRCULATION  SERVICES 


CIRCULATION  SERVICES 

!!!!  ONE  ALTERNATIVE  FOR 
PRUDENT  NEWSPAPERS !!!! 
Circulation  Development.  Inc. 
Teleservices  For  Newspapers 
(800)  247-2338 
www.circulation.net 


38  YEARS  NEWSPAPER 
EXPERIENCE 


Metro  New  s  Ser\  icc,  Ine 
NationwitleTEI.i:.M.\RKi;TIN(; 
Horace  Southward 
(877)550-1515 
Eric  Southward 
WWW,  metro-news. com 


Aggressive,  Product  Orientated 
Outbound  Telemarketing  Solutions 

Northwest  Circulation  Sales,  Inc. 

A  Full  Business  Partner 

_ (877)  540-8754 _ 

HEADLINE  PROMOTIONS.  INC. 

TELEMARKETING  SERVICES 

NEW  SUBSCRIPTION  GENERATION 
STOP  SAVER  & 
VERIFICATION  PROGRAMS 

Programs  tailored  to  meet  your  needs. 
Professional  representation 
that  you  demand. 

COMPARE!  Test  Programs  Available 

E-mail  Hdline1@aol.com 
for  a  list  of  references. 

Dennis  McQuillan 

_ (800)  260-9823 _ 

MARKETING  PLUS  INC. 
Telemarketing  specialists  in  circulation 
development.  Custom  programs  for 
any  size  publication.  State  of  the  art  pre¬ 
dictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus 
Quantity  sales!  Phone  (732)  738-5100, 
Fax  (732)  738-5115 
E-mail  JanMont@Earthlink.com 

PISA  GROUP 
THE  Newspaper 
Telemarketing  Company 

•  Cold  Calling 

•  Conversions/Stop  Savers 

•  PIA  Experts 

•  Database  Marketing 

•  Finest  References  in  the  Industry 

•  Serving  Newspapers  Since  1976 

(888)  940-2200 
wvvw.thepisagroup.com 
TELE  DIRECT  MARKETING,  INC. 
(912)  226-6100,  Fax  (912)  226-5414 
‘‘newspaper  telemarketing  experts” 

CIRCULATION  SERVICES 


CIRCULATION  SERVICES 

PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 

SPECTRUM  MARKETING  SERVICES 
A  teleservice  solution  for 

•  Cold-call  projects 

•  Stopsaver  projects 

•  Up-grade  projects 

Call  Doug  Reese  (800)  972-6778 


TELEMARKETING  PROFESSIONALS  Inc 
Coast  to  Coast  Telemarketing 
Over  25  years  of  experience 
to  the  Newspaper  Industry 
Our  quality  is  second  to  none 
A!  Schreibman  (800)  830-3776 


COMPUTER  SOFTWARE 


SOFTWARE  for  AR,  classifieds,  schedul¬ 
ing  &  circulation.  Fake  Brains, 

Phone  (303)  791-3301 
http://wvvw.takebrains.com 


EDITORIAL  SERVICES 

COPYEDITING,  PROOFREADING, 
TYPING,  TAPE  TRANSCRIBING. 
Great  references,  low  rates,  quick 
turnaround.  All  work  done  off-site. 
Call  Mrs.  Cohen  (21 2)  873-291 6  or 
cilantro@interport.net 


PRESSROOM  SERVICES 


DO  YOU  NEED  HELP  ON  YOUR 
ELECTRICAL  DRIVE  SYSTEM? 

MASTHEAD  can  provide: 

New  or  used  drive  motors  and  consoles 
for  single  or  double  width  presses. 
Also:  Parallel  drives,  horsepower 
upgrades  or  new  AC  Drive  Con¬ 
versions. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908,  24  hour  line 
(505)842-1357 
PO.  00x1952 
Albuquerque,  NM  87103 

PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Sen/ice  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 1 0 


PUBLISHER  CONSULTANTS 


CIRCULATION  SERVICES,  INC. 

The  Prepaid  Subscription  Telemarketing  Leader 
Offering  The  Programs  Innovative  Circulators  Need. 

•  25%  Minimum  Prepaid  Subscription  Sales 

•  Post  Start  Verification  with  Instant  E-mail 

•  Do-Not-Call  File  Cleanup 

•  Upgrade  Conversions  &  Non-Pay  Restarts 
Call  1-888-343-0470  for  more  information 


CRADICK  &  MINIE.  Confidential  Con¬ 
sultants  to  Publishers.  70  years  com¬ 
bined  industry  experience.  (888)  414- 
5038  or  mminie5382@aol.com 

TRAINING 


PRINTING  BOOKS  FOR 
CREWS-MANAGERS-OWNERS 
CALL  (708)  485-6973 


ACADEMIC 


CAMPUS  NEWSPAPER  ADVISER 
and  assistant  professor  or  associate  pro¬ 
fessor  (tenured),  depending  on  qualifica¬ 
tions.  M.A.  required,  Ph  D.  preferred.  Pro¬ 
fessional  newspaper  experience  re¬ 
quired,  al  least  3  years  preferred.  Experi¬ 
ence  as  college  newspaper  adviser  also 
preferred.  Demonstrated  ability  to  work 
cooperatively  and  ability  to  teach  print 
journalism.  Position  available  June  or 
August  2000.  Send  letter  of  application, 
vita  and  names  of  three  references,  with 
contact  information,  to: 

Dr.  Bruce  Swain,  Chair 
Department  Of  Communication 
Central  Missouri  State  University 
Warrensburg,  MO  64093 
Review  of  applications  will  begin  Febru¬ 
ary  1 5  and  continue  until  filled 
AA/EEO/ADA 


PURDUE  UNIVERSITY  OFFERS 
JOURNALISM  FACULTY  POSITION 
Review  of  application  for  this  position 
begins  Jam  'ary  1 5.  For  information: 
www.sla purdue.edu/academic/comm 
EO/AAE 


SENIOR  LEVEL  MEDIA  MANAGER 
sought  for  the  Lester  M.  Smith  Dist¬ 
inguished  Professorship  in  Media 
Management  at  Washington  State  Uni¬ 
versity's  Edward  R.  Murrow  School  of 
Communication.  Will  teach  courses  in 
media  management  and  allied  fields. 
Ideal  candidate  will  have  talent  and 
passion  for  teaching,  serve  as  mentor 
and  advisor  to  students  and  liaison  to 
professions. 

Position  calls  for  a  person  with  signifi¬ 
cant  professional  experience  in  high 
level  management,  preferably  in  a 
major  market.  Preference  given  to 
candidates  with  talent  for  teaching  and 
presentation  skills. 

Rank  -  Visiting  Professor.  Salary  is  com¬ 
petitive.  Appointment  for  one  aca¬ 
demic  year  with  possibility  for  a  one- 
year  renewal.  Please  send  letter  of 
application,  resume  or  vita,  relevant  pro¬ 
fessional  samples,  and  the  names  of 
five  references  to: 

Professor  Val  Limburg 
Search  Committee  Chair 
Edward  R.  Murrow 
School  of  Communication 
Washington  State  University 
Pullman,  WA  991 64-2520 
(509)  335-3069  limburg@wsu.edu 
Review  of  applications  will  begin  on 
January  15,  2000  and  will  continue  until 
the  position  is  filled.  Starting  date: 
August  16. 2000.  EEO  Employer 


i|[37:'A7?  i:&r  BOX  UHI.HKS  TO 

Editor  &  Publisher 
Classified  Ad  Dept. 
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HELP  WANTED 


ACCOUNTING 


CFO/V.R  OF  FINANCE 
Easton  &  NJN  Publishing  located  in 
Easton,  PA  is  seeking  a  CFO.  We 
require  a  hands  on  executive  who  is 
able  to  deal  with  multiple  publications 
and  aggressive  growth  strategies.  Our 
company  includes  a  growing  50,000 
circulation  daily  newspaper  and  30 
paid  or  free  distribution  weeklies.  The 
ideal  candidate  will  have  Collier- 
Jackson/GEAC  experience,  a  strong 
and  diverse  newspaper  background, 
and  can  work  effectively  with  our 
senior  management  team.  We  require 
a  CFO  that  can  work  with  our  con¬ 
troller  to  handle  all  aspects  of  the  busi¬ 
ness  office,  analyze  situations  and 
offer  creative  solutions.  If  you  want  to 
work  with  a  successful  newspaper 
group  owned  by  MediaNews  Group, 
Inc.,  send  your  resume  to: 

Martin  K.  Till 

CEO,  President  and  Publisher 
Easton  &  NJN  Publishing 
30  North  4th  Street 
Easton.  PA  1 8042 
Fax  (610)  258-6794 
Or  E-mail  to  mtill@express-times.com 


ADMINISTRATIVE 


THE  MAYNARD  INSTITUTE  SEEKS 
a  Director  of  Programs.  Duties  include 
develop  curriculum  for  management 
and  editing  training  with  diversity 
emphasis,  recruit  faculty,  enroll  partici¬ 
pants,  evaluations,  budgeting  and 
overall  management.  Need  back¬ 
ground  in  journalism,  staff  supervision 
and  journalism  training,  strong  com¬ 
munication  skills,  experience  working 
with  different  levels  in  news  organiza¬ 
tions,  and  cross-media  experience. 
Extensive  travel.  Salary  and  benefits 
competitive.  Send  letter  of  application, 
resume  and  3  references  to  Executive 
Search,  Maynard  Institute  for  Journal¬ 
ism  Education,  1211  Preservation  Park 
Way,  Oakland,  CA  9461 2. 

www.maynardije.org 


GENERAL  MANAGER 
The  European  and  Pacific  Stars  and 
Stripes,  the  independent  58.000  daily 
serving  the  military  community  abroad, 
is  seeking  a  General  Manager  for  its 
Washington,  D  C.  office.  Successful 
candidate  will  be  expected  to  manage 
Stateside  affairs  for  the  organization, 
including  advertising,  marketing,  pre¬ 
press,  information  systems,  purchas¬ 
ing  and  contracting  and  office  main¬ 
tenance.  Experience  running  a  news¬ 
paper  operation  and  administering  a 
multi-million-dollar  budget  is  essential. 
Supervises  a  staff  of  30-I-.  Preference 
will  be  given  to  those  who  show  good 
management  skills  and  ability  to  gen¬ 
erate  advertising  revenue.  Salary 
between  $65,000  and  $90,000  depend¬ 
ing  on  experience. 

Send  your  detailed  resume  to: 

E-mail:  jobs@stripes.osd.mil 
FAX:  (202)  782-0547 
SNAIL  MAIL:  WRAMC  NAF  CPO, 
Building  1 1 .  Room  2-72  WRAMC 
Washington,  DC.  20307-5001 
www.mediainfo.com 


ADMINISTRATIVE 


GENERAL  MANAGER  FOR  STARTUP 
Large  newspaper  company  with  prop¬ 
erty  in  major  Midwest  market  seeking 
expeirenced  shopper  or  weekly  news¬ 
paper  general  manager  to  launch  com¬ 
bination  pring/online  shopper  pub¬ 
lication  in  extremely  competitive 
marketplace.  Must  exhibit  the  risk  tak¬ 
ing,  flexibility,  leaderhsip  and  entre¬ 
preneurial  skills  essential  in  a  startup 
company.  Successful  applicants  will 
demonstrate  strong  customer  focus 
and  proven  record  of  revenue  and 
profit  growth.  Resumes  limited  to  daily 
newspaper  experience  will  net  be  con¬ 
sidered.  Send  resumes  to  Box  01144, 
Editor  &  Publisher 
1 51 5  Broadway,  1 2th  FI.  NY,  NY  1 0036 


PUBLISHER 

Times-Shamrock  Communications  has 
an  immediate  opening  for  Publisher  of 
an  18,000  circulation  PM  daily  and 
Sunday  in  colonial  Petersburg,  Virginia. 
Serving  a  market  area  with  unique 
characteristics,  it  represents  three 
diverse  cities  and  three  surrounding 
counties. 

The  ideal  candidate  must  possess  a 
strong  work  history  which  reflects  good 
management  and  leadership  skills.  You 
must  have  considerable  experience,  be 
successful  in  managing  people  and  be 
able  to  create  effective  planning  docu¬ 
ments,  which  include  budgets,  goals 
and  action  plans.  You  should  be  able 
to  lead  a  team  of  managers  toward  a 
commonly  shared  goal.  The  ability  to 
effectively  motivate  and  communicate 
is  also  a  requirement.  Background  in 
commercial  printing  will  be  helpful. 

Times-Shamrock  Communications  is  a 
family-owned  media  corporation 
encompassing  26  print,  12  radio  broad¬ 
casting  properties  and  a  distribution 
company.  We  offer  a  competitive 
salary,  generous  benefits  package  and 
the  opportunity  to  lead  an  award¬ 
winning  newspaper. 

Please  send  resume  and  salary  require¬ 
ments  to: 

Edward  J,  Lynett 

Times-Shamrock  Communications 
149  Penn  Avenue,  Scranton,  PA  18503 


TARGET  MEDIA  PARTNERS, 
one  of  the  nation's  fastest  growing  com¬ 
panies  in  the  weekly  publishing  indus¬ 
try,  has  immediate  openings  for 
qualified  individuals  to  join  our  team. 
We  seek  individuals  with  a  minimum  of 
five  years  experience  as  a  General 
Manager  or  District  Manager.  The 
qualified  candidates  will  train  in  one  of 
our  offices  for  6  to  9  months  and  they 
must  be  willing  to  relocate  to  operate 
their  own  branch  location.  We  offer  com¬ 
petitive  compensation  package  includ¬ 
ing  base  salary,  bonus,  comprehen¬ 
sive  health  insurance,  paid  vacation 
and  401  (k)  program.  Send  resume  and 
cover  letter  to:EDL,1921  Stonebrook 
Drive, Knoxville,  TN  37923. 


to  place  an  ad  contact: 

michelea(5  nieciiainfo.com 


_ ADVERTISING _ 

REGIONAL  ADVERTISING  DIRECTOR 
Industry  leading  newspaper  group 
seeks  experienced,  hands  on  adver-  tis- 
ing  director  to  manage  newspaper  staff 
at  several  Mountain  States  Newspa¬ 
pers,  This  could  be  the  break  you  need 
to  prove  you  can  manage  a  sales  staff 
with  the  best  of  them.  Great  benefits 
package  with  a  low  cost  of  living  in  a 
beautiful  Idaho  community.  Generous 
salary  bonus  and  incentives. 

Send  resume  to: 

Publisher,  South  Idaho  Press 

230  East  Main  Street.  Burley,  ID  8331 8 

AD  DIRECTOR/SALES  MANAGERS 
Visit  www.marks-ferber.com  for  current 
list  of  top  career  opportunities. 


_ ADVERTISING _ 

CLASSIFIED  ADVERTISING  MANAGER 
The  Birmingham  News,  Alabama  s 
largest  daily  newspaper  has  an 
immediate  opening  for  a  Classified 
Advertising  Manager.  Responsible  for 
day  to  day  operations  of  department 
including  personnel,  equipment,  plan¬ 
ning  and  reporting.  Previous  classified 
experience  a  must.  4  year  degree  pre¬ 
ferred.  Mail  or  fax  your  Resume  to: 

The  Birmingham  News 
Human  Resources  Department 
2200  4th  Avenue  North 
Birmingham,  AL  35203 
Fax:  (205)  325-3268 
No  Phone  Calls,  Please 
EOE,M/F,ADA 


ACADEMIC  '  ACADEMIC 


BRIGHAM  YOUNG  UNIVERSITY 

T  DEPARTMENT  OF  COMMUNICATIONS 

he  Brigham  Young  I  nivcrsity  Department  of  Communieations  i.s 
conducting  .searche?'  for  four  tenure  track  positions  Rank  and  salary  will 
be  commensurate  with  academic  credentials,  qualifications  and  experi¬ 
ence.  Both  professional  and  teaching  experience  is  desirable.  Ph.D.  or  .\BD 
preferred.  Positions  include  print  and  broadcast  journalism,  and  marketing 
communication,  advertising  and  public  relations.  Canilidates  should  he  pre¬ 
pared  to  teach  in  a  profe.ssionally-oriented  program  anti  in  a  mass  commu¬ 
nications  core  including  research,  writing  anti  ethics.  Participation  at  the 
graduate  level  is  also  likely.  Interestetl  parties  shoultl  view  (vtrsition  tlescrip- 
tions  on  the  internet  at  http:  comms.byu.etlu  or  ret|uest  [xtsition  descrip¬ 
tions  from  Bttbeta  Powell  at  E-5()9  HF.YC.  BVl  '.  Provo.  I  T  8-i602,  or  by  call¬ 
ing  (801 1  3”8-299~.  or  by  e-mail  to  Bobeta_Povvell(t'  byu.etiu. 

.Adherence  to  high  stantlartls  of  ethical  conduct  anti  to  rules  of  Ix-havitir  of 
the  spon.soring  institution.  The  Church  of  Jesus  Christ  of  Uuter-tlav  Saints, 
i.s  requiretl.  B'^T  is  an  et|ual  opportunity  employer.  Preference  is  given  to 
LDS  applicants.  The  deadline  for  all  applications  is  February  29. 2000. 


ACADEMIC  ACADEMIC 


POSITION  ANNOUNCEMENT  ' 
CENTER  DIRECTOR 

DONALD  W.  REYNOLDS  NATIONAL  CENTER  . 
FOR  THE  COURTS  AND  MEDIA 


Reporting  to  the  Dean,  the  Director  of  the  Natitmal  Center  ftir  the  Courts 
and  .Metlia  will  be  res[M)nsihle  for  direct  .su(XTvision  of  all  programs  and 
program  components  generatetl  by  the  Center.  The  Director  will  be 
responsible  for  hiring  the  Center's  staff  Working  as  part  of  the  NJC  team, 
the  Director  will  work  in  conjunction  with  other  directors  of  the  College 
in  the  yearly  planning  of  College  programs.  The  Director  will  :il.so  work 
with  the  Revnolds  School  of  Journalism  at  the  Iniversitv  of  .\evatla,  Reno, 
as  part  of  the  Center  s  collaborative  effort  with  that  institution.  The 
Director  will  work  to  develop  relationships  between  the  Center  and 
national  media  organizations.  Experience  as  a  working  print  or  electronic 
journalist  and  strong  organizational  and  ailministrative  skills  are  retiuired. 
A  law  degree  and  experience  in  courtroom  reimrting  are  (vreferretl. 

Plea.se  send  resume  in  confitlence  by  Februarv  15.  2()()<)  to: 

President  Percy  R.  Luney,  Jr. 

The  National  Judicial  College 
Judicial  College  Building,  MS  358 
University  of  Nevada,  Reno 
Reno,  NV  89557 
Fax:  (775)  78-*-*234 

AN  EQUAL  OPPORTUNITY  EMPLOYER 


EDITOR  4  PUBLISHER  JANUARY  3.  2000 
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HELP  WANTED 


ADVERTISING 


ADVERTISING 


ADVERTISING 


DISPLAY  ADVERTISING  MANAGER 
Pioneer  Press,  publisher  of  53  sub¬ 
urban  Chicago  newspapers,  seeks  an 
advertising  manager  to  oversee  dis¬ 
play  sales  for  our  West  Group. 
Supervise  account  executives  and  sup¬ 
port  staff.  Generate  revenue  through 
sales  efforts  with  staff.  Maintain 
excellent  customer  and  community 
relations.  Requires  minimum  5  years 
advertising  sales  and  management 
experience.  Must  have  strong  commu¬ 
nication  and  sales  skills.  Excellent  com¬ 
pensation  and  benefits.  Send,  fax  or  E- 
mail  your  resume  to: 

Advertising  Director 
Pioneer  Press  Newspapers 
3701  W.  Lake  Avenue,  Glenview,  IL  60025 
Fax:  (847)  486-7454 
E-mail:  display@pioneerlocal.com 

ADVERTISING  DIRECTOR 
The  Times  Leader,  a  Northeastern  Pen¬ 
nsylvania  50,000  daily  newspaper,  is  look¬ 
ing  for  a  creative,  imaginative,  experi¬ 
enced  individual  to  lead  its  advertising 
operation.  Candidate  must  be  an 
innovator  and  developer  of  people  who 
can  implement  successful  programs 
designed  to  improve  growth  in  advertis¬ 
ing  revenue.  Competitive  salary,  bonus 
and  flexible  benefits  program.  Reply  with 
resume  and  compensation  history  to: 
Colleen  Wateski,  Personnel  Director, 
The  Times  Leader,  1 5  North  Main  St. 

Wilkes-Barre,  PA  18711 


LAYOUT  SPECIALIST 
Naples,  FL 

The  Naples  Daily  News  in  beautiful 
Naples.  FL  is  looking  for  a  layout 
specialist  to  administer  the  Layout 
8000  dummying  system.  Should  have 
prior  newspaper  experience  and  be  com¬ 
puter  literate.  Please  send  resume  and 
salary  requirements  to: 


ADVERTISING  DIRECTOR  -  Start  the 
new  year  with  a  privately  held,  small 
daily  newspaper  in  Northern  New  Eng¬ 
land.  Team  player  wanted.  Write: 

Box  01140,  Editor  &  Publisher 
1515  Broadway  12th  FI,  NY,  NY  10036 


NATIONAL  ADVERTISING  MANAGER 
The  Austin  American-Statesman  seeks 
an  innovative  individual  to  fill  a  key  posi¬ 
tion  in  our  Advertising  Department.  The 
National  Advertising  Manager  will  have 
direct  management  responsibility  for  the 
development  and  execution  of  a 
strategic  plan  to  consistently  increase 
advertising  revenue  from  national  rated 
business  through  the  leadership  and 
teamwork  of  a  five-person  department. 
In  addition  to  growing  national  business 
for  the  newspaper,  this  position  will  be 
responsible  for  leading  sales  efforts  of  a 
new  technology  product  launched  this 
year,  strategic  planning,  development  of 
appropriate  pricing  programs,  conduct¬ 
ing  sales  presentations,  training  and 
development  of  staff,  directing  national 
rep  firm  strategies,  deploying  available 
re-  sources  and  recommending  new  re¬ 
sources  as  needed,  building  rela¬ 
tionships  with  national  advertising  agen¬ 
cies.  national  rep  firms,  key  advertiser 
media  directors  and  decision  makers,  as 
well  as  attending  trade  shows  or  confer¬ 
ences  as  appropriate  for  networking 
new  and  existing  customers.  Qualified 
candidates  will  bring  3-5  years  of  lead¬ 
ing  a  successful  sales  force.  In  addition, 
will  possess  strong  problem  solving  and 
negotiation  skills  and  have  expense  and 
revenue  budgeting  experience. 

Austin  American-Statesman 
Fluman  Resources  Department 
305  S  Congress  Ave.,  Austin,  TX  78704 
Monday  -  Friday  9AM  -  Noon 
Fax:  (512)  445-3883 
E-mail:  aa-sjobs@statesman.com 
Equal  Opportunity  Employer 
Pre-employment  Drug  Test  Required 


FAX  YOUR  AD  TO  ( 2 12)929-1 259 


RETAIL  ADVERTISING  MANAGER 
The  Leaf-Chronicle,  a  Gannett  daily  in 
Clarksville,  TN,  seeks  an  experienced 
advertising  sales  manager.  Ideal  can¬ 
didate  will  be  a  strong  motivator  and 
trainer  with  excellent  communication 
and  sales  skills  combined  with  man¬ 
agement  experience  which  includes  a 
strong  track  record  of  achieving  and 
surpassing  goals. 

Position  offers  a  competitive  salary, 
excellent  bonus  program  and  compre¬ 
hensive  benefit  package,  including 
401  (k).  The  Leaf-Chronicle  is  com¬ 
mitted  to  a  diverse  workforce:  women 
and  minorities  are  especially 
encouraged  to  apply. 

Please  send  your  resume  including 
salary  history  to: 

Sara  McKissick,  Advertising  Director 
Leaf-Chronicle 
RO.  Box  31 029 
Clarksville.  TN  37040-0018 


LOCAL  SALES  MANAGER 
Live  and  work  in  one  of  the  most  beau¬ 
tiful  and  charming  cities  in  the  old 
south!  Charleston  is  booming.  If  you 
have  a  minimum  of  3  years  experience 
leading  an  advertising  department  with 
all  the  bells  and  whistles,  send  your 
resume  and  cover  letter  to  Joel 
Cardwell,  display  advertising  manager 
134  Columbus  Street,  Charleston,  SC 
29403. 

E-mail  jcardwell@postandcourier.com  or 
Fax  (843)  937-5463  EOE 


ADVERTISING  BUSINESS 
MANAGER 

Ready  to  take  your  career  to  the  next 
level  in  one  of  Newsweek  Magazine’s 
iTop  10  Hottest  Tech  Cities?!  Would  you 
mind  living  in  the  city  named  #2  in 
Money  Magazine's  iBest  Places  to 
Live?!  Have  both  financial  analysis  and 
systems  management  experience? 
Then  you  could  be  the  candidate  we 
seek  to  fill  an  innovative  new  position 
at  the  Austin  (Texas)  American- 
Statesman.  Reporting  to  the  Vice  Pres¬ 
ident  of  Advertising,  the  Advertising 
Business  Manager  will  be  responsible 
for  financial  analysis  and  budgeting, 
creative  services,  ad  make-up  and 
quality  improvement  processes,  as 
well  as  sales  force  automation.  Will 
work  closely  in  collaboration  with 
advertising  managers  as  well  as  other 
newspaper  departments  such  as  ITS, 
Accounting,  and  Marketing.  Qualified 
candidates  will  bring  3-5  years  of 
experience  leading  both  financial  and 
technical  teams,  along  with  solid  prob¬ 
lem  solving  and  negotiation  skills  to 
this  key  role.  Please  submit  your 
resume  with  cover  letter  summarizing 
your  qualifications  to: 

Advertising  Business  Manager 
Human  Resources 
Austin  American-Statesman 
RO.  Box  670,  Austin,  TX  78767 
You  may  instead  E-mail  to: 

aa-sjobs@statesman.com  or 
Fax  to  (51 2)  445-3883 
Pre-employment  drug  test  and  back¬ 
ground  required.  EOE 


ART/EDITORIAL 


GRAPHICS  DESIGNER 
Colorful  and  lively  100,000-1-  morning 
daily  in  Yale's  hometown,  seeks  a 
dynamic,  innovative  graphics  designer 
from  the  Northeast  to  work  with  two 
associates  on  graphics  presentation. 
Strong  computer  and  design  skills 
essential.  Minorities  are  encouraged  to 
apply.  Letter,  resume  and  3  samples  of 
your  work  to: 

Jack  Kramer,  editor 
New  Haven  Register  40  Sargent  Drive 
New  Haven,  CT  0651 1-591 8 
NO  PHONE  CALLS.  PLEASE 


ART/GRAPHICS 


SPORTS  DESIGNER  -  The  Washington 
Times  has  expanded  its  sports  section 
and  needs  talented  designer  to  back  up 
Sunday  Editor  and  design  centerpieces 
during  week.  QuarkXPress  a  must.  Talent 
and  enthusiasm  more  important  than 
experience.  Contact: 

Mark  Hartsell,  sports  editor 
3600  New  York  Avenue,  NE 
Washington,  DC  20002 


CIRCULATION 


CIRCUL'.TION  DIRECTOR  wanted  for 
28K/30K,  daily/Sunday,  seven  day,  in 
the  St.  Louis  metro  area.  We  need  a 
CD  that  can  sell  newspapers,  and 
teach  the  staff  to  do  the  same.  Solid 
home  delivery  and  single  copy  knowl¬ 
edge  is  a  must.  Your  should  be  fluent 
in  ABC  and  have  an  understanding  for 
budgeting  and  financial  reporting. 
Perfect  for  an  assistant  CD,  ready  to 
move  up.  Send  me  (no  phone  calls) 
your  resume  and  salary  expectations. 

Jim  Shrader,  Publisher 
THE  TELEGRAPH 
PO.  Box  278 
Alton,  IL  62002 


CIRCULATION  DIRECTOR 
Small  daily  newspaper  in  Zone  2,  pub¬ 
lished  Monday  -  Saturday  with  a 
circulation  of  7,800  is  seeking  a  hands- 
on  community  oriented  professional  to 
lead  circulation  department.  Excep¬ 
tional  customer  service  skills  and 
strong  single  copy  sales  are  a  must. 

If  you  like  a  challenge  you  may  be 
right  for  us.  Qualified  applicants 
should  submit  a  resume  and  cover  let¬ 
ter  with  salary  requirements  to: 

Box  01142,  Editor  &  Publisher, 

1515  Broadway,  1 2th  FI,  NY.  NY  1 0036. 


TAKE  YOUR  NEXT  CAREER  STEP 
Anderson.  Randles  &  Associates  is 
asked  by  clients  to  fill  top-level  circula¬ 
tion  positions  across  the  country.  For 
consideration  for  current  or  future 
employment  opportunities,  send  your 
resume  to: 

Don  Michel 

Anderson.  Randles  &  Associates 
31 1  Rock  Ridge  Road  NW 
Cedar  Rapids,  lA  52405 
You  can  also  fax  your  resume  to  (31 9) 
390-9289.  Or  visit  our  web  site  at: 
www.AndersonRandles.com 
All  resumes  held  in  strict  confidence 

www.mediainfo.com 


Robert  C.  Smith 
Naples  Daily  News 
1075  Central  Ave. 
Naples,  FL  341 02 


ADVERTISING 


ADVERTISING 
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HELP  WANTED 


CIRCULATION 


CIRCULATION/DISTRIBUTION 
MANAGER 


CIRCULATION 


CITY  CIRCULATION  MANAGER 
JOURNAL  GAZETTE 


EDITORIAL 


CIRCULATION 


CIRCULATION  MANAGER 
Connecticut  7  day  operation  is  seeking 
an  experienced,  motivated  circulation 
manager  to  lead  circulation  operations. 
The  ideal  candidate  will  have  a  strong 
background  in  leadership  and  sales  to 
increase  single  copy,  home  delivery  and 
NIE  circulation.  Solid  knowledge  of  ABC 
and  skills  in  budgeting  and  financials 
imperative. 

Competitive  salary  and  comprehensive 
benefits  package  offered.  Send  cover  let¬ 
ter.  and  resume  and  salary  requirements 
to: 

Box  01143,  Editor  &  Publisher 
1515  Broadway.  12th  FI,  NY  NY  10036 


CIRCULATION  MARKETING 
MANAGER 
HAWAII 

Metro  seven-day  newspaper  agency  has 
an  excellent  opportunity  to  develop 
sales  strategies,  tactics,  and  budgets  to 
increase  circulation.  Position  requires 
working  knowledge  of  circulation  opera¬ 
tions  and  sales  for  home  delivery  and 
single  copy:  soph-  isticated  analytical 
skills:  demons-  trated  success  in  defin¬ 
ing  objectives  and  problem-solving  as 
well  as  developing  consensus.  In  addi¬ 
tion,  strong  written  and  verbal  skills,  pro¬ 
ven  budget  development  and  manage¬ 
ment  abilities,  working  knowledge  of 
available  consumer  research  and  the 
development  of  primary  research,  and 
experience  in  various  sales  tactics  with  a 
working  understanding  of  targeted 
marketing. 

Responsibilities  will  include:  Initiating 
and  executing  sales  campaigns,  con¬ 
sumer  promotions,  and  events:  working 
with  various  managers  to  assist  in 
circulation  growth  as  well  as  the  devel¬ 
opment  of  circulation  management 
tools:  and  development  of  sales  people 
to  achieve  circulation  goals.  Salary  com¬ 
mensurate  with  experience. 

Fax  resume  and  cover  letter  including 
salary  requirements  to: 

T.  Deiner.  Hawaii  Newspaper  Agency 
(808)  535-8554  or  E-mail: 
tdeiner@honolulu.gannett.com 

SALES  CREW  MANAGER  WANTED 
Growing  SW  market  needs  employee 
salescrew  manager.  Ideal  candidate  will 
have  strong  communication  skills  and 
door  to  door  sales  background.  Salary 
plus  commission,  monthly  bonus,  ex¬ 
cellent  benefits.  Send  resume  to  Star- 
Telegram.  Attn.  Kyle  Mays.  685  John  B. 
Sias  Memorial  Pkwy,  Fort  Worth,  TX  76134 
or  Fax  (817)215-2266 


CIRCULATION  MANAGER 
A  group  of  weekly  papers  is  looking 
for  an  aggressive  circulation  pro  to 
lead  two  Wednesday/Friday  pub¬ 
lications  plus  TMC  into  the  year  2000 
in  Zone  two.  We  offer  a  competitive 
salary  and  benefit  package.  The  ideal 
candidate  would  have  a  minimum  of  2 
to  3  years  of  circulation  management 
experience. 

Qualified  candidates  should  send  a  let¬ 
ter  of  interest  with  their  resume  to: 

Box  01131,  Editor  &  Publisher 
1 51 5  Broadway,  1 2th  FI.  NY,  NY  1 0036 

www.mediainfo.com 


Circulation/lnsert  Distribution  Manager 
wanted  for  Middlesex  NJ  office  of  large, 
extremely  successful,  targeted  satura¬ 
tion,  private  postal  system.  Salary  wide 
open  to  the  right  person.  This  individual 
must  have  a  minimum  5  years  experi¬ 
ence  in  free  or  TMC  distribution  of 
advertising  inserts  or  newspapers.  The 
primary  responsibility  of  this  job  is  to  get 
every  insert  delivered  to  every 
designated  home.  This  manager  will 
have  excellent  communication  skills,  will 
be  detail  oriented,  street  smart  and  will 
lead  by  example.  It  is  his  responsibility 
to  establish  accountability  for  every  insert 
from  the  minute  it  reaches  the  warehouse 
door  until  the  moment  it  arrives  on  the  con¬ 
sumers  porch.  CBA  is  involved  in  the 
delivery  of  more  than  5  billion  circulars  to 
12  million  homes  yearly  in  the  North¬ 
eastern  United  States.  Weekends  are 
part  of  this  job.  Excel  and  Microsoft 
Word  experience  helpful.  Company  paid 
benefits.  Please  fax  your  resume  to  Inga 
at  (201)  587-8308.  CBA  Industries  is  an 
equal  opportunity  employer.  CBA 
Industries,  Inc., 

50  Eisenhower  Drive, 

Paramus,  NJ  07652 
Phone  (201)  587-1717 

RETENTION  MANAGER 
The  Sacramento  Bee,  a  division  of 
McClatchy  Newspapers  Inc,,  has  an 
exciting  opportunity  available  for  a 
Retention  Manager  to  work  with  our 
Consumer  Marketing  team.  The  indi¬ 
vidual  in  this  newly-created  position 
will  initiate  and  develop  an  industry¬ 
leading  program  for  retaining  newspa¬ 
per  subscribership,  manage  and 
oversee  all  subscriber  retention  efforts 
conducted  at  The  Bee,  and  forge  part¬ 
nerships  with  organizations  and  busi¬ 
nesses  to  enhance  The  Bee  s  retention 
efforts.  We  are  seeking  a  professional 
with  the  following  qualities  and  skills: 

•  Proven  success  in  customer  reten¬ 
tion/loyalty  program  development 
and  management 

•  Excellent  motivational  leadership 
skills 

•  Highly  organized  and  creative, 
excellent  analytical  and  written  skills 

•  Prior  newspaper  industry  experience 
The  Sacramento  Bee  offers  a  com¬ 
petitive  salary  plus  an  extensive  bene¬ 
fits  package  including  401  (k)  and  fit¬ 
ness  and  child  care  centers.  The  Sacra¬ 
mento  Bee  is  located  Northern  Califor¬ 
nia  in  a  beautiful  area  that  offers  city  or 
country  living,  close  proximity  to  San 
Francisco  and  Lake  Tahoe,  short  com¬ 
mutes,  and  affordable  housing.  Please 
fax  resume  and  cover  letter  to: 

(916)  321-1984 

Or  mail  to: 

The  Sacramento  Bee 
Human  Resources 
RO.  Box  1 5779,  Sacramento,  CA  95852 


EDITORIAL 


NEWS  EDITOR  needed  to  lead  5  person 
copy  desk  at  Idaho  State  Journal. 

Call  Steve  Miller  at  (208)  239-31 21 


The  Journal  Gazette,  a  northeast  Indi¬ 
ana  daily  newspaper,  is  seeking  a  City 
Circulation  Manager.  Duties  will  include 
the  achievement  of  budgeted  circulation 
goals  for  The  Journal  Gazette, 
supervision  of  JG  city  distribution  oper¬ 
ation  and  increase  of  JG  city  circulation 
penetration. 

The  ideal  candidate  must  possess  fun¬ 
damental  accounting  principles,  market¬ 
ing  strategies,  management  concepts 
with  excellent  written  and  oral  commu¬ 
nication  skills  and  per-  sonal  computer 
skills.  One  year  of  distribution  center 
manager  experience  or  one  year  of 
home  delivery  experience  required.  Col¬ 
lege  education  preferred. 

Competitive  salary  and  excellent  bene¬ 
fits  offered.  Please  send  resume  includ¬ 
ing  salary  history  to: 

Human  Resources 
Fort  Wayne  Newspapers 
600  West  Main  Street 
Fort  Wayne.  IN  46802 
Fax:  (219)461-8749 

EDITORIAL 


A  25,000  CIRCULATION  daily  in 
Ashland,  KY,  seeks  reporter  for 
immediate  opening.  Looking  for  self¬ 
starter  with  excellent  interviewing  and 
writing  skills.  Competitive  pay  and 
benefits.  Send  cover  letter,  resume, 
clips  and  references  to: 

Amanda  Gilmore 
The  Daily  Independent 
RO.  Box  31 1 ,  Ashland,  KY  41 105-031 1 


EDITORIAL 


ARIZONA  DAILY  STAR 
Because  of  planned  expansion,  the  Ari¬ 
zona  Daily  Star  has  a  number  of  open¬ 
ings.  If  you  have  at  least  three  years 
experience  and  are  comtortable  working 
in  a  team  environment,  this  may  be  the 
place  for  you.  We  are  only  60  miles  from 
the  Mexican  border,  so  fluency  in 
Spanish  is  a  big  plus.  If  you  are 
interested  in  any  of  the  jobs  listed,  send 
a  resume  and  cover  letter  to: 

Bobbie  Jo  Buel.  Managing  Editor 
4850  S.  Park  Avenue 
Tucson,  AZ  8571 4. 

The  Star  is  a  Pulitzer  newspaper. 
Metro  editor 
Sports  editor 
Photo  director 
Assistant  features  editor 
Assistant  photo  director 
Neighbors  editor 
2  metro  reporters 
Business  reporter 
Restaurant  critic 
Photographer 
Pop  music  writer 
Page  designer 
Paginator 
Police  reporter 


CORPORATE  COMMUNICATIONS 
National  wood  products  trade  associa¬ 
tion  seeks  full-time  corporate  commu¬ 
nications  writer.  Three  years  experi¬ 
ence  required.  Mid  30's  salary,  com¬ 
petitive  benefits,  great  location  and 
staff.  Send  cover  letter,  resume  and  5 
clips  to: 

Corporate  Communications 
RO.  Box  1 1 700,  Tacoma.  WA  9841 1 


EDITORIAL 


Sngfor'an  FT.  LAUDERDALE 

experienced  and 

dynamic  editor  to  manage  its  news  and 
entertainment  weekly  in  Ft.  Lauderdale.  This 
position  requires  a  solid  background  in  news 
and  superior  management  ability.  The 
managing  editor  works  directly  with  writers  to 
help  shape  local  news  coverage  and  to  edit 
magazine-length  stories.  The  managing  editor 
also  supervises  the  day-to-day  operations  of 
the  editorial  department.  Fine  writing  and 
editing  skills  are  essential:  the  interview 
process  includes  a  test. 

New  Times  offers  competitive  salaries  and 
benefits.  Interested  candidates  should  send 
cover  letter,  resume  and  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

RO.  Box  5970 
Denver,  CO  80217 

To  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 
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ASSISTANT  CITY  EDITOR/ 
PROJECT  TEAM  LEADER 
National  and  regional  acclaim  and  prizes 
have  followed  the  Mobile  Register's  rise 
to  become  one  of  the  most  aggressive 
daily  newspapers  in  the  Southeast.  Now 
is  your  chance  to  join  the  team  in  a  newly 
open  position  on  the  city  desk.  The 
100,000-plus  circulation  Register— a 
Newhouse  newspaper  on  Alabama's 
beautiful  Gulf  Coast— seeks  an  experi¬ 
enced.  hard-hitting  jour-  nalist  for  the  posi¬ 
tion.  Responsibilities  include  story  devel¬ 
opment,  editing  of  daily  copy,  overseeing 
projects/enter-  prise  work  and  staff  man¬ 
agement/administrative  duties.  Candi¬ 
dates  must  display  strong  word  editing 
skills,  as  well  as  the  ability  to  lead  in- 
depth  projects  Coordination  of  graphics/ 
photos  and  ability  to  coach  reporters 
essential.  Send  resume,  clips  to: 

Dewey  English,  Managing  Editor 
PO.  Box  2488,  304  Government  St. 

Mobile,  Ala.  36652. 

REPORTER 

For  ethnic  newspaper  BA  in  business 
administration.  Writing  skills  in  Chinese 
ather  business  news  and  write  stories 
about  the  Chinese  community.  $16,000 
per  year.  Resume  only: 

Raymond  Ching 

1803  N.E.  146  Street,  North  Miami,  FL33181 


EDITORIAL 


CNN  Interactive  is  expanding  its 
domestic  and  international  coverage 
and  has  openings  for  associate  editors 
on  various  shifts  in  our  24-hour  opera¬ 
tions.  AEs  play  a  key  role  in  story 
presentation  by  finding  pictures  and 
sound  and  coming  up  with  interactive 
ways  of  supplementing  the  text  of 
stories.  Candidates  should  have  two 
years  professional  experience,  a  strong 
knowledge  of  U.S.  and  international 
news,  a  writing  background  and  the 
ability  to  think  editorially,  visually  and 
creatively.  Broadcasting  or  multimedia 
experience  is  a  plus.  You  don't  have  to 
be  a  computer  expert,  but  you  must  be 
familiar  with  the  Web  and  eager  to 
adapt  to  a  new  form  of  journalism. 
Send  letter  and  resume  via  E-mail  to: 
interactive.jobs@turner.com 
No  phone  calls,  please 


IMMEDIATE  OPENING  FOR 
entry-level  semi-weekly  reporter  on 
award-winning  Texas  Gulf  Coast 
newspaper,  English  or  J-degree  pre¬ 
ferred.  Macintosh,  QuarkXPress  and 
photography  experience  helpful.  For 
details  on  how  to  apply,  call : 

Chris  Barbee  at  (409)  543-3363  or 
E-mailchris_barbee@leader-news.com 
Also  see  www.leader-news.com 


EDITORIAL 


CITY  EDITOR  -  The  Merced  Sun-Star, 
an  AM  daily  in  the  heart  of  the  San  Joa¬ 
quin  Valley  in  California,  is  looking  for  a 
city  editor  to  guide  and  motivate  a  staff 
of  eight  reporters  and  four  photo¬ 
graphers.  Competitive  salary  to  the  right 
person.  Send  resume  and  clips 
(or  statement  of  news  philosophy)  to: 

Vern  Williams,  Managing  Editor 
PO.  Box  739,  Merced,  CA  95341 
Or  E-mail  at: 

editor@mercedsun-star,com  EOE 


EVER  THOUGHT  LIVING 
in  Vermont  could  be  a  reality?  It  can  if 
your  skills  match  our  needs.  We  re  in 
need  of  a  webmaster  to  strategize, 
build,  and  develop  our  newspapers’ 
web  presence.  If  you  like  the  challenge 
of  building  an  online  community,  have 
lots  of  energy  and  want  to  work  in  a 
team-oriented  atmosphere,  send  your 
resume,  salary  requirements,  and  work 
samples  to: 

Grade  Johnston,  New  Media  Director 
The  Rutland  Herald 
PO.  Box  668,  Rutland.  VT  05702 
Or  E-mail:  graciej@rutlandherald,com 
We  re  an  Equal  Opportunity  Employer 
that  provides  excellent  compensation 
and  taenefits. 


IDWEST 


NewTimes 


New  Times  has  added  three  Midwestern 
cities  to  its  group  of  award-winning, 
magazine-styie  newsweeklies.  Our 
papers  publish  hard-hitting  news  stories, 
engaging  features  and  provocative 
music  and  arts  coverage  in  eleven 
cities  coast  to  coast. 


(Now  we'd  like  to  increase  the  staffs  at 
our  newest  papers  in  St.  Louis,  Cleveland  and 
Kansas  City.  We  are  looking  for  writers  and 
editors  who  can  craft  compelling  narratives,  analyze 
complex  subjects  and  put  a  city's  news  in  perspective. 


New  Times  offers  competitive  salaries  and  benefits. 


EDITORIAL 


BUSINESS  EDITOR 

The  South  China  Morning  Post  of 
Hong  Kong,  East  Asia's  leading 
English-language  newspaper,  is  seek¬ 
ing  an  editor  to  direct  a  70-person  staff 
in  coverage  of  business  and  financial 
news  from  Hong  Kong,  China  and  the 
region.  The  appointment  can  be 
effective  immediately,  replacing  the  cur¬ 
rent  business  editor  who  has  taken 
another  position  within  the  company. 
Applicants  should  have  experience 
managing  a  news  team,  with  a  proven 
record  of  encouraging  both  breaking 
news  and  analytical  reporting  of 
economic  subjects.  The  successful 
applicant  will  be  able  to  work  in  a 
multinational,  multilingual  environ¬ 
ment,  and  to  continue  developing  the 
professional  standards  of  the  SCMP 
staff. 

Knowledge  of  the  business  and 
economic  scene  in  Greater  China,  and 
the  rest  of  East  Asia,  would  be  a 
decided  advantage,  as  would  a  com¬ 
mand  of  Cantonese,  or  Mandarin.  But 
these  are  not  mandatory.  More  impor¬ 
tant  are  the  ability  to  manage  a  large 
and  diverse  news  team,  with  the  ability 
to  recognize  stories  and  their  underly¬ 
ing  trends,  and  turning  these  into 
accurate  and  objective  spot  news, 
feature  and  commentary  articles.  A 
talent  for  encouraging  investigative 
journalism  would  also  be  welcomed. 

The  SCMP  offers  highly  competitive 
terms.  Please  send  applications  to 
Robert  Keatley,  editor.  South  China 
Morning  Post,  28/F,  Dorset  House  979 
King's  Road,  Hong  Kong. 

Tel.  (Oil)  (852)  2565-2250: 

Fax  (Oil)  (852)  2516-7478 


CITY  EDITOR 

The  Leaf-Chronicle,  a  growing  22,000- 
circulation  AM  daily/Sunday  in 
Clarksville,  TN,  seeks  a  motivated 
local-news  specialist  to  take  charge  of 
braking  news  coverage  and  com¬ 
munity  oriented  enterprise.  We  re  look¬ 
ing  for  a  leader  with  proven  reporting 
skills  and  supervisory  ability  A  Gan¬ 
nett  newspaper,  we  re  less  than  an 
hour  from  Nashville.  We  offer  terrific 
benefits  including  pension  and  401  (k) 
plan.  To  apply,  send  a  cover  letter, 
resume  and  samples  of  your  section/ 
work  to: 

Richard  V.  Stevens,  Executive  Editor 
Leaf-Chronicle 
PO.  Box  31 029 
Clarksville.  TN  37040-001 8 
The  Leaf-Chronicle  is  committed  to  a 
diverse  workforce;  women  and  minor¬ 
ities  are  especially  encouraged  to 
apply. 


EDUCATION  REPORTER  -  The  Daily 
Star,  an  award-winning  15,000  after¬ 
noon  community  newspaper  in  a  grow¬ 
ing  college  town,  needs  an  enterpris¬ 
ing  reporter  with  strong  writing  skills  to 
cover  news  and  features  on  our  educa¬ 
tion  beat.  Send  resume  and  a  few  sam¬ 
ples  of  best  work  to: 

The  Daily  Star 

Managing  Editor  Lil  Mirando 
PO.  Box  1149,  Hammond,  LA  70404 
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HELP  WANTED 


ASSISTANT  CITY  EDITOR 
The  Santa  Cruz  County  Sentinel  is 
looking  for  a  do-it-all  news  person 
sharp  enough  to  edit  big  stories  and 
supervise  community  reporting, 
understand  the  importance  of  visuals 
and  bright,  accurate  writing,  design 
vibrant  news  pages  and  chase  the 
kind  of  stuff  that  only  breaks  late,  all 
the  while  readying  herself  or  himself  to 
someday  become  city  editor.  So  why 
choose  us?  For  one,  the  Sentinel  is  a 
great  paper  to  work  at  and  one  that  is 
committed  to  improving  and  growing 
in  the  21st  century.  For  another,  who 
wouldn't  want  to  live,  play  and  work 
along  California's  Central  Coast?  The 
Sentinel  is  a  28,000  daily  owned  by 
Dow  Jones/Ottaway.  Please  reply  by 
written  word  or  E-mail  with  a  cover  let¬ 
ter  and  resume  to: 

Managing  Editor  Don  Miller 
RO.  Box  638,  Santa  Cruz,  CA  95061 
or  dmiller@santa-cruz.com 
No  phone  calls,  please 


CNN  INTERACTIVE  is  expanding  its 
domestic  U.S.  coverage  and  has  open¬ 
ings  for  writers,  copy  editors  and  sec¬ 
tion  editors.  Candidates  should  have  a 
minimum  of  5  years  of  hard  news  expe¬ 
rience,  the  ability  to  handle  breaking 
news  under  heavy  deadline  pressure 
and  a  proven  ability  to  present  complex 
subjects  in  an  understandable  way. 
Writers  and  copy  editors  must  have  a 
newspaper  or  wire  sen/ice  background. 
Broadcasting  or  multimedia  experience 
is  a  plus  for  all  positions,  especially  sec¬ 
tion  editors.  Positions  will  be  in  Atlanta 
on  various  shifts  in  our  24-hour  opera¬ 
tions.  You  don't  have  tc  be  a  computer 
expert,  but  you  must  be  familiar  with 
the  Web  and  eager  to  adapt  to  a  new 
form  of  journalism.  Send  letter  and 
resume  via  ‘i-mail  to: 

interactive.jobs@turner.com 
No  phone  calls,  please 


FLORIDA  TREND  MAGAZINE, 
the  award-winning  statewide  business 
publication,  seeks  an  experienced 
copy  editor  with  outstanding  organiza¬ 
tional  skills  as  its  managing  editor. 
Requirements:  Familiarity  with  Florida 
and  Florida  business  issues.  Outstand¬ 
ing  copyediting  and  proofreading 
skills.  High  journalistic  goals  and  stan¬ 
dards.  A  cooperative,  collegial  app¬ 
roach  to  work.  Significant  interests  out¬ 
side  the  job.  Supervisory  experience  is 
a  plus,  but  not  required.  Salary  nego¬ 
tiable  depending  on  experience.  Clips 
and  resume  -  no  phone  calls  -  to: 

Mark  R.  Howard,  Executive  Editor 
Florida  Trend,  490 1  st  Ave  S. 

St.  Petersburg,  FL  33701 


MANAGING  EDITOR 
Independent  Jewish  community  weekly 
seeks  managing  editor.  Competitive 
salary,  benefits.  At  least  5  years’  print 
journalism  experience  a  must.  Jewish  com¬ 
munity  knowledge  helpful.  Send  re¬ 
sume,  clips,  letter  to: 

Flo  Eckstein,  Editor 
Jewish  News  of  Greater  Phoenix 
1625  E.  Northern  Avenue,  Ste  106 
Phoenix,  AZ  85020 

www.mediainfo.com 
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COPY  EDITOR  —  Come  to  one  of 
America's  most  beautiful  places  — 
Hilton  Head  Island.  The  Island  Packet, 
a  McClatchy-owned  daily  newspaper, 
is  seeking  a  copy  editor.  We're 
interested  in  candidates  who  can 
aggressively  handle  copy,  spot  holes 
and  inconsistencies  in  stories,  write 
headlines  that  are  clear  and  crisp,  and 
design  pages  creatively.  Knowledge  of 
QuarkXPress  is  a  plus.  Send  cover  let¬ 
ter  and  resume  to: 

Fitz  McAden,  Executive  Editor 
The  Island  Packet 
PO.  Box  5727 

Hilton  Head  Island,  SC  29938 
Fax:  (843)  706-3070 
E-mail:  fmcaden@islandpacket.com 


THE  PEKIN  DAILY  TIMES 
an  award-winning  15,000  six-day  daily 
near  Peoria,  IL  needs  a  reporter.  We 
seek  a  highly  motivated,  detail-oriented 
person  to  cover  local  police  and  court 
news.  Applicants  may  be  recent  gradu¬ 
ates.  Superior  English  skills  and  a  jour¬ 
nalism  degree  are  required;  a  Master's 
degree  in  journalism  is  preferred.  Pay  is 
between  $19,000  and  $20,000,  depend¬ 
ing  on  the  candidate's  qualifications. 

Send  resume  and  writing  samples  to; 

Editor  Joel  Steinfeldt,  Daily  Times,  RO. 

Box  430,  Pekin.  IL 61 555. 


COPY  EDITOR 

Immediate  opening  for  copy  editor 
needed  for  busy  four-person  copy 
desk  on  this  20,000  circulation  seven- 
day  newspaper  in  eastern  West  Vir¬ 
ginia.  The  successful  candidate  will 
write  accurate  and  snappy  headlines, 
edit  local  and  wire  copy  and  will  be 
able  to  paginate  quickly  using  QuarkX¬ 
Press.  Located  in  the  heart  of  the 
Shenandoah  Valley,  about  65  miles 
from  Washington  and  Baltimore,  this 
newspaper's  circulation  is  growing. 
Send  letter,  resume  and  design  clips  to; 

Maria  Lorensen,  editor.  The  Journal 
207  W.  King  St.,  Martinsburg,  WV  25401 


COPY  EDITOR 

Ready  tc  join  the  universal  copy  desk  at 
one  of  Ohio's  best  newspapers?  The 
News  Journal  in  Mansfield,  OH.  a 
40,000-circulation  daily  has  an  opening 
for  a  copy  editor  who  can  edit  a  story, 
write  a  headline  and  then  design/ 
paginate  our  award-winning  pages.  Our 
copy  editors  do  news,  lifestyle  and 
sports  pages,  so  a  variety  of  skills  is  a 
must.  Nestled  between  Cleveland  and 
Columbus,  Mansfield  is  a  great  place  to 
live  and  work.  We  offer  competitive 
wages  and  a  great  work  environment. 
Send  a  cover  letter,  resume  and  exam¬ 
ples  of  your  best  work  to; 

Carl  Hunnell 

Managing  Editor,  News  Journal, 

70  W.  4th  Street.  Mansfield,  OH  44902. 

SOUTHERN  INDIANA  DAILY 
seeks  sports  writer  to  join  national  and 
state  award-winning  staff.  Send 
resume  and  clips  to  Mike  Rubino; 

The  Herald,  PO.  Box  31 
Jasper,  IN  47547-0031 


COPY  EDITORS  ASIA-PACIFIC 
Dow  Jones  Newswires,  a  leading 
supplier  of  real-time  news  and  market 
information  to  the  business  and  finan¬ 
cial  community,  is  seeking  copy 
editors  for  its  Singapore,  Sydney, 
Tokyo  and  Hong  Kong  desks.  We 
need  copy  editors  who  can  swiftly 
deliver  concise  and  informative  stories 
to  our  subscribers  worldwide.  The 
ability  to  work  closely  with  reporters 
and  edit  copy  under  deadline  pressure 
is  essential. 

The  successful  candidates  should 
have  a  university  degree,  at  least  two 
years  experience  as  a  professional 
copy  editor  or  financial  reporter,  and 
an  outstanding  command  of  English, 
An  understanding  of  the  economies 
and  markets  of  the  Asia-Pacific  region 
would  be  an  advantage.  For  the  Tokyo 
desk,  the  ability  to  read  and  speak 
Japanese  is  a  must.  For  the  Hong 
Kong  desk,  a  proficiency  in  Mandarin 
or  Cantonese  would  be  an  advantage 
but  isn't  essential. 

If  you  want  to  work  for  one  of  the 
world's  top  financial  and  business 
news  companies,  send  a  cover  letter 
(including  salary  expectation)  and 
resume  to; 

Human  Resources  Manager 
(Re:  Copy  Editor  Positions) 

Dow  Jones  Newswires 
1 0  Anson  Road  #32-09 
International  Plaza 
Singapore  079903 

E-mail:  sheila.nicholls@dowjones.com 


COPY  EDITORS 

New  and  expanding  international  busi¬ 
ness  daily  newspaper  and  24-hour  Web 
site  needs  quick,  accurate  copy  editors 
with  daily  experience.  QuarkXPress, 
OPS,  HTML  preferred.  Competitive 
salary,  benefits.  Contact: 

Tony  Suchon,  copy  chief.  The  Daily  Deal 
1 05  Madison  Avenue  1 5th  Floor 
New  York.  NY  10016 
(212)  313-9324,  Fax  (212)  313-9293 
tsuchon@thedailydeal.com 

COPY  EDITOR 

If  you  can  design  pages  and  write 
headlines  that  make  readers  sit  up  and 
notice,  we  want  to  hear  from  you.  The 
News-Journal,  an  inviting,  family- 
owned  daily  in  a  highly  competitive 
market,  is  seeking  a  copy  editor  with 
strong  editing  and  graphics  skills  who 
must  be  willing  to  learn  Harris  pagina¬ 
tion.  Versatility  and  enthusiasm  are  as 
important  as  experience.  Send  resume/ 
work  samples  to; 

Troy  Moore.  Managing  Editor/News 
The  News-Journal 
901  Sixth  Street 

Daytona  Beach.  FL  321 17-8099 

POCONOS  TRI-WEEKLY  seeks  sec¬ 
ond-tier  reporter.  If  you  have  experi¬ 
ence,  but  need  more  seasoning,  can 
use  a  camera,  are  a  self-starter  with 
ideas,  and  if  you  are  prepared  to  pro¬ 
vide  excellence,  then  we  want  you  on 
the  team.  Competitive  salary,  and  an 
excellent  place  to  live  and  work.  Send 
replies  to  Box  01145.  Editor  &  Publisher, 
1515  Broadway,  12th  FI,  NY,  NY  10036. 


srsa  Phoenix 

dynamic  arts  and 
features  editor  to 

manage  its  176-page  flagship  news 

and  entertainment  weekly  (132,000 

circulation).  The  managing  editor  works 

directly  with  writers  to  help  shape  local 

arts  coverage  and  to  edit  magazine-length 

feature  stories.  The  managing  editor  also 

supervises  the  day-to-day  operations  of  the 

editorial  department.  Fine  writing  and  . 

editing  skills  are  a  must;  the  interview 

process  includes  a  test. 

New  Times  offers  competitive  salaries  and 
benefits.  Interested  candidates  should 
send  cover  letter,  resume  and  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

RO.  Box  5970 
Denver,  CO  80217 

To  learn  more  about  New  Times,  visit  our  website  at  wwwLnewtimes.com. 
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HELP  WANTED 


EDITORIAL 


CNN  INTERACTIVE  is  expanding  its 
international  coverage  and  has  open¬ 
ings  for  writers,  copy  editors  and  sec¬ 
tion  editors  with  in-depth  knowledge  of 
Europe,  Asia,  the  Middle  East,  Latin 
America  and/or  Africa.  Candidates 
should  have  a  minimum  of  5  years  of 
hard  news  experience,  the  ability  to 
handle  breaking  news  under  heavy 
deadline  pressure  and  a  proven 
understanding  of  the  geographic  area 
they  are  applying  for;  multilingual 
capability  is  a  plus.  Writers  and  copy 
editors  must  have  a  newspaper  or  wire 
service  background.  Broadcasting  or 
multimedia  experience  is  a  plus  for  all 
positions,  especially  section  editors. 
Positions  will  be  in  Atlanta  and 
overseas  on  various  shifts  in  our  24- 
hour  operations.  You  don’t  have  to  be 
a  computer  expert,  but  you  must  be 
familiar  with  the  Web  and  eager  to 
adapt  to  a  new  form  of  journalism. 
Send  letter  and  resume  via  E-mail  to: 
interactive.jobs@turner.com 
No  phone  calls,  please 

CREATIVE  JOURNALISTS  WANTED 
The  Tribune-Democrat,  an  aggressive, 
mid-sized  Western  Pennsylvania  daily, 
has  the  following  openings: 

•  News  Editor;  We  re  seeking  some¬ 
one  who  can  get  the  paper  out  and 
supervise  our  talented  copy  desk. 
Must  have  a  thorough  command  of 
AP  style  and  the  ability  to  write 
headlines  that  sing. 

•  Reporter:  Experienced,  enterprising 
reporter  with  clear,  crisp  writing  style 
to  cover  several  interesting  sub¬ 
urban-rural  communities  as  well  as 
occasional  assignments  at  the  state 
capital. 

Send  cover  letter,  resume  and  writing/ 
editing  samples  to: 

Human  Resources  Department 
The  Tribune-Democrat.  425  Locust  St. 
Johnstown,  PA  15907-0340 


DESIGN  TEAM  LEADER 
Join  an  innovative  newsroom  and  one 
of  the  MS  Gulf  Coast's  premier 
employers.  The  Sun  Herald  is  seeking 
a  design  team  leader  to  coach,  train 
and  lead  6-7  page  designers.  Previous 
newspaper  experience  required.  Appli¬ 
cants  should  have  some  coaching 
experience  and  should  be  an  excellent 
collaborator  and  self-starter.  Send 
applications  to: 

Dorothy  Wilson,  Managing  Editor 
The  Sun  Herald,  RO.  Box  4567 
Biloxi,  MS  39535-4567 
Or  E-mail  dwilson@sunherald.com 
Include  references  and  samples  of  your 
work.  For  more  information,  call: 

(228)  896-2345 


KNIGHT  BIDDER  NEWSPAPER 
in  artsy  metro  area  of  2.5  million  seeks 
a  talented  arts/entertainment  reporter 
who  can  write  in-depth  news  and 
features  stories  on  everything  from  the 
symphony  to  the  visual  arts.  Must  have 
three  years  full-time  daily  newspaper 
experience.  Mail  clips  and  resume  to: 


_ EDITORIAL _ 

EDITOR 

Experienced,  energetic  and  enthusiastic 
editor  needed  for  a  high  quality,  maga¬ 
zine-style  65,000  circulation  weekly  news¬ 
paper  in  Savannah,  GA.  Successful  can¬ 
didate  will  be  a  creative,  resourceful, 
hands-on  leader  working  with  excellent 
writers.  Will  be  expected  to  possess 
excellent  editorial  management  skills,  have 
the  ability  to  produce  great  layouts  with 
QuarkXPress.  Send  resume  with  salary 
requirements  to: 

Editor,  Morris  Newspaper  Corporation 
27  Abercorn  Street  Savannah.  GA  31 401 


EDITOR 

The  American  Bar  Association  seeks 
an  individual  to  manage  the  editorial 
operations  of  multiple  (3-5)  ABA  Pub¬ 
lishing  magazines,  newsletters,  and/or 
journals.  This  position  is  responsible 
for  the  management,  budgeting, 
scheduling,  editing,  production  and 
distribution  of  high  quality  timely,  and 
cost-effective  periodicals.  Negotiating 
skills,  high  level  of  written  and  verbal 
communication  skills,  organization 
skills,  flexibility  to  handle  multiple  pro¬ 
jects,  and  highly  developed  problem¬ 
solving  skills  required. 

Candidate  must  have  experience  in 
volunteer/editorial  board  management, 
project  management,  periodical  plan¬ 
ning,  financial  management,  editing, 
and  production  management.  Five 
years  experience  in  print  journalism; 
Bachelor's  degree  English,  Social 
Sciences,  or  Journalism;  and  experi¬ 
ence  with  non-profit  association  and 
working  with  volunteers  is  strongly  pre¬ 
ferred,  Send  resume  to  American  Bar 
Association,  Attn:  A.  Reyes  750  N, 
Lake  Shore  Drive.  Chicago,  IL  6061 1 . 

Orfaxto  (312)  988-5177  EOE 


FAMILY-OWNED  Mississippi  PM  daily 
(8,500  circulation)  with  strong  reputa¬ 
tion  has  two  openings. 

REPORTER:  Covers  wide  variety  of 
beats.  Must  be  productive  in  generat¬ 
ing  accurate,  interesting  local  news 
copy. 

NEWS  EDITOR:  Handles  layout  of 
main  news  pages,  with  occasional  writ¬ 
ing.  Must  know  QuarkXPress. 

If  Southern  hospitality  and  a  hard- 
charging  newsroom  appeal  to  you, 
send  resume  and  work  samples  to: 
Jenny  Humphryes,  Managing  Editor 
Greenwood  Commonwealth 
RO.  Box  8050,  Greenwood,  MS  38935 
E-mail:  jenny@gwcommonwealth.com 


THE  NORTHERN  VIRGINIA  DAILY,  a  six- 
day  a  week  AM  paper  in  the  Shenan¬ 
doah  Valley  that  has  been  the  most 
honored  small  daily  in  the  state  for  the 
past  decade  Is  seeking  a  page  designer. 
The  paper  is  fully  paginated  using  QuarkX- 
Rress.  Designers  rotate  work  on  local, 
state,  national,  international  and  feature 
pages.  Competitive  salary  and  benefits. 
Send  resume  and  samples  of  work  to: 


EDITORIAL 


THE  CARE  COD  TIMES,  an  award¬ 
winning  daily  newspaper  located  in  one 
of  the  East  Coast's  premier  vacation 
destinations,  has  openings  for  news  and 
feature  designers.  We  re  looking  for  vis¬ 
ual  journalists  who  aren’t  afraid  to  take 
chances  and  have  fun  with  a  page.  The 
ideal  candidate  will  be  a  conceptual 
thinker  driven  by  content,  have  a 
passion  for  quality  and  the  ability  to 
work  effectively  on  deadline  as  part  of  a 
team.  Must  be  fluent  in  QuarkXPress, 
Newspaper  design  ex-  perience 
required.  Qualified  candidates  should 
send  a  cover  letter,  resume,  salary  his¬ 
tory  and  six  non-returnable  work  sam¬ 
ples  to: 

Cliff  Schechtman,  Editor 
Cape  Cod  Times 

31 9  Main  Street,  Hyannis,  MA  02601 


Leading  publisher  of  outdoor,  sports 
and  leisure  magazines  is  seeking  an 
Executive  Editor  and  Associate  Editor 
to  work  in  our  Greenwich,  CT  office. 
Boating  background  a  plus.  Some 
writing  and  travel  required. 

EXECUTIVE  EDITOR 
Responsibilities  include  working 
with  Editor  to  shape  magazine  con¬ 
tent,  assigning  and  editing  columns 
and  features  and  managing  budget. 
Manage  staff  of  7.  Ten  plus  years 
experience  on  consumer  titles  pre¬ 
ferred  in  positions  of  increasing 
responsibilities. 

ASSOCIATE  EDITOR 
Responsibilities  include  overseeing 
departments,  maintaining  industry 
contacts  and  executing  special  pro¬ 
jects.  Two  plus  years  experience  on 
consumer  magazine/newspaper  pre¬ 
ferred. 

We  offer  a  competitive  salary  and  a 
generous  benefits  package.  Please 
send  resume  and  writing  clips  with 
cover  letter  indicating  salary  require¬ 
ments  to: 

Kim  Putman 

TIMES  MIRROR  MAGAZINES 
20  East  Elm  Street 
Greenwich,  CT  06830 
EOE  M/F/H/V 


VC-BACKED  INTERNET 
start-up  seeking  Managing  Editor  for  its 
news  department.  Excellent  salary, 
equity  and  benefits.  You  must  have  both 
print  and  on-line  news  experience,  as 
well  as  held  management  positions. 
Exceptional  roster  of  people  involved  in 
this  project.  Please  E-mail: 

Perla@ProjectJefferson.com 
For  further  details 


FEATURES  COPY  EDITOR 
The  Palm  Beach  Post,  a  175,000 
circulation  daily  in  South  Florida,  has 
an  immediate  opening  for  a  daytime 
copy  editor  in  the  Features  depart¬ 
ment.  Must  be  able  to  lay  out  pages, 
write  snappy  headlines  and  cutlines, 
and  have  strong  pagination  skills.  Fax 
resume,  cover  letter  and  sample 
headlines  to  Eric  Weiss,  features  copy 
desk  chief,  (561)  820-4445. 


EDITORIAL 


POLITICAL  REPORTER 
The  Waterloo  Courier,  a  50,000  PM,  in 
Northeast  Iowa,  is  seeking  a  political 
reporter  to  cover  the  four  month  state 
legislative  session  in  Des  Moines, 
report  on  politics  from  Waterloo  the 
rest  of  the  year  and  do  a  Sunday  col¬ 
umn.  (Most  Des  Moines  expenses 
paid.)  We  want  someone  with  political 
savvy  to  get  beyond  sound  bits.  Send 
resume  and  clips  to: 

Saul  Shapiro 
Waterloo  Courier 
RO.  Box  540,  Waterloo,  lA  50704 

REGIONAL  EDITOR  for  a  Gannett  news¬ 
paper  in  West  Virginia  university  com¬ 
munity.  Responsible  for  daily  coverage 
from  two  suburban  counties,  and  serves 
as  editor  of  a  suburban  weekly.  Send 
resume  to  Bob  Gabordi: 

Executive  Editor,  The  Herald-Dispatch 
946  5th  Avenue,  Huntington,  W\,'  25701 
We  are  an  Equal  opportunity  employer 
committed  to  a  diverse  workforce; 
Pre-employment  drug  screening  is  required 

REPORTER  committed  to  community 
journalism  needed  for  news  bureau  in 
small  upstate  New  York  Village.  Must 
be  able  to  cover  local  government  as 
well  as  write  lively  feature  stories,  and 
see  below  the  surface  of  events.  Expe¬ 
rience  a  must.  Northeast  residents  pre¬ 
ferred.  Send  resume,  clips  and  10  com¬ 
munity  story  ideas  to  Cary  Brunswick, 
managing  editor.  The  Daily  Star; 

RO.  Box  250,  Oneonta,  NY  1 3820 

REPORTER 

The  Berkshire  Eagie,  the  award-winning, 
seven-day  morning  voice  of  western 
Massachusetts,  has  an  immediate  open¬ 
ing  for  a  general  assignment  reporter. 
Experience  preferred,  with  a  proven 
potential  to  cover  hard  news,  develop 
enterprise  story  ideas  and  meet  the  stan¬ 
dards  of  a  newspaper  known  for  deman¬ 
ding  excellent  writing  and  analytical 
thinking  from  its  staff.  Northeastern  can¬ 
didates  preferred.  Send  letter,  resume 
and  clips  to: 

Alinda  Shank 

Human  Resources  director 
The  Berkshire  Eagle 
RO,  Box  1171  Pittsfield,  MA01202 

SPORTS  WRITER 

SIx-day-a-week  dally  in  Virginia's  North¬ 
ern  Shenandoah  Valley  is  looking  for  a 
talented,  dependable,  and  hard-working 
writer  to  join  four-person  staff  in  cover¬ 
ing  local  sports.  Emphasis  on  high 
school  and  college  athletics.  Going  AM 
in  April.  Send  resume  and  clips  to: 

Ron  Morris,  managing  editor 
The  Winchester  Star 
2  North  Kent  St.,  Winchester,  VA  22601 


SPORTS  REPORTER 
The  Journal-Standard,  a  17,000  AM 
daily  in  northwest  Illinois,  seeks  a 
sports  reporter  to  join  our  award¬ 
winning  team.  Previous  experience  & 
desk  skills  preferred,  creativity  a  must. 
Please  send  resume,  letter  and  5 
recent  clips  to: 

The  Journal-Standard 
Trevor  Freeze,  Sports  Editor 
27  S.  State  Avenue,  Freeport,  IL61032 


Bob  Shaw,  Pioneer  Press 
345  Cedar  Street,  St.  Paul,  MN  55101 

C8  EDITOR  &  PUBLISHE 


Bob  Wooten,  managing  editor 
RO.  Box  69,  Strasburg,  VA  22657 
Faxto  (540)  465-9388; 

Or  E-mail  to  nvd@shentel.net 
JANUARY  3,  2000 
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MUSIC  EDITOR 


New  Times  has  an  immediate  opening 
for  a  music  editor  at  its  award-winning 
weekly  newspaper  in  Ft.  Lauderdale. 
This  position  entails  planning  and  edit¬ 
ing  the  music  section,  hiring  freelance 
reviewers,  and  writing  a  local  music  col¬ 
umn  as  well  as  reviews  and  feature- 
length  pieces.  Strong  writing  skills  are 
essential.  Send  cover  letter,  resume 
and  clips  to: 

Andy  Van  De  Voorde 
Executive  Associate  Editor 
New  Times,  Inc. 

RO.  Box  5970,  Denver,  CO  8021 7 
REPORTER 

The  Journal-Standard,  a  17,000  AM 
daily  in  northwest  Illinois,  seeks  an 
aggressive  reporter  to  cover  city  gov¬ 
ernment  and  politics.  This  is  the  top 
reporting  spot  at  one  of  the  best  small 
daily  newspapers  in  Illinois.  Previous 
newspaper  work  preferred,  a  bulldog 
attitude  required!  Please  send  resume, 
letter  and  five  recent  work  samples  to: 

The  Journal-Standard 
Jeff  Rogers,  Managing  Editor 
27  S.  State  Avenue,  Freeport,  IL  61 032 
Or  E-mail:  jrogers@journalstandard,com 

THE  SANTA  BARBARA  NEWS-PRESS 
a  New  York  Times  Co.  newspaper,  has 
openings  for  full-time  copy  editors  on 
both  the  news  and  features  desks.  Appli¬ 
cants  should  have  a  firm  grammatical 
foundation;  strong  copy  editing  and 
headline  writing  skills:  and  the  ability,  vis¬ 
ion  and  imagination  to  design  well-edited 
and  sophisticated  pages  and  sections. 
Candidates  should  have  at  least  three 
years  of  experience  on  a  daily  newspa¬ 
per  copy  desk.  Macintosh  expertise  is 
required.  DTI  system  proficiency  will  be 
considered  a  plus.  Send  resume  and 
work  samples  to  William  M.  Macfadyen, 
News  editor,  RO.  Box  1359,  Santa 
Barbara,  CA  93102,  or  by  E-mail  at: 
wmacfadyen@newspress,com 

HARD-HITTING  109-year-old  legal 
daily  seeks  enterprising  journalists 
who  share  our  commitment  to  hard 
news,  high  standards,  stories  that 
make  a  difference.  We  trust  our 
reporters  to  develop  ideas,  to  follow 
the  news  wherever  it  takes  them.  We 
don't  worry  about  artificial  space  limits 
or  sacred  cows.  We  produce  smart 
journalism  foi"  a  sophisticated  reader- 
ship.  Send  a  cover  letter,  resume, 
references  and  six  clips  to: 

John  C.  Druckenmiller 
Managing  Editor 
Daily  Report 

1 90  Pryor  Street,  SW,  Atlanta,  GA  30303 
Fax:  (404)525-1738 
E-mail  encouraged: 
jdruckenmiller@amlaw.com 

STOWE  REPORTER  SEEKS 
MANAGING  EDITOR 
Established  weekly  newspaper  with 
tradition  of  excellence/independence 
in  sophisticated,  rural  Vermont  ski 
town.  Great  staff,  quality  of  life.  Skills  in 
management,  technology,  writing/ 
editing  a  must.  Send  resume,  letter, 
clips,  to  Publisher,  The  Stowe  Reporter, 
RO.  Box  489,  Stowe,  VT  05672. 


_ EDITORIAL _ 

THE  ABILENE  REPORTER-NEWS 
is  looking  for  a  journalist  with  strong 
writing  experience.  Good  feature  writ¬ 
ing  skills  are  first  priority,  with  an 
interest  in  all  areas  of  entertainment  cov¬ 
erage  a  plus.  Duties  will  include  writing 
features  and  news  stories  about  local 
entertainment  and  art,  as  well  as 
reviews  of  local  theater,  music  and 
some  movies.  Applicants  should  have 
a  minimum  of  3  years  print  journalism 
experience.  Journalism  or  fine  arts 
degree  or  combination  preferable.  We 
are  a  Scripps-Howard  newspaper  in  a 
three-college  town  that  has  begun  a 
campaign  to  build  a  great  newspaper 
filled  with  in-depth  reporting,  compell¬ 
ing  writing  and  striking  visuals. 
Resumes  and  writing  clips  should  be 
sent  to: 

Carol  Dromgoole 
Abilene  Reporter-News 
RO.  Box  30,  Abilene,  TX  79604 
Fax  to  (915)  670-5242  Or 
E-mail;  dromgoolec@abinews.com 


THE  BAKERSFIELD  CALIFORNIAN, 
an  award-winning  mid-sized  daily  in  Cali¬ 
fornia's  heartland,  is  seeking  reporters 
committed  to  journalistic  excellence  for 
immediate  openings.  Qualified  candi¬ 
dates  must  be  able  to  handle  demanding 
beats,  have  tremendous  networking  skills 
and  be  slaves  to  accuracy.  Our  openings 
include  NorthCounty  (covering  three  fast- 
growing  cities  in  Kern  County's  northern 
reaches).  Agriculture  (covering  the  coun¬ 
ty's  No.  1  industry),  and  Real  Estate 
(covering  the  county's  very  hot  real 
estate  and  building  markets).  Candidates 
should  have  at  least  one  to  two  years 
daily  reporting  experience.  Spanish¬ 
speaking  a  plus. 

Please  send  resumes  and  clips  to: 

Lois  Henry,  Assistant  Managing  Editor 
The  Bakersfield  Californian 
RO.  Box  440,  Bakersfield,  CA  93302. 

Roanoke.com  -  the  Internet  gateway  to 
Southwest  Virginia  has  a  new 
opportunity  for  an  Assistant  On-line 
Editor.  We  re  not  looking  for  a  specific 
skill  set  so  much  as  enthusiasm,  ambi¬ 
tion,  pride  in  work,  and  willingness  to 
learn.  The  successful  candidate 
should  know  the  basics  of  journalism 
and  how  to  edit  others  work.  We  want 
a  person  with  ideas  and  the  ability  to 
carry  them  out.  If  this  describes  you, 
send  us  your  resume  to: 

The  Roanoke  Times 
RO.  Box  2491 ,  Roanoke,  VA  2401 0 
Fax:  (540)  981 -31 94  or 
E-mail:  humanresources@roanoke.com 
_ EOE _ 

THE  VAIL  DAILY,  a  14,500  circulation 
AM  paper  in  Colorado,  is  seeking  an 
arts  and  entertainment  reporter. 
Extensive  Arts  and  Entertainment  back¬ 
ground  mandatory.  Ability  to  relocate 
to  Colorado  A.S.A.P  is  a  huge  plus. 
Send  resume,  cover  letter  and  writing 
clips  via  fax,  E-mail  or  mail  to  Don 
Cameron,  Arts  and  Entertainment 
Editor,  Vail  Daily: 

PO.  Box  81,  Vail,  CO  81 658 
Fax  to  (970)949-7096 
E-mail  to  newsroom@vaHdaily.com 


EDITORIAL 


COPY  EDITOR 

The  New  Haven  Register,  a  100,000-1- 
morning  daily  in  Yale’s  hometown, 
seeks  a  strong  copy  editor  with 
Microsoft  Word  and  pagination  skills 
for  its  main  news  desk.  In  addition  to 
having  strong  editing  skills,  the  ideal 
candidate  excels  at  headline  writing. 
Good  salary  and  benefits.  Letter, 
resume  and  6  samples  of  your 
headlines,  plus  6  samples  of  your  edit¬ 
ing  to: 

Ray  Hoye.  news  editor 
New  Haven  Register,  40  Sargent  Drive, 
New  Haven,  CT  0651 1-591 8 
NO  PHONE  CALLS,  PLEASE 


WRITING  DIRECTOR 
Rodale  Inc.,  the  largest  and  most- 
respected  publisher  of  healthy  and 
active  living  books  and  magazines 
throughout  the  world,  including  The 
Doctor's  Book  of  Home  Remedies, 
Prevention.  Men's  Health  and  Runner's 
World,  is  looking  for  an  outstanding 
Writing  Director  to  manage  its  staff  of 
book  writers. 

Our  writing  staff  is  a  group  of  highly 
talented,  seasoned  health  journalists 
whose  mission  it  is  to  write  the  most 
comprehensive  and  entertaining  health 
books  on  the  edge  of  today's  advance¬ 
ments.  Subjects  include  fitness,  natu¬ 
ral  healing,  nutrition  and  a  wide  array 
of  health  concerns. 

The  successful  Writing  Director  will  be 
responsible  for  managing  this  pool  of 
talent.  In  addition,  this  candidate  must 
be  an  outstanding  wordsmith  who  can 
mentor  and  coach  writers;  who  can 
help  develop  unique  modes  of  pres¬ 
entation  for  new  books:  who  can  work 
directly  with  editors  to  ensure  high 
quality  writing;  and  who  can  be  an 
innovative,  creative  thinker  in  all 
aspects  of  book  concept  and  devel¬ 
opment.  This  is  a  rare  opportunity  to 
manage  a  core  group  of  leaders  and 
thinkers  in  health  publishing.  The  ideal 
candidates  should  have  at  least  15 
years  of  full-time  journalism  experi¬ 
ence,  a  knack  for  teaching  and  motivat¬ 
ing,  and  solid  management,  organiza¬ 
tional  and  communication  skills.  Can¬ 
didates  must  be  interested  in  working 
at  our  Eastern  Pennsylvania  head¬ 
quarters,  50  minutes  north  of  Philadel¬ 
phia  and  90  minutes  west  of  New  York 
City. 

Rodale  offers  top-notch  compensation 
packages  and  benefits  including: 
onsite  fitness  and  daycare  centers,  sub¬ 
sidized  cafeterias,  flexible  scheduling, 
a  high-match  401  (k),  and  much  more. 
Send  cover  letter,  resume,  and  work 
samples  to: 

Human  Resources  Department  (EP-WD) 
RODALE  INC. 

33  East  Minor  Street 
Emmaus,  PA  18098 
E-mail:  hr@rodale.com 
Fax:  (610)  967-9555 
Equal  Opportunity  Employer 
Please  visit  our  website  at 
www.rodale.com 


EDITORIAL 


THE  BAKERSFIELD  CALIFORNIAN 
an  award-winning  94,000/76,000- 
circulation  family-owned  daily  in  central 
California,  has  three  openings  for 
passionate  journalists  who  wish  to  excel 
at  their  craft  in  a  very  newsy  town. 

The  City  Editor  position  requires  a 
decisive,  experienced  journalist  who  can 
manage  3  assistant  city  editors  and  13 
reporters.  Five  or  more  years  experience 
on  a  daily  newspaper  as  well  as 
supervisory  experience  a  must.  Send 
cover  letter,  resume  and  any  work  sam¬ 
ples  to:  Lois  Henry,  AME: 

The  Bakersfield  Californian 
PO.  Box  440.  Bakersfield,  CA  93302. 
Applicants  for  our  Photo  Editor  position 
must  also  be  experienced  and  forward- 
thinking.  This  person  will  manage  six 
award-winning,  experienced  photo¬ 
graphers  and  must  be  familiar  with 
QuarkXPress,  Photoshop  and  Media- 
Grid.  Five-10  years  daily  photojournalism 
experience  required,  including  3-5  in 
management. 

We  also  are  seeking  a  photographer  who 
excels  not  only  in  spot-news,  but  also 
sports,  studio  and  enterprise  shooting. 
Previous  daily  newspaper  experience  or 
internships  preferred,  but  talent  ,  initiative 
and  creativity  are  keys.  Photo  Editor  and 
photographer  applicants  may  send 
cover  letter,  resume  and  portfolio  to: 

Tim  Heinrichs,  AME 
The  Bakersfield  Californian 
RO.  Box  440.  Bakersfield,  CA  93302 


WIRE  EDITOR 

Edit  and  design  nation  and  world  pages 
at  the  Rutland  Herald  (23.000  AM),  the 
state  newspaper  of  mid-Vermont.  This  is 
an  excellent  oppor-  tunity  to  join  a 
fonward-thinking,  independent  newspa¬ 
per  committed  to  excellence  in  journal¬ 
ism  in  the  heart  of  ski  country.  Superior 
copy-editing  and  team  skills  desired. 
QuarkXPress  a  plus  Excellent  benefits. 
Please  send  resume  and  page  samples 
to: 

John  Van  Hoesen,  managing  editor 
RO.  Box  668. 

Rutland,  VT  05702 


Your 

communication 
link  to  the 
newspaper 
industry  every 
week 

since  1884. 
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HELP  WANTED 


INFORMATION  SYSTEMS 


THE  RICHMOND  TIMES-DISPATCH 
is  seeking  a  full-time  systems  editor. 
The  successful  applicant  will  be  one  of 
three  systems  editors  who  provide  the 
first  line  of  technical  support  for  the 
newsroom.  Duties  include  user  sup¬ 
port  and  training,  troubleshooting,  aid¬ 
ing  remote  users,  Harris  format  writing, 
keeping  abreast  of  new  developments 
and  applications,  and  recommending 
new  software  and  hardware. 

The  Times-Dispatch  offers  competitive 
salary  and  benefits,  excellent  working 
conditions  and  up-to-date  equipment, 
including  a  PC  network  with  a  Harris 
front-end  system.  Applicants  must 
have  knowledge  of  PCs  and  software, 
and  a  journalism  background.  Knowl¬ 
edge  of  Harris  formats  is  highly  desira¬ 
ble.  Please  apply  to: 

Mark  Mulik 

Newsroom  Technology  Director 
Richmond  Times-Dispatch 
PO.  Box  85333 
Richmond,  Va.  23293-0001 
(804)649-6118 
mmulik@timesdispatch.com 

to /iliice  nil  III/ ciiiiliic/: 

hazclp^f  mcdiainfo.com 


INFORMATION  SYSTEMS 


MARKETING 


MARKETING  MANAGER 
Cox  Ohio  Publishing,  publisher  of  the 
Dayton  Daily  News  and  the  Springfield 
News-Sun,  is  seeking  a  skilled  Market¬ 
ing  Manager  to  create,  facilitate  and 
implement  the  consumer  focused 
marketing/promotional  business  plan 
for  the  Springfield  News-Sun  located  in 
Southwest  Ohio  Functions  include  the 
development  of  product  marketing 
campaigns  supporting  product  in¬ 
itiatives,  advertising  promotions,  read¬ 
ership  contests,  event  marketing  and 
sponsorships.  The  ideal  candidate  for 
this  exciting  and  challenging  oppor¬ 
tunity  must  be  creative,  have  excep¬ 
tional  organization  skills,  and  the 
ability  to  manage  multiple  projects 
simultaneously.  This  position  reports 
to  the  Marketing  Director  at  Cox  Ohio 
Publishing.  Must  have  experience  with 
multi-media  planning  and  implementa¬ 
tion.  event  marketing,  sales  promo¬ 
tions  and  community  positioning. 
Bachelor's  degree  preferred.  Send 
cover  letter,  resume,  including  salary 
requirements  to: 

Marketing  Director 

Dayton  Daily  News 
45  S.  Ludlow  Street,  Dayton.  OH  45402 


INFORMATION  SYSTEMS 
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EDITORIAL  ADVERTISING  PAGINATION 

CAREER  OPPORTUNITY 

Miles  33,  a  leading  supplier  of  publishing  systems, 
has  employment  opportunities  for  individuals 
with  newspaper  experience  in  our  Technical 
Support  and  Installation  Group. 

Interested  candidates  are  invited  to  reply  to: 

MILES  33  INTERNATIONAL 
3  Parklands  Drive,  Darien,  CT  06820 
203.656.2400  (fax) 

info(s'miles33.com  www.miles33.com 


MARKETING  RESEARCH 


GROWING  HIGH-TECH 
analyst  company  seeks  motivated 
reporter  for  analyst  spot.  Experience: 
3-5  years,  preferred  high-tech  writing. 
E-mail  resume/writing  sample  to: 
lesperan@tbri.com 


Editor  &  Publisher 
Classified  Ad  Dept. 
1515  Broadway,  12th  Floor 
New  York,  NY  10036 


EDITOR  &  PUBLISHER  JANUARY  3,  2000 


PHOTOGRAPHY 


PHOTOGRAPHY  DIRECTOR 
The  York  Dispatch/Sunday  News,  a  40K 
PM,  95K  Sunday  an  hour  north  of  Balti¬ 
more  is  seeking  a  photography  director 
to  oversee  4  photographers  and  2 
graphic  artists.  We  re  seeking  creative 
candidate  with  daily  newspaper  experi¬ 
ence  who  can  help  generate  ideas  for 
photos  and  photo  illustrations,  can 
coordinate  with  other  editors,  and  are 
able  to  keep  the  department  well- 
organized.  Should  know  C41  chemistry, 
Photoshop  and  Macs;  knowledge  of 
Freehand,  Quark  and  Mac  networking  a 
plus.  Candidates  should  send  a  resume, 
letter,  portfolio  and  copies  of  their  cur¬ 
rent  publication  to: 

Managing  Editor  Deena  Gross 
The  York  Dispatch/Sunday  News 
RO.  Box  2807,  York,  PA  1 7405 

PRESSROOM 

PRESS  ELECTRICIAN/TECHNICIAN 
Supplier  of  newspaper  services  look¬ 
ing  for  press  electrician/technician  with 
ability  to  trouble  shoot  press  electrical 
systems.  Candidate  must  have 
electrical  background  specific  to  pre¬ 
sses  with  a  minimum  of  4  years  expe¬ 
rience  in  the  newspaper  industry. 
Extensive  travel. 

Send  resume  in  confidence  to: 

Box  01 1 35,  Editor  &  Publisher 
1515  Broadway,  12th  FI,  NY,  NY  10036 

PRESS  OPERATOR 

Experienced  Offset  Press  Operator 
needed  for  full-time  position  at  The 
Morning  News  of  Northwest  Arkan-  sas 
to  run  a  Goss  Urbanite  web  offset 
press.  Competitive  pay  and  benefits. 
Send  resume  to  Human  Resources, 
The  Morning  News  of  Northwest 
Arkansas: 

RO.  Box  7,  Springdale,  AR  72765. 

Fax  (501)  872-5006 
EOE  Drug  Screen  Required 


POSITIONS  WANTED 


PUBLIC  RELATIONS 


MEDIA  RELATIONS  SPECIALIST 
NATIONAL  DISTRICT  ATTORNEYS 
ASSOCIATION  (NDAA) 

Manage  media  relations  for  NDAA, 
develop  publications  and  provide  train¬ 
ing  and  technical  assistance  on  the 
goals,  philosophies,  and  priorities  of 
NDAA  and  America's  prosecutors. 
Candidate  must  have  BS/BA,  5-F  years 
experience  in  PR  or  related  field,  pre¬ 
ferably  working  with  large  media,  and 
excellent  writing  and  interpersonal 
skills.  Experience  or  knowledge  of  pro¬ 
secution  desired.  Send  cover  letter, 
resume,  salary  requirement  and  work 
samples  to  Personnel,  Suite  510,  99 
Canal  Center  Plaza,  Alexandria,  VA 
22314.  Fax  (703)  836-3195. 

Closing  date  1/31/2000 
PRODUCTION/TECH 
PRODUCTION  DIRECTOR 
A  100,000  daily,  108,000  Sunday  in 
Zone  1  is  seeking  an  executive  with  a 
broad  range  of  experience  in  the  man¬ 
agement  of  all  production  departments 
which  include  composing,  pressroom, 
mailroom/inserting,  commercial  print¬ 
ing,  vehicle  maintenance  and  building. 
Must  have  demonstrated  abilities  in 
administrative  procedures,  budget 
preparation  and  cost  control  to  replace 
retiring  Production  Director.  Candidate 
should  possess  strong  communica¬ 
tion,  motivational  and  technical  skills. 
Send  confidential  resume  and  salary 
history  to: 

John  Shields,  Publisher 
New  Haven  Register 
40  Sargent  Drive,  New  Haven,  CT  06511 


POSITIONS  WANTED 


LONGTIME  TV  BOOK  editor/columnist, 
proofreader  seeking  entertainment  job. 
Contact  Brad,  (956)  425-8887 


WHAT'S  COOKING? 

Recent  culinary  school  graduate  seeks 
position  as  food  writer  and/or  test 
kitchen  director.  Culinary  education  com¬ 
plements  journalism  degree.  Have 
extensive  background  in  hospitality 
management,  newspapering  and  busi¬ 
ness  development.  Will  relocate.  Call: 

Gordon  McKnightat  (561)  310-9927 
Or  (757)  622-7267 
E-mailgjm144@aol.com 


www.mediainfo.com 


Great  Minds. 
Great  Ideas. 
Great  Confer! 
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Editor  &  Pubtisfl^'s 
Interactive  Newspapers 
Conference  &  Trade  Show  fs 
shaping  up  with  a^great  line¬ 
up  of  speakers,  fxperts  from 
both  inside  and  outside  the 
newspaper  publishing  f?fdus- 
try  will  be  featured. 

Give  them  a  half-hour  and 
they'll  give  you  a  lifetime  of 
expertise.  Give  them  three 
full  days  and  you'll  go  home 
with  razor-sharp  skills,  know¬ 
how  and  expertise. 

You  can't  find  this  stuff  any¬ 
where  else. 

Not  in  the  Valley.  Not  in  the 
Alley.  Not  inside  or  outside 
Rt.  128,  the  Triangle,  or  the 
Beltway. 

And  that's  because  we've 
got  them.  In  New  Orleans. 
February  9th  -  12th,  2000. 
Right  where  you  belong. 


And  if  you're  not 
in  New  Orleans,  look 
who  you'll  be  missing  (to 
name  just  a  few): 

•  Helen  Thomas,  White  House 
Bureau  Chief,  UP! 

•  Marianne  Capponetto,  VP,  Worldwide 
Media/Digital  Media,  IBM 

pm 

•  Candy  Thompson,  Director,  E-Commerce, 

Advance  Internet  Inc. 

•  Dan  Finnegan,  President,  KnightRidder.com 

•  Karen  Orten  Katz,  VP  Business  Development, 

.  food.com 

•  Craig  Allsopp,  CfO,  VertiNews 

•  John  Coate,  General  Manager,  San  Francisco  Gate 

m  Steve  Reppucci,  Director  of  Software 
Development,  Boston.com 

•  Chris  Reen,  Director  of  Classified  Advertising, 
Pittsburgh  Post-Gazette 

.•Mindy  McAdams,  Knight  Chair  Professor, 

University  of  Florida 

^  Scott  Silverman,  Director  of  Internet  Retailing, 

^  National  Retail  Federation 

•  Peter  Conti,  General  Manager,  richmond.com 

•  Chris  Jennewein,  Vice  President,  Technology  & 
Operations,  KnightRidder.com 

I  Danny  Meadows-Klue,  Publisher,  Electronic 
r  Telegraph  Group  Ltd.,  UK 

•  Maryfran  Johnson,  Editor-in-Chief,  Computerworld 
^^_«Doug  Bailey,  CEO,  FreedomChannel.com 

^^^H^^tha  Hill,  Wee  President  of  Content,  Black 
^^^KKntertainment  Television 

^^^Rnd  that's  not  all... 

s  a  potpourri  of  diversity.  Different  skills,  back¬ 
ground,  expertise  and  experience.  The  only  way  it 
tcan  get  better  is  with  you. 
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jKegister  early  to  save! 

Before  January  9:  $1395.00. 
Before  February  9;  $1495.00. 
At  the  door:  $1595.00. 


tor  &  Publisher’s  1 1  th  Annual 


4aiVE  NEWSPAPERS 

-’-4Ce  and  trade  show 


FEBRUA 

Conference:  Hyatt  Resenc 


Register  online  at 

For  sponsorship  and  trade  show  exhibit  opportunities,  can  your  E&P  sales  represen 


9-12,  2000  •  NEW  ORLEANS,  LA 

-rw  Orleans  •  Trade  Show:  Ernest  N.  Morial  Convention  Center 

Produced  by 

vww.mediainfo.com 

ve  or  Dennis  O’NeiH  ^2)  675-4380,  exL  117;  (teimisodmediainfo.cofn 
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CULTURE  TRENDS 


MTV’s 

BUZZWORTHY 

Buzzworthy  songs  are  usually 
by  new,  up-and-coming  artists 
who  MTV  believes  have  special 
potential.  Of  the  videos  MTV 
designated  as  Buzzworthy,  the 
vast  majority  have  been 
certified  gold  or  platinum. 


VVwA- 


Artist/Group:  Powerman  5000 
Song/Video:  "No  Body’s  Real" 
Director:  David  Meyers 

Thi.'^  Bo.'^ton  based  group,  whose 
vocals  were  once  packed  with  more  of 
a  hip  hop  punch,  have  changed  more 
than  just  thier  vocal  style.  The 
arrival  of  guitarest  M.3:i  has  beefed 
up  the  bands  riffs,  and  a  lengthy  stint 
on  the  I'oad  has  solidified  it’s  sound. 
All  of  which  is  evident  in  theii-  video 
No  Body’s  Real. 


Artist/Gi’oup:  Macy  Gray  | 

Song/Video:  "Caught  Outta  There”  I 
Director:  Mark  Romanek 

The  voice  of  Macy  Gray  is  a  won¬ 
drous  thing.  It  can  be  as  intimate  as 
the  wee  small  hours  or  as  e.xciting  as 
a  packed  nightclub;  disarmingly 
sweet  on  one  song,  harsh  and  raspy 
on  another.  Within  eight  bars  of  any 
given  song  on  her  Epic  debut  album. 

On  How  Life  Is,  the  voice  is  unmis¬ 
takable.  Whether  it’s  the  funky 
breakbeats  coupled  with  Macy’s 
raspy  words  of  encouragement"  Do 
Something"  the  album’s  first  single  or 
the  smoky  ballad,  "Still"  reminiscent 
of  early  Ai-etha,  the  result  is  an 
album  filled  with  Macy’s  irresistibly 
gritty,  yet  soothing  vocals 

©2000  MTV 
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The  Hollywood  Reporter’s  Box  Office 

For  weekend  ending  December  27, 1999 

1 

This 

Wevk 

Lust 

Week 

Pietiire 

■S-Dun 
Weekend  (Imss 

I)(ii/s  Total 

III  Release  (Imss  Sale 

1 

New 

Any  Given  Sunday 

18,584,025 

5 

20,(580,471 

2 

New 

The  Talented  Mr.  Ripley 

12,788,287 

2 

12,788,287 

3 

1 

Stuart  Little 

11,^510,099 

10 

89,474,9(58 

4 

8 

Toy  Story  2 

10,370,070 

88 

177,545,821 

5 

2 

The  Green  Mile 

9,204,110 

17 

58,05(5,004 

6 

New 

Man  on  the  Moon 

7,515,585 

5 

12,274,205 

7 

New 

Gala.xy  Quest 

7,012,0:I0 

2 

7,012,0:10 

8 

5 

Bicentennial  Man 

0,780,948 

10 

21,087,489 

9 

4 

Deuce  Bigalow:  Male  Gigolo 

5,211,199 

7 

:M,444,9;i(5 

10 

0 

Anna  and  the  King 

4,408,421 

10 

13,175,277 

11 

7 

The  World  Is  Not  Enough 

2,707,094 

88 

111,278,278 

12 

9 

Sleepy  Hollow 

1,502,075 

88 

89,812,4(50 

13 

8 

End  of  Days 

1,800,110 

:I8 

(50,710,885 

14 

17 

The  Cider  House  Rules 

712,008 

17 

1,875,208 

15 

20 

Liberty  Heights 

377,580 

40 

1,580,170 

16 

14 

American  Beauty 

:I22,148 

108 

70,041,888 

17 

82 

All  About  My  Mother  810,(590 

88 

1,581,150 

18 

11 

Being  John  Malkovich 

:I02,111 

59 

17,807,720 

19 

10 

The  Bone  Collector 

240,090 

52 

(58,115,0(50 

20 

28 

Mansfield  Park 

241,289 

40 

1,017,591 

21 

52 

Three  Kings 

287,980 

87 

.58,552,098 

22 

85 

The  End  of  the  Affair 

227,898 

24 

853,198 

1  23 

15 

The  Sixth  Sense 

218,050 

143 

275,717,508 

24 

12 

Dogma 

212,591 

45 

28,450,085 

25 

43 

Sweet  and  Lowdown 

173,829 

24 

606,707 

26 

40 

Cradle  Will  Rock 

187,818 

19 

413,881 

27 

22 

Mysteries  of  Egypt 

1:M,512 

573 

2(5,0(52,980 

28 

19 

The  Best  Man 

182,845 

00 

88,298,520 

28 

Magnolia 

128,700 

10 

484,190 

1  30 

18 

House  on  Haunted  Hill 

124,105 

59 

40,178,:«0 

1  31 

10 

The  Insider 

122,871 

52 

25,854,105 

32 

24 

The  Straight  Story 

118,158 

78 

4,08(5,709 

33 

21 

Superstar 

110,428 

80 

29,802,107 

34 

Star  Wars:  Phantom  Menace 

114,418 

222 

429,984,994 

j  35 

1 

13 

Pokemon 

112,214 

47 

83,008,801 

e20(K)  The  Hollywood  Reporter 


We  Rank  The  BEST  PLACES 
TO  LIVE  IN  THE  U.S. 

ALL  NEW  2000 
EDITOR&PUBLISHER 
MARKET  GUIDE. 

Now  Including  the  Exclusive 
E&P  Better  Living  index! 


'“A 


A  A 


W  ^ 


For  75  years  marketers  have  used  the  E&P  MARKET  GUIDE  as  a  planning 
tool.  They  have  come  to  rely  on  the  demographic  and  economic  tables  with 
actuals  and  remarkably  accurate  annual  projections. 

But  the  MARKET  GUIDE  has  also  been  a  highly  recommended  source  of 
relocation  data.  Its  unique  combination  of  quantitative  and  qualitative  data 
has  provided  an  accurate  description  of  communin'  life. 

Now,  in  our  76th  anniversary  printing,  the  MARKET  GUIDE  offers 
more  new  features  to  enhance  its  usefulness  in  both  areas! 

-  Relocation  info  now  includes  rankings  of  qualin-  of  life  data  including: 

•  Cost  of  Living  Index 

•  Crime  Index 

•  And  overall  BETTER  LIVING  INDEX! 


-  Demographic  data  now  includes; 

•  Graduation  Levels 

•  Housing  and  Rental  Rates 

-  Now  Population  Forecasts  are 

projected  out  5  YEARS  to  2005! 

-  All  the  market  data  for  Canada  is  in 

one  convenient  section! 

Pi  AS  ... 

...  these  regular  features;  Population  by  Age,  Ethnic 
Breakdowns,  Number  of  Households,  Income  per 
Household  and  per  Capita,  Principal  Industries,  Chain 


Outlets,  Retail  Outlets,  Location  of 
Markets,  Newspapers  Serving  the  Market,  Retail 

Sales  Data,  and  much,  much  more!  _ 

It’s  the  only  source  of  valuable,  descriptive  information  for  MSA  and 
non-MSA  markets  in  the  U.S.  and  Canada  ...  plus  critical  market  data 
for  more  than  1,600  cities  and  all  3,141  U.S.  counties. 

Pifltd.NG 

TTie  print  copy  of  the  E&P  MARKET  GUIDE  is  just  SI  40.  Ifs  also  available 
on  CD-ROM  together  with  the  data  from  U.S.  MARKET  FORECASTS 
which  covers  all  towns  and  cities  in  the  U.S.  with  2500  or  more  population. 
Pricing  for  the  CD-ROM,  which  includes  the  printed  Market  Guide,  is  just 

- S495.  (CA,  DC,  FL,  IL,  MA,  MD,  NJ,  NY,  OH  and 

TX  residents  please  add  appropriate  sales  tax.  Canada 
residents  please  add  GST.) 


W.MH'K 


MARKET 

GUIDE 

■SVN. 

% 


2000 


of3di:h  roD.w 

Please  send  payment  to;  EDITOR  &  PUBLISHER 
DIRECTORIK,  Circulation  Dept.,  1515  Broadway, 
New  York,  NY  10036.  Phone:  (888)  612-7091 
E-Mail;  edpub@mediainfo.com.  Place  your  order  on 
our  Web  site:  WWW.IlU'CliainfO.COIIl 
(click  on  the  store  icon)  Or  contact  us  at  the  number 
above  for  more  information. 

Editor<S?Publisher 

Where  You  ’ll  Find  the  Fowers  of  the  Press.'” 
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MTV  Around  the 
World 


Week  of  12/27/99 

now 

Aiiint 

1.  Ronan  Keating 

2.  Sugar  Ray 

3.  Ricky  Martin 

4.  C.  Aguilera 

5.  Madonna 


Title  I 

When  You  Say...  | 

Someday 
She’s  All  I  Evei' 

Had 

Genie  In  A  Bottle  j 
Beautiful  Stranger  ’ 


MTV  Latin  America  (South  Feed)! 


Aiiist 

1.  C.  Aguilera 

2.  Britney  Spears 

3.  E.  Inglesias 

4.  Five 

5.  Shakira 


MTV  Indii 


A)ii.st 

1.  BSB 

2.  Sonu  Nigam 

3.  Jagit  Singh 

4.  Harbhajan  Mann 

5.  Boyzone 


MTV  Australii 


j  Aiii^t 

1.  Eiffel  65 

2.  V.  Amorosi 

3.  Madison  Ave. 

4.  S2S 

5.  Jennifer  Lopez 


Title 

Genie  In  A  Bottle  I 
Crazy  ! 

Rhythm  Divine 
Keep  On  Movin 
Ojos  Asi  I 


Title 

I  Want  It  That 
Way 

Ab  Muje  RaatDin 
Shaam  Se  Aankh 
Mein 

Oye  Hoye 
When  The  Going... 


Title 

Blue 

Absolutely 
Everybody  | 

Dont  Call  Me  Baby  i 
Sister  I 

Waiting  For  Tonight 


Billboard’s  Top  15  Country  Singles 

Compiled  from  a  national  .sample  of  airplay.  Provided  by  Broadcast  Data  Systems. 


T/d.s 

Week 

Laat 

Week 

1  1 

W'ka  oti 

Chart 

Title 

Artist 

1 

1 

1 

13 

Breathe 

Faith  Hill 

2 

2 

1 

18 

He  Didn't  Have  To  Be 

Brad  Paisley 

3 

4 

3 

16 

What  Do  You  Say 

Reba 

4 

3 

1 

18 

When  I  Said  I  Do 

Clint  Black 

5 

5 

5 

17 

Cowboy  Take  Me  Away 

Dixie  Chicks 

6 

7 

6 

15 

My  Best  Friend 

Tim  McGraw 

7 

6 

6 

13 

Pop  A  Top 

Alan  Jackson 

8 

9 

8 

18 

Big  Deal 

LeAnn  Rimes 

9 

8 

8 

28 

All  Things  Considered 

Yankee  Grey 

10 

14 

10 

16 

Smile 

Lonestar 

11 

13 

11 

18 

She  Thinks  My  Tractor's  Se.xy 

Kenny  Chesney 

12 

11 

1 

23 

I  Love  You 

Martina  McBride 

13 

10 

2 

25 

Home  To  You 

John  M.  Montgomery 

14 

12 

1 

28 

Something  Like  That 

Tim  McGraw 

15 

16 

15 

22 

Live,  Laugh,  Love 

Clay  Walker 

©21MX)  Billboard/ Broadcast  Data  Systems 


Billboard’s  Top  15  Albums 

Comjtiled  from  a  national  sample  of  retail  store  and  rack  sales  reports.  Provided  by  SoundScan. 


This 

W'cel 

Last 
[■  Week 

Peak- 

Pas. 

Wks  on 
Chart 

Artist 

Title 

1 

2 

1 

5 

Celine  Dion 

All  The  Way.. 

2 

3 

1 

31 

Backstreet  Boys 

Millennium 

3 

4 

1 

49 

Britney  Spears 

...Baby  One  More  Time 

4 

6 

1 

17 

Christina  Aguilera 

Christina  Aguilera 

5 

5 

1 

27 

Santana 

Supernatura 

6 

7 

6 

5 

Kenny  G 

Faith  A  Holiday  Album 

7 

5 

2 

111 

Shania  Twain 

Come  On  Over 

8 

12 

2 

7 

Mariah  Carey 

Rainbow 

9 

10 

5 

5 

Will  Smith 

Willennium 

10 

- 

10 

1 

Juvenile 

G-Code 

11 

9 

9 

2 

Various  Artists 

Now 

12 

17 

1 

16 

Dixie  Chicks 

Fly 

13 

13 

2 

4 

Metallica 

S&  M 

14 

1 

1 

2 

The  Notorious  B.I.G. 

Born  Again 

15 

15 

1 

5 

Faith  Hill 

Breathe 

©2000  Billboard/SoundScan.  Inc./Broadcast  Data  Systems 

E&P/INMA  AWARDS 


2000  CALL  FOR  ENTRIES 

For  complete  details  _ 

Enter  your  best  newspaper  marketing  efforts  of  1 999!  The  Call  for  Entries  and  entry  forms  have  been  mailed,  tf  you  did 

Open  to  all  newspapers:  Daily,  weekly,  paid  or  free.  not  receive  yours  and  would  like  to  enter  the  competition,  contact .. 

Awards  are  presented  in  four  circulation  groups  in  each  of  INMA;  {Ask  for  Maria  Edwards) 

the  17  categories  including  in-paper,  printed  materials,  out-  •7e/;  (214)  373-9111  •fm.- (214)  373-91 12 

side  media,  and  other  products  and  programs.  •  E-mot/;  edwaids@inma.otg 

•  Web:  \vww.inma.oigAiiaiki^g.awads.html 

Winners  will  be  announced  and  awards  presented  on 

May  25,  2000  at  the  Fairmont  Hotel,  New  Orleans,  E&P:  (Adcfor Larrv  Bumagiel) 

Louisiana,  USA,  during  the  70'^  annual  INMA  World  •M- (212) 675-4380, ext  ISO* Fax.- (212) 929-1259 

Congress  of  Newspaper  Marketing.  •  E-mail:  Ianyh@mediainfo£om 


Hurry!  Entry  Deadline  is  February  1 ,  2000! 


Januai’v  3,  2000 
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CULTURE  TRENDS 


MTV  Around  the 

Billboard’s  Top  15  Singles 

World 

Week  of  12127/99 

Compiled  fi-om  a  national  sample  of  top  40  radio  airplay  monitoi-ed  by  Broadcast  Data  Systems, 
top  40  radio  playlists,  and  retail  and  rack  singles  sales  collected,  compiled,  and  provided  by 
SoundScan. 

Thix  Lnxt  Peak  Wkxoii 

luU'i4il;0];ja 

1 

1 

1  23 

Smooth 

Santana/Rob  Thomas 

Adi.st 

Title 

2 

2 

2  19 

Back  At  One 

Brian  McKnight 

1.  C.  Aguilera 

(ienie  In  A  Bottle 

1 

3 

3 

3  12 

I  Wanna  Love  You  Forever  Jessica  Simpson 

2.  Britney  Spears 

Crazy 

1 

4 

0 

4  18 

My  Love  Is  Your  Love 

Whitney  Houston 

3.  Ronan  Keating 

When  You  Say... 

5 

4 

4  11 

I  Knew  I  Loved  You 

Savage  Garden 

4.  BSB 

Larger  Than  Life 

6 

6 

3  17 

I  Need  To  Know 

Marc  Anthony 

5.  Bob  Marley 

Sun  Is  Shining 

1 

7 

7 

7  7 

Hot  Boyz 

M.  Elliott/NAS/EVE/Q-Tii) 

8 

8 

7  15 

U  Know  What's  Up 

Donell  -lones 

9 

9 

9  11 

Bring  It  All  To  Me 

Blaque 

10 

11 

10  7 

Girl  On  TV 

LFO 

Aiiist 

Title 

11 

13 

11  6 

What  A  Girl  Wants 

Christina  Aguilera 

1.  Enrique  Iglesius 

Rhythm  Divine 

12 

10 

10  9 

24/7 

Kevon  Edmonds 

2.  C.  Aguilera 

Genie  In  A  Bottle 

13 

16 

13  4 

Blue 

Eiffel  65 

3.  BSB 

Larger  Than  Life 

14 

14 

14  70 

Then  The  Morning  Comes  Smash  Mouth 

4.  Savage  Garden 

I  Knew  I  Loved 

15 

17 

15  4 

He  Can't  Love  U 

Jagged  Edge 

You 

5.  Lius  Miguel 

0  Tu  0  Ninguna 

©20(M)  Billhoard/SoundSean,  Inc 

/Broadcast  Data  System.s 

riiTirm 

AiUnt 

1.  N'Sync 

Title 

U  Drive  Me  Crazy 

Billboard’s  Heatseekers  Albums 

Best  selling  titles  by  new  artists  who  have  not  appeared  on  the  top  of  Billboard’s  album  charts. 
Provided  by  SoundScan. 

2.  RHCP 

Scar  Tissue 

j 

This 

Last 

Wkx  oil 

3.  Raimundos 

!  4.  Geri  Halliwell 

5.  BSB 

A  Mais  Pedida 

Mi  Chico  Latino 
Larger  Than  Life 

1 

1 

7 

McDermott/Kearn.s/Tynan 

Home  P’or  X-Mas 

2 

2 

20 

Brad  Paisley 

Who  Needs  Pictures 

3 

4 

10 

Stroke9 

Nasty  Little  Thoughts 

4 

3 

37 

Static-X 

Wisconsin  Death  Trip 

5 

5 

25 

Slipknot 

Slipknot 

1  Alii  fit 

1.  Yellow 

Title 

Squeeze  Please 

Pochemu 

6 

7 

28 

McDermott/Kearns/Tynan 

Irish  Tenors 

7 

6 

26 

System  Of  A  Down 

System  Of  A  Down 

2.  Zemphira 

8 

9 

9 

Roy  D.  Mercer 

How  Big’A  Boy... 

1  3.  Geri  Halliwell 

Mi  Chico  Latino 

9 

8 

29 

Moby 

Play 

4.  Lightening  Seeds 

Life’s  Too  Short 

10 

10 

12 

Youngstown 

Let’s  Roll 

5.  Eurythmics 

I  Saved  The  World 

11 

8 

12 

Sole 

Skin  Deep 

! 

12 

12 

1 

Esteban 

Enter  the  Heart 

I  13 

13 

37 

Montgomery  Gentry 

Tattoos  &  Scars 

!  14 

14 

41 

Sonicflood 

Sonicflood 

15 

15 

1 

Kelis 

Kaleidoscope 

©  200()  Billboarcl/SoundScan.  Inc 


Order  Now! 


You'll  find  everything  you  need  to  know  about  newspapers  around  the  world  in  the  Editor  &  Publisher 
International  Year  Book,  the  encyclopedia  of  the  newpaper  industry.  Part  1  provides  the  most 
up-to-date  data  on  U.S.,  Canadian  and  foreign  dailies...news,  picture  and  syndicated  services... 
equipment/interactive  companies  and  more!  Part  2  covers  community,  specialty  and  free  publications. 
And  Part  3  is  a  phone  directory  of  all  the  major  players  in  both  daily  and  non-daily  papers. 

Want  to  get  your  hands  on  the  most  comprehensive  dota  for  U.S.  and  Canadian  markets?  Turn  to  the 
Editor  &  Publisher  Market  Guide,  the  only  reference  with  both  quantitative  and  qualitative  data, 
including  cost  of  living,  crime  and  quality  of  life  indices...graduation  levels...housing  and  rental  rates... 
relocation  information...exclusive  economic  and  demographic  projections  and  much  morel 

ALL  TITLES  NOW  AVAILABLE  ON  CD-ROM.  For  faster  service 
or  for  information  on  our  CD-ROMs,  call  1-888-612-7095. 


PUBLISHER  INTERNATIONAL  YEARBOO 

JYES!  Please  rush  my  order  for  the  International  Year  Book  in  the  format  and  version  I  hove  chosen. 

Nome _  Your  Business  (Check 

T-.i  1.  J  Newspoper 

mle - 2.  JNewspoper 

Company _ ,  ***'; 

3.  J  Syndicate/ 

Address _ News  Service 

4  J  Ad  Agency 

City - Stole - Zip -  5.  Public  Relations 

QTY: 

{  )  3-Volume  Set:  S200  eoth  -I  Check  Amount  Enclosed  S _ J  -•  hr"' 

(  )  Volumes  1  &  3:  SI  50  for  both  to  if  on  PM>he.  r«r  8«A us  dote  ^  I' 

.  . ,  .  I  I  U.S.  ondConodo  shipping  and  hcndhng  odd  SI 2:  foreign  odd  S4S}  o-  -I  Mrr  -  wncfol 

(  )  Volume  1  only:  SI  25  each  9.  Mfr.  Auto 

(  )  Volume  2  only:  SI  09  each  Charge  my.  _|VISA  _|MC  JAMEX 

(  )  Volume  3  only:  S50  eoch  Account# - Exp.  Dote -  tO.J  Mfr.  •  Food 

(  )  CD-ROM  version  of  the  Signature _  ll.J  Service  Industry 

International  Year  Book 

with  listing  copobihties:  S895  ,3 

(one  user  only).  For  multi-user  - 14,  j  Retail 

..Jl  Payment  must  occompony  oil  orders.  CA,  CO,  DC,  FL,  II,  MA,  MO,  MJ,  NY.  OH  ir  ,a.  u:. 

IlCOnSinQ  HliOrmotlOn,  coll  residents,  pleose  odd  oppropriote  soles  tax  (orrado  resideifts,  pleose  ^ 

1*800-336-4380  ext.  172.  odd  GST.  No  shipping  to  RO  boxes  ah  CD  ROM  sales  ore  finol.  TranspofiOlion 

16.  J  Individual 


J  Check  Amount  Enclosed  S _ 

(Payable  to  E^tor  A  PuMsher  Year  Bock  in  US  dollors  only. 

U.S.  ond  Canodo  shipping  and  hondling  odd  SI  2;  foreign  odd  S4S} 

Charge  my:  _|VISA  _|MC  JAMEX 

Account  # _ Exp.  Dote. 

Signoture _ 

Phone  * _ 


Payment  must  occompany  oil  orders  CA.  CO.  DC.  FL.  II.  MA,  MO,  NJ.  NY.  OH 
and  TX  residents,  please  add  appropriate  sales  tax.  (onado  residents,  please 
add  GST.  No  shipprng  to  PO.  boxes.  All  CD-ROM  sales  are  finol. 


one  category  only). 

17. _l  Publishing  other 

than  Nevrspoper 

18.  J  Real  Estate 

20.  _l  Food:  Rest./ 

Whisle 

21.  J  Insurance 

22.  _l  Medio 

23.  J  Non-profit 

24.  J  Recruiter/ 

Empl.  Agency 

25.  J  Mktg./Reseorch 

26.  -I  Utility 

27.  _l  Entertainment 

28.  -I  Book  Oist. 

29.  J  Fronchise 

30.  J  School/Univ. 

31.  J  Supermarket 

32.  J  Drug  Store 

33.  J  Hospital 

34.  J  Graphic  Arts/ 

Printing 
19  J  Other: 


Editon^— 

PUBUSSU 


liTiETInlHUTa 
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Tom  Bates.  55,  journalist  and  author,  died 
Dec.  18  of  pancreatic  cancer.  Bates  was  a 
staff  writer  at  The  Oregonian  in  Portland  for 
the  past  five  years.  Bates  held  a  teaching  posi¬ 
tion  at  Ohio  University  when,  in  1972,  he  and 
his  wife  were  among  75  people  arrested  for 
protesting  the  U.S.  Navy’s  mining  of  Hai 
Phong  Harbor  in  North  Vietnam.  Following 
his  arrest,  the  university  fired  Bates,  and  the 
Ohio  Legislature  banned  him  from  teaching 
at  public  colleges  in  the  state.  Bates  then 
became  editor  of  the  now-defunct  Oregon 
Magazine.  In  1980,  Bates  left  for  New  West 
magazine  in  Los  Angeles,  and  later  edited  the 
Los  Angeles  Times'  Sunday  magazine.  Bates 
won  the  Oregon  Newspaper  Publishers 
Association  award  for  best  writing  in  1997 
for  a  series  of  features. 

Peter  Bush,  75,  former  president  of  the 
morning  Greensboro  (N.C.)  News  and  the 
evening  Record  from  the  mid-1960s  to  the 
late  1970s,  died  Dec.  19.  Bush  came  to 
Greensboro  in  1965  to  guide  the  News  and 
Record  after  they  were  bought  by  what  is 
now  Landmark  Communications.  Bush  had 
been  advertising  director  of  Landmark's 
Virginian-Pilot  and  Ledger-Star  in  Norfolk. 
Va.  Bush  played  a  key  role  in  deciding  to 
build  new  offices  for  the  News  &  Record  in 
downtown  Greensboro  instead  of  moving  to 
a  suburban  location. 

Richard  Cattani,  63,  former  editor  of  The 
Christian  Science  Monitor,  died  Dec.  24. 
Cattani  held  many  major  positions  during 
his  30-year  career  at  the  Boston-based 
Monitor,  including  editorial  writer,  Boston 
City  Hall  reporter.  Midwest  bureau  chief, 
and  White  Hou.se  correspondent.  He  was 
appointed  editor  of  the  newspaper  in  1988,  a 
position  he  held  until  1994,  when  he  became 
editor  at  large.  Cattani  retired  from  the 
Monitor  m  1997. 

Ken  W.  Clawson.  63,  director  of  White 
House  communications  during  the  last 
months  of  the  Nixon  administration,  died 
Dec.  17  of  a  heart  attack.  Prior  to  joining 
Nixon’s  staff,  Clawson  was  a  White  House 
reporter  for  The  Washington  Post.  He  also 
served  as  a  reporter  for  The  Monroe  (Mich.) 
Evening  News  and  The  Blade  of  Toledo, 
Ohio.  In  1967,  he  was  a  Nieman  fellow  at 
Harvard.  During  the  Watergate  scandal, 
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Clawson  was  one  of  President  Richard 
Nixon’s  staunchest  defenders,  and  remained 
loyal  even  after  Nixon  resigned.  Clawson 
joined  Nixon’s  White  House  staff  in  1972  as 
deputy  director  of  communications,  and  was 
named  director  of  the  office  a  year  later.  He 
left  the  White  House  in  November  1974,  and 
suffered  a  stroke  shortly  afterward. 

Cathy  Hainer,  38,  USA  Today  reporter 
who  wrote  poignantly  about  her  fight  with 
breast  cancer,  died  Dec.  14  of  the  disease. 
Hainer  graduated  from  the  College  of 
William  and  Mary,  and  worked  for  New  York 
magazine  before  joining  USA  Today  in 
Arlington.  Va.  After  her  cancer  was  diag¬ 
nosed  in  January  1998,  Hainer  began  keeping 
a  diary,  much  of  which  was  published  in  the 
newspaper.  In  an  April  20,  1999,  entry,  she 
wrote:  "One  insight  I’ve  had  is  that  it’s  not 
death  itself  that’s  hard;  it’s  giving  up  life 
that’s  the  tough  part.” 

Charles  “Scoop”  Lewis.  76,  reporter  for 
the  Bucks  County  (Pa.)  Courier  Times  in 
Levittown  for  more  than  three  decades,  died 
Dec.  13  from  injuries  suffered  in  a 
November  car  accident.  Lewis  worked  for 
the  The  Times  and  The  Trentonian  of 
Trenton,  N.J,  as  well  as  the  now-defunct 
Levittown  (Pa.)  Evening  Press  prior  to  join¬ 
ing  the  Courier  Times  in  1956.  He  won  the 
Bronze  Star  during  World  War  II  for  printing 
a  daily  one-page  newspaper  that  was  distrib¬ 
uted  to  1.500  combat  troops. 

J.D.  “Jack”  Maurice,  86,  Pulitzer  Prize¬ 
winning  editor  of  the  Charleston  (W.Va) 
Daily  Mail,  died  Dec.  20  after  a  long  illness. 
Maurice  grew  up  in  the  West  Virginia  and 
Kentucky  coalfields,  then  worked  as  editor  of 
the  campus  paper  at  Marshall  University. 
After  graduation,  he  became  a  reporter  for 
The  Herald-Dispatch  in  Huntington.  W.Va.. 
and  later  joined  the  Daily  Mail  as  music  and 
drama  critic.  He  served  three  years  in  the 
U.S.  Navy  Reserve  during  World  War  II.  and 
afterwards  returned  to  the  Daily  Mail  as  the 
chief  editorial  writer.  He  was  named  editor  in 
1950  and  editor  in  chief  in  1969.  Maurice 
won  the  1975  Pulitzer  Prize  for  a  series  of 
editorials  focusing  on  a  heated  battle  over 
textbooks  in  Kanawha  County  schools.  He 
retired  in  1984. 

Barbara  Roberts  Nelson,  78,  one  of 

the  first  female  wire  photo  operators  for 


The  Associated  Press,  died  Dec.  22  due  to 
complications  from  kidney  disease.  The 
Atlanta  native  modeled  when  she  was  in  her 
20s  prior  to  joining  the  AP  in  the  1940s. 
Later,  she  launched  her  own  business  as  a 
photographer. 

Frank  Pfeiffer,  91,  former  owner  of  the 
twice-weekly  Raton  (N.M.)  Range,  died  Dec. 
25.  He  and  his  wife,  Kay,  bought  the  newspa¬ 
per  in  1941.  They  sold  the  Range  in  1970. 
Prior  to  moving  to  Raton.  Pfeiffer  served  as 
advertising  manager  for  The  Pratt  (Kan.) 
Tribune,  The  Altus  (Okla.)  Times-Democrat, 
and  the  Dalhart  (Texas)  Daily  Texan.  Pfeiffer 
was  president  of  the  New  Mexico  Press 
Association  in  1950,  and  was  chosen  for  the 
organization’s  hall  of  fame  in  1974. 

Alexander  H.  Rossiter,  89,  reporter  and 
wire  editor  for  64  years,  died  Dec.  13  of 
pneumonia.  Rossiter  began  his  career  in  1934 
at  the  Star-Gazette  in  Elmira,  N,Y.,  as  an 
“office  junior”  filling  paste  pots.  He  worked 
his  way  up  to  a  reporter  and  Sunday  city  edi¬ 
tor  before  leaving  in  1943  to  serve  as  night 
wire  editor  for  the  New  York  World-Telegram 
and  Sun.  He  began  working  part  time  for  The 
Star- Ledger  of  Newark,  N.J.,  in  1954,  and 
served  as  wire  editor  for  both  papers  until 
1967,  when  he  joined  the  The  Star-Ledger 
full  time.  Rossiter  remained  wire  editor  until 
1988,  when  he  resigned  the  post  to  work  out 
of  his  home  as  a  correspondent  in  Somerset 
County.  He  officially  retired  in  February. 

AWARDS. . 

The  Circulation  Idea  Service,  a  monthly 
publication  of  RCAnderson  Associates  Inc. 
of  Pittsford,  N.Y.,  announced  the  winners  of 
its  1999  Newspaper  Carrier  Day.  The  com¬ 
petition  recognized  papers  that  made  an 
extra  effort  to  acknowledge  the  work  of  their 
carriers.  The  awards  were  given  in  four  cir¬ 
culation  categories:  newspapers  with  circu¬ 
lation  under  15,000  —  The  Daily  Press, 
Timmins,  Ontario,  Connie  Clancy,  circula¬ 
tion  manager;  newspapers  with  circulation 
from  15.001  to  30,000  —  The  Daily  Record, 
Wooster,  Ohio,  Bill  Lally,  circulation  direc¬ 
tor;  newspapers  with  circulation  from 
30.001  to  65,000  —  Tri-Cities  (Wash.) 
Herald,  Sara  Popp,  circulation  director;  and 
newspapers  with  circulation  over  65,000  — 
Fort  Worth  (Texas)  Star-Telegram,  Wendy 
Stane,  promotion  coordinator. 
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APB  news  takes  courts  to  court 
over  financial-disclosure  request 

WEB  SITE  SEEKS  PUBLIC  RECORDS  ON  FEDERAL  JUDGES  BY  JASON  WILLIAMS 
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APBnews.com  doesn’t 
see  any  difference 
between  paper  and 
pixels  when  it  comes 
to  public  access  to 
court  documents. 

After  a  federal  judiciary  panel 
closed  the  book  on  releasing  the 
financial-disclosure  forms  of  1.6(X) 
active  or  semiretired  federal  Judges 
to  APBnews.com.  the  Web  site  tiled 
a  lawsuit  Dec.  22  against  the  panel, 
the  Administrative  Office  of  U.S. 

Courts,  and  the  U.S.  Marshal's 
Service. 

“In  effect,  what  the  court  has 
done  is  said  that  it’s  legal  to  put 
these  documents  on  television,  it’s 
legal  to  put  them  in  newspapers,  but 
it  is  illegal  to  put  them  on  the 
Internet,”  said  Mark  Sauter.  chief 
operating  officer  of  APB  Online 
Inc.,  parent  of  the  Web  site  based  in 
New  York. 

APBnews.com  planned  to  pub¬ 
lish  the  documents  —  listing  Judges’  gifts, 
free  travel,  loans,  and  assets,  but  not  their 
addresses,  phone  numbers.  Social  Security 
numbers,  or  birth  dates  —  on  its  Web  site  in 
a  searchable  database. 

But.  citing  a  1998  amendment  to  the  Ethics 
in  Government  Act  of  1978.  which  allows 
Judicial  discretion  in  matters  of 
security,  U.S.  District  Judge  William 
J.  Zloch  of  Florida  blocked  the 
release  of  12.580  documents  that 
the  Administrative  Office  of  U.S. 
Courts  was  preparing  for  APBnews 
.com  early  last  month  and  placed  a 
moratorium  on  all  other  requests. 

A  15-member  Judiciary  panel  sub¬ 
sequently  ruled  Dec.  14  that  the  pub¬ 
lication  of  the  annual  financial  forms 
on  the  Internet  Jeopardized  the  safety 
of  the  Judges  and  denied  APBnews- 
.com’s  request,  but  rescinded  the 
moratorium  on  further  requests. 

Rep.  Howard  Coble,  R-N.C., 


chairman  of  the  subcommittee  that  oversees 
the  federal  courts,  told  APBnews.com  that  the 
records  should  be  released.  He  said  he  may 
hold  hearings  on  the  matter. 

Routinely  requested  by  attorneys  and 
media  outlets,  the  records  are  financial  state¬ 
ments  for  federal  Judges  and  their  family 
members,  and  have  been  considered  public 
information  since  1979.  Often,  the  docu¬ 
ments  are  used  to  show  where  Judges  have 
had  personal  financial  interests  in  cases  that 
they  presided  over. 

Last  April,  for  example.  The  Kansas  City 
(Mo.)  Star  used  the  financial-disclosure 
records  in  an  investigation  that  revealed  con¬ 
flicts  of  interest  in  cases  presided  over  by  fed¬ 
eral  Judges  in  Kansas  City  and  elsewhere. 

“We  had  to  go  through  the  same  tedious 
process  that  everybody  has  to  go  through  [to 
get  the  financial  disclosure  forms],”  said  mark 
Zieman.  vice  president  and  editor  of  the  Star. 

The  Star  special  report,  which  is  still  post¬ 
ed  on  its  Web  site,  http://www.kcstar.com, 


lists  the  Judges  investigated  and 
links  to  their  individual  financial- 
disclosure  forms,  which  is  what 
APBnews.com  had  planned  to  do  on 
its  site.  An  important  distinction 
between  the  Stars  report  and  APB- 
news.com,  however,  may  be  in  the 
size  of  their  respective  requests. 

While  the  Star  investigated  a  little 
more  than  two  dozen  federal  Judges 
in  an^  around  Kansas  City,  APB- 
news.com  sought  the  records  of  all 
the  federal  Judges  for  its  site, 
approximately  1 2,580  documents. 

“We  were  apparently  the  only 
news  organization  that  had  ever 
asked  for  every  single  record,”  said 
Hoag  Levins,  executive  editor  of 
APBnews.com.  That  apparently 
made  some  Judges  nervous. 

“One  court  official  said  we  were 
the  straw  that  broke  the  camel’s 
back.”  said  Levins,  who  also  is  for¬ 
mer  executive  editor  of  E&P.  “But 
these  records  are  public  information. 
We  don’t  see  any  difference  between  having 
photocopies  of  these  records  vs.  having  the 
records  in  electronic  form.”  ■ 

Boston  Globe  goes  West 

The  Boston  Globe  has  opened  a  news 
bureau  in  Oakland,  Calif.,  to  expand  its  tech¬ 
nology  coverage  of  Silicon  Valley  companies. 
Alex  Pham  will  head  the  bureau  and  write 
about  Internet  and  other  high-tech  companies 
on  the  West  Coast. 

Merc  News  starts  eJournal 

Dan  Gillmor,  technology  columnist  for  the 
San  Jose  (Calif.)  Mercury  News,  has  started 
an  eJoumal  that  will  travel  with  him  around 
the  globe.  Gillmor  can  post  news  and  com¬ 
mentary  from  any  Web  browser;  he  recently 
filed  news  from  Asia. 

Material  first  published  on  the  Web  will 
later  be  published  in  the  print  edition.  Links 
are  provided  to  press  releases  and  research 
related  to  future  column  topics. 
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Musical  notes  from  the  underground 

‘GARAGE  BANDS’  ROCKIN’  ALL  OVER  THE  WORLD  (WIDE  WEB)  BY  CHARLES  BOWEN 

3 And  if  your  entertainment  editor  is 
looking  for  a  new  spin,  note  the  site 


In  covering  technology  from  the 
local  perspective,  we’re  always  look¬ 
ing  for  examples  of  how  the  Internet 
is  being  used  in  clever  new  ways  by 
our  own  citizens.  But  after  a  year  or 
two  on  the  cyberspace  beat,  you  may  feel 
you’ve  exhausted  your  supply  of  fresh 
contacts  at  the  local  hardware  clubs,  the 
university,  and  the  area’s  computer  stores. 

Where  will  the  next  round  of  local, 
quotable  Netizens  come  from?  Have  you 
checked  the  garages  lately?  In  an  earlier 
age,  a  “garage  band’’  was  literally  that,  a 
group  of  musical  wannabes  who  retreated 
to  someone’s  garage,  lowered  the  door, 
cranked  up  the  volume,  and  wailed.  Most 
bands  died  the  same  way  they  were  bom:  in 
obscurity,  heard  only  by  the  nearest  neighbors 
—  and  not  always  willingly  and  happily.  Thus, 
some  were  more  likely  to  be  first  written  up  in 
police  reports  than  in  entertainment  columns. 

The  Internet  is  changing  all  that.  Up-and- 
coming  musicians  who  also  have  earned  their 
chops  on  computers  suddenly  can  gain  an 
international  following,  without  even  having 
to  leave  the  garage  door  open.  And  you  might 
be  surprised  how  many  of  these  Net-savvy 
noodlers  are  right  in  your  own  backyard. 

A  site  called  the  Internet  Underground 
Music  Archives  lets  musicians  all  around  the 
globe  strut  their  stuff  on  the  big  stage  of  the 
World  Wide  Web.  And  a  search  feature  lets 
you  quickly  determine  who  in  your  state 
might  be  waiting  in  the  wings. 

To  check  it  out  for  local  connections,  visit 
the  site  at  http://www.iuma.com  and  click  on 
the  “Supersearch’’  link  at  the  top  of  the  intro¬ 
ductory  page.  On  the  resulting  screen,  scroll 
down  to  the  “Browse”  section  of  the  search 
form  and  click  the  down-arrow  adjacent  to  the 
“State  or  Country”  list.  Select  your  state  from 
the  drop-down  list  and  click  the  “Go”  button. 

In  a  moment,  lUMA  begins  an  alphabetic 
listing  of  groups  that  have  named  that  state  as 
their  origin.  Use  the  scroll  bar  to  page  down  the 
list.  Each  entry  features  a  graphic,  such  as  a 
picture  of  the  performer  or  the  cover  of  an 
album  if  the  track  is  from  a  commercial  record¬ 
ing.  To  the  left  of  that  are  links  to  the  group  by 
name,  its  styles  of  music,  the  name  of  the  sam¬ 
pled  performance,  and  a  brief  description. 

To  actually  hear  the  track,  click  either 
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“Real”  to  listen  in  RealAudio  or  “MP3”  to 
download  the  file  for  playing  with  that  technol¬ 
ogy.  Also  on  each  entry  is  a  link  to  “Artist’s 
Page.”  which  takes  you  to  a  screen  of  text  about 
the  performer  or  band  along  with  links  that  let 
you  contact  the  people  by  e-mail  and  opportu¬ 
nities  to  buy  their  recordings,  if  available.  A 
“Comment”  link  enables  you  to  see  what  lis¬ 
teners  have  said  about  the  online  work. 

Of  course,  you  also  can  browse  the  site. 
Just  like  in  a  record  store.  The  introductory 
screen  has  a  frequently  updated  collection  of 
links  to  new  and  hot  additions  in  all  genres, 
along  with  links  to  featured  artists. 

Other  considerations  for  using  lUMA  in 
your  reporting  and  editing; 

IYou  also  can  search  the  site  for  a  specific 
performer  or  song  or  by  a  style  of  music. 
To  do  that,  visit  the  introductory  page  and 
either  click  the  down-arrow  beside  the 
“Select  a  Genre”  list  or  enter  the  name  of  an 
artist  or  song  in  the  adjacent  data-entry  box 
and  click  the  “Go”  button.  The  results  are 
displayed  with  names,  graphics,  and  links  to 
background  files  and  the  actual  audio. 

2  If  you  want  to  tell  your  community’s 
musicians  about  the  site,  you  can  get  back¬ 
ground  information  for  your  story  by  clicking 
the  introductory  screen’s  “Submit  Your  Music” 
link.  The  resulting  display  provides  informa¬ 
tion  about  a  feature  called  “Artist  Uplink,” 
with  which  performers  can  create  and  cus¬ 
tomize  a  free  Web  page.  The  site  can  have  up 
to  10  songs  in  MP3  and  RealAudio  formats, 
along  with  images  and  text.  It  also  can  assist 
with  digitizing  the  sound. 


maintains  its  own  top-40  charts  in  various 
genres,  from  rock/pop  to  easy  listening, 
from  classical  and  Jazz  to  humor,  spoken 
word,  and,  well,  weird.  ■ 

Nice  day  for  a  Web  wedding 

A  Denver-area  couple  was  scheduled  to 
marry  New  Year’s  Eve  in  the  lobby  of  the 
Denver  Rocky  Mountain  News  building. 
The  ceremony  was  set  to  be  Webcast  live 
on  RockyMountainNews.com. 

Katherine  Bourne,  29,  and  Matt 
Seikkula.  32,  responded  to  an  invitation  to 
welcome  the  year  2000  in  “New 
Millennium”  style  by  being  married  online. 
Both  bride  and  groom  are  employees  of 
telecommunications  giant  US  West,  and  both 
are  Web-savvy  computer  users.  They  met 
three  years  ago  on  New  Year’s  Eve. 


The  Proven 
Professional. 


Richard  L. 
Hare 


•  Consultant  to  300  dailies,  weeklies, 
and  shoppers  in  last  25  years 
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•  Expert  manager,  trainer 

•  Executive  recruiter 

•  Successful  broker  and  appraiser 

Hare  Associates^  Inc. 

62  Black  Walnut  Drive 
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Some  “Los  Kitos”  characters 


Pulitzer-winning  creator 
starting  a  comic  panel 

Pulitzer  Prize-winning  editorial  cartoonist 
Tom  Toles  has  created 
“Randolph  Itch  2  a.m." 
for  United  Feature 
Syndicate. 

The  comic  panel 
focuses  on  the  title  char¬ 
acter's  dreams  and  semi¬ 
conscious  thoughts. 

“Randolph"  has  been 
bought  by  more  than  65 
newspapers,  including 
the  Chicago  Sun-Times. 

Denver  Rocky  Mountain 
News,  The  Kansas  City 
(Mo.)  Star,  Minneapolis 
Star  Tribune,  and  The 
Oregonian  of  Portland. 

Toles.  who  won  the  Pulitzer  in  1990,  does 
his  editorial  cartoons  for  The  Bujfalo  (N.Y.) 
News  and  Universal  Press  Syndicate.  He's 
one  of  a  grow  ing  number  of  editorial  cartoon¬ 
ists  who  also  do  comics  strips  or  panels 
(E&P.  Sept.  18.  p.  43). 

Schulz  may  receive 
congressional  medal 

“Peanuts"  creator  Charles  Schulz  will  be 
nominated  for  a  Congressional  Gold  Medal 
when  lawmakers  return  to  Washington  this 
month. 

Rep.  Mike  Thompson.  D-Calif..  said  he 
will  nominate  the  cartoonist,  who  is  ending 
his  United  Feature  Syndicate  comic  to  focus 
on  recuperating  from  colon  cancer  and 
strokes.  Schulz  lives  in  Santa  Rosa.  Calif. 

The  medal  is  the  highest  civilian  honor 
offered  by  Congress. 


Bilingual  comic  strip 
finds  various  venues 

“Los  Kitos"  is  nearing  its  fifth  anniver¬ 
sary  in  syndication. 

Martha  Monto¬ 
ya's  bilingual  comic 
strip  runs  in  more 
than  225  publica¬ 
tions,  including  Los 
Angeles-based  La 
Opinion  and  The 
Orange  County  (Calif.) 
Register.  The  “Los 
Kitos"  characters  also 
appear  on  licensed  prod¬ 
ucts,  company  and  gov¬ 
ernmental  materials,  and 
elsewhere  —  with  a  TV 
series  a  possibility. 

Montoya  (http://www.loskitos.com)  grew 
up  in  Bogota,  Colombia,  where  she  worked  as 
an  English  and  chemistry  teacher  before  com¬ 
ing  to  the  United  States. 

‘What  Do  We  Tell  Our  Children?’ 
a  Paradigm(TSA)  of  a  column 

A  cultural  issues  column  called  “What  Do 
We  Tell  Our  Children?"  is  being  syndicated 
by  ParadigmTSA  of  Stamford,  Conn. 

The  weekly  feature  is  by  Janus  Adams,  a 
parent.  Emmy-winning  TV  journalist,  and 
author  of  nine  books.  Her  newest  is  “Sister 
Days:  365  Inspired  Moments  in  African 
American  Women's  History." 

P-Ps  Horsey  anthology 
among  new  collections 

The  Seattle  Post-Intelligencer  has  pub¬ 
lished  a  book  of  editorial  cartoons  by  its  1999 
Pulitzer  Prize  winner,  David  Horsey,  who 


is  also  with  North  America  Syndicate. 

In  other  book  news.  Andrews  McMeel 
Publishing  has  released  “Mary  Engelbreit's 
Sweet  Treats  Dessert  Cookbook"  by  the 
Universal  Press  Syndicate  columnist.  “Buck 
Wild  Doonesbury"  by  Garry  Trudeau 
of  Universal,  and  “I'm  Flying,  Jack  .. 

1  Mean.  Roger"  by  “FoxTrot"  creator 
Bill  Amend  of  Universal. 

And  NBM  has  published  the  “Drab- 
blations"  comic  collection  to  mark  the 
2()th  anniversary  of  “Drabble"  by  Kevin 
Fagan  of  United  Feature  Syndicate. 

‘Singing  Senators’  turn 
into  ‘Funky’  foursome 

“Funky  Winkerbean"  comic  creator 
Tom  Batiuk  of  North  America 
Syndicate  recently  did  a  political  car¬ 
toon  —  of  sorts. 

Batiuk  drew  his  Harry  Dinkle  band 
director  character  with  the  four 
“Singing  Senators"  —  and  then  pre¬ 
sented  the  cartoon  to  the  political  quar¬ 
tet  while  in  Washington  for  a  recent 
music  educators'  conference.  The  U.S. 
senators/vocalists  are  Trent  Lott.  R- 
Miss..  John  Ashcroft.  R-Mo.,  Larry 
Craig.  R-ldaho.  and  Jim  Jeffords,  R-Vt. 


ScreamingMedia  has  named  Joe  Choti, 
(formerly  of  Real  Time  Data)  chief  technolo¬ 
gy  officer,  and  promoted  Brian  McGuinty 
from  senior  programmer  to  vice  president  of 
software  engineering  and  product  develop¬ 
ment.  Also,  Patrick  McNeela,  vice  president 
of  private  equity  at  General  Electric 
Investment  Corp.,  is  joining  the  Web  syndi¬ 
cate’s  board  of  directors.  GE  Pension  Trust 
was  the  lead  investor  when  ScreamingMedia 
recently  secured  $30  million  in  private  equi¬ 
ty.  ...  After  reader  protests.  The  San  Diego 


Union-Tribune  reinstated  the  Sunday  “Non 
Sequitur"  comic  by  Wiley  Miller  of  the 
Washington  Post  Writers  Group.  ...  “My 
Pet  World”  columnist  Steve  Dale  of  THbune 
Media  Services  won  four  awards  from  the 
Cat  Writers'  Association,  making  it  the  third 
consecutive  year  he’s  been  honored  by  the 
CWA. . . .  “Saints  and  Sinners”  writer  George 
Plagenz  is  using  his  Newspaper  Enterprise 
Association  column  to  try  to  locate  a  lost  col¬ 
league  responsible  for  Plagenz  meeting 
Eleanor  Roosevelt.  The  late  first  lady  was  a 


syndicated  columnist  herself.  ...  An  animat¬ 
ed  film  by  Scott  Bateman  of  North  America 
Syndicate's  “Best  and  Wittiest"  editorial  car¬ 
toon  package  will  be  used  in  a  TV  commer¬ 
cial  for  the  Gooey  Internet  browser  attach¬ 
ment.  Bateman's  “Pierre’s  Guide  to  Love” 
short  features  a  supposed  expert  giving  dubi¬ 
ous  advice  to  the  lovelorn.  ...  Newseum  in 
Arlington,  Va.,  has  unveiled  a  multimedia 
game  starring  time-traveling  cybeijoumalist 
Charleen  “Chip”  Tracer,  a  cartoon  superhero 
developed  at  Long  Island,  N.Y.,  Newsday. 
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The  unexamined  death  record 

of  George  W.  Bush 


by  Nat  Hentoff 


On  Jan.  25,  1999,  Brian  Lamb 
conducted  an  extensive  inter¬ 
view  with  George  W.  Bush  on 
C-Span.  The  Texas  governor 
took  pride,  in  passing,  on  his 
having  established  “a  rational  system  of  jus¬ 
tice”  in  the  Lone  Star  State. 

Between  the  U.S.  Supreme  Court’s  rein¬ 
statement  of  capital  punishment  in  1 976  and 
New  Year's  Eve  1 999.  598  people  were  exe¬ 
cuted  across  the  nation.  George  W.  Bush 
began  his  first  term  in  1 995.  and,  since  then, 
there  have  been  1 1 2  executions  in  Texas. 

These  statistics  come  from  the  Washing- 
ton-based  Death  Penalty  Information  Center, 
which  adds  that,  since  1 976.  Virginia  has  exe¬ 
cuted  73  inmates,  the  second-largest  number 
by  a  single  state. 

Bush’s  criminal-justice  record  in  this  area 
provides  a  sharp  insight  into  his  brand  of 
"compassionate  conservatism.”  and  at  least 
qualifies  him  for  the  "Guinness  Book  of 
World  Records.”  especially  since  35  of  the  98 
executions  in  the  United  States  last  year  were 
carried  out  under  his  watch. 

Outside  Texas,  most  of  the  press  has  not 
included  these  achievements  in  its  continuous 
coverage  of  the  Republican  front-runner. 

Nor  do  most  Americans  have  any  idea  of 
how  the  Texas  Court  of  Cnminal  Appeals  —  on 
which  convicts  on  Death  Row  literally  depend 
for  their  lives  —  has  been  functioning  under 
Bush.  So  incompetent  are  some  of  the  lawyers 
assigned  to  indigent  defendants  that  death  sen¬ 
tences  have  been  imposed  on  three  defendants 
whose  lawyers  have  slept  during  their  trials. 
One  defendant  has  already  been  executed.  The 
sentence  of  another  has  been  upheld  by  the 
Court  of  Criminal  Appeals.  The  third  has  been 
given  relief  —  for  now  —  by  a  federal  judge. 

An  index  of  the  climate  of  justice  in  at  least 
one  lower  Texas  court  was  this  statement  by 
state  District  Judge  Doug  Shaver,  who 


presided  over  one  of  the  trials  during  which 
the  defense  lawyer  caught  up  on  his  sleep: 

"The  Constitution,”  said  Shaver,  "doesn’t  say 
the  lawyer  has  to  be  awake.”  No  comment 
from  the  governor. 

Bush,  to  my  knowledge,  has 
never  been  asked  by  the  press 
his  reaction  to  a  1 998  statement 
by  U.S.  District  Judge  Orlando 
L.  Garcia,  who  called  the  ap-  Kl 
pointment  of  an  inexperienced  Bc 
lawyer  in  a  Texas  case  “a  cynical 
and  reprehensible  attempt  to 
expedite  the  inmate’s  execution 
at  the  expense  of  all  semblance 
of  integrity.” 

Another  index  of  rational  jus-  BHIB  ^ 
tice  in  Texas  was  the  angry  dis-  George  W.  Bush: 
sent  last  year  by  a  judge  on  the  Raf'onal?  Justice? 
Court  of  Criminal  Appeals. 

Morris  Overstreet,  when  his  colleagues  re¬ 
fused  to  even  hear  an  appeal  of  a  capital  case 
because  the  lawyer  had  failed  to  file  within  the 
1 8()-day  deadline.  Overstreet,  who  is  no  longer 
on  the  bench,  said  that  decision  "borders  on 
barbarism  because  such  action  punishes  the 
applicant  because  of  his  lawyer’s  tardiness.” 

Again,  no  comment  at  the  time  from  Bush. 

As  Stephen  Bright,  the  Southern  Center  for 
Human  Rights  director  who  has  represented 
many  Death  Row  defendants,  emphasizes: 

"Many  of  those  being  put  to  death  in  Texas 
have  never  had  a  competent  lawyer  review 
their  case  at  any  time.  As  a  result,  wrongful 
convictions,  constitutional  violations,  or  other 
serious  injustices  may  never  come  to  light  and 
be  remedied.”  Or  be  found  too  late. 

In  1 963.  the  U.S.  Supreme  Court  —  in 
Gideon  vs.  Wainwright  —  ruled  unanimously 
that  the  Constitution  requires  the  appointment 
of  counsel  to  represent  indigent  defendants 
charged  with  serious  offenses  in  state  crimi¬ 
nal  trials.  In  Texas,  some  of  the  appointed 


lawyers  have  not  even  presented  substantive 
issues  before  the  Court  of  Criminal  Appeals. 
As  Lenny  Bruce  would  say.  "They  just  sent 
their  suits.” 

When  that  court  once  again  refused  an 
appeal  on  the  basis  of  incompe- 
tent  counsel.  Overstreet  warned 
that  his  fellow  judges  would  "have 
uBB  blood”  on  their  hands. 

And  what  of  the  hands  of  the 
;  Y  «  silent  George  W.  Bush? 

2  ^  Russert  had  a 

— a  j  long  interview  with  the  Texas  gov- 
emor  on  NBC  TV’s  "Meet  the 

■  Press.”  But  not  once  during  that 

■  interview  did  Russert  ask  Bush 

■  about  his  failure  to  speak  out 

ish:  against  endemic  injustices  in  his 

itice?  "rational”  criminal  justice  system. 

Similarly.  Robert  L.  Bartley, 
the  astute  editor  of  The  Wall  Street  Journal, 
wrote  at  length,  on  the  Dec.  1  editorial  page, 
about  Bush  ("Checking  in  With  the  Front¬ 
runner”).  There  was  no  mention  of  sleeping 
defense  lawyers,  the  state’s  contempt  of  the 
Supreme  Court’s  decision  in  Gideon  vs. 
Wainwright,  or  the  "hanging  judges”  on  the 
state’s  Court  of  Criminal  Appeals. 

These  judges  and  the  others  in  the  lower 
Texas  courts  are  elected,  but  a  compassionate 
governor  might  be  expected  to  say  something 
about  the  terminal  harm  they  regularly  do  to 
people  who,  although  convicted,  are  entitled, 
under  our  system  of  justice,  to  due  process. 

Justice  William  O.  Douglas  once  said  that 
the  "history  of  liberty  is  the  history  of  due 
process.”  Americans  have  lost  their  lives,  let 
alone  their  liberty,  in  Texas,  without  a  word 
from  the  state’s  dozing  governor.  ■ 

Hentojf  writes  a  syndicated  column  /br  The 
Washington  Post  and  United  Media,  as  well 
as  The  Village  Voice  in  New  York. 
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Online  auctions  are  hot. 
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it  were,  there  would  probeibly  be  someone 
in  your  market  who’d  want  to  buy  it.  So  call 
InfiNet  today  and  get  in  on  the  auction  action. 
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